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Baking powders, too, use SNOW TQCBP Precipitated Calcium 





Carbonate as aTmare agagent or spaging medjfum. 














230 PARK AVENUE 
NEW YORK 17. N.Y 


The so-called ‘double action” — Ne flomders so popular today 
need a stabilizer to prevetrepre : iab Wetween the ingredients 
before being baked. SNOW TOP USP is be $4d as it not only absorbs 
unwanted moisture but also adds extra avaNa$le calcium to the food 
products in which it is used. 

Why not investigate the many uses for this really versatile product? 
SNOW TOP USP Precipitated Calcium Carbonate is produced in a num- 
ber of grades to fit individual specifications. 


Snow Top Precipitated Calcium Carbonate * Tallex Abietic Acid * Nuchar Activated 
Carbons * Liquid Caustic Soda * Chlorine * Indulin (Lignin) ¢ Liqro Crude Tall Oil 
¢ Indusoil Distilled Tall Oil * Tallene Tall Oil Pitch * Sulphate Wood Turpentine 


industrial 


CHEMICAL SALES 


division west virginia pulp and paper company 


35 E. WACKER DRIVE 748 PUBLIC LEDGER BLDG 844 LEADER BLOG 
CHICAGO 1, ILLINOIS PHILADELPHIA 6, PA CLEVELAND 14, OHIO 
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NEW CREME NAIL POLISH REMOVER 
AND SHEFFIELD PROCESS TUBES 


HERE'S a natural affinity between any cream 

preparation and NEW ENGLAND Sheffield 
Process TUBES. People prefer the soft, smooth 
efficiency of a tough Collapsible Tube. They like 
the way it dispenses an exact amount without 
mess or bother . . without danger of tipping or 
breaking. And, you carry these tougher Sheffield 
Process Tubes in pocket or hand bag with never 
a thought for leaking or soiling. If you have a 
product that may be merchandised better in these 
finer, economical containers, please call or write 
our nearest field man. You'll find him well qual- 
ified to advise you on any phase of your Collaps- 
ible Tube requirements. Or, write today for a 
copy of the new hand book on New England 
Sheffield Process Tubes. 
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SHEFFIELD “PROCESS 
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NEW ENGLAND COLLAPSIBLE TUBE CO. 


3132 S. CANAL ST., CHICAGO 16 © NEW LONDON, CONN. e W.K. SHEFFIELD. V. P.. 500 FIFTH AVE. NEW YORK 18 
T. C. SHEFFIELD, 7024 MELROSE AVE., LOS ANGELES 38 e W. MILLER, 151 COLE ST., SAN FRANCISCO 17 
EXPORT DEPT: 5 FIFTH AVE. NEW YORK 18 ABLE “DENTIFRICE’, NEW YORK 
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News of Importance to AMERICAN PERFUMERS 
Who Want Success Through Quality 


HENRI ROBERT Inc. 


Distinctive American raw materials for perfume er the French tradition 


39 WesT 60TH ST., NEW YORK 23, N. Y. 


CABLE ADDRESS HENROBERT TELEPHONE: CIRCLE 5-8521 CODES: A.B.c. 5TH & 6TH EDITION 











Exclusive representative in the Western Hemisphere for: 


— 





OC} LES FILS DE 





SARL Capuial de! ooo coc de Francs 


LABORATOIRES SYNAROME 
Asnieres (Seine) 


CREATOR OF THE FINEST MODERN SPECIAL- 
TIES USED IN LEADING SUCCESSES DURING 


THE PAST DECADE. 


AMBRAROME 
ANIMALIS 
CARDAMINE 
PHENYLAI 
rUBERIDIS 
CIVETTAROME 
CUIR DE RUSSIE 
CUIR 445 
CUIR HI 
ALDECUIR 


JOSEPH ROBERT 


91 RUE DE L’UNIVERSITE 
PARIS VII 
SPECIALISTS IN FLORAL PRODUCIS 
FROM GRASSE 
ESSENTIAL OILS AND ABSOLUTES OF 


EXCEPTIONAL QUALITY. ESTABLISHED IN 
1890, BY JOSEPH ROBERT. 


JASMIN 
ROSE 
ORANGER 
CASSIE 
JONQUIL 
NARCISSUS 
TUBEROSE 
OAK MOSS 
IRIS 
VIOLET 





HENRI L. ROBERT 
CREATEUR DE PARFUMS 


WILL PERSONALLY HELP YOU UTILIZE THESE THREE SOURCES OF OUTSTANDING RAW MATERIAL AND 
ENABLE YOU TO DEVELOP MODERN PERFUMES OF BEST QUALITY AND HIGHEST SALES APPEAL. 
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ZIMMERMAN LIPSTICKS 
PREFERRED 
IN UNBIASED CONSUMER 
TESTS! 


We take pride in just one of the numerous letters 
which we have received regarding our lipsticks. This 
quotation comes from a very prominent national ad- 
vertiser : 


® 6 Incidentally, you may be interested to learn that in unbiased 
consumer tests of your lipsticks against others, yours was pre- 


ferred as to texture, appearance and results achieved by use. 9 9 


Using Zimmerman lipsticks or any other cosmetic 
product would bring the same kind of letters to you. 
We also manufacture creams, lotions, powders, rouge, 
cologne and perfumes. 


W. F. ZIMMERMAN, INC. 


404 Fourth Avenue 605-635 So. 21st St. QuALitry 
Z New York 16,N.Y. #& Irvington, N. J. ow 
INTEGRITY 


: Wanujacturens + Packages - \ 


Mexican Representative: Sixto Noreiga R., Apartado 697, Mexico, D. F. 


Buenos Aires Representative: T. O. Mudd, Jr., North American Equipment S.R.L. 
Av. Cordoba 2431, Buenos Aires, Argentina 
















SERVICE 
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PAPER ; > 
METALS ” 
WATER” 
p ) g 
~ —  $§EWAGE 
4 ES: 
GF, 
-. ‘sf when it’s basic chemicals 
: rst f 
call on GEWERAL CHEMICAL first: 

PETROLEUM The General Chemical Company Sales and Technical Service organi- 


zation works shoulder to shoulder with Industry . . . constantly alert 
to changing chemical demands in every field. Closely coordinated with 
it are the Company’s progressive research program, and extensive— 
yet extremely adaptable—production facilities. 
This way, General Chemical products are always geared to the needs 
SOAP of Industry . . . their grades and strengths meeting the most exacting 
requirements of the day. From such closely meshed efforts are com- 
ing General Chemical’s new organic and inorganic chemicals for the 
process industries of tomorrow. The past stands proof that these, too, 
will be equally essential “Basic Chemicals for American Industry.” 





GLASS 
& 


CERAMICS GENERAL CHEMICAL COMPANY 


40 Rector Street, New York 6, N. Y. BASIC CHEMICALS 


Sales and Technical Service Offices: Albany * Atlanta * Baltimore * Birmingham 
Boston * Bridgeport * Buffalo * Charlotte * Chicago * Cleveland * Denver 
Detroit * Houston * Kansas City * Los Angeles * Minneapolis * New York 
Philadelphia * Pittsburgh * Portland (Ore.) * Providence * San Francisco 
Seattle + St.Louis * Wenatchee * Yakima (Wash.) 
DRUGS In Wisconsin: General Chemical Wisconsin Corporation, Milwaukee, Wis. 
In Canada: The Nichols Chemical Company, Limited + Montreal + Toronto » Vancouver 
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Pa Manufacturers of basic perfume materials, 
; 


van AMERINGEN-HAEBLER, Fic. 
315 Fourth Avenue, N. Y. 10 








HE'’s no femme fatale... but sales curves rise or fall 
S at her will. Meet Madame Consumer, who can bestow 
success upon a product simply by saying “I'll take this.” 
Almost always, the product of her choice is the one with 
superior taste or scent-appeal. 


Little wonder many firms find that a simple improve- 
ment in the odor or flavor of a product works pure 
sales-magic. As one of the world’s great suppliers of 





YOUR COMPETITORS’... AND YOURS! 





Essential Oils, Perfume Oils, and Concentrated Flavors 
MAGNUS, MABEE & REYNARD, INC. has cooperated with 
many manufacturers in the establishment of completel) 
individualized flavor or odor personality for products old 
and new. 


The facilities of our laboratories and more than + 
years of specialized experience are available to you 
without obligation. 


Builders of PRODUCT PREFER 


Macnus, Magee  Revwano,ine, »e er scm 


SINCE 1895... ONE OF THE WORLD'S GREATEST SUPPLIERS OF ESSENTIAL OILS ! 








SLAGNUZ 





Los Angeles: Braun Corp. + Seattle, Pertiand, Spetane Vao Waters & Rogers, inc. + San Frascisce Srave-Keecht.Relmese-Ce, « Canada: Richaréses Agencies, Lid., Tereate 





16 DESBROSSES STREET, NEW YORK 13, N.Y. + 221 NORTH LASALLE STREET, CHICAGO 1, ILL. 


PERFUMING MATERIALS 
CONCENTRATED FLAVORS 
Since 1895 






















Now CALCO can meet your needs for Propylthiouracil 





- 
- ao . 
” oe 


nagiiiss me «= CALCO’s Bulk Pharmaceuticals 
: " Sulfadiazine U.S.P. 

(powder and micro crystal) 

... the Sulfa drug of choice 
Sodium Sulfadiazine U.S.P. 
Sulfamerazine U.S.P. 

(powder and micro crystal) 
Sodium Sulfamerazine U.S.P. 
Sulfanilamide U.S.P. 

(powder, crystal and micro crystal) 
Sulfathiazole U.S.P. 

(powder, crystal and micro crystal) 
Sodium Sulfathiazole U.S.P. 
Sulfapyridine N.F. 

Sodium Sulfapyridine 
Aminoacetic Acid N. F. 
Calco now announces Pro- Calcium Pantothenate (Dextro) 
: : Choline Chloride 
pylthiouracil (6-n Propyl- Choline Dihydrogen Citrate 
thiouracil), a notable addi- Cinchophen N.F. 
tion to thyrotoxicosis Soa Somme Sat 
Neocinchophen U.S.P. 
therapy. Propylthiouracil Mandelic Acid N.F. 


Calcium Mandelate U.S.P. 
has proved to be as effec- stenadiane USP, 











































tive as Thiouracil on far lower dosage levels Methylene Blue U.S.P. 

and it does not exhibit the undesirable side Boag rg 

effects of the related compound. In addition, Nicotinamide U.S.P. 

it is well tolerated by patients previously a 

exhibiting sensitivity to Thiouracil. For more Propylthiouracil 
Flavors complete information about Propylthiouracil, wom > grades for 
ed witl write for Calco Technical Bulletin No. 720. Veterinary use) 

Certified Colors for Pharmaceutical 

npletels and Cosmetic Use 


uctS Old 


* Precise and complete analytical 
control. 


malelgiilela-1thilael Me ®)-)e)elaiiil sali 


han 5 : , 7 
mage * Technical bulletins available. 
. * A technical service ready to as- 


sist in application problems. 





CALCO CHEMICAL DIVISION 
AMERICAN CYANAMID COMPANY 
SENTIAL P. O. Box 10, St. Lambert, Montreal 23, P. Q. Bound Brook, New Jersey 


| PREFER Represented in Canada by Calco Chemical Division 
North American Cyanamid, Limited 


Royal Bank Bidg., Toronto 1, Ontario 





RIALS 
FLAVORS 
f) 
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INDUSTRIAL ALCOHOL PLANT scons. 


Approximate annual capacity of this plant; 17,500,000 
gallons 190-proof Ethyl alcobol, 63,000 tons stock 
Jeeds, 25,000,000 pounds mold bran, 4,900,000 pounds 
corn oil, 35,000 tons dry ice, 175,000 gallons fusel oil. 













This fully-equipped, ready-to- 
go plant also suitable or readily 
adaptable to... 


* Corn sugar and syrup manufacture 
* Food processing 
* Agricultural feeds production 








Here is an industrial grain alcohol plant with com- 

lete facilities for the following operations: (a) grain 
ociiian. including cleaning, storing and milling; 
(b) fermentation, including fermentation tanks and 
coolers with pumps, agitators and other accessories; 
(c) yeast processing, including tanks and coolers; 
(d) stilling and rectifying, including stills, conden- 
sers, rectifying columns; &) evaporators and various 
equipment for solidifying recovered feeds and syrups. 


LOCATION: This modern processing plant, located 
on 6.28 acres of land at Omaha, Nebraska, is on the 
west bank of the Missouri River. Omaha is in the 
heart of one of the nation’s largest grain producing 
areas. 


BUILDINGS: Five—of steel frame and brick construc- 
tion are included in this offer. Other structures 
include grain elevators, storage tanks and gatehouses. 


TRANSPORTATION: The plant is served by the C. B. 
& Q. and the Union Pacific Railroads. City-paved 
streets connect with arterial highways. Water trans- 
portation is available on the Missouri River. 


BASIS OF OFFERING: (1) You can buy or lease land, 
buildings, machinery and equipment as an industrial 
alcohol unit. 
(2) You can buy or lease land and buildings, less 
machinery and equipment, for other industrial uses. 
(3) You can buy machinery and equipment for 
removal and use off-site. 


SEALED BIDS: Your proposals will be accepted on 
Standard Bid Forms until 2:00 P.M., C.S.T., Decem- 
ber 17, 1947, at War Assets Administration, Office 
of Real Property Disposal, 95th & Troost Avenue, 
Kansas City, Missouri. 
WRITE NOW: Brochures, engineering reports and 
other information are available on this property. 

All requests for brochures and bid forms should be 
addressed: 
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WAR ASSETS ADMINISTRATION ( 


OFFICE OF REAL PROPERTY DISPOSAL 


95TH AND TROOST AVENUE, KANSAS CITY, MISSOURI 1378-T 
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We take pleasure in informing our friends and 
customers that we have been appointed exclusive agents 


in the United States, Canada and Mexico for: 
>om- 
rain 
ling; 
and 
ries; 
— CAMILLI, ALBERT & LALOUE, S.A. 
= 
ated 
bw Leading producers of floral and essential oils 
the 


sing in Grasse (A.M.) France 





ruc- 
ures 
ses, 


ved 
ins- 


GERARD J. DANCO, INC. 


3 EAST 44th STREET 
NEW YORK 17, N. Y. 


“Quality Merchandise Guaranteed by Reputation’ 
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NEW YORK « CHICAGO « MONTREAL  -« PARIS 
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You get these extras with SHEFFIELD MILK CHEMICALS 


If you make tablets, pills, medicines or baby foods, Sheffield 
—as a century-old name in milk, and the latest word in 
milk chemicals—offers you many advantages... 


* World’s largest selection of milk chemicals % 'st »elow 

¢ Highest quality and uniformity 

¢ Research facilities of the National Dairy Products Corp. 
e Free consulting service 

e Sure supply, year round 


¢ Prompt delivery, world-wide shipment 


For free samples, technical information and prices on Sheffield prod- 
ucts, write: Chemurgic Division, Shaffield Farms Company, Inc., 524 
West 57th Street, New York 19, N. Y., or phone COlumbus 5-8400. 


CALCIUM LACTATE USP + Only Sheffield makes this 


excellent nutritional source of calcium. In convenient, pure 
white powder form. 


CHEAPER 
MORE SOLUBLE than calcium gluconate 
HIGHER CALCIUM CONTENT } 


¥%“Edamin"* —tryptic digest of lactalbumin “De-Vitaminized™ Casein* 
“N-Z-Amine”* Lactose USP 
Bulk Casein Peptone Lactose impalpable USP 
“N-Z-Case"* —laboratory casein peptone Lactose Edible 
“N-Z-Tone"* —laboratory lactalbumin peptone Calcium Lactate USP 
“Hy-Case"* —acid digest of casein Sodium Lactate 


Caseins for various uses 


SHEFFIELD FARMS COMPANY, INC. 


SHEFFIELD MILK CHEMICALS CHEMURGIC DIVISION 


WORLD'S MOST COMPLETE LINE 


*&Trade-mark of Sheffield Farms Division of Nationa! Dairy Products Corporation 
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REA PON ‘on, Good business is built on good scents. Let Norda help bring you 


: \ more business. 
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Norda makes good scents. Norda makes uncommon scents, be- 
cause no Norda odor or essence can be called ordinary. Quality 
sets each one apart. 


Norda experts are artists long skilled in giving your old friends 
WW. — new flair. Norda is forever creating unique and subtly differ- 
(> ent new favorites. 


For the perfumes, colognes, lipsticks, soaps, and sachets you want 
to produce, call on Norda. Send for samples today. 


% 
be | 
a 


‘YZ } ‘d re L Essential Oil and Chemical Company, Inc. 
| f 601 West 26th Street, New York 1, N. Y. 


CHICAGO LOS ANGELES ST. PAUL e MONTREAL e TORONTO e« HAVANA e¢« MEXICO CITY « LONDON 































> a favorite among perfumers throughout the world, 





heliotropin is indispensable not only in the creation of the odor 
; of the flower that bears its name but also in the blending of the 
7 finest lilac fragrance, and in all types of floral bouquets. Givaudan 
brings to its production a wealth of specialized skill and ex- 
perience. When you use Givaudan Heliotropin you may be 
confident that it meets the highest standards of quality and uni- 


formity to be obtained in this valuable and distinctive floral odor. 


“TRADITIONALLY...PROGRESSIVELY... 
DEPENDABLY GIVAUDAN" 


GIVAUDAN-DELAWANNA, we 


330 WEST 42nd STREET, NEW YORK 18, N. Y. 


« les Angeles + Cincinnati + Detroit + Chicage + Seattle + Montreal 





BRANCHES: Philadelphia 


KOLMAR 
procs and respocls 
SPECIAL-FOR ULAE 
































% » @ Your special formula in Kolmar's 
hands 1s an inviolate trust, Exclisive production for 
you under such formula is unqualifiedly guaranteed. 


Our Research Laboratories are constantly working 
on the further improvement of existing products 
and the development of interesting new ones. Such ) 
developments, under certain conditions, can origt- id Me. 
nate formulae thac may be exclusively yours. 
Kolmar’s policy is one of friendly co-operation with 
its customers and the recognition of the customer's 
rights in the formula under which he operates. 
Your interests are our interests— your aspirations 
and ambitions, our challenge. 


Kolmar is recognized as the world’s largest pro- 
ducers of private label cosmetics exclusively . and 
as the world’s largest manufacturers of Vanity Puffs. 


Kolmar Products include Lipstick, Dry Rouge, 
Loose Face Powder, Cake Make-Up, Foundation 
Creams, Liquid Make-Up, Eye Shadow, Mascara, 
Lotions, Colognes, Perfumes and other cosmetics. 


REPRESENTATIVES: M.C. BOYD, DOUGLAS HAGGERTY, THOMAS LA PRELLE: 
EMPIRE STATE BUILDING, ROOM 605, NEW YORK, N. Y.; WARREN M. CURRY 
350 NELSON STREET, S. W., ATLANTA 3, GA., NORMAN KOLE, 955 MERCHANDISE 
MART, CHICAGO, ILL; J.C. WEILER, K. A. HENRY, 8003 FORSYTHE BLVD., ST 
LOUIS 5, MO.; R. F. G. BYINGTON, 1260 N. WESTERN AVE., LOS ANGELES, CALIF 
RICHARD F. SPICKER, 419 WEST FIFTH ST., CINCINNATI, OHIO. 








PRIVATE LABEL COSMETICS EXCLUSIVELY 


IN ADDITION TO OUR ELLENVILLE AND PORT JERVIS, N.Y., PLANTS, KOLMAR OPERATES TWO LARGE PLANTS IN MILWAUKEE, WIS., AND ONE IN 
HOLLYWOOD, CALIF. KOLMAR OF CANADA: WILCKENS CHEMICAL & COSMETIC LABORATORIES, LTD., 624 KING STREET WEST, TORONTO 1, CANADA 


oe 























shu dnnour 


lo Formulates + 
Cosmetics and Ft 


The Superior 


ys NOW AVAL 


for produ 


coment of 


» High Qualily 


aumacee 


LABLE IN 


ou 
offering y ct impr 


‘ Jmpro rlance 


licals 






For protection of the original freshness and elegance of creams and lotions, sorbitol is recog- 
nized as one of the outstanding contributions of chemistry 


to the art of cosmetic formula- 


tion. It keeps your products from drying out and cracking through a longer life on dealers’ 
shelves or customers’ vanity tables—promotes a finer ‘‘feel’’ with less greasy after-effect 


upon application. 


Atlas now announces another progressive step in sorbitol manufacture. Through new 


technique, we are now able to offer two grades: 

















SORBO * ARLEX* 
Clear, water-white, aqueous solu- Atlas commercial sorbitol solution, 
tion (70%) of D-sorbitol. Clean, containing closely related polyhydric 
sweet taste. No odor. The purest materials which make it non-crystalliz- 
sorbitol solution in a decade of ing. A staple of the cosmetic and phar- 
Atlas manufacturing experience. maceutical industry for over seven years. 











You'll want to compare these sorbitol grades for yourself in your own formulations. 
Each has special advantages which may be of greatest importance to you 


Write for samples and literature. Our technical staff will gladly work with you on applica- 


tion of sorbitol to your formulas. 


Other Atlas Products 

for fine cosmetics and pharmaceuticals 
ARLACELS*—A series of non-ionic emulsifiers developed especially for 
cosmetics and pharmaceuticals. Virtually free of color and odor. Generally 
dispersible in water, soluble in most organic solvents. 
TWEENS*—A series of non-ionic emulsifiers, widely used in cosmetics and 
pharmaceuticals. They tend to be water-soluble and have a wide range of 
organic solubilities. 
WATER-SOLUBLE LANOLIN DERIVATIVES—For creams, lotions, wave-sets, 
shampoos or hairdressings. Four products ranging from water-dispersible 
to completely water-soluble. Non-ionic. Compatible with usual cosmetic 
chemicals. May be used as additives or emulsifiers. 


Samples are yours for the ashing. Write us. 


VISIT ATLAS TECHNICAL REPRESENTATIVES AT 
N. ¥. CHEMICAL EXPOSITION, DEC. 1-6, BOOTHS 46-47 


*Sorbo, Ariex, Ariacel, Tween—Reg. U. 8. Pat. Off 





ATLAS 


INDUSTRIAL CHEMICALS DEPARTMENT 


ATLAS POWDER COMPANY, WILMINGTON 99, DELAWARE + OFFICES IN PRINCIPAL CITIES + CABLE ADDRESS + ATPOWCO 
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How You can be sure of 


Smooth Production 
afl the me 


...IN COMPOUNDING, BLENDING, 
BOTTLING AND FILLING... 


Our business is to prevent and break production 





bottle-necks in your business. Whether your prob- 
lem is bottling, filling, blending or compounding.. 
our staff, modern plant and stainless steel equip- 
~s ment is ready to perform any or all of these func- 


tions for you. 














We cordially invite the larger cosmetic manufac- 

turers to avail themselves of our facilities whenever 

COMPOUNDING... BLENDING production pressures indicate such a step. Our 

BOTTLING... FILLING. complete cooperation and reliability are assured. 
dl Write us for pertinent information. 






€Jova 


38-31 CR 
LONG ISLANE 


4 UNC. 


> Private Brands 
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once only oltainable by using genuine oom 


This crystalline aromatic os none 
of the unpleasant by-odor a 


invariably | oF im synthetic meee 


dS; 1s soluble im bensy! benzoate alcohol, 
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essential oils and most aromalsc chemicals 
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American drug and cosmetic manufacturers are always turning to Innis, 
Speiden for one of two reasons. Either they want delivery of standard 
ISCO products—products they have learned to rely upon for years—or 
they want more information on the latest discoveries to come out of the 
ISCO laboratories. 


Typical of the quality ISCO products, both old and new, which are avail- 


able to American manufacturers are: 


Tale 

Absorption Bases 

Adsorbol (Bleaching & Filtering Clay) 
Beeswax (sunbleached or pure refined) 
Ozokerite (pure white) 


Candelilla (double refined, flake) 







Carnauba (yellow and refined, flake) 


Spermaceti 






Caustic Potash 






Lanolin 






Stearates 






Gum Karaya 






Gum Tragacanth 






Investigate these ISCO current offerings: 






Potassium Chlorate 2 






Potassium Carbonate 






Let_us tell you more about ISCO products for the (\ 
American manufacturer, old and new. Our research 4 4 
NM 


laboratories are at your service at no obligation. 










Write today outlining your problem. 


r 1816 @ 1947 
mmm lninis, speiden & Co. 


BOSTON + CLEVELAND 


CHIKAGO + GLOVERSVELE 
CINCINNATI + PHUADELPHIA 














A NAME AS OLD AS THE AMERICAN CHEMICAL INDUSTRY 
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. an appealir j-fashioned garden 


TURN THE PAGE 
















FOREIGN REPRESENTATIVES 


MAximo A. Kuderli 
Rodriguez Pefia 233 
Buenos Aires, Argentina 


Dr. Kar! Peter Klagsbrunn 
Rua Ministro de Viveiros 122 
Apt. 10, Rio de Janeiro, Brasil 
Roberto Rapp 

Caixa Postal 563 

Sao Paulo, Brasil 


Carlos Bobbert 
Casilla 9660 
Santiago, Chile 


Agencia de Papeles y 
Ferreteria, Ltda. 
Apartado Aéreo 4608 

Bogota, Colombia 
Apartado Aéreo 899 
Medellin, Colombia 


Juan Gonzilez 
Sitios 355 
Habana, Cuba 


Sahdala & Co., C. por A. 
P. O. Box #27 

Santiago de los Caballeros 
Repiblica Dominicana 


H. G. Zevallos Menéndez 
Casilla 602 
Guayaquil, Ecuador 


Julio Lépez Martinez 
Apartado 299 
Guatemala, Guatemala 


Alberto Farrés 
Apartado 7233 
México, D. F., México 


Synthetic Aromatic Products and Organic Isolates « Synthetic Flower Oils and Aromatic Bases * Bouquets and Finished Compositions 


Manuel J. Riguero & Cia. 
Apartado 45 
Managua, Nicaragua 


La Quimica Suiza, S. A. 
Casilla 1837 
Lima, Pera 


J. Oriol Escoda 

Esq. Socarras 52 

Caracas, Venezuela 

Arthur Feith & Company 
501 Latrobe St 

Melbourne C. I., Australia 


Sapriel & Douek 
16 Sheikh Hamza Street 
Cairo, Egypt 


Indiana Chemical Works 
Khurshed Building 

Mahatma Gandhi Road 
Karachi, India 

11 Bruce Street, Bansilal 
Mansion, Fort Bombay, India 
Chowk Bazar, Kanauj (U. P.) 
India 

312/13, Linchi Chetty St. 
George Town, Madras, India 


Assem Beyhum 
King Fouad Avenue 
Beirut, Lebanon 


Modern Pharmaca! Products Co. 


886 Rizal Avenue 
Manila, Phillipines 


I. Spitzglass & Sons (Pty) Ltd 
P. O. Box 3976 

Cape Town, South Africa 

P.O. Box 3997 

Johannesburg. South Atrica 


Udi foo 


glorifies the early-morning sweetness 


of the Nicotinia Assimis fragrance 


In the old-fashioned gardens of a bygone day, they planted ‘Sweet 
Tobacco” or ‘Shooting Star’’ — now technically 

known as ‘“‘Nicotinia Assimis’’ — directly under bedroom 
windows, so that its fragrance might be wafted 

into the sleeping chambers during the early morning hours when 


it is sweetest. 


Picture, if you will, a sweet, powerful blend of Jasmin, 
Tuberose, Carnations, and Roses — with just a bit of the 
pungency of the Narcisse. Nicotinia Verley is offered 
to you as a glorified replica of this fragrant American garden 


favorite. It can be used in all toilet goods. 


For a new, appealing note, or inspiration to create an entirely 
new formula, we suggest Nicotinia Verley. Write for 


working samples and prices. 
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MANUFACTURERS OF 


Ammoniated Mercury 
Bismuth Subcarbonate 
Bismuth Subgallate 
Bismuth Subnitrate 
Bismuth Subsalicylate 
and other Bismuth Salts 
Caffeine Citrated 
Cinchonine Sulfate 
Cinchonidine Sulfate 
Iodine Resublimed 
Iodoform 
Potassium Iodide 
(Cryst.-Gran.-Powd.) 
Quinidine Sulfate 
Quinine Sulfate 
and other Quinine Salts 
Strychnine Alkaloid 
Strychnine Sulfate 
Theobromine and 
Sodium Acetate 
Theobromine and 
Sodium Salicylate 
Totaquine 
Thymol Iodide 


Even before Paul Revere made his famous ride from 
Boston to Lexington on April 18, 1775, chemicals were 
produced on the site of the present NYQ plant. 

Methods have been improved since those early days. 
Equipment has been improved. New standards of quality 
and purity have been adopted. 

All down the years, NYQ has kept abreast of these 


changes and improvements. 


When you buy chemicals bearing 
the NYQ label, you can be sure 
of quality, purity, and uniformity. 











ST. LOUIS DEPOT 
915 Market Street 
St. Lovis 1, Mo. 


GENERAL OFFICES 
99-117 North Eleventh St. 
Brooklyn 11, N. Y. 














BE CONFIDENT OF HIGHEST QUALITY BY USING N.Y.Q. CHEMICALS 
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for finer pharmaceuticals 





* 


rigid laboratory control 


From the selection of raw materials to their shipment as finished products, finer 
pharmaceuticals require rigid laboratory control of each step of production. This is the only control of the manu- 
facturing processes that will assure uniform therapeutic results. 
Strong Cobb & Company is old-fashioned in insistence upon minute, rigid laboratory tests 
of all pharmaceuticals in production. This tradition, coupled with the most modern 
machines and techniques, assures the marketer of a private-formula pharmaceutical the finest product modern service 
and century-old experience can provide. 
For those who contemplate production of a private-formula pharmaceutical ...now, or in the future... consultation 


with our technical sales director and his staff, will be of assistance. 


2654 Lisbon Road, Cleveland 4, Ohio 





Your Problem Oo Thorough Research 


2) Production Advice 
Cc Precision Manufacturing 


Our Services 4 = Rigid Laboratory Control 


oOo Economical Production 
 «) The Little Things 
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‘te US... GOOD WILL IS FAR FROM SOMETHING 
VAGUE OR INTANGIBLE. IT HAS BODY AND SUBSTANCE. 
IT IS BORN OF HARD WORK AND NURTURED BY GOOD 
WORK. IT IS INGENUITY AND FORESIGHT, COMMON 
SENSE AND RESPONSIBILITY, COOPERATION AND SKILL, 
PERFORMANCE AND SERVICE. YOU CAN’T ASSUME 
GOOD WILL OR TAKE IT FOR GRANTED .. . LIKE BREAD, 


YOU EARN IT! 


Jolion a GC. NC. 


599 Johnson Avenue, Brooklyn 6, N. Y. 
Branches in Boston, Dallas, Philadelphia, 
San Francisco, Los Angeles, Chicago, 

St. Louis, Montreal, Toronto, Vancouver, Winnipeg 


MANUFACTURERS OF PERFUME OILS, AROMATIC CHEMICALS, ESSENTIAL OILS AND FLAVORS 
Reprinted from our advertisement of November, 1943 
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H.. is a fine odor of Gardenia with all the richness and true- 
ness of the flower itself. GARDENIA FLEUR has exceptional 


tenacity. and fragrance. It 


. 
Ga UH VU may be used alone or with 
/ 1, other floral compounds where a 


fresh note is desired. A sample will 







be sent upon request. 








ALDEHYDES Cg — Cyp — Ci2 — Cig — Cie AND Cig 





We publish a monthly Market Report of current prices of essential oils and 


aromatics. For your copy, please write us today. 


Our Research Laboratory Is At Your Service 


DR ALRX ANDER 7 AT] Ny (0 4641-43 HOLLYWOOD BOULEVARD, LOS ANGELES 27, CALIF. 
. ¢ 948 HOWARD STREET, SAN FRANCISCO 3, CALIFORNIA 


Affiliated with Ritter & Co., established 1876. Plant: Glendale, Calif. 


ESSENTIAL AROMATICS CORP. sos east ase srmeer, new york 10, NEW YORK 


DALLAS «+ NEW ORLEANS «+ SEATTLE + VANCOUVER, B. C. 
. e 
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BENZYL BENZOATE, U.S.P., one of the newer members of Monsanto's 
family of pharmaceutical chemicals, carries the same assurance of high 
product purity that has characterized these products for over forty years. 
SIE EERE In addition to its usual medical applications, Benzyl Benzoate has been 
Mons ANTO found particularly effective as a chigger repellent. For information on 
this important new use, write to MONSANTO CHEMICAL COMPANY, 

CHEMICALS ~ MA nee Orgonic Chemicals Division, 1700 South Second Street, St. Louis 4, 
Missouri... District Sales Offices: New York, Chicago, Philadelphia, Boston, 
Cleveland, Cincinnati, Detroit, Charlotte, Birmingham, Houston, Los Angeles, 
San Francisco, Seattle. In Canada: Monsanto (Canada) Limited, Montreal. 


SERVING INDUSTRY...WHICH SERVES MANKIND 




















WHITE OILS ano 


PETROLATUMS 


niformity 








Penn-Drake 


Industries such as the cosmetic or phar- 
maceutical industries, which make exacting 
demands on their raw materials, well appre- 
ciate the skill and experience that goes into 
the manufacture of White Oils and Petrolatums. 
Our more than seventy-five years of experience in 
the petroleum industry has taught us the value of 
dependable quality, purity and uniformity. 
Penn-Drake offers a complete line of highest quality 
U.S.P. White Oils (‘‘Drakeols’’), as well as a series of 
technical grade White Oils. All grades are free from acids, 
alkalies and other impurities. Penn-Drake White Oils con- 
form exactly to specifications and retain all their desirable 
qualities. Penn-Drake Petrolatums are pure products which give 
you superior smoothness and blending quality. Made from the 
finest grades of Pennsylvania crude oil, Penn-Drake Petrolatums 
come in all grades and colors from super-white to dark green. 
They resist oxidation, light and heat. These fine petroleum products 
are odorless and tasteless, safeguarding the purity of your product. 


PENNSYLVANIA REFINING COMPANY 
BUTLER, PENNSYLVANIA 


Makers of: White Oils (U.S.P. and Technical); Petrolatums (all grades and colors); 

INSECTI-SOL (deodorized insecticide base); Deodorized and other Naphthas; 

Petroleum Sulfonates; Industrial and Motor Lubricants and Greases; Fuel Oils, 
and other petroleum products. 
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TO IMPROVE THE STABILITY 
of your product 











Inorganic) 


= USE AN EMERY STEARIC ACID 





Aging tests in our laboratories on every grade of stearic 





Cosmetics 

Emollients ° ge 

Creams acid, and products made from them, prove the stability of 
Emery Stearic Acids. 

Candles 


Crayons 


Recording Discs This is confirmed by the experience of actual users. 








Soaps, shaving creams, esters, stearates, in fact most 


eases we, products in which stearic is a principal ingredient, retain 
—e these qualities of improved color, exceptional odor sta- 





bility and freedom from rancidity. 


— All grades of oleic acid, Emery’s Elaines, likewise exhibit 





a unique stability and products from them reflect these 





qualities. 
Expect better performance from all Emery Solid and 
“st Liquid Fatty Acids, 
Soaps (235) 





“dl aaa. inc. 
, CAREW TOWER > CINCINNATI! 2, OHIO 
3002 Woolworth Building 187 Perry Street 401 WN. Brood Street 
NEW YORK 7, N. Y¥. LOWELL, MASSACHUSETTS PHILADELPHIA &, PA. 


STEARIC ACID + OLEIC ACID + ANIMAL AND VEGETABLE FATTY ACIDS + TWITCHERL PRODUCTS + PLASTICIZERS 














(MERICAN DISTILLED OILS 


FACTORY 











PRODUCED AT OUR BROOKLYN 







ROSE ABSOLUTE 








Clove Balsam Peru Opoponax 
Nutmeg Patchouli Pimento 
Orris Liquid, Conc. Celery Olibanum 
Cascarilla Styrax Sandalwood 







also 









Linalool Citral Eugenol Geraniol ' 


Rhodinol 





Citronellol 







RESIN LIQUIDS 





Balsam Peru 










Olibanum Orris 


Labdanum Balsam Tolu 






Tonka 





Opoponax Styrax 





Essential Oils * Aromatic Chemicals * Perfume Materials « Colors 














GEORGE LUEDERS & CO 


4.2 Ft WAS FUN SoS STREET, NEW YORK , 


@ Ht 
e Hi 













CHICAGO - SAN FRANCISCO + MONTREAL - ST. LOUIS - PHILADELPW ACS EOE ANGELES * TORONTO 






ESTABLISHED 1885 Sa 














HEADQUARTERS FOR 
ONE OR A COMPLETE LINE OF 
QUALITY TIME TESTED 
PRIVATE LABEL COSMETICS 


HELFRICH PRIVATE LABEL COSMETICS 


Rouge Cake Make-up 
Cream Rouge Mascaras 
Lipsticks Perfumes 
Eye Shadow Colognes 
Face Powder Face Creams 
Sachets Lotions 

Etc. Etc. 


WHAT HELFRICH PROMISES HELFRICH DOES 


@ HELFRICH LABORATORIES, INC., 737-9 W. JACKSON BLVD., CHICAGO @ HELFRICH LABORATORIES OF CANADA, LTD., 690 KING ST., WEST, TORONTO, ONT. 
@ HELFRICH LABORATORIES OF N. Y., INC., 151-163 WEST 26TH ST., NEW YORK @ CABLE ADDRESS: HELFLABS, NEW YORK CHICAGO . . . TORONTO 


HELE RICH Laboratories 





ESSENTIAL OILS 
Imported Directly From 


NORTH AFRICA 


Artemisia Laurel Noble 
Cedar from Atlas Myrtle 
Cumin Origanum 
Geranium African Pennyroyal 


Juniper Berries Thuya 


RourE-DvupPonrt, INC 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES 
GENERAL OFFICES 
366 MADISON AVENUE, NEW YORK 17, N. Y. 


CHICAGO BRANCH LOS ANGELES BRANCH 
10 NORTH DEARBORN ST. 5517 SUNSET BOULEVARD, HOLLYWOOD 


SOLE AGENTS IN UNITED STATES AND CANADA FOR 


ROURE-BERTRAND FILS et JUSTIN DUPONT 


GRASSE (A. M.) FRANCE ARGENTEUIL (S. & O.) FRANCE 











OS 


S 











Sturge Standard 
Precipitated 


p 














LIGHT, MEDIUM AND HEAVY GRADES 


Rigid uniformity in the 
specific grade desired 


Depend on STURGE for QUALITY 
and: (UNIFORMITY 





Distributors: H.J. BAKER & BRO. 271 Madison Ave. NewYork 16,N.Y. 
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igh-quality ZINC STEARATE U.S.P. MERCK again is avail- 


FW oN CUB fos MB baloro) dole) c-teley a Mb balcolb sba-tatesc-Ve (Mi loki eC cM E-balbtc-Coiabta tel 


from best quality Triple-Pressed Stearic Acid, ZINC STEARATE 


U.S.P. MERCK is an exceptionally smooth, free-flowing, white 
powder, with excellent adhering properties and fine ‘‘slip.’’ It also is 
free from gritty or harsh particles, and from foreign or rancid odor. 
} Grote) cho) OCS 00 ad at-ME-) oto bo Cor Le le) at Mo) a elm OMMEO MED ad elo b a cele Loic) ole) (0B 
p-Vo Uo (Yo ME Co MM old al -) MB bale p ¢-e 61-5 at ¢-EB ba Mote) 64-101 MI 2) de) ole) goto) at baloMw} <1 bc 0c) 


U.S. P. Merck will give your powder effective covering properties, 





perfect adherence, fineness of texture, and the bulkiness desired. 





Also Available for Use in Better-Grade Face Powders 
ZINC STEARATE U.S.P. SPECIAL A-1214 


This premium Zinc Stearate is made 
from a special high-quality Stearic 
Acid. Marketed only in 50-lb. corru- 
gated containers. 

Quotations and samples furnished 
to manufacturers on request. 





ZING STEARATE 
U.S.P MERCK 


MERCK & Co., Inc. Manufacturing Chemis RAHWAY, N. J. 








New York, N. Y * Philadelphia, Pa. + St. Louis, Mo. «+ Elkton, Va « Chicago, Ill 
Los Angeles, Calif. » In Canada: MERCK & CO., Ltd. Montreal + Toronto + Valleytield 








Nov 
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In each of these great centers of the Soap, Perfumery and Cosmetics industries there 
is a Chiris company, with a complete production and distribution service. These com- 
panies pool all the experience and technical resources which nearly 
in the World’s Essential Oil and 


available to the House of CHIRIS. 


200 years of outstanding leadership 


Aromatic industries have made 





ANTOINE CHI KIS Co., Inc. 


115 EAST 23rd STREET, NEW YORK 


ESTABLISSEMENTS ANTOINE CHIRIS ANTOINE CHIRIS, LTD 
GRASSE - PARIS fe) jelel. | 
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Nooker Cyelohexanol and Methyl Crclohexanol 
me { 


ERE ARE TWO SPECIAL PRODUCTS 


worthy of investigation in your compounding and 


Solvents 
Plasticizers 
Homogenizing Agents 





application of resins and plastics. 

Cyclohexanol and Methyl Cyclohexanol have excellent 
solvent and plasticizing properties for many natural and 
synthetic resins. Cyclohexanol is particularly well adapted 
as a solvent for various oils, gums and waxes used in lacquer 
manufacture. It blends well with more volatile solvents and 
has excellent homogenizing ability. It is also compatible with 
a variety of resins which may be used in coating composition. 


Methyl Cyclohexanol is an excellent solvent for waxes 





and resins, particularly the cellulose esters and ethers. Its low 


Hooker high pressure autoclaves 


in which hydrogenations are aon m . ° . ° ° 
volatility and good emulsifying properties indicate a wide 


carried out receive periodic inspec- 
tion and careful maintenance, 


usefulness in the coating composition field. 
Principal physical characteristics are listed below. Additional information is 
contained in Hooker Technical data sheets. When writing for more information 


please use your business letterhead. 





Hon PHYSICAL DATA H cH, 
Cyclohexanol * a Methy! Cyclohexanel <i 
CoH OU H,— —H, CHsCH 0H HM — = 
Hy On 
peel, We. ...... . 100.1 i rr 114.1 
Sp. Gr., 25°/15.5°C 0.945 we Kov., 15.5°7F13.5 0.924 
a 5, a2e7n ... 1.4654 ae. 1.461 
Flash Point ..... .. 6°C Flash and Fire Points 71°C 
Fk. R. High Grade 18° to 22°C KF. RR. Bia dtkad Bien id he ace Se a about 20°C 
Pech Grade 0° to 5°C B. R. (100°°) 155° to 180°C 
B. R. High Grade (100°-) 159° to 163°C 
Pech Grade (95°; ) 155° to 165°C. _ eee 





HOOKER 
ELECTROCHEMICAL 
COMPANY 


Buffalo Ave. and Union St., Niagara Falls, N. Y. 
New York, N. Y. Wilmington, Calif. Tacoma, Wash. 


HOOKER 
CHEMICALS 


Sodium Sulfhydrate 





Caustic Soda Paradichlorbenzene Muriatic Acid Chlorine Sodium Sulfide 
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PERSPECTIVE ON TOMORROW 














t. » Cease. > 


F... whichever perspective you view your markets for 
FINEST PERFUMES and COSMETICS, all lines lead toa single 
objective. Tomorrow ... the next day... every day fol- 
lowing, the pulse of your business wil! be the satisfying 
appeai and the constant acceptance of your products. 
Your confidence in accomplishing this is as strong as 


your Source of Supply in MATERIALS and in research.* 





CHICAGO 6, ILL. © NEW YORK 61,N.Y. © LOS ANGELES 13, CALIF. 


FLORASYNTH LABS. (CANADA) LTD.—MONTREAL * TORONTO © VANCOUVER * WINNIPEG © FLORASYNTH LABORATORIES DE MEXICO S.A., MEXICO CITY 


*In its 32nd productive, cooperative year, 
FLORASYNTH has served manufacturers of 
finest Perfumes and Cosmetics through re- 
search and development with better Essential 
Oils, Floral Creations and Supreme Aromatics 








VAN DYK EMULSTFIERS 


GLYCOL AND GLYCEROL FATTY ACID MONO ESTERS 


We have been manufacturing a full line of these esters for many years. They are made 











of the finest raw material and have a minimum free acid and alcohol content. They are 






available in both self-emulsifying and non-self-emulsifying grades. 










y SPECIAL ACID-STABILIZED EMULSIFIERS 
for antiperspirant creams, permanent wave creams, and other cosmetic and allied products 





containing large percentages of electrolytes and acids. 







2 NON-IONIC EMULSIFIERS 
These emulsifiers have many specialized applications. They are particularly suitable for 


emulsions in which stability to acids, alkalis, and salts is of prime importance. Because of 










their non-ionic character, their compatibility with other components of emulsions is con- 






siderably higher than that of ordinary ionizable emulsifiers. 











44a 
% ““CUSTOM-MADE”’ EMULSIFIERS 
We have had a wide experience in formulating emulsifiers adjusted to meet special con- 


ditions, for which the emulsifiers available on the market have not been found suitable. 







A large part of our production consists of these “custom made” emulsifiers. We welcome 


an opportunity of conferring with manufacturers about emulsifiers to fit their special 






requirements, either in new products which they are planning to bring out or in existing 






products that they wish to modernize or improve. 











Van Dyk emulsifiers are manufactured on a large scale in a modernly equipped 


plant. Rigid and exacting scientific control of each step in their production assures 






unvarying, dependable uniformity in the quality of our emulsifiers. 


for PROTECTION against MOLDS and RANCIDITY 


PRESERVATOL : ANTRANOX M 







A preservative for cosmetics containing wate 
I . 5 wares An antioxidant-preservative for cosmetics con- e 
or other material favorable to the growth netiad tabl meee f Pp 
; ; aining vegetable or animal oils or fats. Pro- 7 
of micro-organisms. Protects against mold Aon nee 
tects against rancidity. a 


formation. 









VAN DYK & COMPANY, ine. 


Manufacturers of Perfumery and Cosmetic Raw Material since 1901 


Belleville 9, New Jersey 
Les Angeles 12: 1282 Sunset Boulevard 



























THE WORLDS FINEST ORANGE OIL 


Made exclusively from oranges from Give it all your tests for quality, uni- 
the Sunkist Groves of California. formity and strength. Then you'll buy 
Exchange Oil of Orange gives you Exchange Brand. 


more real orange flavor, drop for drop 
or pound for pound, than any other 


orange oil. 





“Distributed in the United States exclusively by 
j FRITZSCHE BROTHERS, INC. 


76 Ninth Avenue, New York 11, N. Y. OIL fe} 3 
DODGE & OLCOTT, INC. 


180 Varick Street, New York 14, N. Y. @) W A we G Pa 
Distributors for: 


CALIFORNIA FRUIT GROWERS EXCHANGE a 

PRODUCTS DEPARTMENT, ONTARIO, CALIF. —-" 
Producing Plant: 

The Exchange Oranye Products Co., Ontario, Calif. 





PRESENTATIONS 


RODEO 
NOCTURNAL 


for subtle, sophisticated fragrances 


HYACINTH ABSOLUTE 


limited quantities again available 


wes, 


POLAK’S FRUTAL WORKS INC. 


86-14 35th Street Long Island City 1, New York 
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‘CONTINUED LARGE SCALE PRODUCTION 
PERMITS US TO OFFER 


@ Prompt shipment from stock in hand for your immediate requirements. 


@ Protection of your future needs by forward delivery contracts for guaran- 
teed deliveries against your withdrawal orders. 


The second edition of our booklet “The Story of Rutin” is at the printers now 
and will be ready for distribution shortly. 


We solicit your requirements for RUTIN for immediate shipment. 


*S. B. Penick & Company has been in full scale pro- 
duction of RUTIN since early June this year after 
pioneering production on a commercial basis in = 

1946. 


THE WORLD’S LARGEST BOTANICAL DRUG HOUSE 


9. B. PENICK & COMPANY 


NEW YORK 7 MeApT Ore 735 WEST DIVISION STREET, CHICAGO 10, ILL 
Telephone, MOHowk 5651 


50 CHURCH STREET 
Telephone, COrtlandt 7-1970 


Shoes 
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CREAMS 











An excellent hydrophilic base containing 


| | 


OINTMENTS 
of human skin. The cholesterol in Alcolan is in a fatty form —— 


more absorbable because of its ready miscibility with the secretions LI PSTICKS 


cholesterol, other sterols and Lanolin Alcohols 





that closely resemble those found in the fatty secretions 


a 


of the sebaceous glands. Lengthy complicated formulation is 
not necessary to obtain good results. Water alone, added to Alcolan produces 
a lustrous white cream of rich consistency possessing excellent emollient 
properties. Brilliant white creams with remarkably smooth texture 

and elegant cosmetic effect may be produced with Alcolan. These creams 
spread easily and will not dry out, cake or harden. 


WRITE FOR DESCRIPTIVE LITERATURE 





ROBINSON WAGNER COMPANY Nc. 


LANOLIN S 





110 EAST 42nd STREET, NEW YORK 17, N. Y. 


Cable Address: “‘Robinwag" - Piant Mamaroneck, N. Y. 
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Manufactured 
Exclusively Under Private Label 


LIPSTICKS 
FACE POWDERS 


DRY ROUGES 
CREAM ROUGES * CAKE MAKEUP 
EYE SHADOW + MASCARA 
COMPACT POWDERS 
DUSTING POWDERS 
PERFUMES * COLOGNES 

TOILET WATERS 


SACHETS * LOTIONS 











SERVES THE TRADE EXCLUSIVELY 


WITH QUALITY 


( ROUGE 
LIPSTICKS COMPACTS , rower 
CREAM ROUGES EYE SHADOWS 
EYEBROW PENCILS WATERPROOF MASCARAS 
CREAMS FACE POWDERS 





WE ALSO MANUFACTURE POWDER PUFFS, VANITY PUFFS, LOOSE 
SIFTER POWDER DEVICES AND SPECIAL LAMSDOWNE PUFFS 











PRODUCTS MADE IN CONFORMITY WITH THE PURE FOOD, DRUG AND COSMETIC ACT 
PRODUCTS LIABILITY INSURANCE CARRIED 


OXZYN COMPANY 


MANUFACTURING 


NEW JERSEY OFFICE: CANADIAN OFFICE 
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BOUVARDIA. Lends richness, 
depth and “lift” to both floral 
and heavy perfumes. 


FLEUR DE MUGUET 33 


A Lily of the Valley base of 
striking merit. Eminently suit- 
able for use in any fancy bou- 
quet for powders, creams and 
extracts. 


SWEET PEA DOUBLE. 


Typical of theflower, with extraor- 


dinary strength and depth of 
floral tone. Of wide application. 
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CINNAMYLAL. An intense, 


persistent floral note, which 
improves every type of perfume, 


MOUSSE DE SAXE. an ex. 


tremely fine base for Chypre or 
Oriental bouquets, with a dis- 
tinctive odor. Recognized as a 
masterpiece. 


CIVETTE POWDER No. 1 


Very much stronger and cor- 
respondingly more economical 
than Natural Civette. 
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GOOD NEWS at Last... 


ODERN Cosmetics, published by the Drug & Cosmetic 
Industry, was the first book on the formulation and 
manufacturing procedure of cosmetics to be published 
in America. It was an immediate success. In two 
previous editions eight thousand copies were sold in 
America and in forty-two foreign countries. 


The Second Edition of MopEerRN Cosmetics has been out 
of print for three years. During that time we have re- 
ceived more that a thousand inquiries for this work 
But rather than bring out a hurry-up job to meet the 
urgent demand we decided to wait. 


E. G. Thomssen, B.S., A.M., Ph.D., Chemical Con- 
sultant, Author of “Soap Making Manual,”’ ‘‘Modern 
Soap Making,’ and well known contributor to Tech- 
nical literature, was engaged to completely rewrite this 
new Third Edition—to bring to it all the new develop- 
ments of the past ten years in manufacturing instruc- 
tions, materials, and formulas. 


To those who have made Mopern Cosmetics their hand- 
book we say—this new edition will be infinitely more 
useful to you, because of the scope of new material, 
new tested formulas, and the correction and moderniza- 
tion of the procedure in formulation. 


Chemist, factory, manager, perfumer, owner—anyone in- 
terested in cosmetics will find MopeRNn Cosmetics a valu- 
able help in business. It is a technical book, filled with 
formulas, procedure, manufacturing practices, yet so 
clearly and simply written that even one not connected 
with the industry can understand its text. 


The most experienced chemist or factory manager will 
find in its wealth of information, useful methods new to 
him. The inexperienced man or woman who wants a 
clear understanding of the industry, wants to know some- 
thing about how cosmetics are made, who is working 
on a small scale with the handicap of little experience 
or knowledge, will find the book easy to understand,| a 


great help and guide. 


To those who wish to procure MoperNn Cosmetics, to 
the newcomers in the industry, we say—here is a book 
that, because of its completeness, the simple and easily; 
followed instructions, the clearness with which every 
problem and every phase of cosmetic manufacture is dis- 
cussed, the authority of a standard work, is well worth 
its weight in gold to you. For with it, you have a firm, 
thorough understanding of cosmetic manufacturing. 


PARTIAL TABLE 


INTRODUCTION Bleaching Creams- 
Astringent Creams 
SECTION I Therapeutic Creams, 
COSMETIC 
CLASSIFICATION SECTION IV 
SECTION II COSMETICS 
COSMETICS FOR FOR THE SKIN 
THE SKIN Lotions 
Powders Classification—Differ- 


Face Powder—Com- ence from Liquid 
pacts—Cake Make-Up Creams— Raw Materials 
Liquid and Cream ~- Clarification — Hand 
Powders-Cosmetic Lotions — Skin Toning 
Stockings—Talcum [Lotions — Skin Freshen- 
Powder Dusting Pow- ers — Astringent Lotions 
der—After-Shave Pow-  _Bleaching and Freckhk 
der—Baby Powder. Lotions — Skin Bleach- 
. ing Lotions — Medicated 
SECTION III Sines After Shaving 
COSMETICS FOR Lotions. 
THE SKIN 


‘ Pa ' SECTION V 
seneral Considerations 
Classification—Raw wan dae aes 
Materials — Cold Creams 
Cleansing Creams—All Deodorants Bath or 
Purpose Creams—Lubri- Bathing Preparations - 
cating or Emollient Make-Up Preparations 
Creams— Night Creams Paste and Cream 
Skin Protective and Rouges— Mascara ~ Eye- 
Hand Creams-— Vanish- brow Pencils — Eye 
ing Creams—Foundation Shadow ~ Lipsticks 
Creams—~Liquid Suntan Preparations - 
Creams — Miscellaneous Sunburn} External! 
Creams — Acid Creams Medicines. 


‘Lew is NOT a revised edition but a complete 
new book. Out of print for several years 
because of the war and the paper shortage, 
ample time was available to completely re 


write the popular First and Second Editions 


MODERN COSMETICS 


Book Department, DRUG & COSMETIC INDUSTRY 
New York 1, N. Y. 


101 West 31st Street 








OF 


SE 


cos! 
THI 
SHA" 
Shampc 
tion 
Soaples 
Soap Sh 
Shampc 
Dandru 
Scalp 
Brillian 
Dressin: 
ing Pre 
cellanec 
rations - 
eners— Ff 
pilatori 
teners 0 
Lotions 
ing Cr 
Shaving 
ing Soa 


SE‘ 


CC 
FOR 


SEC 


PREPA 
THE 


DENT 
MOU’ 


incorpor 
ence, ne 
made av 
particul: 


research 


by 


644 F 





BLE 


am s- 
reams 
‘ams, 


[IN 


iffer- 
uid 
eTials 
land 
ning 
shen- 
tions 
eckhe 
each- 
cated 
ving 


N 

h or 

ns 

ions 

cam 
Eye- 
Eye 


ns - 
nal 


plete 
years 


rage, 


-10ns 


Ihe NEW wirv EDITION OF 





MODERN COSMETICS /S KEADY/ 


OF CONTENTS 


SECTION VI 
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THE HAIR AND 
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Shampoos Formula- 
tion Sulfonation 
Soapless Shampoos 
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FOR THE NAILS 
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PREPARATIONS FOR 
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COSMETICS 
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MATTERS 
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Processing Operations 

Heating Equipment 
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en Cosmetics~— Small 
Size Equipment for 
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incorporating the great fund of new experi- 
ence, new developments, new raw materials, 
made available during the past ten years and, 
particularly, the extensive developments and 


research of the war vears. 
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To Produce Fire—Sultur 


In 1827 John Walker, an English pharmacist, perfected 
the first really practical friction matches. Known as “Con- 
greves” after the inventor of the Congreve rocket, the 
matches were wooden splints coated with sulfur and tipped 
with a mixture of sul fide of antimony, chlorate of potash and 
gum. A folded piece of glass-coated paper was supplied 
with each box. To produce fire the folds of the paper were 
pressed tightly together and the match drawn between them. 

Sulfur tipped splints had long been used to make fire. 


Sparks from flint and steel were made to fall into tinder 


which developed enough heat to ignite the sulfur, thus 
setting the splints aflame. But it was left to Walker to 
develop the beginnings of the international match indus- 
try of today. 

For eighty years Mallinckrodt has specialized in the 
manufacture of such sulfur compounds as Ammonium, 
Calcium, Potassium, and Sodium Sulfite... Metabisul- 
fites and Bisulfites. Sulfur compounds of the finest uni- 
formity and dependability may be had by specifying 


Mallinckrodt. 
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BOUVARDIA. Lends richness, 
depth and “lift” to both floral 
and heavy perfumes. 


FLEUR DE MUGUET 33 


A Lily of the Valley base of 
striking merit. Eminently suit- 
able for use in any fancy bou- 
quet for powders, creams and 
extracts. 


SWEET PEA DOUBLE. 


Typical of theflower, with extraor- 
dinary strength and depth of 
floral tone. Of wide application. 














CINNAMYLAL. An intense, 


persistent floral note, which 
improves every type of perfume. 


MOUSSE DE SAXE. an ex- 


tremely fine base for Chypre or 
Oriental bouquets, with a dis- 
tinctive odor. Recognized as a 
masterpiece. 


CIVETTE POWDER No. 1 


Very much stronger and cor- 
respondingly more economical 
than Natural Civette. 
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GOOD NEWS at Lost... 


ODERN Cosmetics, published by the Drug & Cosmetic 
Industry, was the first book on the formulation and 
manufacturing procedure of cosmetics to be published 
in America. It was an immediate success. In two 
previous editions eight thousand copies were sold in 
America and in forty-two foreign countries. 


The Second Edition of MoperRN Cosmetics has been out 
of print for three years. During that time we have re- 
ceived more that a thousand inquiries for this work 
But rather than bring out a hurry-up job to meet the 
urgent demand we decided to wait. 


E. G. Thomssen, B.S., A.M., Ph.D., Chemical Con- 
sultant, Author of “Soap Making Manual,"’ *‘Modern 
Soap Making,"’ and well known contributor to Tech- 
nical literature, was engaged to completely rewrite this 
new Third Edition—to bring to it all the new develop- 
ments of the past ten years in manufacturing instruc- 
tions, materials, and formulas. 


To those who have made MoperRn Cosmetics their hand- 
book we say—this new edition will be infinitely more 
useful to you, because of the scope of new material, 
new tested formulas, and the correction and moderniza- 
tion of the procedure in formulation. 


Chemist, factory manager, perfumer, owner—anyone in- 
terested in cosmetics will find MopEeRN Cosmetics a valu- 
able help in business. It is a technical book, filled with 
formulas, procedure, manufacturing practices, yet so 
clearly and simply written that even one not connected 
with the industry can understand its text. 


The most experienced chemist or factory manager will 
find in its wealth of information, useful methods new to 
him. The inexperienced man or woman who wants a 
clear understanding of the industry, wants to know some- 
thing about how cosmetics are made, who is working 
on a small scale with the handicap of little experience 
or knowledge, will find the book easy to understand, a 
great help and guide. 


To those who wish to procure MoperN Cosmetics, to 
the newcomers in the industry, we say—here is a book 
that, because of its completeness, the simple and easily 
followed instructions, the clearness with which ever, 
problem and every phase of cosmetic manufacture is dis- 
cussed, the authority of a standard work, is well worth 
its weight in gold to you. For with it, you have a firm, 
thorough understanding of cosmetic manufacturing. 
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INTRODUCTION Bleaching Creams- 
Astringent Creams 
SECTION I Therapeutic Creams, 
COSMETIC 
CLASSIFICATION SECTION IV 
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Powders Classification —Differ- 
Face Powder—Com- ence from Liquid 
pacts--Cake Make-Up (Creams— Raw Materials 
Liquid and Cream ~- Clarification — Hand 
Powders—Cosmetic Lotions—Skin Toning 
Stockings : Talcum Lotions — Skin Freshen- 
Powder—Dusting Pow- ers — Astringent Lotions 
der After-Shave Pow- —Bleaching and Freckhk 
der Baby Powder. Lotions — Skin Bleach- 
ing Lotions — Medicated 
SECTION Iil Salions After Shaving 
COSMETICS FOR Lotions. 
THE SKIN 


. Creams ; SECTION V 
General Considerations COSMETICS 


Classification—Raw ‘ 
Materials — Cold Creams FOR THE SKIN 

Cleansing Creams—All Deodorants Bath or 
Purpose Creams-Lubri- Bathing Preparations 
cating or Emollient Make-Up Preparations 
Creams—Night Creams- Paste and Cream 
Skin Protective and Rouges— Mascara ~ Eye- 
Hand Creams~— Vanish- brow Pencils ~— Eye 
ing Creams-Foundation Shadow ~ Lipsticks 
Creams—~Liquid Suntan Preparations- 
Creams — Miscellaneous Sunburn} External 
Creams — Acid Creams Medicines. 


Bae is NOT a revised edition but a complete 
new book. Out of print for several years 
because of the war and the paper shortage, 
ample time was available to completely te 
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To Produce Fire—Sultur 


In 1827 John Walker, an English pharmacist, perfected 
the first really practical friction matches. Known as “Con- 
greves” after the inventor of the Congreve rocket, the 
matches were wooden splints coated with sulfur and tipped 
with a mixture of sulfide of antimony, chlorate of potash and 
gum. A folded piece of glass-coated paper was supplied 
with each box. To produce fire the folds of the paper were 
pressed tightly together and the match drawn between them. 


Sulfur tipped splints had long been used to make fire. 


Sparks from flint and steel were made to fall into tinder 


which developed enough heat to ignite the sulfur, thus 
setting the splints aflame. But it was left to Walker to 
develop the beginnings of the international match indus- 
try of today. 

For eighty years Mallinckrodt has specialized in the 
manufacture of such sulfur compounds as Ammonium, 
Calcium, Potassium, and Sodium Sulfite... Metabisul- 
fites and Bisulfites. Sulfur compounds of the finest uni- 
formity and dependability may be had by specifyine 


Mallinckrodt. 
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“Mr. Potts, there's a young lady out here who claims your 
vitamins are a bit overactive!"’ 


KEEPING 
POSTED 


State Medicine in New Zealand 


WITH regard to socialized medicine the Journal of 
the American Medical Association reports on ten 
years of state medicine in New Zealand: 

Sir Ernest Graham-Little, dermatologist, member 
of Parliament and well-known writer on medical 
politics, shows in the Daily Telegraph the results 
of a state medical service in New Zealand, where it 
was instituted by the labor government and has 
been in operation for ten years. Since the war the 
system has been fully reviewed in the House of 
Representatives, and almost universal dissatis- 
faction with it has been expressed. The com- 
plaint was made that it is a common practice for 
physicians operating the health services to under- 
take treatment of an impossible number of pa- 
tients and to push them through at the rate of one 
every five minutes. If the diagnosis is not con- 
clusive the patients are sent to the public hos- 
pitals, which are consequently filled with trivial 
cases, crowding out serious cases. The prime 
minister, who had a large part in founding the 
scheme, was so shaken by the evidence that he 
said: “If patients are being treated like sheep 
passing through a dip, without proper overhaul, 
the matter should be investigated.” In a sub- 


sequent article the minister of health admitted 
that the abuses of the system were such that the 
government must seriously consider altering it. 
Other criticisms have been made. For instance it 
is contended that while state doctors draw extrava- 
gant incomes from the social security fund, it is 
extremely difficult to secure any medical attention 
outside business hours or during the week-end. 
There is said to be a definite falling off in the stand- 
ard of medical practice, from the ethical and clinical 
points of view. The absence of incentive to under- 
take the prolonged training to qualify for the 
status of specialist has resulted in a serious dearth 
of skilled physicians and surgeons and consequent 
discouragement of both medical research and post- 
graduate study. The cost of security benefits has 
mounted sharply. During the year ending March 
1, it was $139,000,000 against $83,000,000 for the 
previous year. The drug bill increased from 
$2,250,000 in 1943 to $5,700,000 in 1947 and the 
medical benefits from $4,000,000 to $7,000,000 in 
the same period. 


Estrogenic Preparations Prices Low 


THE MARKET for the natural estrogenic prod- 
ucts has declined very sharply over the past year. 
Some five years ago, there were only about five 
producers of these hormones, but just recently 
there were about eighty of them. Within the 
past few months, at least ten of these are said to 
have abandoned the field. The price has declined 
within the past five years from eighty dollars per 
gram to twenty-six dollars per gram. Within a 
year, the price has broken from fifty dollars per 
gram to the present level of twenty-six dollars. 
The urine of pregnant mares, from which the estro- 
genic products are extracted, is said to have de- 
clined in price from one dollar to fifty cents. The 
background of this situation is that the operation 
is not a complicated one and therefore many who 
were employed by firms making the preparations 
started their own businesses. Soon the field 
became crowded and the natural result was that 
over-production arrived and prices declined in the 
face of sharp competition brought about by the 
fight of producers of these products alone to sur- 
vive. Some producers, who are large producers 
of many other products, are determining whether 
or not they will stay in the field. Several say 
present prices are below their costs. 


Fair Trade and Surplus Goods 


FAIR TRADE laws and war surplus stocks have 
had their first bout in court with the fair trade 
laws winning the verdict. Under the State of 
Washington Fair Trade Law, a temporary in- 
junction was granted to E. R. Squibb & Sons 
restraining a retailer from selling to the public 
merchandise if damaged, defaced, or deteriorated 
in quality, at less than the minimum retail resale 
price, unless adequate notice of such condition is 
given to the public. The merchandise involved 
in the action was 170 tubes of Squibb shaving 
cream acquired by the retailer from war surplus 
stocks. The retailer alleged that the goods were 
damaged and could therefore be sold at lower 
than minimum prices. Squibb maintained that 
only a small portion of the tubes on display were 
obviously damaged and that, therefore, without 
due notice the public would have no knowledge of 
the inferior quality of the merchandise. 
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What Is Socialized Medicine? 


IN ANSWER to the question, ““What is the defi- 
nition for State Medicine?” the American Medical 
Association replied as follows: 

The terms “state medicine,” ‘socialized medi- 
cine,” “public health,” and ‘sickness insurance,” 
are often used interchangeably. Actually there 
are distinctions which should be kept in mind. 
Socialized medicine is an all inclusive term and 
connotes a form of medical practice in which the 
method of distributing medical care is made sub- 
ject to the uses or influences of groups of persons, 
the community or the state. State medicine is a 
form of socialized medicine in which the state 
attempts to provide medical services directly to 
the general population from funds raised by taxa- 
tion. The end result is that physicians become 
employees of the state, with medical practice sub- 
ject to the directives of a third party. Any form 
of state medicine necessarily embodies the use of 
compulsion. Public health is a form of socialized 
medicine concerned with special groups and special 
activities for the protection of the health of the 
people as a whole. Sickness insurance is a form 
of socialized medicine, either voluntary or com- 
pulsory, concerned with spreading the cost of 
medical care. 


For Diaper Rash 


WE RECEIVED notice that a product called 
Diapene for elimination of the cause of diaper 
rash had been reported on by Dr. Reuel A. Benson 
and Dr. Lawrence B. Slobody, professors of Pediat- 
rics at the New York Medical College, Flower 
and Fifth Avenue Hospitals. The product comes 
in tablet form and is impregnated into the diaper 
by dissolving the tablets in the final rinse water 
after washing. However, the laboratory and 
clinical work at the college was aided by a grant 
from the Homemakers’ Products Corporation, New 
York, which is introducing Diapene to the medical 
profession. But the point that we wish to make 
is this: the statement informs us that ‘‘Diapene 
has as its active ingredient para di-isobut yl cresoxy 
ethoxy dimethyl benzyl ammonium chloride mono- 
hydrate.” We would hate to try to get the aver- 
age mother to know that term offhand. 


Industry Trends 


SOUIBB explains that the drop in third quarter 
sales and earnings was caused by summer vaca- 
tions, a slump in the sales of perfumes and toilet 
articles, and high alcohol and glycerine prices 
which hurt tooth paste profits. In September, 
however, sales of perfumes and toilet articles by 
the Lentheric subsidiary recovered sharply and 
sales in October were even better, reaching a new 
high. The trend in penicillin sales and prices 
which had been downward has reversed itself and 
demand now exceeds supply. 


Postwar Drug and Cosmetic Prices 


CLAIMING that fair trade pricing has served to 
keep prices of nationally advertised drugs and 
cosmetics down, Fred J. Griffiths, secretary of the 
National Association of Chain Drug Stores, has 
presented to the Joint Congressional Committee on 
the Economic Report a study which shows that 
fair trade prices of 7,334 drugs and cosmetics have 
increased an average of only 1.39 per cent from 
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June 1, 1939 to June 1, 1947. These items represent 
85 per cent of the sales in the drug and cosmetic de- 
partments of the drug chain stores. Mr. Griffiths 
said that the cost to the consumer of purchasing one 
of each of these 7,334 items in 1939 was $14,403.29, 
against a cost of $14,603.56 on June 1, 1947, an in- 
crease of only $200.27, or 1.39 per cent. In weigh- 
ing each of these items to show its relative impor- 
tance in the public’s spending on the basis of 94,719 
sales in 84 chain drug stores from all sections of the 
country, the result showed that consumers are pay- 
ing only 3.1 per cent more for their actual purchases 
of fair trade drugs and cosmetics than they paid in 
1939. Breaking down the study into five important 
classifications, Mr. Griffiths said that the entire 
group of fair trade drugs had increased only 5.36 
per cent since 1939, while vitamins had actually 
decreased 32.5 per cent. Fair Traded cosmetics, 
including 1,814 items, increased 11.83 per cent. 
Toiletries, including 541 items, increased 4.51 per 
cent, and 225 miscellaneous items increased 32.65 
per cent. Pointed out were long-range price reduc- 
tions on such important drugs as penicillin, 80 per 
cent since 1945; insulin, 65 per cent since 1925; 
streptomycin, 15 per cent since July 1917; and 
sulfathiazole tablets, 68 per cent since 1941. Mr. 
Grifliths contrasted this small weighted increase 
of 3.1 per cent for fair traded drugs and cosmetics 
with the cost of living increase of 59 per cent 
shown by the report of the Bureau of Labor 
Statistics of the U.S. Department of Labor. 


.M.A,. Award To A.M.A. 


THE SCIENTIFIC Award of the American Phar- 
maceutical Manufacturers Association, to be pre- 
sented at the midyear meeting to be held at the 
Waldorf Astoria hotel, December 15 to 17, will be 
presented this year to the American Medical Asso- 
ciation “in recognition of its fundamental contri- 
butions to public health in the field of medical 
research.” The award ceremony will take place 
on December 16. The award is made on nomina- 
tion by a scientific advisory committee composed 
of Dr. David P. Barr, professor of medicine, Medi- 
cal School, Cornell University; Dr. Anton J. Carl- 
son, emeritus professor of physiology, Medical 
School, University of Chicago; Dr. George R. 
Cowgill, professor of Nutrition, Yale University: 
Dr. Windsor C. Cutting, professor of therapeutics, 
Medical School, Stanford University; Dr. Carl 
A. Dragstedt, professor of pharmacology, Medical 
School, Northwestern University; Dr. Rollo E. 
Dyer, director, National Institute of Health; Dr. 
Everett I. Evans, professor of surgery, Medical 
College of Virginia; Dr. Herbert S. Gasser, director, 
the Rockefeller Institute for Medical Research; 
Dr. H. Corwin Hinshaw, professor of medicine, 
Mayo Foundation; Dr. Charles A. Janeway, pro- 
fessor of pediatrics, Medical School, Harvard Uni- 
versity; Dr. Chester S. Keffer, professor of medi- 
cine, Medical School, Boston University; Dr. 
Howard B. Lewis, professor of physiological chem- 
istry and director of College of Pharmacy, Uni- 
versity of Michigan; Dr. Perrin H. Long, pro- 
fessor of preventive medicine, Medical School, 
Johns Hopkins University; Dr. Isaac Starr, Dean, 
Medical School, University of Pennsylvania; Dr. 
H. B. Van Dyke, professor of pharmacology, Col- 
lege of Physicians and Surgeons, Columbia Uni- 
versity; Dr. John B. Youmans, Dean, Medical 
School, University of Illinois. 
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Sex Hormones and Advertising 

THE Federal Trade Commission recently issued 
Cease and Desist Order No. 4968 against the ad- 
vertising of medicinal preparations containing 
male and female sex hormones. The order directed 
the respondent to “stop advertising the drugs 
unless the advertisements disclose that their un- 
supervised use by persons not skilled in the diag- 
nosis and treatment of hormone deficiency condi- 
tions may result in serious injuries to health.” 
The findings as to the facts refer to the products as 
“very potent,” and state further that “They 
should not be administered, however, unless an 
actual need for them has been established by a 
thorough, physical examination, a careful history 
inventory, and laboratory tests designed to explore 
the individual patient’s functional capacity, and 
should be used then only upon a prescription and 
under constant specialized medical supervision. 
The indiscriminate and continued use of the drugs 
may produce an unfavorable influence upon the 
highly sensitized reproductive tissues, a disturb- 
ance of the menstrual and other reproductive 
functions, and temporary or permanent sterility, 
resulting in serious disturbances to the sex life of 
an individual, and other serious injuries. The 
respondent's failure to disclose in his advertise- 
ments these hazards to health implies that the 
preparations may be taken under customary and 
usual conditions or supervision.” 


Cream-Oil Hair Tonics 

WE HEAR that the biggest thing in hair dressing 
preparations is Wildroot Cream-Oil, which is the 
preparation without alcohol brought out during 
the war when alcohol was very much restricted. 
This product, which states on its label that it “re- 
moves dryness, removes loose dandruff,” is said to 
account now for twenty-five percent of the hair 
tonic market. We hear that others are aiming at 
the spot that is occupied by Wildroot Cream Hair 
Tonic. Bristol-Myers are said to have a similar 
type of preparation called Sentry, and Kreml are 
reported to have another. It appears that the 
style in hair tonic has changed due to a wartime 
shortage of alcohol. 


How to Stop the Antivivisectionists 
THE British have taken a real crack at the anti- 
vivisection movement in their country by denying 
that the societies are charitable organizations for 
the public benefit. In Britain the antivivisection 
societies claimed that funds contributed for this 
purpose should be exempt from taxation because 
they were given for the public benefit. The claim 
was denied by the tax commissioners who were 
supported by the courts. Appeal was made to 
Britain’s highest court, the House of Lords which 
upheld by four to one the contention of the tax 
commissioners. The Law Lords decided that far 
from being for the public welfare, the object of the 
antivivisection movement was gravely injurious 
because, if achieved, it would be detrimental to 
medical science and research, and consequently to 
the public health. Since the continuation of the 
movement depends upon public subscriptions, 
contributions, and bequests, such a ruling is a real 
body blow to the antivivisectionists. As the Jour- 
nal of the American Medical Association says: 
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“When the money runs out, the salaried executive 
secretaries who promote the movement will lose 
interest and disappear.” 


New Penicillin Salt for Delayed Action 


PROCAINE penicillin, a crystalline water insolu- 
ble salt of procaine and penicillin, has been de- 
veloped by Chas. Pfizer & Co. for the purpose of 
delaying the absorption of penicillin when injected. 
It is claimed that use of procaine penicillin in oil 
indicates that a single intramuscular injection of 
300,000 units in man results in detectable penicillin 
blood levels lasting twenty-four to forty-eight 
hours. Commercial availability of the product 
must await completion of extensive clinical trials 
now in progress, but it is anticipated that the pre- 
liminary work will be substantiated, and that the 
product will make available a more satisfactory 
method of penicillin therapy. 


Retirement by Fixed Age Limit 


COMPULSORY retirement by 1980 of all workers 
15 years of age or older is predicted by Dr. Theo- 
dore G. Klumpp, president of Winthrop-Stearns, if 
the present system in this country is maintained 
of “pensioning off faithful retainers” solely on the 
basis of calendar age. In a recent address before 
the New Haven Medical Society Dr. Klumpp 
stated that the weight of our population is shifting 
toward the older group and that we cannot persist 
in dumping workers into the “old age boneyard” 
when they reach a fixed age or we will have a severe 
economic dislocation with a potential labor surplus 
of 30 million workers by 1980. “In light of the all- 
time employment record of almost 60 million gain- 
fully employed which-has recently been attained,” 
said Dr. Klumpp, “in less than 33 years we shall 
have more individuals over 45 than the total num- 
ber employed at the present time.” Charges that 
advanced age were synonymous with over-con- 
servatism and stultification of progress were 
termed “illogical generalizations.” “Certainly 
Bernard Baruch, 77 years of age, Serge Koussevit- 
zky, 73, Arturo Toscanini, age 80, Herbert Hoover 
at 73, and Nicholas Murray Butler, at 85, are not 
obstacles in the path of progress. And neither 
Senator Pepper, Henry Wallace, nor Tommy Man- 
ville has become more conservative as they have 
grown older.” Dr. Klumpp prefers a successive 
reduction of working hours to reducing more and 
more older workers to a state of parasitism. He 
predicts a thirty hour week within a generation. 
Dr. Klumpp believes that retiring, like hiring, 
should be selective and based on fitness to do a 
given job. He thinks that compulsory retirement 
should be based on the recommendation of a re- 
tirement board composed of medical and psychia- 
tric members as well as administrative officials, and 
that opportunities for down grading in position 
and salary should be offered the aging worker, just 
as the young apprentice works himself up in skill. 


Streptomycin Production Climbs Again 
STREPTOMYCIN production hit another record 
figure in September when 1,041,000 grams were 
produced, an increase of approximately 20 per cent 
above the August figure. Because of this increase, 
the October export quota was advanced to 600,000 
grams, from 400,000 grams for September. 
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Shampoo Advertising Conference Refused 


A SHAMPOO manufacturer against whom a 
complaint was fled by the Federal Trade Commis- 
sion concerning the manufacturer’s advertising, 
requested the Commission to call a trade practice 
conference of all shampoo manufacturers. The 
request was refused, one of the Commissioners 
stating that such a conference would be “‘imprac- 
tical and confusing” because of the fact that most 
of the preparations would have different formulae, 
and the advertising would be different, producing 
a different sales approach. Consequently, felt the 
Commissioner, each case should be tried on its 
merits. In the face of this refusal we wonder how 
the Commission can justify the calling of any 
trade practice conferences where advertising is 
concerned. Similarly we wonder how the Commis- 
sion can justify the calling of the cosmetic confer- 
ence which certainly resulted in confusion because 
those attending sold all sorts of different products 
and used all sorts of different merchandising 
methods. Certainly there was a large number of 
manufacturers present at that conference who 
admitted frankly that they were more confused 
than ever as the result of the conference. 


Sterling Moves Stearns 


STERLING Drug is moving its Frederick Stearns 
& Company Division from Detroit into a smaller 

lant in Myerstown, Pennsylvania, which plant 
Sterling bought from the Burry Biscuit Company. 
The reason is that the Stearns Division needs much 
less space than the 350,000 square feet divided 
among several buildings in Detroit. The newly 
acquired plant has only 85,000 square feet of space. 
The main reason why less space is needed is the 
recent sale of the Nyal Company to the Heyden 
Chemical Company. Nyal products were formerly 
made in the Stearns plant. 


Merck to Receive Chemical Engineering Award 


MERCK & CO. has been selected to receive the 
eighth biennial Award for Chemical Engineering 
Achievement, sponsored since 1933 by the maga- 
zine, Chemical Engineering. George W. Merck, 
president of the company, will receive the award 
on behalf of his associates at a dinner to be given 
Wednesday evening, December 3, at the Waldorf- 
Astoria Hotel. The committee, composed of more 
than fifty leading educators in the field of chemical 
engineering, makes this award to Merck & Co. for 
pioneering the large-scale production of strep- 
tomycin and other vital medicinals. It also recog- 
nizes personnel policies and practices which have 
encouraged Merck’s chemical engineers to partici- 
pate in all phases of the company’s rapidly growing 
business and industry. 


The Pharmacist Shortage 
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THE shortage of trained pharmacists in this coun- 
try as well as teachers, researchers, and in drug 
stores, is desperate and demands a solution, accord- 
ing to Dr. E. L. Newcomb, executive secretary of 
the National Wholesale Druggists’ Association. 
Dr. Newcomb recently spoke to the National 
Association of Retail Druggists and appealed to 
retail druggists to support the work of the Ameri- 
can Foundation for Pharmaceutical Education, 
the primary objective of which is to provide funds 
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to the sixty-five accredited schools of pharmacy 
to be distributed as Fellowships to students pur- 
suing graduate courses in pharmaceutical subjects. 
“World War II not only depleted the ranks of our 
undergraduate bodies but also depleted teaching 
staffs and enrollment of graduate students,” said 
Dr. Newcomb, “Our Foundation conducted sur- 
veys and we learned that our colleges of pharmacy 
would need a total of 500 teachers within ten years, 
and more than 100 were needed immediately. At 
the same time we learned that the pharmaceutical 
research laboratories were in desperate need of 167 
men with a Ph.D. degree:in pharmacy and its 
allied subjects. They, too, have an overall shortage 
of 500 trained men.” Since the Foundation was 
formed in 1943, a total of $1,360,000 has been 
contributed to date. 


Cosmetic Irritation and Allergy Study 


FTC 


THE Toilet Goods Association has made a “sub- 
stantial grant’ to the Laboratory of Applied 
Physiology of Yale University, to be used for a 
thorough review of existing literature on skin 
irritation, allergy and sensitivity induced by per- 
fumes, cosmetics, and other toilet preparations 
including soap. The program calls for preparation 
of abstracts of literature on the irritating effects of 
these products and a most comprehensive list of 
raw materials used in their manufacture. When 
this tremendous task of abstracting is completed, a 
critical review of the subject will be published as a 
monograph by the Laboratory of Applied Physi- 
ology. In addition to the abstracts, this mono- 
graph will contain an analysis and evaluation of 
the literature covering the entire field. The 
abstracts are expected to be in such form that 
interested persons will be able quickly to secure 
a record of any product or raw material. I[t is 
thought that the abstracting will take about one 
year’s time, and that the preparation and publica- 
tion of the book will take most of another year. 


Advertising Requirements 

THE Federal Trade Commission announced early 
this month that it will not require disclosure in 
advertising that, under certain conditions, in- 
jury may result from the use of laxatives, or 
preparations containing iodides, acerophenetidin 
or up to five per cent of ammoniated mercury, un- 
less scientific information becomes more specific as 
to substantial injury. The Commission declares 
that the decision is in line with its policy announced 
last December to require such information “only 
when the resulting dangers may be serious or the 
public health may be impaired.” 


Undulant Fever on the Increase 


UNDULANT fever may become number one 
communicable disease in this country within a few 
years, outranking tuberculosis, syphylis, and 
gonorrhea, according to Dr. Thurman B. Rice, of 
Indianapolis, writing in Hygeia, the A.M.A. lay 
magazine. Undulant fever is at present fourth 
among communicable diseases, but higher-ranking 
tuberculosis, syphylis, and gonorrhea are better 
controlled, he says. There is substantial evidence 
that swine, rather than dairy cattle, are responsible 
for as much as seventy per cent of human infection, 
according to Dr. Rice. 
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Depilatory Patent Decision Upheld 


PROOF that a composition cosmetic patent can be 
successfully defended has been had in a unanimous 
decision handed down by the U.S. Circuit Court of 
Appeals for the Fourth Circuit upholding the de- 
cision of U. S. District Court Judge Coleman that 
Patent No. 2,352,524, covering the use of substi- 
tuted mercaptans in depilatories is valid. The 16 
page decision, written by Judge Dobie, completely 
sustained the lower court. This is the patent held 
by Ralph L. Evans and Everett C. McDonough. 
Licencees under the patent at the time of the suit 
were Schering, who produce “Imra,” and Hall & 
Ruckel, who produce “X-Bazin.” Infringers at the 
time of the original suit were Carter Products, who 
produce “Nair,” and Elizabeth Arden, who pro- 
duces “Sleek,” However, since the time of the 
District Court decision, Elizabeth Arden has ap- 
plied for, and has been granted a license under the 
patent to produce “Sleek.” Therefore, the appeal 
was made by Carter Products. “Imra”’ is under an 
exclusive license in the mercapto carboxylic acid 
(thioglycolic acid) depilatory field; “Sleek’’ is 
licensed for depilatories made with mercaptans 
such as thioglycerol; and \-Bazin is also licensed 
for thioglycerol. The patent covers compositions 
made with mercaptans at a specific concentration 
and pH range. 


Chains Want Wholesaler Discounts 

CLAIMING that drug chains “are gravely con- 
cerned over the decline in net profits,” Harry S. 
Sylk, president of the Sun Ray Drug Company, 
Philadelphia, urged chain drug groups to press 
manufacturers for the “same discounts offered 
wholesalers and syndicate outlets” and for “bonus 
deals as good as those offered independents.” 
Addressing the fall meeting of the Affiliated Drug 
Stores in New York, Mr. Sylk produced a list 
which he said contained the names of two hundred 
manufacturers which grant wholesalers a larger 
discount than they give to the chains. 


A.M.A., Studying Cosmetics 

THE American Medical Association is seeking in- 
formation concerning cosmetics, and recently the 
Council on Pharmacy and Chemistry of the AMA 
sent letters to a large number of cosmetic manu- 
facturers asking for information regarding the 
products of these companies. The letters, which 
were on the stationary of the Council on Pharmacy 
and Chemistry, read as follows: 

“The Committee on Cosmetics of the American 
Medical Association is accumulating a complete 
file on information on cosmetics currently used. 
This effort is prompted by the ever increasing 
number of inquiries we are receiving from the 
medical profession and related fields on the com- 
position and possible toxic properties of cosmetic 
preparations. 

“May we have the privilege of receiving a list of 
your products with a narrative review of their 
chemical nature and such information on their 
properties as has been derived from animal and 
human experimentation. We would be pleased to 
receive samples of any products in addition to the 
above information. 
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“Be assured that any information relating to 
quantitative statements will be considered strictly 
confidential if so requested. Your cooperation in 
this matter will be of service to the Committee on 
Cosmetics of the American Medical Association.” 

The letters were signed by Veronica L. Conley, 
A.B., M.N., Corresponding Secretary, Committee 
on Cosmetics. 

For many long years we have noticed and re- 
ported upon the apparent desire of the American 
Medical Association to extend its control to cos- 
metics. Now the Association is apparently coming 
directly into the open and making an attempt to 
establish some sort of control with the aid of the 
manufacturers themselves. There is a good reason 
why the AMA should be interested in cosmetics so 
far as allergic reactions are concerned because 
many of the cases of allergy come before the doc- 
tors. However, there is no reason why the AMA 
should establish any sort of control over the manu- 
facturers of cosmetics generally, and this must be 
avoided by the industry. Certainly, if the AMA 
should eventually develop this undertaking to the 
point of offering a Seal of Approval to those manu- 
facturers whose products are acceptable to the 
Council and the manufacturers of which obey the 
rules which the Council drafts, manufacturers in 
this industry should avoid publicizing that Seal at 
all costs. Manufacturers of cosmetics should 
realize that in going whole hog with the AMA and 
educating the public to this fact, they are merely 
helping to build up a control over themselves of 
dictator form, which control will plague them later 
on when it is firmly established. 


Vitamin Deficiencies Still Prevalent 


ALTHOUGH the attacks upon the use of vitamins 
continue to be made along with the claim that 
people in this country have balanced diets and get 
all the vitamins they need in their daily food in- 
take, Doctors of the U. S. Public Health Service 
pointed out only last month that vitamin deficiency 
diseases, anemia, goiter, and rickets, constitute a 
major health problem in at least four areas of this 
country. Physical signs commonly associated with 
these deficiencies in the diet are prevalent in each 
of the areas studied—Southwest, Mid-Atlantic, 
New England, and North Central—according to 
Dr. Harold R. Stanstead and Dr. Elton S. Osborne 
Jr., of the U.S. Public Health Service. Approxi- 
mately 25,000 persons, including school children, 
occupational groups, and families, were inspected 
by mobile field units. In order to determine the 
nutritional status of each person, a record of what 
they ate, laboratory tests, and a physical examina- 
tion were made. In more than 1,800 white school 
children in Maryland and Michigan, 47 per cent in 
the Michigan grade schools, and 46 per cent of the 
high school students had enlargement of glands in 
the lining of the eyelids and covering of the eye- 
ball which is generally associated with vitamin A 
deficiency. In two Maryland schools this condition 
was prevalent to the extent of 28 per cent and 23 
per cent while in all others combined it was only 2 
per cent. Vitamin B complex deficiencies and vita- 
min C deficiences were also noted in that some 
children suffered from several tongue conditions 
and inflamed gums. Among negro families, vitamin 
A and C deficiencies were very frequent, with al- 
most as high a prevalence among the white families. 
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To MATTER how much the people of this country try 
N to get away from it, our economy is closely tied in 
with the economic situation of other nations of the 
world and with the economic situation of the world as 
a whole. Every industry in this country is trying its 
level best to sell more goods both here and abroad, but 
the more they attempt to sell more goods abroad, the 
more do they realize the dependence of our economy 
upon the economies of foreign nations. The great 
majority of the people of this nation do not run into 
this situation as individuals, and therefore this large 
majority are of the opinion that we are self-sufficient 
and that we can go along in our usual placid way with a 
very high standard of living and ignore conditions of 
other nations. But the heads of the heavy industries 
and the heads of other industries know better. 

For many long years the heads of our large heavy 
industries, who were doing business in a large way in 
other countries of the world, realized that welfare 
abroad was essential to continued welfare here. Under 
the present circumstances, manufacturers in this indus- 
try who have tried to expand their operations into other 
countries of the world, have been taught this lesson 
They now know that these people in other countries 
must be able to produce the things which they need; 
must be able to produce things that we are willing to 
take in exchange for the things which they need; or 
they must go without unless we, or some other nation 
are willing to give these things to them. They also 
know very definitely that export cannot be a one way 
street, but that there must be an actual exchange of 
goods so that the importer from any country does not 
run out of money with which to buy. For if the im- 
porter from any country runs out of money, exports 
from this country must stop or our government must 
give him the money—this money in turn coming out of 
the pockets of everybody in this country in the form of 
taxes. 

The world will never be at peace with one or a few 
countries having everything that they want, and other 
nations having very little. The situation may resemble 
peace in that there is no actual war being fought, but it 
can only be, in effect an armed truce with the stronger 
nations holding the weaker ones in place until such 
time as these weaker nations become strong through 
hard work and through relaxation upon the part of the 
stronger nations. The world was not really at peace 
between the two world wars for the reason that the 
nations defeated in the first world war were merely 
waiting until they were strong enough to avenge the 
defeat of the first world war and get their world power 
back. That they failed a second time will not deter 
them from trying it again if they believe they have a 
chance of success. Never will the nations of the world 
be at real peace with one another until such time as all 
nations can obtain all the things that they want and 
all have a very high standard of living. 
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‘Lhe average individual in this or any other industry 
will wonder just what this has to do with him. All he 
hears about is the fight for world control between this 
nation and Russia. He is told that he must bear heavy 
taxes to feed and equip the nations of the world so that 
they will not be taken over by Russia and converted to 
her way of thinking. How Russia actually thinks is not 
so important as whether the large majority of the people 
of the world will think her way and then will back up 
their agreement with Russia to the extent that they are 
willing to fight for it, even though they might be forced 
into this position of fighting for it. 

In the meantime this nation is being told that it 
must continue to supply foreign nations with the 
things that they need, and a large part of these needs 
are the products of this industry—particularly the 
products of the drug branch of this industry. Manu- 
facturers in this industry are straining to produce as 
much goods as they can to supply demand both here 
and abroad. Manufacturers in other industries are 
doing the same thing. The government must fit into 
the picture in an effort to bolster dollar credits abroad 
so that the manufacturers here can receive payment for 
the goods which they ship to the foreign nations who 
have not suflicient goods to export to this country to 
pay for the goods which they need. 

The strain upon practically all the industries in this 
country is very heavy. The facilities of this nation are 
naturally limited when an attempt is made to supply an 
extremely large part of the world which normally sup- 
plied itself or was supplied by other nations than our 
own. Our basic industries are particularly strained. 
The alkali industry has been overburdened for many 
reasons, but as one example this industry has been 
strained by the heavy demand for glass abroad as the 
result of the bombings during the war. To expand the 
alkali industry capacity in this country to meet this 
abnormal demand would be foolish for the reason that 
the demand is temporary and, within a comparatively 
short space of time, the alkali industry in this country 
would be greatly over-produced with many idle plants 
on its hands— plants which were built at extremely high 
costs. The same applies to many other industries in this 
country. Furthermore, the countries which are now 
sorely in need of many things from this country will, in a 
comparatively short space of time, be back on their 
feet as producers of many of the things which they are 
now obtaining from us. This eventual return to pro- 
duction by the countries abroad is just another reason 
why we cannot and must not expand our facilities too 
rapidly at the present time. 

This country is operating at an all-time high rate of 
production of both manufactured and natural products. 
Our national income is at an all-time high. However, 
a high rate of national income is essential to support the 
huge national debt with which we are saddled as the re- 


Continued on page 707) 
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BLACK STAR 


fhe marketing of cosmetics has long been associ- 
ated with that of medicines in the same system of 
distribution. Many of the best known cosmetic trade- 
marks are owned by, or closely associated with, leading 
interests in the proprietary or pharmaceutical business. 
It is interesting, for this reason, to speculate on the 
reason why some cosmetic manufacturer has not found 
a way to use the marketing method, or some adaptation 
of it, which has proved so spectacularly successful in 
the last twenty years for the sale of medicines. This 
method, clearly gaining predominance in medicine 
marketing, is the clinical, or ethical procedure. 

A new cosmetic is offered to the retail trade and ac- 
cepted because the manufacturer is well known and has 
a favorable reputation; or because it is backed by ef- 
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fective advertising and promotions; or because it has 
some distinctive sales appeal which will, in retail opin- 
jon, attract favorable public notice. It is rare that a 
new cosmetic, which may have some new value, or a 
cosmetic depending on some long established value, is 
offered to the retail trade with any authentic data on 
usage to prove its worth. 

This lack of clinical information or pre-testing in the 
industry may well exist because the retailer has shown 
very little interest in any such procedure. But it may 
also be said that no leading manufacturer has properly 
explored this procedure and aggressively promoted it 
to the retailer to test his reaction. And it may also be 
said that in at least 60 per cent of cosmetic distribution 

that is the independent druggist and the chain—this 
procedure is recognized, respected, and is every day 
becoming more dominant. 

The manufacturer of a new medicine which may in- 
volve new treatment, or a combination of previously 
known medicinal values, can present data from reput- 
able, recognized sources which at least overcome the 
normal uncertainty which greets a new product. Clini- 
cal evidence gives a firm foundation for advertising and 
direct selling. The salesman’s approach to the retailer, 
as well as the doctor, is first of all on a professional basis. 

It is not true to say that cosmetic manufacturers 
have entirely ignored this system of marketing. A 
number of small enterprises, very few with professional 
zeal or reputation, have tried it. Some have tried to 
glamourize the method. One, at least, that is Almay, 
has been consciously professional and ethical, and with 
a small organization has established a firm place in the 
industry. 

In exploring a marketing method such as this, there 


is no need for the cosmetic industry to confine itself 


rigidly to the ethical and clinical procedure of the 
pharmaceutical manufacturer. It may not be possible 
for many cosmetic products. There are, however, 
many variations open to the cosmetic manufacturer. 
Since this is a method, which is basically to establish 
certain definite cosmetic values by usage under close 
observation, these variations should be worth notice. 

Two fields allied to the retail cosmetic business have 
long offered the cosmetic manufacturer a magnificent 
opportunity for laying a solid foundation of clinical 
experience and case histories of consumer approval and 
acceptance. These two are the beauty parlor and the 
barber shop industries. 

Both of these large service industries are tremendous 
users of cosmetic products in professional treatment. 
Each could provide a vast laboratory for observation 
on the value of the product, for effective cosmetic treat- 
ment, and for consumer response. 

These two service industries provide many serious 
problems in marketing. Both are filled with a consider- 
able number of manufacturers who are thoroughly able 
to offer intense competition to a newcomer. It would 
not be easy to use them as clinical testing grounds. 

It has been done, and with conspicuous success by a 
few companies. Revlon, more than any other cosmetic 
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company, once proved beyond any argument that an 
accepted position in the beauty parlor field, and the 
application of nail enamel in professional establishments 
is a quick avenue to retail and consumer acceptance of 
a retail package. 

Although these two service industries are so tight in 
their competitive struggle, so involved in selling tech- 
niques all their own, it doesn’t at all follow that a well 
thought out program cannot find a place here. Either 
locally, or sectionally or through some alert distributor, 
a way can be found. It really depends on whether the 
cosmetic product is worth it, 

A few months ago, in our article on selling cosmetics 
there was some discussion of the retail store case his- 
tory as a method of introducing a new cosmetic. In 
this discussion, the case history of sales in a single re- 
tail store was considered only from a marketing view- 
point leading to expanding distribution. 

It would be interesting to consider a retailer as a 
clinic. A reputable, friendly retailer can offer a manu- 
facturer far more than the volume of sales produced 
in his store. This industry uses the nationally known, 
fashion department stores as focal points of prestige, 
not only for a wide, sectional audience of consumers, 
but for prestige with other retailers. The influence of 
these stores, because of their willingness to feature the 
manufacturers’ goods and associate them with the 
store name, goes far beyond the clientele of the store. 

Since it is an accepted and normal method of growth 
for a class cosmetic manufacturer to use leading retailers 
in this manner—that is as a case history of sales suc- 
cess—why not include a clinical record? 

Many cosmetic manufacturers have a demonstrator 
in a friendly store with a reputable name. Many, un- 
doubtedly, have a substantial record of reports that 
might be considered clinical evidence. But how many 
have planned a procedure that would be accepted, let's 
say in new territories and by other retailers as a clinical 
report. How many have followed up sales, after a lapse 
of usage, interviewed these consumers, checked care- 
fully and scientifically as to their opinion of the product, 
its ability to perform as the manufacturer expects. 

There could be a professional procedure, operating 
through a good retail store, with the store’s cooperation. 
These findings could be reduced to a professional report, 
made authentic by the store. 

To few cosmetic manufacturers will any method of 
this sort appeal. It means delay—apparently standing 
still for several months. We are all too impressed with 
the glamor of rapid and spectacular growths in the in- 
dustry. And as a result, we fail to notice the vast ma- 
jority who start with a spurt and falter, or who plug 
along in a big competitive scramble with little to offer 
not possessed by a hundred others. 

The good merchandisers know how to build records 
of sales success in known stores as a stepping-stone for 
further building. Why not add to this, as a new asset 
for the cosmetic industry, a clinical procedure that 
will just as effectively demonstrate the value of the 
cosmetic in performing a wanted function. 
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ALCOHOL SHORT AGAIN 


tHe alcohol situation is confusing and uncertain with 
| a definite shortage now at hand. The reasons for 
the shortage are several. In the first place there is not 
sufficient molasses for the production of the alcohol for 
which a demand exists. In the second place there is very 
little synthetic alcohol available on the market. The 
output of the plant of one oil company making syn- 
thetic ethyl alcohol has been under contract to one 
large user ever since the plant was erected during the 
war. The other maker of synthetic alcohol figures how 
to get the most for the ethylene it produces and sells the 
greatest part of it in the forms of chemicals other than 
alcohol, thereby getting a greater return. 

Then there is a terrific shortage of anti-freeze for the 
reason that methanol is in very short supply. This is 
because one large maker of methanol had an explosion 
in his plant which seriously hurt the supply picture. 
Then the demand for methanol for formaldehyde and 
other things is much heavier than it ever was before. 
Therefore, there has been a terrific scramble for sup- 
plies of anti-freeze and this has had its part in balling up 
the ethyl alcohol situation. 

It is, perhaps, only natural that the industries pro- 
ducing basic products such as alcohol should be in a 
tight position. After all, there have been practically 
no new plants erected since before the war, and since 
that time we had a large population increase, steady 
demand at levels never before thought possible, and 
heavy export demands. The alkali industry, and many 
other industries are in a similar predicament. The 
heads of the companies in the field do not, for the most 
part, see their way clear to increase their facilities. If 
new plants were erected today, they would cost about 
twice what the old ones did, and then there is no guar- 
antee that within a comparatively few years, demand 
might not vanish to a considerable extent making these 
high-priced plants real headaches to the companies who 
built them. If a manufacturer were to start to erect 
a plant now he could not be certain when the plant 
would be finished or exactly what the cost would be. 

With the Government handling all the molasses and 
selling it by sealed bids, some of the manufacturers have 
been caught short at various times because their bids 
were not high enough and the molasses offered went to 
a competitor. The Government has also bought from 
Cuba large quantities of alcohol, but this is not of the 
quality that the distillers here want. Furthermore, 
they do not exactly cotton to the idea of buying alcohol 
when they are in business to make it. The Government 
has only 7,000,000 gallons of this alcohol to sell, and 
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only 9,000,000 gallons of molasses to be delivered 
against the contract with the Cuban Government. The 
present plans call for the RFC of the Government to be 
out of this business completely within a few months. 

When it is realized that prices of molasses before the 
war were somewhere in the neighborhood of 5 cents a 
gallon, today’s prices appear fantastic. The all-high 
price was received last April when 34.32 cents per 
gallon was paid. RFC sold molasses on October 30 at 
29.05 cents per gallon. Early this month 31.02 cents 
was paid for another lot. A cargo of 1,800,000 gallons is 
arriving about the middle of this month, and 1,400,000 
gallons is arriving in the latter part of this month. On 
seventy-seven sealed bids to date, RFC sold 122,100,000 
gallons of molasses. Earlier sales against allocations 
bring the total of disposals to date to 138,000,000 gal- 
lons. When RFC sales are completed, it will have sold 
an aggregate of 147,000,000 gallons. Of this total 
111,500,000 gallons were bought from Cuba, and 
35,500,000 gallons from Puerto Rico, the Dominican 
Republic and Haiti. 

While production of ethyl alcohol during September 
was 29,905,611, proof gallons, which is more than 
12,000,000 gallons greater than September, 1946, de- 
mand this year for anti-freeze is so heavy that less will 
be available for industrial users during the remainder of 
the year. In addition, the Government stockpile is 
estimated to have declined somewhere between 7 and 8 
million gallons. A strong shift from corn took place as 
the result of the high prices. Only 3,967,047 pounds of 
corn were used in September compared with 27,393,376 
pounds used last July and a monthly rate for the fiscal 
year ending June 30 of more than 35,000,000 pounds. 
New crop potatoes are now available as an alcohol raw 
material. Potatoes consumed by alcohol producers dur- 
ing September totaled 58,374,330 pounds, while in July 
only 215,800 pounds were used. Molasses consumption 
as an alcohol raw material has been greater than 
previously. Sorghum grain and sorghum grain products 
consumption has also taken a sharp jump. September 
consumption totaled 17,694,939 pounds, against only 
1,615,825 pounds consumed in July. Use of sulfite 
liquors also rose in September to 20,074,730 gallons 
compared to August consumption of about 15 million 
gallons, and a July figure of slightly over 11 million 
gallons. 

Producers are of the opinion that the situation will 
right itself sometime during the first six months of 1948. 
This is for the reason that new methanol facilities will 
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H amr dressings have been always popular cosmetic 
stand-bys because of their universal appeal for 
good grooming among both men and women. There 
are many different types available dependent upon the 
effect desired—from straight oil preparations to straight 
gum solutions—so that a “wet” appearance or a “dry” 
appearance may be imparted to the hair with all the 


variations in between. 

Mineral oil has been the old stand-by for the oil type 
of hair grooming and many preparations have been and 
are on the market which are wholly mineral oil with the 
exception of a small percentage of essential oils to im- 
part the desired odor. The gum types which impart a 
well groomed “dry” effect upon the hair consist of 
mucilages in which quince seed, gum karaya, gum traga- 
canth, or other gums are used either by themselves, or 
in conjunction with one another. Their function is the 
same—that is to impart to the hair the property of al- 
lowing the hairs to cling to each other by means of a 
thin, almost invisible coating. The claim has been made 
that of all of the gums, quince seed mucilage is the best 
adaptable because of the smaller percentage required 
for the given effect. (This percentage is based on the 
quantity actually incorporated in the final aqueous 
medium—not on the original weight of seeds used to 
form the mucilage.) In this case the quantity needed 
is so small that there does not appear to be any residue 
left on the hair after application of the solution and 
subsequent drying. 

Between these two extremes, one “wet” and the 
other “dry,” there are being sold some four or five 
classifications which come in between. We shall treat 
these in their own turns. Going from the “dry” to the 
“wet,” the first thing on the list would be the oil-in- 
water emulsions containing a small amount of incor- 
porated oils and waxes which make it possible to cause 
the hair strands to adhere to each other after applica- 
tion of the liquid emulsion and combing of the hair. 
This type has become popular in recent years because 
of its ease in using and because it fulfills the function 
of leaving the hair relatively dry. In addition the emul- 
sion has a low viscosity making it easy to pour and is of 
good appearance in the bottle. Though there are many 
different formulae which may be used in making this 
type of preparation, generally speaking, triethanola- 
mine stearate, glycerol mono stearate lotion, in which 
has been incorporated from five to ten per cent of min- 
eral oil, will do the job. After application and combing 
the water will evaporate off leaving a substantially in- 
visible film which serves as the adhering agent. 

It is possible to formulate such a product so that it 
will have the required emulsion stability and the proper 
viscosity demanded. Due attention should be paid to 
the optimum amount of glyceryl monostearate used 
since too high a quantity will tend to foam, producing 
an undesirable whitening effect on the hair. One way 
of overcoming this tendency is by the introduction of 
glycerol or alcohol, and another is by using in conjune- 
tion with glycerol monostearate small amounts of propy- 
leneglycol monostearate or propyleneglycol monolaurate 
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both of which have a tendency to overcome the foaming 
and at the same time reduce the viscosity of the 
emulsion. The materials mentioned here are by no 
means complete since there are now available sorbitan 
esters which may be used to advantage in such a prep- 
aration, and other esters with hydrophylic properties 
are now available. 

Another well-known type of hair dressing is the al- 
coholic solution of an oil which accomplishes the same 
effect. The most common of this type is the castor oil, 
alcohol solution which, after application, dries to im- 
part a semi-glossy film which serves a good purpose as 
a medium by which the hair strands may be made to 
cling to each other. As can readily be seen, application 
to the hair of castor oil by itself cannot be controlled 
as well as could a diluted solution of it since a greater 
mechanical effort would be necessary to spread one 
cubic centimeter through the hair than would be re- 
quired to spread 10 cc. of a 10 per cent alcoholic solu- 
tion of it. Even if the differences in viscosity are dis- 
regarded, it would require at least ten times the effort, 
and therefore the advantages of the solution can readily 
be appreciated. In addition to all of which castor oil 
is the one natural fixed oil which is soluble in alcohol in 
all proportions and therefore fits into this type of formu- 
lation very nicely. Other materials such as some syn- 
thetic esters of fatty acids may be used as well but there 
are not many commercially available which can compete 
with castor oil in price. The castor oil, alcohol vehicle 
therefore becomes an easy method for the addition of the 
oil to the hair in controllable quantities. 

During the past war when many of the materials we 
took for granted were taken away from us for use in 
other fields, new forms were developed so that the final 
function could be carried through with materials which 
were available. One of these forms has already been 
described—that is the oil-in-water emulsion referred to 
in the first part of this article. Other forms were also 
developed. Probably the most popular one is the 
water-in-oil emulsion in liquid form which, to all ap- 
pearances, has swept the market and is still retaining 
its popularity. The development of this product was 
due primarily to the alcohol shortage during the war 
and in no small portion to the development by some of 
leading chemical manufacturers of esters with marked 
hydrophylic properties which could be more or less made 
to order to fit any particular emulsification problem. 
Since no one agency is responsible here (as there are a 
number of products available which compete in func- 
tion if not in chemical identity) examples that will be 
used in the description of these materials are meant only 
as examples and not as a complete description of agents 
that may be used. To describe an all inclusive list is 
outside the scope of this article and really a subject 
which should be treated by itself. 

The example which will be used in this article is sor- 
bitan sesquioleate, a good emulsifying agent for water- 
in-oil emulsions. By its use it is possible to formulate 
stable water-in-oil emulsions with low viscosities. Gen- 
erally speaking the larger the percentage of the aqueous 





phase in a water-in-oil system, the greater does the 
viscosity of the emulsion become since water in this 
case is the dispersed phase and the greater the crowding 
of the colloidal particles in the dispersed phase, the 
stiffer does the emulsion become. Compounds of the 
sorbitan sesquioleate type, however, have a tendency 
to be able to keep the system mobile even with relatively 
large amounts of water in a water-in-oil system. These 
emulsions may have as much as sixty-five per cent and 
still remain mobile. Materials used in the external or 
continous phase may consist in addition to mineral oil, 
of absorption bases, lanolin, and even beeswax. If bees- 
wax is used, borax is very often used with it to help 
stabilize the emulsion. Such a colloidal system is ex- 
tremely complicated as regards the physico chemical 
forces which come into play, and therefore the prep- 
aration is difficult to formulate strictly according to 
rules. The pH of the aqueous phase has a tremendous 
bearing on the final result and it has been my experience 
to see at least one preparation where there is a stoichio- 
metric excess of alkali over the free fatty acid present 
as a means of stabilizing the emulsion. Such a phenom- 
enon is so completely against the rules that it would 
seem that the rules are far from being infallible. When 
such a condition exists, anything done may work and 
it would therefore be best to say that the emulsion may 
be made from the materials listed above but with vari- 
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N.W.D.A. MEETING 


here annual meeting of the National Wholesale Drug- 
gists’ Association, held at Atlantic City last month, 
was one of the most successful meetings ever held by 
this association in long history. Over eleven hundred 
people were in attendance, and the business sessions of 
the meeting were extremely interesting. 

George W. Kauffman, Kauffman-Lattimer Company, 
Columbus, stated that immediate action “to find 
operational savings to compensate for higher costs” 
was made necessary by the expected implementation of 
the Marshall plan-in the near future, which means that 
“this cycle of foreign aid and relief, material shortages, 
high prices and fat pay envelopes will probably con- 
tinue for some time to come. There is a sleeper in this 
cycle which may pack a terrific wallop in the next 
twelve months for those of us who have to keep filling 
those pay envelopes—that is, the annual fight for in- 
creased wages. 

“As big business increases its wage scales and the 
cost-of-living index moves up a few more points, the 
problem comes right back to our doorstep in the in- 
creased cost of living to our employees. Working on 
fixed gross margins as we do, we cannot arbitrarily 
raise our prices to cover higher operating costs. So far 
two factors have enabled us to meet higher wage scales 
and higher operating costs—heavy sales volume and 
the fact that customers are ordering items in larger 
quantities than ever before in history.” 

Whether or not these factors will continue to offset 
present high costs of operation is described as a “sales 
problem and an uncertain gamble.” Four immediate 
steps suggested were: Study operational costs and 
eliminate the weak spots; establish production and per- 
formance standards for employees; find new ways of 
doing old jobs better and more economically; frequent 
exchange of information and ideas with others in the 
same field. 

The Board of Control of the association drafted a 
resolution appropriating additional funds to continue 
its research program to develop efficient distribution 
and selling methods as a means toward offsetting in- 
creased costs of operation so as to keep the corner drug 
store an “island of low prices in the inflationary sea.”’ 

“Both as a matter of continuing public service as well 
as an effective insurance policy on our future markets 
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and business health, we intend to continue our efforts in 
fighting unnecessary price increases,” said Harold M. 
Altshul, chairman of the NWDA committee on dis- 
tribution. He declared that the drug industry should 
take “full page space in every newspaper in the land” 
until the fact that drug prices have risen only 3.1 per 
cent since before the war is “blazoned in the heart and 
head of every American consumer.” Mr. Altshul said 
that wholesale prices are determined chiefly by “ex- 
ternal influences, such as retail buying habits and more 
particularly manufacturer programs. Wholesalers can- 
not achieve a full measure of success in cost control and 
reduction without the real understanding and active 
participation of a majority of suppliers.”” He empha- 
sized what he termed “the urgent need for standardiza- 
tion of manufacturer practices.” 

Mr. Altshul spoke of the complexity of wholesale 
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drug operations, pointing out that its range “covers 
25.000 to 75,000 items, procured from 1,500 to 2,000 
suppliers, varying from’ fly-speck to car-load shipments 
and from biologicals to chocolate syrup, with daily 
operations of even the smallest houses requiring the 
constant handling of literally thousands of repetitious 
details. The tremendous variations that exist among 
manufacturers’ distribution programs create a major 
stumbling block to wholesaler efforts to increase dis- 
tribution efficiency.” Wholesale pricing departments are 
required to discount different items at rates ranging 
from one per cent to as high as twenty-seven per cent, 
he said. “The slow-down and confusion resulting from 
this multiplicity of discounts substantially increases 
pricing costs. Tying together resale discounts and 
quantities on which they are given, the chaos created is 
not only undesirable but downright unnecessary. If a 
discount schedule of five per cent inclusive of cash on a 
shelf carton and seven and one-half per cent inclusive of 
cash on a shipping case is adequate to serve the purpose 
of one manufacturer of a fast-moving, over-the-counter 
proprietary, there is no obvious reason why it would not 
adequately serve others in the same category.” 

Mr. Altshul pointed out that “many problems in 
packaging remain to plague the wholesale druggist.” 
He cited the following: Packing of products in shipping 
cases of two or more different sizes; inadequate marking 
of cases; endless variety of names for different sizes, 
such as family, economy, dispensing, giant, hospital, 
and the like. The handling of “‘free goods” constitute 
another major source of distribution expense, according 
to Mr. Altshul, who said that a recent count in a whole- 
sale drug establishment revealed 72 different and 
separate types of free goods forms or routine provided 
by manufacturers. Free goods should be shipped with 
order by manufacturers, he said, since other methods 
results in a waste of time and money. “For their own 
self-interest, manufacturers should begin at once the 
necessary processes of simplification and standardiza- 
tion that will enable wholesale druggists to achieve the 
ultimate in cost reduction,” he concluded. 

Retiring President Charles C. Caruso, of Schieffelin 
& Company, spoke of the rise of only 3.1 per cent in 
retail drug prices as compared to a rise of 59.3 per cent 
How long the drug 


in all other cost-of-living items. 
industry can hold out against such increases all about 
them is a serious question,” he said, maintaining that 
with respect to prices consumers generally are “‘still 
unaware of the outstanding achievement of our indus- 
try in serving the public health at a cost that is nearly 
the same as before the war.”” Mr. Caruso urged “high 
government officials, news commentators, and others 
who have the public ear, to give credit where credit is 
due. Let them give a comforting word to the public by 
citing the soundness and fairness of the drug industry. 
Let them silence once and for all the critics of fair trade 
laws. What the drug industry has done is a practical 
demonstration of the value of these laws, which, effec- 
tive in 45 of the 48 states. permit producers to make 
contracts with distributors setting a fair minimum 


November ’47: 61 


price on brand name and trade-mark items. 

“If by their wise and proper use, these fair trade 
laws have brought about a market stabilization that has 
enabled the drug industry to contribute so much in this 
period of stress in the national economy, why do not 
these public servants urge other industries to follow 
suit? This might provide the break we are looking for 
to check the spiral of inflation and bring about for all 
commodities and all industries the long desired and 
necessary price and wage stabilization.” 

Mr. Caruso also pictured the wholesale druggists as 
“fighting valiantly” against spiraling operating costs by 
applying results of completed NWDA research projects 
on wholesale operations, sales and sales direction, and 
personnel and job evaluation. “Research seeking im- 
provement in internal operations is continuing,” he 
said, “New mechanical equipment for filling orders is 
being introduced. Some modernization of service 
wholesale drug plants is taking place today, all the way 
from partial improvement to entirely new plants. In 
these days the art of selling and merchandising and the 
scientific direction of these functions are all important 
in meeting successfully the challange that the present 
economic situation throws in the laps of all, but espe- 
cially in the distributive trades. Successful further pros 
ecution of handling operations, sales, and job evalua- 
tion will enable the wholesale druggists to maintain 
leadership in the field of distribution, and serve also to 
help maintain our unique record in holding the cost and 
price line against the forces of inflation.” 

Governor Oscar Rennebohm of Wisconsin, himself a 
retail druggist, warned members of the NWDA against 
an “underground movement” to repeal the Miller- 
Tydings Fair Trade Enabling Act. He warned that the 
attacks had become intensified since the death of OPA, 
with “wild assertions” being made that “fair trade has 
increased costs to the consumer.” “Figures to back up 
these assertions are either lacking entirely, or are so 
scrambled that one cannot follow them,” he said, con- 
tinuing, “If those opposed to fair trade had their way, 
we would be living in an atmosphere of loss leaders, with 
the only law the law of the jungle. The independent 
merchant would be at the mercy of the powerful wealthy 
and gigantic retail organizations who would deliberately 
sell nationally branded merchandise at a loss in order to 
force out of business the little fellow who must make a 
profit on every item he sells in order to survice. 

“I have never been able to figure out in my mind why 
these economic dreamers in Washington and elsewhere 
have been so determined to destroy fair trade and thus 
make the lot of the small independent business man 
tougher and tougher. It seems to me that all too many 
of them weep crocodile tears over the plight of the 
‘small business man’ while they surreptitiously try to 
slip a knife in his back. For whatever reason, however, 
it is no secret that those planners have occupied in the 
past rather high places, particularly in the federal gov- 
ernment. I regret to say that many of them are still 
there although they are not as openly vocal as they 
once were.” 
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THE SUNTAN phase of the drug and cosmetic indus- 
| try seems to possess an irresistible fascination. Al- 
most every member of the chemical, drug or cosmetic 
business—be it a huge chemical dynasty, the humble 
“bathtuber” or an intermediate—all have been tempted 
or did attempt to get into the act. The exact nature 
of this appeal is hard to define unless it was a subcon- 
scious realization of a tremendous future. The season 
is short and the field highly competitive. Failures occur 
annually, and yet replacing those which fail, new pro- 
ducts appear with amazing regulafity. This discussion 
is not intended to discourage participants or entrants 
into the suntan business, but on the contrary to point 
out fallacies and pitfalls responsible for failure and con- 
sequent substantial losses. So much for the negative 
side of the matter. 

On the other hand, the immediate future for suntan 
products is one of wide expansion and lucrative returns. 
There are a number of sound reasons supporting this 
prediction. Today's sales of suntan preparations repre- 
sent but a fraction of the existent untouched market. 
How large is this market? The answer can be found 
only by spending a summer behind a retail drug counter 
at the seashore or any locality where people expose 
themselves to sunlight. There and then will be revealed 
the fact that for every person who buys and uses a sun- 
burn preventive, twenty do not. This was not ascer- 
tained by counting those who did and those who didn’t. 
It was much easier to observe the sale of preparations 
used in the freatment of sunburn—definite painful and 
incapacitating injuries resulting directly from excess 
solar irradiation. The total number of burns occurring 
annually must run into many millions—certainly not 
less than 25 million, which includes burns of all degrees. 
The above estimate is based on the number of units of 
remedies sold for the treatment of sunburn. It will 
require but little convincing to accept this assessment 
when it is realized that the sale of a popular greaseless 
cream sold for sunburn, itself runs into many million 
units per summer. That is only one preparation. We 
must not neglect the old reliables such as vinegar, bak- 
ing soda, carron oil, various oils and greases and the 
almost countless other proprietary ointments. The 
aggregate sales of all these and other agents will more 
than total 25 million units, which is significant of 25 
million burns. This mass summer malady involves a 
colossal outlay for treatment and a priceless loss of 
vacation time. Each and everyone of these persons 
would gladly have paid fifty cents or a dollar to have 
avoided his or her ordeal—and a severe burn is, to say 
the least, an ordeal. Here are 25 million new customers, 
who require merely to be told to be sold. 

The public should be informed of the manifold com- 
plications associated with severe or mild chronic solar- 
dermatitis. This enlightenment should stress the par- 
tial or complete incapacitation which will surely follow, 
which of course means the ruination of limited vacations. 
Depreciation of skin tone should be emphasized. A 
serious burn frequently leaves the skin, in an ugly, 
blotched, condition and will fail to tan not only that 


summer but for many succeeding summers. Loss of 
tan is a serious deprivation to many people, male and 
female. And then it should also be pointed out, there 
is the cost of treatment, which to the limited budget, 
can be of considerable consequence. All this should be 
concluded with the promise that product \ can and will 
prevent sunburn with all that it entails. So much for 
25 million new customers comprising the “burn” cate- 
gory. There is another large group waiting to be sold. 
It is generally thought that tan or pigment is a com- 
plete protection against excess sunlight. This ts nol 
true. Pigmentation is but the secondary line of defense. 
Primary and most important is the proliferation and 
cornification of the epithelial cells. These terms signify 
an increased number and thickening of the surface skin 
cells. But the combined defense of proliferation, corni- 
fication and pigmentation is still unable to resist ab- 
normally long exposures to powerful sunlight. Man’s 
skin was never designed nor intended to withstand un- 
unlimited actinic punishment. It may apparently be 
impervious to the impact of destructive quantities of 
solar ultra-violet, as judged by the absence of irritation. 
Actually, subtle, profound, pathologic changes may be 
gathering form and impetus. 

At the time of excess insolation, a beautiful tan may 
be present and the skin healthy and attractive. But a 
few months or years later the effects of unreasonable 
irradiation may then become manifest in several or 
more unpleasant forms. Depigmented areas may appear. 
The skin becomes dry, aged, thickened, wrinkled and 
inelastic. Warts and moles are activated. Other lesions 
would include exaggerated freckles, eczema, exeroderma 
pigmentosum, pruritis. Any of these can eventually 
add up to neoplastic disease. Proof of this resides in the 
statistical fact that skin cancer is far greater below the 
Mason-Dixon line than in the northern states, where of 
course, there is far less sunlight. Also outdoor workers 
such as fishermen, farmers, sailors, etc., sooner or later 
show alterations in the integument of a pathologic 
nature. The inference here is clear. We have therefore 
another brand new market for sunburn preventives, 
composed of those many, many persons who insist for 
reasons of their own, upon inordinate exposures to 
powerful sunlight—exposures consisting of days, weeks 
and months without end. These people, if told the 
price of their foolhardy indulgence, would be very happy 
to purchase and religiously use a sunburn preventive 
in order to avoid same. 

Certain sociologic trends are materially aiding to ex- 
pand the suntan market. Sixty million employed means 
that now more people than ever before in our history 
are able to engage in outdoor pursuits. The continual 
reduction in weekly working hours still further facili- 
tates this participation. Improved and cheaper trans- 
portation also play a worthy role, making the outdoors 
more easily and frequently available, winter or summer. 

Thus we have a preview of the suntan future. At 
least 25 million new customers are available, or will be 
the moment some one makes an effort to reach them. 
There are also thousands of old customers who in the 
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past were one-time purchasers, but who, if informed of 
the dangers of too much sunlight, would protect them- 
selves during their entire exposure, be it day, week or 
months. 

The past can be a guide to the future. What are 
causes of yesterday’s and tomorrow’s failures? Simply 
expressed, it can be summed up as an insufficient and in- 
correct understanding of the basic problems upon which 
depend the prevention of solar-dermatitis. The under- 
lying science is relatively new and highly specialized. 
Ithis unfortunate that many swivel-chair scientists set 
themselves up as experts in the field and from these 
sources many manufacturers drew their data upon 
which their product was built. The definition of a swivel- 
chair scientist is one who may possess infinite academic 
and theoretical information, but who cannot or will not 
correlate this knowledge with field or clinical application. 
For instance about 1940, one of our greatest chemical 
firms released a new sunscreen. The very name of its 
parent endowed this compound with awesome potency. 
Yet the erythemogenic ultra-violet absorption was so 
poor as to force a hasty withdrawal inasmuch as it was 
utterly worthless as a sunscreen. At a slightly later 
period another huge organization announced a new and 
miraculous filter, requiring but one-quarter of our per 
cent concentration. Today, this pseudo-miracle is still 
being peddled. Five per cent is now recommended plus 
the presence of a synergistic agent of some sort. 

In both of these failures, someone obtained a beauti- 
ful spectrogram of the agent in question, showing com- 
plete extinction between 2950 and 3150 Angstrom units. 
No thought was given to erythemal confirmation by 
actual skin tests. It is a certainty that those concerned 
now know that spectrographic readings yield only 
qualitative information and are no indication whatso- 
ever of how much actinic ultra-violet has been absorbed 
or transformed. Another extremely well-known pharma- 
ceutical house has been strenuously promoting a hydro- 
alcoholic sunburn preventive with hydroquinone as a 
screen. The writer examined and abandoned this agent 
as far back as 1932 because of its multiple intolerable 
characteristics, for example, its ultra-violet absorption 
is negligible, necessitating high concentrations: it is 
chemically unstable and is generally regarded as toxic. 
With all the far more desirable screens available, why 
anyone should select hydroquinone is difficult to under- 
stand. We could quote many more similar cases. 

The wise manufacturer who is now in the field or who 
contemplates entry, would do well to implement his 
laboratory facilities, theoretical and practical, in such 
a manner that the product developed will render the 
consumer a service rather than being merely a pretty 
piece of academic research. The first and paramount 
question, totally ignored by so many so-called authorities, 
is: how efficient should a sunburn preventive be? During 
the pioneering days, little or no consideration was given 
this question. Practically all products at that time 
offered little or no protection. Today this condition no 
longer exists. There are available preparations which 
do provide definite immunity from solar burns and the 
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sun worshipping public is slowly but surely becoming 
cognizant of this fact. The average user will remember 
not to buy any product which permits him to become 
painfully burned. Therefore it is but elemental reason- 
ing to say that any sunburn preventive already being 
marketed or being developed for future presentation, 
that does not bring the consumer adequate defense from 
sunburn, is doomed to failure with absolute surety, 
The high mortality of impotent products proves the 
foregoing to be fact. 

Again the question, “how effective should an ade- 
quate sunburn preventive be?”” The answer is simple, 
effective enough to prevent painful solar burns when 
used by the average person under average conditions. 
An “efficiency minimum” can be determined only by 
the close integration and correlation of a number of 
variable factors. The entire matter was discussed in 
detail in Drug & Cosmetic Industry, April 1939, but 
because of its importance, we shall repeat it again. 

Skin response to solar ultra-violet is governed by the 
following variable factors; intensity of erythemogenic 
ultra-violet, length of exposure and individual skin 
sensitivity. After solving this equation, there are still 
other lesser but influential conditions which must be 
reckoned with in the determination of an “efficiency 
minimum.” We are indebted and offer full recognition 
to Dr. M. Luckeish of the General Electric Co. for data 
which serves as a keystone in the matter. He found that 
20 minutes of June sunlight at noon will produce on ay- 
erage untanned skin an effect known as, “minimum 
perceptible erythema;” 50 minutes will stimulate a 
“vivid erythema; 100 minutes will result in a painful 
burn; 200 minutes or more will provoke a blistering 
burn. For convenience sake we tabulate this data: 


Table 1. 


Effects of June Sunlight at noon upon average 
untanned skin: 


20 minutes......minimum perceptible ery- 
thema, (MPE) 

50 minutes ......vivid erythema, (VE 

100 minutes ......painful burn, (PB 

200 minutes......blistering burn, (BB 


Blondes and red-heads may vary from these averages 
by as much as 40 to 170 per cent because of their ab- 
normal photo sensitivity. MPE. is that degree of red- 
dening barely though definitely discernible. \VE. is a 
strong red, and when present, is easily interpreted as 
such by the observer. At this stage of skin response to 
ultra-violet energy, no real damage has as yet taken 
place. From Table 1, it is readily appreciated that 50 
minutes or VE. is the maximum stimulation possible 
without injury inasmuch as further irradiation advances 
into the painful burn zone and will result in more or less 
irritation. Therefore protective agents regardless of the 
time actually spent in the sun, should not permit a 
photo-stimulus greater than that which will produce 
a VE. 


(Continued on page 700 
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FLUORINE and TEETH 


By M. A. LESSER 


OOTH DECAY is part of the price paid for being civi- 
lized. This evergrowing problem has led researchers 

down many paths seeking ways to prevent dental caries. 
Too often the road has led nowhere. During the last 
decade, however, new hope has been aroused by the 
results obtained with fluorine. Probably no approach 
to the dental caries problem has held such promise of 
effective control as the use of this element. Indeed, it is 
possible that fluorine may serve not only to prevent 
tooth decay, but also ameliorate or cure dental caries. 

Strangely enough, the history of fluorine’s beneficial 
action goes back to the discovery that it is the causal 
factor in the production of “‘mottled” enamel. Although 
this condition had long been prevalent in many areas of 
this country, as well as in other parts of the world, it 
was not until 1931 that fluorine in drinking water was 
proved to be the factor responsible for the ugly dis- 
coloration.*** Prior to this discovery, however, McKay,’ 
among others, had observed that people with mottled 
enamel developed fewer dental caries than those whose 
teeth did not show such staining and discoloration. 

Obviously, in addition to causing mottling of enamel, 
fluoride in drinking water also contributes in some way 
to a reduction of caries. It is now well established that 
persons who have lived all of their lives in high fluoride 
areas, or who have lived in those areas at least during 
the first eight or ten years of their lives, have less dental 
caries than people living in fluoride-free areas. The 
first objective, experimental evidence of this anti- 
caries action was published® in 1937. Particularly 
important is the work done by Dean and his associates 
of the United States Public Health Service. They not 
only set out to determine the optimal fluorine content 
of drinking water,’ but they also made extensive studies 
of the influence of fluorine on the incidence of dental 
caries in children.® 

A number of surveys were made in many different 
parts of the country. As a result of this work it was 
demonstrated that amounts of fluorine below those 
which would produce mottling of the enamel would 
cause a marked reduction in caries activity. Dean’s® 
most recent report, which summarizes many of the 
previous studies, shows definitely that there is an in- 
verse relationship between the fluorine content of the 
drinking water and the amount of dental caries. 

In investigations carried out in twenty-one cities, 
the research teams examined a total of 7,257 school 
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children, aged 12 to 14 years. It was found that children 
using domestic waters containing as little as one part 
per million (p.p.m.) of fluorine experienced one-third as 
much dental caries as comparable groups using water 
containing little or no fluorine. Briefly summarized, 
847 children continuously using a domestic water con- 
taining more than 1.4 p.p.m. of fluorine averaged 2.4 
decayed, missing or filled teeth; 1,403 children of cities 
with water supplies containing between 1.0 and 1.4 
p.p.m. of fluorine showed 2.9 affected teeth per child. 
In the 1,140 children of cities whose public water sup- 
plies contained 0.5 to 0.9 p.p.m. of fluorine, an average 
of 4.2 teeth per child showed evidence of past or present 
dental caries attack, while in the 3,867 children of cities 
whose water supplies contained less than 0.5 p.p.m. of 
fluorine, an average of 7.4 teeth per child showed evi- 
dence of having experienced dental caries. 

Similar findings have been reported as the result of 
other investigations. Such studies have been made, 
not only in the United States,*” " ' ™ but also in 
England,* South Africa, India’® and other parts of 
the world. The results of these many studies have 
shown definitely that people who have spent their lives 
in areas where the fluorine content of the drinking 
water is 1.0 p.p.m. or more experienced two to three 
times less cavities than those who ingested fluorine-free 
waters.” 

The consistent nature and dependability of these 
findings was aptly illustrated in a recent study by 
Downs and McKay.” Their investigations were 
brought about by repeated reports from Montrose, 
Colo., that the dental caries rate was extremely high 
even though the city water supply was said to contain 
1.4 p.p.m. of fluorine. Examination of Montrose 
natives confirmed a high caries incidence. No cases of 
fluorosis or mottled enamel were found. The only con- 
clusion that could be reached from this study was that 
there was an error in the report of the fluorine content 
of the city water. This was confirmed by a later 
analysis which revealed that the correct flourine con- 
tent was 0.3 p.p.m. 

With certain facts already established, researchers 
are looking into other factors which may influence the 
picture. Klein, for example, has made a study of 
familiar tendencies with regard to caries formation 
and fluorine protection. Like others, he found that 
children with continuous exposure to fluoride water 


Drug and Cosmetic Industry 611 




















since birth are, as a group, protected against caries 
attack. However, the degree of protection does show 
variations. Those who are least protected are children 
whose parents show the highest tendency toward dental 
disease, while those who are protected most are children 
whose parents show the lowest tendency to be attacked 
by dental disease. 

Considerable work has been done in the effort to 
determine how fluorine exerts its beneficial effects on 
the teeth. Chemical studies have shown that caries- 
resistant teeth have a higher fluorine content than do 
teeth which are susceptible to caries production.® As 
remarked by Bibby,'® an important observation is the 
fact that the principal increase of fluorine in the caries- 
free teeth was in the enamel, with only a negligible 
increase in the dentin. 

Animal experimentation has also yielded useful infor- 
mation. Although the rat is not the ideal animal for such 
work, it was, until recently the only practical means of 
studying caries by these methods. However, it has been 
demonstrated 2°?! that rat caries can be prevented by 
adding f!uorides to the food or drinking water. While 
such data cannot be considered conclusive, it does add 
another link to the chain of evidence that fluorine can 
protect the teeth against dental caries. More com- 
parable results will be obtainable as a result of intro- 
ducing the Syrian hamster as a laboratory animal. The 
teeth of this animal have many features in common 
with the teeth of humans. Already, one group of work- 
ers?? has found that fluorides are rather effective in 
cutting down the occurrence of caries inthe teeth of the 
hamster. 

Much valuable information has also been gathered 
from bacteriological studies. It is known that there is 
a direct relationship between the number of Lacto- 
bacillus acidophilus organisms in the saliva and dental 
caries activity in the mouth. Where there is active 
tooth decay, the number of bacteria per cubic centi- 
meter of saliva is high (20,000 or more), while in 
mouths in which the teeth are immune to decay at any 
specific time the counts are negative (under 100)?3 On 
this basis, it is reasonable to expect a lower bacterial 
count in areas of higher fluorine concentration. 

This assumption is borne out in a number of com- 
parative studies made in different parts of the country. 
Jay and Arnold,‘ for example, found that in areas 
where fluorine was present in the drinking water, an 
average of 37.4 per cent of the population had counts 
that were in the negative range. In contrast, only 16.1 
per cent of the people in non-fluoride areas showed nega- 
tive bacterial counts. In another instance> compari- 
sons were made between two cities, one of which had 
a water supply containing 1.8 p.p.m. of fluorine, the 
other being practically fluorine-free. The differences in 
the bacterial counts in these two cities were, roughly, 
of the same ratio as the differences in the caries rate. 

Of importance in this connection is a report?* on the 
bacterial counts, made in the controlled Newburgh- 
Kingston Fluorine Demonstration now being conducted 
by the New York State Department of Health. In 


Kingston, which is serving as the control with fluorine- 
free water, the percentage of high and low bacterial 
counts has remained approximately constant during the 
two-year period of the test. In Newburgh, however, 
there has been a consistent drop in percentages of high 
counts and a rise in the percentages of low counts since 
fluorination of the municipal water supply. 

Such studies amply indicate that the bacteriological 
factors which contribute to the production of dental 
caries are modified in some way by fluorine. How 
fluorine operates to inhibit oral Lactobacilli and per- 
haps other bacteria which inhabit the mouth is still a 
matter of speculation. It has been suggested? that 
fluorine, through its action as an enzyme inhibitor, de- 
creases the ability of the oral factors to produce the 
acids which are necessary in the destructive processes 
leading to dental caries. 

Others?”'25 have suggested that fluorine modifies the 
tooth structure so that the enamel becomes harder and 
more able to resist the acids which ordinarily produce 
cavitation. In Bibby’s'® opinion, this seems to be the 
result of a peculiar affinity which exists between 
fluorine and the calcium phosphates in teeth. When 
fluorine combines with the enamel or dentia, it greatly 
reduces their solubility in acid. “‘This increased resist- 
ance to the action of acid,” said he, “is probably the 
primary cause for the reduction of caries in teeth which 
have come in contact with fluoride-containing waters.” 

Although the mechanism of fluorine action may not 
be fully elucidated, it is clear that continuous exposure 
to fluorine-containing water during the first eight to 
ten years of life affords most people a significant degree 
ef protection against dental caries. There is no evi- 
dence that this protective mechanism, whatever it may 
be, is effective after the age when the teeth are fully 
formed and calcification has been completed. Nor is 
there any evidence that ingestion of fluorine will 
arrest dental caries after the teeth have calcified.2 2” 
In other words it would not benefit an adult to move 
into a fluoride area in the hope of preventing tooth 
decay. 

These many studies have also served to establish 
optimal levels of fluorine content in drinking waters. 
There is quite full agreement that a domestic water con- 
taining about 1.0 p.p.m. of fluorine is optimal for dental 
health. Analysis of the data indicates that insofar as 
caries control is concerned there is apparently little 
advantage to be gained in using a water containing a 
higher proportion of fluorine, since maximum caries 
inhibition occurs at approximately 1.0 p.p.m. More- 
over, this optimal concentration is sufficiently low to 
eliminate the problem of dental fluorosis or discolora- 
tion.® 10" 

Where the fluoride content of the water is at this 
optimal level there is no particular problem and no 
treatment is necessary. Where the fluorine content is 
excessive, steps must be taken to remove the excess in 
order to protect the population against endemic 
fluorosis or mottled enamel. Efficient methods* for 
reducing the concentration of fluorine to the permissible 
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concentration of 1.0 p.p.m.' are available. Waters 
deficient in fluorine may have fluorides added to bring 
the concentration up to the optimal in order to lessen 
the amount of dental decay in communities. 

Because it may have such important bearings on the 
dental health of the nation, especially with regard to 
the teeth of future citizens, the advisability of adding 
fluorine to deficient water has received considerable 
attention and encouragement. Leaving nothing to 
chance, public health workers have started a number of 
carefully controlled, long-range studies on the effects of 
adding optimal quantities of fluorine to drinking water. 
The Newburgh-Kingston tests, mentioned previously, 
is an Outstanding example of such an investigation. It 
will be about ten years before the benefits of the water 
treatment will be realized. Equipment for adding 
proper amounts of sodium fluoride to Newburgh’s 
water supply has been set up and a regular system of 
analysis has been arranged. Dental examinations are 
being made annually of all the five- to twelve-year-old 
school children during the test period. Plans have also 
been made for a pediatric examination of a sample of 




































the child. population, including a general physical 


examination, urinalysis, and \-rays of the long bones 
and centers of ossification.*? As explained by Robbins,** 
this New York study is expected to establish beyond 
doubt the following points: (a) The non-toxic effects of 
ingesting artificially fluorinated water, (b) a definite and 
effective control of caries, and (c) a practical and safe 
method of artificially fluorinating the communal water 
supply. 

Other large scale tests involving many thousands of 
children are being conducted in Michigan and Wiscon- 
sin, as well as in Ontario, Canada. During the next 
decade, these experiments, and others that will prob- 
ably be set up, will be followed with keen interest. In 
the meantime, some idea of what beneficial changes 
may be expected from the addition of 1.0 p.p.m. of 
fluorine to a fluorine-free public water supply is given 
in Arnold’s'® report on the results obtained in Aurora, 
Ill. He stated that a comparison of the dental caries 
picture in Aurora children with that of children living 
in three communities using the fluoride-free waters 
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PACKAGING and SELLING 


TIE-INS WITH THE MOVIES 


aRD times for the movie industry in 

its export business are causing the big 
studios to examine with greater interest 
a tie-in with manufacturers of branded 
products so that leading moving pic- 
tures can get an additional chunk of 
publicity without having to pay for it. 
That this extra publicity isn’t peanuts 
is indicated by the recent expenditure 
of 350 thousand dollars by a soft drink 
manufacturer in a tie-in campaign with 
a recent picture. 

No one would ever dream of under- 
estimating the influence of moving 
pictures in setting the standard of living, 
in promoting fashion, and in their in- 
fluence on the entire growth of the cos- 
metic industry. It may well be that 
moving pictures have had far more to 
do with bringing cosmetics to almost 
universal use in this country than any 
other influence. 

\ top rank ng moving picture is sup- 
posed to be seen by about 18 million 
people in this country. That means, 
spread over a relatively short period of 
a few months, every city, town and 
hamlet is exposed to this picture. That 
is why a program on the part of leading 
studios to cooperate for purposes of 


publicity may have a very substantial 
effect on the advertising programs of a 
number of industries, but above all by 
perfume and cosmetic manufacturers. 

So far as we know, there has been very 
little planned effort in this industry to 
take advantage of the movie studios’ 
new attitude. Jergens has managed to 
display its hand lotion, and Max Factor 
has worked out a coordinated program 
of advertising based on release dates in 
localities and in the 80 countries in 
which they advertise. 

We understand that all negotiations 
for the star, as wel as for the picture, 
are conducted directly with the studio. 
This may include the brief use and visual 
showing of the product by the star or in 
some part of the show, and the release 
of stills which may be used in a broad 
program of magazine and newspaper 
advertising by the manufacturer. 

Cooperating now on a program of this 
sort are several automobile manufac- 
turers, typewriter manufacturers, other 
utilities, and some packaged goods, such 
as soft drinks, but there has been very 
little effort yet, so far as we have heard, 
on the part of cosmetics. 

We prophesy, however, that if studios 
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Retail sales of cosmetics for the twelve months ended with August 1947 amounted to $835,- 
146,000. This compares with $833,550,000 for the twelve months ended with July 1947 
and with $863,257,000 for the twelve months ending with August 1946. 
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continue their willingness to expand 
publicity cooperation, perfume and cos- 
metic manufacturers will find that they 
are the most natural participants in 
such a program. 


Segregation 

There seems to be somewhat of a 
trend in toilet goods departments to 
work toward segregation of products. 
This is already well underway in chain 
stores notably n the department lay- 
out of the Whelan stores. 

In department stores many complica- 
tions enter into such a change, even 
though in a few stores it has clearly 
been indicated that such a departmen- 
talizing of certain products will increase 
business. Chief among all d fliculties is 
the complication of the demonstration 
system, which would mean either hav- 
ing the same product occupying space 
and display space in two places in he 
department, or denying it in one posi- 
tion, which would entail complications 
with the manufacturer and his demon- 
strator. 

Probably the greatest progress has 
been made in establishing a good groom- 
ing department for men’s toiletries. 
Many leading stores now have such a 
department. The decision to open up 
such a specialized department has not 
brought up any real complication with 
the demonstration system, and on the 
other hand, it has enabled the store to 
combine a number of other accessories 
and open the possibility of attracting 
increasing traffic by men. 

The next department which seems to 
hold opportunities, and about which 
there is some discussion in a few lead- 
ing stores, is a segregated perfume de- 
partment. This consideration has been 
accelerated by the substantial drop in 
sales for high priced perfumes, and the 
feeling of the retailer that this prestige 
and generally most desirable part of his 
department would justify specialized 
attention if there was any hope that it 
would maintain the high volume of 
perfume sales attained during the war. 

Both manufacturer and retailer re- 
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member only too vividly the year by 
year decline in perfume sales following 
the last war, and the substantial re- 
placement of perfumes by colognes and 
toilet. waters. 

There are very many arguments in 
favor of a segregated perfume depart- 
ment, but since this division of the in- 
dustry is so largely supported by 
demonstrators, either direct or indirect, 
at present it is a complicated retail 
problem to separate the perfume from 
the demonstrator, and to make it avail- 
able to the store’s customers in a way 
that would not only make shopping for 
perfume more convenient and more 
pleasant, but would certainly center 
attention of the department's traffic 
more specifically on this one highly 
desirable division of the business. 


Plans for Harriet Hubbard Ayer 


Lever Brothers is not wasting any 
time in gearing up Harriet Hubbard 
Ayer toa top speed machine. Repeated 
announcements in the news columns 
have given the trade the picture of a 
largely increased sales and operating 
staff, and stepped-up advertising in 
large space newspaper advertisements 
together with spot radio is setting an 
accelerating pace, anticipating next 
year's budget. 

Judging by this early advertising, 
Lever Bros. is doing just about what the 
trade expected. That is they are mak- 
ing Luxuria the keynote, and are all 
set for the first step in an attempt to 
make this cream a national figure in 
cosmetics. The development of next 
year’s plan, that is the relationship of 
the full treatment line, the demonstra- 
tion system and Luxuria as a heavily 
advertised mass distributed item, will 
be watched with great interest. So also 
will the newly expanded association 
with wholesale druggists, in relation to 
department store business, be watched 
with keen trade interest. 


Feather Merchant 

Unti a few years ago this country 
was entirely dependent upon foreign 
sources to get goose down for powder 
puffs. It was through the efforts of 
George Scheufele, a Swiss German who 
came to this country in 1929 to establish 
a powder-puff importing business that 
the first steps toward production of 
down to be used in the manufacture of 
powder-puffs were taken. 

Up to that time the main source for 
this down was France, but the methods 
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Recent releases of the Federal Re- 
serve Banks appear to give support to 
the now more often heard opinion that 
the back of the recession in the demand 
for toilet goods is broken and that the 
news from now on can be expected to 
be more frequently on the optimistic 
side. 

Of course, it all depends upon how 
one looks at it. Conditions vary in 
different localities and, while there is 
evidence of a distinct improvement 
since July, it will take a while in several 
instances before stores have caught up 
with the lowering sales volume of the 
first part of the year 

However. to look over some ol the 
more outstanding figures, there is the 
July report from the Fifth Reserve 
District covering such places as Wash- 
ington, D. C. and Baltimore, for an 
example. Six of the leading depart- 
ment-stores of the national capital 
reported a drop of toilet goods sales of 
8 per cent for the six months ending 
with July 31. Eight Baltimore stores 
lost 1 per cent only while the rest of 
the district dropped 9 per cent for a 
district total of minus 6 per cent. July 
showed a marked improvement. Sales 
were still lower than during 1936 but 
Washington stores lost only 4 per cent. 
Baltimore reported a 3 per cent decline 
but the whole district got by with a 
only 3 per cent decline. 

The Cleveland Reserve District went 
through July with no change against 
the previous year. The Seventh Re- 
serve District, including such active 
population centers as Chicago, In- 
dianapolis, Detroit and Milwaukee 
lost only 0.2 per cent; largely because 
of a real revival of the toilet goods 
demand in Chicago where sales rose at 
the rate of 3.8° ¢ in July. Indianapolis 
sales dropped 0.5 per cent, those of 





The Cosmetic Trend 


Detroit 1.7 per cent and Milwaukee 
lost 3.1 per cent Chicago toilet goods 
sales were equal to the city’s average 
for all department store sales but fell 
behind store averages practically every- 
where else. 

Most enlightening, probably, and 
indicative for the trend is the perform- 
ance of the toilet goods counters 
within the New York Second Fe le ral 
Reserve District. Sales that had 
dropped over the six months period 
from February to July to 3.0 per cent 
below the same period of last year 
turned to a plus 6.0 during July which, 
generally speaking, is not a month 
given to rises in New York and any of 
the other more prominent Eastern city 
markets. 

The really important feature of all 
this is that, with not more than ordi- 
nary support, several of the larger city 
markets in two widely separated sex 
tions of the nation had for-the-month 
record sales of = toilet goods during 
July; New York adding 6 per cent and 
Chicago near 4 per cent, while at least 
one district, Cleveland, held the line 

If it can be accomplished at one 
place it can be at others. The question 
facing toilet goods manufacturers how- 
ever is, what they can do to keep them- 
selves in the front rank of the demand 
There is no doubt whatever, that, even 
with the slight recovery which toilet 
goods have been making in some spots 
and the slowing up of the downward 
trend in others, sales are not keeping 
in step with the general performance 
of the market. This may be the fault 
of the stores or that of the industry 
The chances are that each must carry 
part of the blame. However, with the 
trend showing at least some improve- 
ments there should be a good prospect 
to do better as the vear draws to a close 








of production there were rather hap- 
hazard and as a result the quality of 
each shipment differed from the previous 
one. 

Using one half of his furnished room 
on the West side of New York as a ware- 
house and office Mr. Scheufele gradually 
expanded, and by 1933 he began import- 
ing goose skins for experimentat‘on, 
until he perfected a process of tanning 
and bleaching the down, unmatched in 
any country. The result are golden 
eggs in rather different forms than those 
of story book fame. They appear as the 
softest eiderdown powder puffs, pink, 
yellow, blue, rose and lavender. 

In 1937 Mr. Scheufele seeing the 
rumblings of war across Europe, de- 
cided to buy a farm in Pennsylvania and 
raise his own geese. By 1942 he had 
expanded h’s flock enough to start pro- 
duction of powder-puffs with 800 geese. 
With the war and gas rationing he 
moved his farm nearer to the markets by 
starting one at Zarephath, N. J , where 
some 5000 geese waddle about his thir- 
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teen-acre place, with the flocks increas- 
ing each year However, he now buys 
the geese from breeders and brings them 
to the farm to fatten them to insure a 
fine coat of down. 

The processing season runs from 
November to February, during this 
time about twenty-five people are hired 
to see the job through. When the geese 
are slaughtered, the feathers are plucked 
and graded the downy skin removed 
whole from the goose, then cleaned 
pickled, tanned and dyed and stret hed 
ready for the puff making. While 
Mr. Scheufele primarily started the 
farm for the manufacture of goose down 
for powder puffs, other parts of the 
goose are becoming increasingly im 
portant. There is goose fat rendered 
from the body fat of the bird, good fat 
being used for edible purposes, inedible 
fat is sold to ointment manufacturers. 
Feathers are sold for pillows. The meat 
is boned and packed in tins and the 
livers made into paste. Everything of 
the goose is used but the honk. 
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Coty makes 
a good deal 


“VUEPAI 





Trust Coty to capitalize on all the sales-making qualities of sparkling, transparent Vuepak 
for their outstanding combination deals. And trust Vuepak to do the same maximum 
showing and selling job for your own special offers, introductory deals 


and companion selling events. 


In an individual “showcase” container of this rigid, crystal-clear Monsanto 
packaging material, all the advantages of your deal . . . number of items, 
beauty, utility, color, design, etc. . . . are attractively revealed and protected. 


You can count on getting fullest retailer support for your Vuepak'd deals, too. 
Retailers like them because they display better; they're fully protected against handling, 
missing items, shopwear and dust; they don’t depend on clerks to explain; 


they accelerate turnover and build up volume. 


Whatever you're planning to sell, don't fail to show all that you've got to offer . . .via Vuepak. 
Get full details from your box supplier, or direct , 4 
from MONSANTO CHEMICAL COMPANY, Plastics Division, 


Springfield 2, Massachusetts. In Canada, Monsanto MONSANTO 


(Canada) Limited, Montreal. Vuepak : Reg. U.S. Pat. Off 
CHEMICALS ~ PLASTICS 











SERVING INDUSTRY... WHICH SERVES MANKIND  d 

















TO PROTECT AND SELL DRUG PRODUCTS 





* Attractive 

* Save shelf space 

* Preserve purity 

* Prevent evaporation 


* Prevent moisture 
absorption 


* Provide quick access 
\ to contents 


\ * Adaptable to front and 
side labeling 


* Available in 24 capacities 


4 
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ANCHORGLASS Standard Blakes 


PRODUCTS OF 
Pu iesle) Mi lele di, icici ® \ 3 
pee) te) 7 Vile), | 
LANCASTER, OHIO 





“Crime Photographer”, Thursday evenings, entire CBS network, sells all America on glass-packaged products. 


NCHORGLASS Standard Blakes 
have for years been widely 
accepted as ideal containers for cap- 
sules, crystals, pills, tablets, heavy 
liquids and hydroscopic products. 
They preserve the original 
strength, purity, curative or other 
qualities peculiar to your product. 
They are impervious to the action of 
most products. They prevent evap- 
oration and moisture absorption. 


Standard Blakes give easy, safe, 


quick access to the contents and can 
be effectively resealed time after 
time. They quickly show the user 
when the supply is low and it’s time 
to reorder. 

Anchorglass Standard Blakes are 
designed for modern shelf stocking 
—adaptable to front and side panel 
labeling. 

Amber Anchorglass Standard 
Blakes are available in 24 capacities 


—from % ounce to 32 ounces. 


























Department of Commerce Monthly Retail Trade Report 
Retail sales of all kinds in drug and departm: nt stores showing the increase for 
the month of August 1947 as compared with the same period in 1946 
Department Drug Department Drug 
Store Slore Slore Store 
Atlanta 8 + | Memphis \ 5 
Baltimore 0 1] \ilwaukee 13 +2 
Birmingham 7 10 Newark 13 +12 
Boston 7 l New Orleans 2 2 
Buffalo 12 10 New York 8 3 
Chicago \7 | Philadelphia 6 3 
Cincinnati 8 2 Portland 3 3 
Cleveland 12 3 Providence 10 +] 
Dallas ) Saint Louis 1] 1 
Denver \ 3 Salt Lake City 15 0 
Detroit 12 +1] San Francisco 5 3 
Indianapolis 16 3 Seattle 0 7 
Los Angeles 8 | 











Personal Property 

\ desk drawer manicure kit, de- 
signed by Peggy Sage for business girls 
called the Personal Property Box is 
now being offered. 

The set is equipped with all requisites 
for either a quick polish change or a 
lunch-hour manicure. It includes mani- 
cure polish, polish remover, satinbase, 
polishshield, cutical remover, emery 
board, orange stick and cotton. There 
is also a lipstick to match polish shade 

The personal property box is made so 
that the cotton pulls from a specially 
constructed container and a_ little 
trinket section beneath the panel which 
holds the lipstick. A name plate section 
on the box reads “Personal Property 
of .” leaving space for the owner to 
add her own name. Box retails for 
$3.00 plus tax. 


Monthly Averages 
asked: 


What should a cosmetic manufacturer's 


The question is frequently 


business run each month as a percentage 
of the entire year? One of the leading 
cosmetic manufacturers, whose business 
runs around three million dollars a year, 
has carefully compiled these figures for 
19 years. Even during this upsetting 
Spring when a heavy volume of re- 
turned goods made him believe that 
these figures would not hold true, and 
when these figures were discarded it was 
later discovered that business continued 
within a narrow fraction of the monthly 
percentage established in former, normal 
years. 

Listed below is the average monthly 
business computed by this company, 
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im iuding 19 SUCE essive vears of business. 
rhe first column gives the percentage of 
the entire year’s business done in any 
one month. The second column is the 


accumulating percentage for each 
monthly, preceding period. It will be 
noted here that the first six months, 
January to June, inclusive, show 39 per 
cent of the year’s business, and that 
November is the peak month of the 


entire year. 


19 Year Average 


Monthly Accumulating 

Average Average 
0°, JAN. 
0" FEB. 12% 
7% MAR. 19° 
7% APR. 267, 
h/ MAY 339, 
6°; JUNE 39%; 
6°; JULY 150 
yy AUG. 52% 
a7 SEPT. 63% 
14°; OCT, mG 
16°; NOV. 93°, 
t by// DEC. 100°; 


Suit Yourself 

For the under 310 Christmas gift, 
Schiaparelli has put three perfumes, 
Shocking, Sleeping and Salute, in a 
rayon satin scent box called “Suit 
Y ourself.” 

Each miniature 
Schiaparelli’s well-known perfumes and 
the box is covered with Shocking pink 


hearts and lined with tufted rayon 


satin, it has the added advantage of 


reuse as a jewel or handkerchief box, 


$8.25 plus tax 
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jecting to certain copy 


holds a ration of 


Western Packaging Exposition 

The Western Packaging Exposition 
is to be held August 10-13, 1948, in San 
Francisco’s Civic Auditorium. There 
will be conferences on packaging, pack 
aging and shipping, at which author- 
ities will discuss major packaging prob- 
lems, with special emphasis on subjects 
Pacific 


peculiar to industry of the 


Coast 


Ad Budgets For '48 Increase 

\ nation-wide survey by the Wall 
Street Journal shows that practically all 
advertising budgets next year will be 
as big as this year’s large expenditures, 
and very many will be larger. There is 
less fussing now than a year ago about 
depression and inflation and the possi- 
bility of having to cancel contracts be- 
fore the year is out. 

In a check among the Association of 
National Advertisers, with 102 members 
reporting, 47 companies are planning 
larger appropriations, 42 will spend the 
same amount, and only 9 are now plan- 
ning smaller budgets. 


Lady Esther Ad Changed 

The controversial advertising copy 
which has been giving so much impetus 
to the sale of Lady Esther lipstick is 
The Advisory 
Copy Committee of the Magazine Pub- 


about to be changed. 


lishers finally reached the point of ob- 
statements, 
which have caused quite a great deal 
of agitation in certain lipstick quarters 


Cream Shampoo to Get Added 
Impetus 

The cream shampoo will certainly 
take a prominent place on the cosmetic 
stage next year. Colgate’s transfer of 
the Lustre Creme account to Lennen 
& Mitchell is setting the stage for an 
expanded program of advertising. 

rhe tentative budget plans for Rayve 
Shampoo now have an expenditure of 
one and a quarter million dollars during 
the year. The new advertising plan 
for Rayve calls for dropping its radio 
network program in favor of a large 
magazine schedule, mostly in color, 
cooperative newspaper advertising and 
spot radio. Network radio seems to be 
faring not too well from the cosmeti 


Richard Hudnut 


is dropping out of the network program 


industry next year. 


for hair preparations, just as Lady 
Esther, earlier in the year, switched 
from a long sponsorship of radio to 
color space in magazines. 
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3 00 Toilet Woter + 6.00 Perfume 
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Bombi is featuring 17 attractive Black 
Magic gift sets for the holiday season. 


Among them is this two piece combination 





Parfums Degas introduces two new per- 


fumes to America— Paris born and Degas 


inspired— Danseuse Etoile. 





Lancome offers its “Gold Ribbon Pack- 

age,” a fascinating miniature (approzi- 

mately 14 oz.) purse size crystal flacon 

which has been especially created in Paris 
for the United States market. 
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New Label For Sir 

The Mulhen’s 4711 Men’s toiletries 
line has been redesigned. The label and 
bottle were changed because the Mul- 
hens company thought the old type 
label, executed in blue and gold was too 
similar to the feminine line also manu- 
factured by the company. The new 
label was created in four colors, maroon, 
blue, gold and black and was designed 
and printed by Richard M. Krause Ine. 
The bottle was manufactured by Swin- 
dell Brothers. 


Lactopine Gift Set For Men 
Lactopine presents a pew combina- 
tion gift set of toiletries for men, in a 
substantial black and green leatherette 
case, Which when empty makes a good 
looking and sturdy utility case. Various 
combinations of items are available all 
scented with imported pine needle oil. 


Cream Nail Polish Remover in Tubes 

The Riff Company of Los Angeles has 
come out with a cream nail polish re- 
mover packed in convenient, small New 
England collapsible tubes. 

Easily carried in handbags, the cream 
form is dispensed from a tough metal 
tube, in measured amounts on each 
finger pail, without danger of spilling, 
messy leaking, or soiling clothing. Re- 
tails for twenty-five cents. 


Skin Care Survey 

The Woman’s Home Companion in a 
survey of its readers’ cosmetic prefer- 
ences and habits found that 93 per cent 
of those questioned usually cleanse 
their faces with soap and water plus 
cream, with emphasis on soap and water 
cleansing by people with oily skins and 
by young readers. 

Most of the women who use cream, 
want the products they buy to do more 
than merely cleanse. Top mention goes 
to the creams that cleanse as well as 
lubricate. Women with dry skins espe- 
cially appreciate these. 

The next most popular type is the 
general purpose cream which cleanses, 
lubricates, and serves as a powder base. 
Analysis by income groups shows de- 
creasing preference for a cleansing and 
lubricating cream in the lower income 
brackets. 

Pond’s led in preference for cleansing 
creams with 18 per cent of those ques- 
tioned saying they used it, Hudnut and 
Woodbury each had 9 per cent claiming 
their use. 

Pond’s also led in preference in cold 
cream with 32 per cent, while Wood- 
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inn Haviland presents its perfume and 
sachet sets. Perfume nestles upon a lux- 
urious satin sachet of the same scent. 





Suzanne’s “Bright Christmas” eau de 

cologne comes tn a four ounce stre, pack- 

aged in a white box decorated with green 
wreath and red holly berries. 





1 of Gres is the name of the first scent 

being introduced in the United States by 

Lamartine, S. A. This unusual scent is 

packaged in a heavy crystal bottle topped 
with a diamond cut stopper 
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The Hudnut Sales Co. exclusive repre- 

sentalive for Parfums Fragonard in the 

U.S., presents two French perfumes, Belle 
de Nuit (pictured) and Moment Vole. 





Coty’s envelope compact is made for loose 
powder and comes in gold-toned metal. 


all 


Farnesiana, latest Caron perfume pre- 
sentation was inspired by the romantic 
warmth of the famous Afrnese palace in 
Rome with its exquisite murals by Ra- 
phael and the beauty of its gardens. 
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bury was second in demand with 12 per 
cent. 

In general purpose cream Lady 
Esther was the most popular with 28 per 
cent, Woodbury 13 per cent, Jergens 9 
per cent, Pond’s 8 per cent. 

Hudnut led in popularity with lubri- 
cating creams with 13 per cent, Pond’s 
and Avon 7 per cent each, Dorothy 
Gray 4 per cent. 

In other products used for the care of 
the face such as creamy lotion, Jergens 
was the most favored with 16 per cent 
claiming its use. Hudnut, Tussy, Avon, 
Dorothy Gray and Trushay were next in 
popularity in that order. 

As regards skin freshener, Hudnut 
again led in demand, with Avon, 
Dorothy Gray and Elizabeth Arden 
runners up. 

Those using face masks favored 
Hudnut with about 20 per cent Edna 
Wallace Hopper 12 per cent, Beauty 
Counselor 9 per cent, Luzier’s 8 per 
cent and Merle Norman 7 per cent. 


Princess Eve 

Jesse Livermore has set up his own 
company, the Princess Eve Products 
Corp., named after his wife, a smartly 
designed line of cosmetics has been the 
result, with such items as lip brushes, 
perfume flacons and combination lip- 
stick cases with the flacon and cigarette 
lighter in one. 

Mr. Livermore first designs and pro- 
duces an accessory, sometimes studded 
with gems that retails at a fabulous 
price, but those are just merchandising 
and promotion stunts. His main volume 
comes from the reproductions of his 
original pieces. The line at the present 
includes gold-plated lip brushes at 
$3.50 and flacons at $5.00. The line is 
pushed at the swanker stores around the 
country and is especially good for gift 


items. 


Plastic Atomizer 

One of the war babies that has sur- 
vived the test of reconversion in the 
postwar world is a plastic atomizer 
called \pray. 

Designed in Switzerland, hard-hit by 
the lack of rubber in that country the 
atomizer is plastic and metal. The 
operation of the atomizer is by spring, 
which the manufacturers say are good 
for 150,000 operations. It is also claimed 
that it will not deteriorate in hot 
weather. The atomizer is made by 
\pray Corporation, 280 Madison Ave., 
N. Y., and retails at $1.75 and $1.95. 


Drug and Cosmetic Industry 





Parfum Zofaly is featuring Passion per- 


fume in the American market. Passion 


is a delightful fragrance, beautifully pack- 
aged and boxed. 





Bonne Bell has introduced two new prod- 
ucts, Plus 30 Lotion and Bonne Egg 
Creme Shampoo. 





“Bang It, Bend It, Bounce It— You Can't 
Break It!’—with this theme Seaforth 
presents its Duralite containers, un- 
breakable, flexible, and featherweight, as 
featured in the Royal Scot set 
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PACK TO ATTRACT IN (upland Blur 


“Sell Faster’... see other side... 











Ne )T just a container —- but valuable selling and 


merchandising features. That’s what you get when you pack in 








rich, royal, “eye-stopping” Maryland Blue Glass. Yes, Maryland 
Blue has played an important part in the sales success 

of many famous products. Here’s why: 

BLUE MAKES YOUR PRODUCT EASIER TO SEE. 
BLUE MAKES YOUR PRODUCT EASIER TO REMEMBER. 
BLUE MAKES YOUR PRODUCT SMARTLY MODERN. 
BLUE INSURES RICH, DISTINCTIVE APPEARANCE. 
BLUE STANDS OUT, ASSURES BETTER DISPLAY 

BLUE ADVERTISES YOUR PRODUCT IN THE HOME. 
BLUE BUILDS PROFITS, STEPS UP REPEAT SALES 





Write today ... tell us the nature 


PACK TO ATTRACT IN cencnaeeok ina se 


t is packed... and let us 


samples of appropriate stock designs. 
Or, if you use bottles or jars in large 
. Pe | | slad cr > 
quantities, well be glad to create a 
special desic ee 
pecial design fo your exciusive use. 


MARYLAND GLASS CORP. 
BALTIMORE 30, MD. 


Pictured on the preceding page 
are just a few of the handsome stock designs. 


This diagram makes them easy to identity. 









ALSO AVAILABLE IN CLEAR GLASS !. Cabinet Square - in }4 0z. to 32 oz. sizes 
2. Chesapeake Oval - in 4 oz, to 32 oz. sizes 
3. Toilet Oval - - - in 14 02z. to 8 oz. sizes 


4. Maryland Oval in 176 dram to 32 oz. sizes 
5. Squat Jar - - in 2546 dram to 18 cz. sizes 
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GP revosiies service at National Can Corporation means help to you in your own 
work in your own plant. Based at a number of the company’s factories, men experi- 
enced in can-making over 15 to 35 years are “Traveling Technicians” visiting at stated 


intervals packers and other users of metal containers. 


Advisory and maintenance service on seamers is usually a regularly scheduled prac- 
tice with users of sanitary cans whether or not these seamers were specially-built by 
National Can in its own machine shop, and whether the seamers were leased by 


National Can or owned by the customer. 


A variety of specialized personnel is among these Traveling Technicians. Serving 
food packers are food technologists and bacteriologists on the National Can staff, and 
company chemists work closely with the manufacturers of sealing compounds. 


NATIONAL CA 


eS ee Ee ee i N 


Executive Offices: 110 EAST 42nd STREET, NEW YORK 17, N. Y. 


BALTIMORE, MD. CHICAGO, ILL. HAMILTON, OHIO BOSTON, MASS. 
INDIANAPOLIS, IND. MASPETH, N. Y. CANONSBURG, PA. ST. LOUIS, MO, 
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One of America’s leading advertisers* writes, ““Woman’s Day 
produced the lowest inquiry cost of the books that we used. We 
subsequently have researched 1,000 of the inquiries and we find 


the results have been highly satisfactory. We are extremely pleased 
not only with the inquiry costs, but the type of new customer it 
produced!” * Name upon request. 
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The lady illustrated hasn’t got her head in the clouds. To the contrary, she’s a composite 
of the more than 3,000,000 housewives and mothers who read Woman's Day. 
Her altitude is a figurative reminder that, in 1948, she will spend $10,287,000,000 to 
satisfy the appetites of the 11,400,000 members of her collective families: 
$3,726,000,000 for Food and Drink 
$1,863,000,000 for Housing and Household Appliances 
$1,377,000,000 for Clothing 
$ 648,000,000 for Transportation and Recreation 
$ 291,000,000 for Drugs 
$ 243,000,000 for Personal Services 
In Woman's Day you won't be sticking your neck out in your attempts to reach her eye and ear. 
For Woman's Day, at the lowest page rate per thousand of any women’s service magazine, 
enjoys the greatest single copy sale of any magazine in existence, thanks to an editorial 
technique that (without advertising influence) has pulled more than 600,000 reader letters 
and 700,000 requests for instructions in a single year . . . from the most 
price-conscious, economy-minded women in these United States. 


Advertisers who count costs court women who count pennies. 





£777 MAGAZINE 
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@ There are three major features which 
distinguish Plaskon Molded Color for closures: 
utility, economy, and attractiveness. 


Plaskon molding materials are plastics that 
are especially resistant to the chemical and 
physical action of a wide variety of products 
that must be packaged. Plaskon is com- 
pletely impervious to the effects of alcohol, 
acetone, or other common organic solvents. 
It is not affected by oils, fats or greases. 
Because it is odorless, tasteless and inert, 

it has no effect upon any products with 

which it comes into contact. 


Plaskon plastics can be molded in large 
quantities at very economical prices. 
Distinctive designs and shapes can 
be secured to give new individ- 
uality to packages. 


Plaskon molding materials are 
available in a wide range of 
beautiful, permanent colors that 
improve the appearance of any 
container, catch the eye and help 
make sales. We can give you 
helpful assistance in suggesting 
designs, qualified Plaskon 
molders, and technical advice 
so that you can efficiently 
adapt Plaskon* Molded 
Color to your manufac- 
turing and sales programs. 


The Halo Shampoo 
closures of blue Plaskon 
are molded for Colgate- 
Palmolive-Peet Com- 
pany, Jersey City, N.J., 
by Colt’s Mfg. Co. 
Hartford, Connecticut 


*Reg. U.S. Pat. Off. 


PLASKON DIVISION LIBBEY * OWENS * FORD GLASS CO. 2110 Sylvan Ave., Toledo 6, Ohio 


¢ dian Agent: C dian Industries, Ltd., Montreal, P. Q. 








MOLDED COLOR 
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Complete service 


Getting ‘‘the works’’ at one source is a convenient 
time saver. Here at Armstrong, we are equipped to 
supply you with a complete package. We can supply 
you with a glass container, any kind of closure (cork, 
molded or metal cap, crown, or embossed-top cork), 
and a du Pont cet-o-seate band. More important, 
by supplying you with all components, we can design 
the package as a unit, each part designed to blend 
harmoniously with the other. This complete service 
not only provides you with a package high in sales- 
appeal but also saves you a lot of time and trouble. 
In the long run, it will pay you to bring your glass 
packaging problem to Armstrong. Our unusually large 
staff of engineers, designers, and research men will 
gladly pitch in to give you the best package modern 
science and experience can provide. For further in- 
formation on any of Armstrong's glass or closures, 
contact your Armstrong representative or 
write to Armstrong Cork Co., Glass and Clo- 
sure Div., 3811 Prince Street, Lancaster, Pa. © 


. 
RE PAT FF E ' DU PONT DE NEMOURS ) Inc. 





the best service 
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ILLS to apply 


a standard, scientific COLOR system 








to corrugated box printing 
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Printing and design on a package can definitely affect the 


product's sales appeal. Hinde & Dauch was “first” to . 9475 

recognize the importance of color for corrugated boxes = 
. was “first” to adopt the Munsell system for accurately 

selecting, naming and classifying color. For years, H & D LOOK TO 


customers have had complete assurance that there would 
be little or no variance in colors—between one box order 


and another. On the long list of H & D “firsts” are also 





PrePAK*, the unit package; DuPLEX, the shipping-display 


box: and the duo-use Luccace Box. These “firsts” in- FOR PACKAGING 
crease sales potentials, by reducing loss from damage in eee? 39 

. . . . . . . ry . e Y > , 
transit, by cutting packaging and distribution costs. The f irsts 


Hinde & Dauch Paper Company, 4706 Decatur Street. 
Sandusky, Ohio. 


*rra 


HINDE & DAUCH - Authority on Packaging 


FACTORIES IN: Baltimore 13, Maryland © Buffalo 6, N. Y. « Chicago 32, Illinois ¢ Cleveland 2, Ohio ¢ Detroit 27, Michigan * Gloucester, N. J. « Hoboken, N.J. 
Kansas City 19, Kansas * Lenoir, N. C. ¢ Montreal, Quebec © Richmond 12, Virginia * St. Louis 15, Missouri ¢ Sandusky, Ohio * Toronto, Ontario « Boston Mass 


































jrockway bottles possess a never-failing clarity that 
permits customers to see your merchandise in its 
“Sunday best”. 

And Brockway containers have all the other attri- 
butes you expect in genuinely good glass packaging . . . 
sparkling brilliance that attracts buyers .. . strength 
that carries your product safely ... unvarying uni- 
formity ... and accurate capacity. 

For really fine glass containers, remember “bottles” 
and “best” both begin with our “B”. 


BROCKWAY GLASS COMPANY, INC., 


Brockway, Penn. Vuskogee, Okla. 





Packaging Check-Chart 


CHECK THESE ADVANTAGES AGAINST 
ANY PRODUCTS YOU ARE NOW USING 


Flexible at extremely low temperatures 





Waterproof 





Low moisture vapor transmission 








Non-adhesive 





Chemically inert—no plasticizer 





Sealable with heat 





Economical 





Non-toxic 








Tasteless—odorless 





Variety of thicknesses—from very thin to very thick 





Low specific gravity 





Non-susceptible to humidity changes 





SiS NT NT NM NS Si i Xi Si SS 





Made in clear seamless tubing or sheeting in specified widths 


@ 


...when you want ALL these features— specify 

















BRIDGEPORT 


Metal Cosmetic Containers 
Caps ano Closures 





Perfume and cosmetic manufacturers for more than a quarter of a century have 
recognized the precision craftsmanship of Bridgeport Metal Cosmetic Containers. 


The consistent uniformity and beauty of our products has resulted in many leading 
manufacturers remaining as consistent users of Bridgeport Metal Containers. 


When you are again planning a product that requires an original design be sure 
to examine the fine precision and decorative beauty of Bridgeport Products. 


Bridgeport Produces 


Vanities Powder Boxes 
Jar Caps Perfume Vial Cases and Caps 
Bottle Caps Lip Brushes 
Lipstick Containers—Swivel, Slide, Auto- Drawn Tale Containers 
matic Miscellaneous Make-up Cases and Other 
Dry and Paste Rouge Cases Metal Specialties 


THE BRIDGEPORT METAL GOODS MFG. CO. 


Established in ]909 
BRIDGEPORT, CONN. 
PHONE BRIDGEPORT 33-3125 
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ERFUME AND COSMETIC manufacturers are 
spending many millions of dollars in advertising to 


bring customers—interested customers—to your store. 


Alert, intelligent selling means that you—salesgirls 
and store executives—know in advance what these cus- 


tomers are interested in and why they are interested. 





Read carefully, study the advertising pages of 
BEAUTY FASHION each month. Because here is the 
record of the finest perfume and cosmetic adver- 
tising. Here each month you see not only what 


manufacturers are saying, but how they say it. 


‘Use BEAUTY FASHION to help you 


anticipate your customers wants... 
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Select your opal jars with care. They are your package... 
your customer’s first impression of your product and your 
company. It is to your advantage to present your product 


as attractively as possible. Why not get acquainted with 


CARR-LOWREY OPAL JARS? 


You can see for yourself their uniform density, their brilliant 


whiteness, their fawless quality. 





CARR-LOWREY 
GLASS CO. 







Factory and Main Office: BALTIMORE 3, MD. 

New York Office: 500 FIFTH AVENUE (18) 

Chicago Office: 1502 MERCHANDISE MART (54) 
627 
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Swindell’s new stock bottle, 


It’s ready now! 
P-4 5 ---q@ new designed along classic lines that hold special in- 
stock bottle in line terest for the perfume and cosmetic trade! 
Available for immediate delivery in Ye ounce, % 


ounce, 2 ounce, 1, 2, 3, 4, 6, 8, and 16 ounce sizes. 


with Swindell’s 


tradition of quality 
SWINDELL BROS., BALTIMORE, MD. 


200 FIFTH AVENUE, NEW YORK + ROBERTO ORTIZ—HAVANA, CUBA 


Ween. you think, of Gottles think of 
© 
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es product m handsome, simple, 


gleaming Hazel-Atlas Opal Jars is an unbeatable 


combination. lt says beauty ae) the consunier 
- — 


q 
and sales to the dealer. 




















SEAL OF EFFICIENCY 






* Provides airtight seal 
* Free-floating liner 

* Liner locked in 

* No liner adhesives 

* Even sealing pressure 


ke 360° thread contact 


* Speedy, low cost application 


* Designed for strength 


THE ANCHOR MOLDED CAP 


PRODUCTS OF 


ANCHOR HOCKING GLASS 
fee] te) TNile), | 
LANCASTER, OHIO 





ERE is a molded cap that is 
smartly styled and one that 
seals efficiently. It has a patented 
liner retaining ledge and recess 
which holds the full size liner in 
place but allows it to rotate freely. 
Since there are no adhesives used, 
the free-floating liner can’t buckle, 
wrinkle or creep during sealing. 
That means you get a positive, air- 
tight and leakproof seal. 
Threads of the Anchor Molded 
Cap are scientifically designed to 
give a full 360 degree contact with 


the glass thread. Because they’re 
shaped to conform to the thread of 
the glass container, you get an even 
distribution of sealing pressure. Re- 
moval and reseal are easy. 

If you’re looking for a molded 
cap with an efficient seal... . one 
that goes smoothly on production 
lines . . . one that adds quality 
appeal to your package... is pop- 
ular with retailers and consumers, 
you'll be wise to investigate the 
many advantages of this popular 
Anchor Molded Cap. 


“Crime Photographer”, Thursday evenings, entire CBS network, sells all America on glass- packaged products. 








cts. 








S¥ 





The Eyer have it... 


—AND BUY IT 
When it is packed 
in a sparkling creation 
by Foster-Forbes. 





FOSTER * FORBES © < COSMETIC BOTTLES 


FOSTER ® FORBES GLASS CO. © MARION, IND., U.S.A. 
SALES REPRESENTATIVES 
oer 


CLEVELAND 
MILWAUKEE ~. CINCINNATI 


HAVANA. CUBA 
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Successful Packaging. 


 Sandard 


CAP 





Elaborate design or sheer 
simplicity, both are best ex- 
pressed when the closure is of 
plastic . . . the material that 
comes in beautiful colors .. . 
that is color-fast ... that won't 


scuff or scratch. 


At Standard you will find 
an organization that is_thor- 
oughly experienced in the plan- 
ning and production of private 
mold closures and containers. 
There is also a wide variety of 
plastic closures in standard 
sizes and designs from which to 


choose. 


This all plastic container, 
molded by Standard for the Col- 
gate-Palmolive-Peet Co., is in- 
dicative of the beauty and effi- 
ciency that plastics can bring to 


the packaging of your product, 


TANDARD Cap & Molding COM PANY. /nc. 
Molders of Watlic Closures 


307 S. EATON STREET, BALTIMORE 24, MD. ¢ Offices in Principal Cities 
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Gv2 MISS BROWN 
JUST LOVES THE WEW Look’ 


and not (eeaxse ht won Leah Looking of ithe) 


No... Miss Brown represents the fashion-minded members 





of our staff who have lots up their sleeves for folks like 


you who want your cosmetic containers to follow the fashions. 


You see... Miss Brown loves those sloping sleeves—into 


which, of course, she can put a lot of things up her sleeve. Catch? 


Now what Miss Brown and her pals have in store for you (should we say, 
“in sleeve for you” ?) is for us to know and you to find out. Almost 
needless to tell, Scovill’s cosmetic container people (who know women, and 
style their metal containers to complement the fashion and compliment the 


women) have some cute ideas about designs and finishes and constructions 


That’s no brag, brother. Fact is—as so many surveys have \ oa 
| 


that should make you trouble yourself getting to us. 


shown from years past— \\ 


\ | 
be 2 mo ! \\ 
tong ‘Vy oo ) \ 


ScoViLL MANUFACTURING CoMPANY: DRUG AND COSMETIC CONTAINER DIVISION 62 Met Strut Wat very 4 Cony, 
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The Sophisticated Package 








from stock in 


8, and 16 oz, 











Ww. BRAUM C0. 


G nd Clos 
304 N. CANAL ST. © CHICAGO 6, ILL 
347 FIFTH AVE. e NEW YORK 16, N.Y 


bale) 



























JOHN (HORN 


oss 839 TENTH AVENUE 
















METAL: EMBOSSED 
3 eke Ub * 
PING FOR BOXMAKERS : 
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No. 500 
4375 cup 


; haored ho Y , 


THE ULTIMATE IN fQUALITY 


e De Luxe polished Rich Low brass — baked 
lacquer finish 


Free wheeling mechanism — It is impossi- 
ble for the filler to swivel up while the cap 
is on 


e ‘Click-Tite’’ closure* 


PHONE, WIRE OR WRITE FOR SAMPLES 


BRODER INDUSTRIES 


NCQOR PO RA ta @ 
167 WEST 64th STREET, NEW YORK 23, N.Y. © TRafalgar 7-0092 
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When Nature fashioned the rose, sh 


such breathtaking beauty, anc 
his knowledge, can never duplicate. 
We aren't trying 
Make a better rose - - 
But if you want to repro¢ 
label, using 45 4 medium L 
the master craftsman, is y 


. That's Nature’s 
juce a rose - - 


our best bet. 


You get years of experience and know 


FECHTELER DECAL. The result is 


fading colors, and durability, 
duplicate. 
The oldest manufacturer of De 


FECHTELER, has come 


way--- Through years © 


pu 
using 


PALM FECHTELER & Co. 


NEW YORK 18, N. Y 


2 
20 WEST 42nd STREET, 


e created something of 


1 utter softness, that man for all 


yn Nature .-- 
TOUCH” .-- 


_ A trade mark .-- / 


HTELER, 


to tell you that we can improve ¢ 


« ADDED 
YECALS, then PAL 
-how wit 


which even 


cals in the 
by this know 
: f experimentatio tan 
t this “A DDED TOUCH” to wor u today, by (=m PuRPoss ¢ 
PALM FECHTELER ENGRADEL DECALS. = 
etree 





years of label experience 
in these ERY pages... 













: iF 


Yours for te asklHg 


An 

TESTE o> got any featuring 

; » iled in on 

— records of the comtad abel 

— urer in the world, serving ov 

oe —— a year — for 32 ye a 

se Bad ag FREE copy and see ~~ 
eady is your logical label otto 


EVER READY Cabe/ CORP. 










141-155 East 25th Street - New York 10 
,N.Y. 
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All Coby Ampoules 


are 





‘*'VACUUM FREE" LU 

Before Snipping hel 

Th 

: dis 

—— breaks vocuum in Fe 

mpoule before sniping, to mini- “a 
ee ae . 
that may be sucked in when - 
ampoule end is cut off. y 


— pate stocks all common 
in straight and 


EXPERT GLASS BLOWERS 
CIALIZE IN COMPLETING pein 
SIZES AND STYLES TO CUS- 
TOMER’S SPEGIFICATIONS. 





— COBY GLASS PRODUCTS COMPANY 
LEBORO, MASSACHUSETTS ® U.S.A 
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If you want 
eye and buy appeal 


LUSTEROID vials and tubes have what it takes to catch the eye and 
help sell your product 

These crystal-clear plastic containers are like miniature show cases, 
displaying as well as protecting your product 

Feather-light yet strong, rigid and unbreakable they come in all 
colors of the rainbow-——clear or opaque. Because they are printable, 
you save on labeling expense. Their lightweight saves on handling, 
packing and shipping costs 

Sizes from 4” to 1-14” in diameter and lengths up to 6”. Cork, 


slip-on or screw-cap closures 


Write for full detuiis. 


LUSTEROID CONTAINER cO., Inc. 


ny 
Formerly Lusteroid Division of Sillcocks-Miller Compa 


Office and Factory 
10 W. PARKER AVENUE, MAPLEWOOD, N. J. 
MAILING ADDRESS: SOUTH ORANGE, N. J. 


November ’47: 61, 5 





ig: “tite 


Standard 
" te name 


in 


QUALITY TUBES 


WER Eas 


SPECIALTY & TUBE CoO. 


New Brighton, Pa 
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Ph. Chalever tne. 





Cxeative Mality fr Perfumes 
of Individuality and Distinction 


160 EAST 56th STREET, NEW YORK 22. N.Y. 
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Gen. Hawley Receives Gorgas Medal 

The Association of Military Surgeons 
of the United States has announced that 
the 1947 Gorgas Medal, sponsored by 
Wyeth Incorporated, has been awarded 
to Major General Paul Ramsey Hawley, 
Chief Medical Director of the Veterans 
Administration, for his outstanding 
achievement in reorganizing and direct- 





MAJOR GEN. HAWLEY 


ing the administration’s medical divi- 
sion. 

General Hawley who was chief 
surgeon of the ETO in World War II, 
had charge of the organization of medi- 
cal services for the D-Day invasion, was 
chosen by General Omar Bradley to 
head the rapidly expanding medical 
division of the VA in 1945. Since that 
time the number of doctors employed 
by the VA has increased from 1,900 to 
7,000, and number of patients admitted 
monthly to hospitals from 17,000 to 
15,000. His administration has been 
termed by President Truman as “a 
modern miracle of medicine.” 

The Gorgas was presented to General 
Hawley by the Associations of Mi itary 
Surgeons at its meeting in Boston, 
November 15, Frank F. Law, vice 
president of Wyeth made the presenta- 
tion. The medal is awarded annually 
for outstanding achievement in the 
field of medicine in the armed forces. It 
commemorates the memory of Surgeon 
General William Crawford Gorgas, 
Whose work in preventive medicine 
made possible the construction of the 
Panama Canal. 
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General Hawley was born in West 
College Corner, Ind., in 1891, the son 
and grandson of doctors. He received 
his M.D. from the University of Cin- 
cinnati in 1914. He served overseas in 
the First World War as a surgeon of the 
334 Infantry Division. After the war 
he took a doctors degree in public health 
at. Johns Hopkins, and served in the 
Philippines and Nicaragua. 

The two greatest accomplishments 
made under General Hawley’s adminis- 
tration were the removal of Veterans 
Administration physicians and nurses 
from Civil Service Control, and the 
establishment of a policy under which 
personnel, research services, and train- 
ing of the large medical centers-of the 
country have been made available to 
the Government hospitals. Of the 
Veterans Administration’s 124 hospitals, 
more than half are affiliated with 
medical schools, and are giving resident 
training to more than 2,000 doctors. 


European Chemists Honor 
Prof. Neuberg 

The American Society of European 
Chemists and Pharmacists held a special 
session on November 5, at the Master 
Institute, New York, to celebrate the 
seventieth birthday of its honorary 
member, Professor Carl Neuberg. A 
medal sponsored by the Society was 
presented to the famous scientist. 

Professor A. E. Gessler, vice president 
of Interchemical Corp., New York, was 
one of the speakers who recalled to the 
audience that the new science and 
terminology of Biochemistry has been 
created by Professor Newberg before 
World War I. 

Professor Neuberg speaking in Ger- 
man, expressed his thanks to the speak- 
ers and to the officers of the Society. 
Looking back on his past and present 
experiences, Professor Neuberg ex- 
pressed the belief that a peak of scientific 
and production activity in any country 
is due to the absence of prejudice and to 
full freedom of research. This accounts, 
he said, for the dominating position held 


in our times by the chemical industry of 


the U.S. 
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Dr. Guenther To Speak 

Dr. Ernest Guenther, chief research 
chemist of Fritzsche Bros., Inc., will be 
the guest of the American Society of 
Perfumers at its regular monthly dinner- 
meeting in December. His talk will be 
illustrated with colored motion pictures. 

The meeting will be held at the Ad- 
vertising Club, 23 Park Ave., New 
York, on Wednesday evening December 
17 at 6:00 P. M. Reservations should 
reach R. B. Houk, Dodge & Olcott, Inc.., 
180 Varick St., N. Y., not later than 
December 11. 


Medal To Merck 


For “outstanding accomplishments” 
of Merck & Co., in the field of pharma- 





GEORGE W. MERCK 


ceuticals George W. Merck, president 
of Merck & Co., received the Chemical 
Industry Medal for 1947 from the 
American section of the Society of 
Chemical Industry. 

Mr. Merck headed the government's 
extensive research project on biological 
warfare during World War II. 


Hogan Forms Own Company 

Walter J. Hogan has resigned as 
specialist in the essential oil and aro- 
matic chemical division of S. B. Penick 
& Company. 

He has entered the essential oil field, 
forming his own company, Walter J. 
Hogan & Co., Inc., 20 W. 55 St., New 
York. The company will carry a full 
line of Spanish essential oils and sun- 
dries. 

\ graduate of Holy Cross College in 
1922, Mr. Hogan has been with the in- 
dustry for fifteen years. Prior to joining 
Penick, he was for ten years New York 
sales representative for W. J. Bush & 
Co. He started his career with Orbis 
Pri xlucts Corp., New York. 
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rut wame Veurbétfection \ 


IS THE MARK OF 


DEPENDABILITY 
IN DROPPING PARTS 








You can be sure that the administration of your carefully compounded 


preparation will be accomplished efficiently and easily when you use New 
Perfection Dropping Parts. Made of the highest quality materials, these \ 
parts are manufactured with the utmost skill and painstaking care for | t 
cleanliness. NEW PERFECTION Dropping Parts function properly which, ‘ 
together with the merit of your product, assures repeat sales. a 
E 
A FULL LINE OF DROPPING PARTS 
AN FOR EVERY PACKAGING REQUIREMENT 








DROPPER GLASSES P 


are available in a wide variety of sizes and styles to suit the individual needs Li 


of your preparation. You may have them CALIBRATED in any color for wi 





specific dosages or plain. tr 
I 





RUBBER PARTS X 


can be supplied in many styles and any color. AMEKINE (Non-swelling 
synthetic rubber) is used for oil-base preparations, natural rubber for other Ba 


types. 


SCREW CAPS In 


are made of plastic or metal depending upon your particular needs and are ai 


available in a complete range of sizes. de 


BOTTLES nw 


in an eye-catching, modernistic style are available in combination with the 


dropping parts to complete your packaging needs. You have a choice of 


Amber, Blue, Green or Clear glass bottles in 2 ce, |<, '4, 14, | and 2 oz. - 

capacities. br 

Write for Samples and Quotations “ 

Ce 

PENNSYLVANIA GLASS PRODUCTS CO. INC. ‘ 
Dropping Bottles @ Dropping Parts @ Medicine Droppers @ Vials @ Jars @ Drinking Tubes @ Medicine Glasses @ Screw Cap Glass Rod Applicators = 
**GLASS GooonDs OF THE BETTER KIND” z 

428-432 NORTH CRAIG STREET : ‘ ° PITTSBURGH (13), PA., U.S.A. " 
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Wimpenney to New Post 

William B. Wimpenney has been 
named director of export operations of 
Sharp & Dohme, Inc. He succeeds 
Reginald F. Chutter who has resigned. 





W. B. WIMPENNEY 


Mr. Wimpenney is a graduate of the 
University of Nebraska and has been 
in the drug field for 13 years. Before 
joining Sharp & Dohme he was treasurer 
and a director of Abbott Laboratories 
Export Corporation. 


Pfister Appointed Sales Manager 

Ray C. Brewster, president of Lor- 
raine Compounds, Inc., has announced 
the appointment. of Leonard Pfister as 
sales manager of the company. Mr. 
Pfister was formerly general sales 
manager of Frederick Stearns & Co., 
Ltd., Canada, and prior to that was 
with Frederick Stearns & Co., in De- 
troit. He was a branch manager in the 
sales department of E. R. Squibb & 
Sons before joining Stearns. 


Baybank Expansion Program 

An expansion program has been 
planned for Baybank Pharmaceuticals, 
Inc., the ethical products division of 
Chesebrough Manufacturing Co., ac- 
cording to Arthur D. Richardson, presi- 
dent of both Baybank and Chese- 
brough. Mr. Richardson also an- 
nounced that Fred E. Hall. Baybank’s 
vice president. and general manager has 
been chosen to direct the program. 

Mr. Hall, who has been connected in 
various capacities with the Chese- 
brough corporation for the past 28 
years, was formerly general manager of 
Baybank’s predecessor, the Pineoleum 
Company. 

The marketing of Baybank’s prod- 
ucts will be under the direction of Olaf 
Oloffson, who has been appointed sales 
manager and director of professional 
service. 
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Sommers Drug Stores Co. 

In August 1947 the Sommers Drug 
Stores Company, was organized by the 
liquidation of Sommers Stores and 
Thames Company, transferring the 
assets of these companies to the new 
corporation. 

Sommers Stores, organized in 1912, 
operated 20 stores in San Antonio, Tex. 
The Thames Company, organized also 
in 1912, operated 8 similar stores in 
Beaumont, Tex. The new company 
will take over the operation of these 
stores, with no changes in the business. 

The combined sales of Sommers 
Stores and Thames Company, for 1946 
totaled $5,826,525 as compared with 
$5,291,842 in 1945. Sales and earnings 
for the first six months of 1947 were 
running at slightly below the 1946 rate 
with sales for that period $2,852,664 
and a net profit of $68,671. With the 
merging of the two companies, the man- 
agement feels that more efficient opera- 
tions can be designed. 


Rumbough Advanced By White 
Metal 

Stanley M. Rumbough Jr., director 
and secretary of the White Metal Manu- 
facturing Company, N. J., has been 
appointed director of sales. This posi- 
tion was created as part of an expanded 
sales program recently initiated by the 
company, makers of collapsible metal 
tubes. 

Mr. Rumbough was vice president in 
charge of sales and traflic of Willis Air 
Service, which he helped to organize 
after his discharge from the Marin 
Corps where he flew fifty-one combat 
missions as a fighter pilot in the Pacific. 





W. M. Bristol Jr. (left) and E. G. Ladewig 

of the Bristol-Myers Company who are on a 

trip around the world as they were about to 

leave New York October 7, aboard a Pan 
American plane 
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Cutter Ups Dr. Ward 


Cutter Laboratories has stepped Dr. 
Walter E. Ward up from the position of 
associate to full director 

Before coming to Cutter last year, 





DR. WARD 


Dr. Ward held an assistant professor- 
ship in medical bacteriology at the 
University of Southern California. He 
directed the communicable disease lab 
oratory at the General Hospital and 
directed research in various fields of 
bacteriology. 


Merrell Promotions 

Dr. Marcus G. Van Campen has been 
appointed scientific advisor to Dr. 
Robert S. Shelton, vice president and 
scientific director of The Wm. S. Mer 
rell Company. 

Dr. Van Campen, will develop, super- 
vise new research projects in the com 
pany laboratories as well as those being 
conducted under Merrell fellowships 
at various universities. 

Dr. Henry Kreider has been appointed 
executive assistant to Dr. Shelton and 
in this capacity will help direct the 
administrative and personnel work of 
the scientific department. 

Dr. George Sharp replaces Dr. Kreider 


as chief control chemist. 


Dunbar Heads Nips, Inc. 


Guy 8. Dunbar formerly sales director 
and later president and general man 
ager of Burroughs Wellcome & Co., 
(U.S.A.) Inc., has been elected president 
of and director of Nips, Inc. 


New Unit for Monsanto 

Construction of a new unit to produce 
formaldehyde for expanded output of 
plastic resins has been made known by 
Monsanto Chemical Company’s plastics 
division. Ground has been broken for 
the plant at Springfield and construction 
is expected to be completed in 1948. 
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Head of Chinese Firm Visits Here 


Paulin Niem, general manager and 
senior proprietor of the Reliance Trad- 
ing Company, Shanghai, China is in this 
country to investigate and purchase 





PAULIN NIEM 


new equipment and raw materials. 
The company was established in 1928 
and manufactures the famous “Darkie” 
Tooth paste which is known and sold 
throughout China. The company also 
makes toilet seap and cosmetics. 


Danco To Represent French Firm Here 

Gerard J. Danco, Inc., has announced 
that the firm has been appointed exclu- 
sive agents for Camillim Albert & 
Laloue, S. A.. Grasse, France. 

Camilli, Albert & Laloue, originally 
Berenger Jeune et Albert & Bermon, 
were established in 1830. This firm is 
one of the leaders and largest producers 
of floral absolutes in Grasse. 

Francois Camilli, president of the 
company is an agricultural engineer of 
wide renown. 

Gerard J. Danco, Inc., was established 
in 1932 and its president Gerard J. 
Danco has been in the essential oil busi- 
ness in the United States for over 
twenty-five years. 


Nat. Assn. of Whl's Elections 


At the meeting of the National Asso- 
ciation of Wholesalers at the Hotel 
Pennsylvania Joseph Kolodny was re- 
elected president of the Association. 

The following were elected to serve 
on the board of trustees for the ensuing 
year: C. C. Caruso, Schiefelin & Com- 
pany; Sid L. Darling, National-Amer- 
ican Wholesale Lumber Assn.; Henry 
Matter, Wholesale Dry Goods Institute; 
Dr. E. L. Newcomb, National Whole- 
sale Druggists’ Association; George Van 
Gorter, McKesson & Robbins, Inc.; and 
Edward R. Bartlett, Richard Thebaut, 
Inc. 
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Seil Retires 

Dr. Harvey A. Seil has retired from 
active work in-the firm of Seil, Putt & 
Rudby, Inc. He will remain as a con- 
sultant however. 

Earl B. Putt, founder with Dr. Seil of 
the firm will continue the business with- 
out changes in policy or scientific 
personnel. 





Rex Adds Night Shift 

Rex Products Corporation, manu- 
facturers of Fifth Avenue compacts and 
cigarette cases is recruiting a_ night 
shift for its New Rochelle factory to 
take care of increased demand. The 
immediate goal of the new policy is to 
increase Rex production 100 per cent. 


Henshall Advanced 


The election of Stuart T. Henshall, 


assistant comptroller to the office of 


comptroller by the Sharp & Dohme 





S. T. HENSHALL 


board of directors has been announced 
by John S. Zinsser. Mr. Henshall suc- 
ceeds Fred A. Platte resigned 

Mr. Henshall studied at Temple 
University and at the University of 
Pennsylvania and joined Sharp and 
Dohme in 1930. 


Owens-Illinois West Coast Changes 

C. G. Bensinger, vice president and 
general factories manager of the glass 
container division, Owens-Illinois Glass 
Company has been appointed vice presi 
dent and general manager of the Pacific 
Coast division, San Francisco. 

Mr. Bensinger also announced the 
appointment of Kenneth C. White, 
former sales promotion manager of the 
glass container division as general sales 
manager of the Coast division. Because 
of the broad expansion program for 
that area, W. I. Cole, will aid in the 
administration of the overall Coast 
division 


Drug and Cosmetic Industry 





Malmstrom Moves Chicago Office 

N. I. Malmstrom & Co., N. Y., has 
moved its Chicago offices to new 
quarters at 444 West Grand Ave. 
Chicago 10. The telephone at the new 
location is Superior 0461, and Stephen 
T. Goode is in charge of the office. 


Drug Film 

““Now For Tomorrow,” the full color 
motion’ picture dedicated to the drug 
industry is enjoying quite a bit of sue- 
cess in Australia, according to Owens. 
Illinois Glass Company, producers of 
the film. 

N. F. Leggatt, manager of Frederick 
Stearns & Company, division of Sterling 
Drug, Inc., Sydney, Australia, reports 
eight showings of the film in Australia 
and New Zealand to a total audience of 
1,305 druggists and pharmacy students, 

The 20-minute film presents mer- 
chandising techniques which will help 
the pharmacist of tomorrow to meet 
increasing competitive conditions. Past 
present and future drug store techniques 
are compared. It is designed to serve as 
a distinct sales aid at the retail level. 
Groups who desire to show “Now For 
Tomorrow”’ at fall meetings may obtain 
prints by writing to the Prescription 
Ware Division, Owens-Illinois Glass 
Company, Toledo. 


Dr. Schneller With Calco 

Dr. George H. Schneller has joined 
the pharmaceutical department of Calco 
Chemical division, American Cyanamid 
Company, as director of pharmaceutical 
application. 

He has wide experience in the tech- 
nical aspects of the proprietary, chem- 
ical and pharmaceutical fields, having 





DR. SCHNELLER 


been connected with Vick Chemical 
Company, J. T. Baker Chemical Com- 
pany and The Wm. 8. Merrell Com- 
pany, where he was head of pharma- 
ceutical research. 
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RUTIN 


by Baker 





READY ON LARGE-SCALE PRODUCTION 

















Send for Helpful 
RUTIN BULLETIN 


Rutin has been found to be therapeutically valuable 


in the treatment of capillary fragility associated 
with hypertension. It has been estimated that there 
are in this country, about 5 million or 6 million 
people who have hypertension. Of this group at 
least a million or more would have capillary 


fragility. Be sure to write for Rutin bulletin and 


bibliography. Get all the facts. 


C.P. ANALYZED 


..-. Highly Publicized 
Drug Finding Wide Use 
in Treatment of Capil- 
lary Fragility Associated 
with Hypertension 


For SEVERAL MONTHS Baker, with its 
enlarged research and development program, has been 
producing Rutin on a pilot plant basis. We are pleased 
to announce that commercial production is now under 


way on a large-scale basis. 


PHARMACEUTICAL MANUFACTURERS 
What Are Your Requirements? 


If you plan to market any dosage form of Rutin— 
Baker asks for the opportunity of quoting prices and 
placing our literature in your hands. Please outline 
your monthly requirements in confidence and address 
your letter to: Fine Chemical Division, J. T. Baker 
Chemical Co., Phillipsburg, New Jersey. 








INDUSTRIAL 











Offices in Principal Cities 


In Canada: 


Carbide and Carbon Chemicals, Limited, Toronto 


The polyethylene glycols may hold 
the answer to your product prob- 
lems — as they have in so many 
other industrial applications. 

The polyethylene glycols are a 
series of liquid polymers that are 
completely soluble in water and in 
many organic solvents. Water- 
white. these commercialcompounds 
are less volatile than glycerol and 
hence more permanent. They are 
heat-stable, inert to many chemi- 
cal agents, and do not hydrolyze 
or deteriorate. Their special char- 
acteristics can be advantageously 


applied in a variety of end uses. 
Some present uses of 
polyethylene ulycols 


Plasticizers and dispersants— 


for casein and gelatin composi- 























tions, glues, zein, cork, and special 


printing inks. 


Mutual solvents—for zein and 
other proteins, dyestuffs, and 
essential oils. 


Lubricants—water-soluble lubri- 
cants in warp sizes and yarn con- 


ditioners. 


Intermediates—for production of 
alkyd-type resins — emulsifying 


agents—detergents. 


Humectants—particularly effee- 
tive because of lower vapor pres- 
sure, wide solvent power, control- 
lable hygroscopicity, and lower 


Viscosity. 


Complete data on these versatile 
materials is contained in the free 
booklet F-4772; when writing for 
your copy please address Dept. F-1! 
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Schreiber, Lever Control Chemist 
Frederick W. Schreiber has joined the 
Pepsodent division, Lever Brothers 
Company, as chief control chemist. 
Mir. Schreiber was with Personal 


) 
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. | 
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F. W. SCHREIBER 


Products Corp., a division of Johnson 
and Johnson, where he was director of 
research. Prior to that he was with 
Wyeth Inc. 

Mr. Schreiber received his B.S. in 
chemistry from the Philadelphia Col- 
lege of Pharmacy and Science in 1934 
and his M.A. in 1936 from the same 
institution. 


Owens-Illinois Buys Paper Box Co. 

R. L. Snideman, vice president of 
Owens-Illinois and general manager of 
the company’s American Coating Mills 
Division, has announced the acquisition 
of the Grand Rapids Paper Box Com- 
pany. 

“Facilities of the company will be con- 
siderably expanded,” Mr. Snideman said. 
\. R. Baker, president of the Grand 
Rapids Paper Box Company, is retiring 
and moving to Florida, and there will 
be no other changes in the organization. 
The name however was changed on 
November 1 to American Coating Mills 
Division of Owens-Illinois Glass Com- 
pany, Grand Rapids Plant. 


Spitzer in New Revlon Spot 

Revlon Products Corporation has an- 
nounced the appointment of Murray M. 
Spitzer as assistant advertising man- 
ager. He was formerly advertising 
manager for the Hecht Company and 
has also been associated with Macy’s 


and Gimbel’s in advertising capacity. 


Tax on Cosmetics Criticized 

Sharp criticism of “the discrimina- 
tory” retail excise tax on “essential cos- 
metics and toilet preparations” was 
made by Paul Douglas, president of the 
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Toilet Goods Association, in a_ talk 
before the convention of the Associated 
Chain Drug Stores at the Hotel New 
Yorker. 

Mr. Douglas said that while the gov- 
ernment recognized cosmetics by their 
inclusion on every cost-of-living budget 
prepared by governmental authorities, 
nevertheless it still imposes a 20 pet 
cent sales tax on the products of the 
industry. 

Commenting on the difficulties which 
the cosmetic industry faced at the first 
of the year as a result of “injudicious 
buying and unavoidable late deliveries 
which resulted in heavy inventories in 
the stores,” Mr. Douglas expressed the 
belief that this situation has very 
largely cleared up and the outlook for 
business over the remainder of the year 
“is excellent.” 


Ungerer Party 

Personnel of both the factory and 
offices of Ungerer & Company, Inc., 
gathered for a cocktail party and dinner 
at the Essex Fells Club, Caldwell, N. J. 
At the dinner Fred Ungerer spoke and 
awarded yearly bonuses to the em- 
ployees. 
Schimmel Executive Off to South 
America 

William Tuerck in charge of Schim- 
mel & Co., Inc., Latin American, sales 
department has left for an extended 
trip by air to visit most of the important 
centers in Mexico, Central and South 
America. 


Abbott Promotions 

The promotion of two men to execu- 
tive positions with Abbott Laboratories 
has been announced. Stanley G. Boberg 





S. G. BOBERG 


has been appointed manager of drug 
trade promotion service. R. Blayne 
McCurry is named copy director. 

Mr. Boberg joined Abbott Labora- 
tories sales department in 1933 after 
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serving as an officer and director of two 
Chicago banks. In 1937 he organized 
Abbott Laboratories, Ltd., in London 
and was appointed managing director 
of the branch and plant there. He re- 





R. McCURRY 


turned to this country in 1940 to be- 
come manager of the Boston branch. 

Before Mr. McCurry joined Abbott 
six months ago, he was vice president 
and part owner of Pictorial Publishers 
Indianapolis. From 1943 through 1945 
he served in Navy public relations and 
was discharged with the rank of Lieu- 
tenant Commander. 


Rexall'’s World Headquarters 


After 43 years in Boston the executive 
offices of the Rexall Drug Company 
have moved to Los Angeles. 

Construction of the new building be- 
gan in January 1946. The structure in- 
cludes the ““World’s largest and finest 
drugstore” 32,000 square feet in area, 
which is operated by the Owl Drug 
Company, a Rexall subsidiary. 

The new building is located at 
Beverly and La Cienega Blvds. It is a 
reinforced concrete structure with floor 
dimensions of approximately 254,062 
square feet. The building itself covers 
three acres of a six acre site and had 
facilities for parking 300 cars. 

Four interior courts, or patios, have 
been included in the building to provide 
daylight for inside offices and to provide 
rest spots for employees during their 
lunch and relief periods. 

Perhaps the most striking exterior 
feature of the building is its main 
entrance. Four polished granite rec- 
tangular columns give a feeling of lift to 
the building through their slim vertical 
lines. 

There are 200 private offices, large 
auditorium-type offices for general em- 
ployees. Seventy per cent of the 
interior areas have been treated acous- 
tically. 
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Vaugatuck’s Laboratories have caught the 
varm velvety softness of Violet and Orris 
” Novelione Extra... 


‘n Compounding for a Note of Refinement 
.-- NOVELIONE EXTRA 
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Cincinnati Drug Assn. Formed 

The Cincinnati Drug and Chemical 
Association has been formed by leaders 
of those industries in the Cincinnati 
area to promote the general interests of 
manufacturers, distributors and users of 
drugs and chemicals. 

Forrest M. Luckett, manager of the 
organic chemical division of Monsanto 
Chemical Company, has been named 
president Vice president -. ce. me 
Spatta, district manager of the Mer- 
chants Chemical Company. Walter M 
Eller, Fritzsche Brothers is manager 
and secretary and Frank D. Nowland of 
George H. Nowland Company is treas- 


urer. 


FWDA Elections 
Officers of the Federal 


Association for 


Wholesale 
Druggists’ 1947-1948, 
elected at the recent annual meeting of 
the Association held at French Lick 
Springs, are: President, Glen T. Hel- 
gren, Ellicott Drug Co., Buffalo; Vice- 
president, Russell T. Blackwood Jr., 
Philadelphia Wholesale Drug Co., Phila- 


Columbus, O.; George H. Montgomery, 
West Coast Wholesale & 
Seattle, Wash.: Addison Mize, Snow 
den-Mize Drug Co., Atchison, Kansas: 
Mat E. Schulman, Rogers Wholesalers, 
Inc., Jamaica, L. [., N. Y.; Clifford 
Marshall, Drug Trading Co., Toronto, 
Northwestern 
Drug Co., Minneapolis; Sergeant at 
Arms, Asa B. Burdine, Washington 
Wholesale Drug Exchange, Washing- 
ton, D.C, 


Drug Co., 


Canada; keith keller, 


Central Pharmacal's Building Program 

The building phase of the Central 
Pharmacal Company’s expansion pro- 
gram is now complete according to 
president, James L. Rogers. 

Latest addition to the plant is a three 
story structure now occupied by the 
new research office. The older build- 
ings have been remodeled with a view 
to better work flow. Offices have been 
modernized, and facilities have gener 


ally been improved. 


More SKF Research Grants 


support the research work by Dr. 
Clement A. Finch of the 
Medical School 


Harvard 


Swindell Brothers Name Gladding 


Swindell Brothers, Inc., has appointed 
\. M. Gladding, general superintendent 
of its factories at Baltimore. 

Mr. Gladding is a graduate of the 
Johns Hopkins University, School of 
He joined Swindell Broth- 


ers in 1935 as an engineer. He served 


in the Army from 1940 to 1946 coming 
out as a Lt. Colonel. 


Associated Products Appointments 
Morris L. 


Associated 


Levinson, president of 
Products Inec., has an- 
Herbert D. 
Rosenthal as vice president in charge of 


Associated. Mr. Rosenthal 


was vice president and general sales 


nounced the election of 
sales for 


manager of Pinaud and Company and 
previous to this was general sales man- 
ager for Helena Rubenstein. Jack D. 
O'Connor has been named assistant 


sales manager. He has been in charge 


delphia; Treasurer, George A. Raab, of chain store sales. 
Providence Wholesale Drug Co., Provi- Two more grants have been made by 


dence, R. I.; Executive Secretary, Ray 
(. Schlotterer, New York: Executive 
Committee, John A. Crozier (chairman), 
Calvert Drug Co., Baltimore; Howard 
M. Bradbury, Washington Wholesale 
Drug Exchange, Washington, D. C.; 
Fred \. 


Domigan, Mutual Drug Co., 


Smith, Kline & French Laboratories. 
One to Dr. Stanley Harris, professor of 
pharmacology and physiology of the 
dental school of Northwestern U nivers- 
ity. He will conduct research on the 
pharmacology of analgesia and asorexia. 


The second grant has been made to 





Robert J. Bowie, export manager of Bristol-Myers Company with Rudolph Aschenberger 


vice president of Schilling-Hillier, Rio de Janiero, 


The latter firm will manufacture and 


distribute Bristol-Myers products in Brazil 
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Dr. Hansen Named V.P. 
Appointment of Dr. Harold L. Han- 
W inthrop- 


has been announced by 


sen as vice president of 
Stearns Ince., 
Dr. Theodore G. Klumpp. 

Dr. Hansen first became associated 
with Winthrop in 1942 when he was 
appointed administrative assistant to 
the president and assistant manager of 
the plant at Rennselaer, N. Y. In that 
capacity his duties entailed hiring key 
members of the scientific staff of what is 
now the Sterling-Winthrop Research 
Institute. 

\ graduate from Nebraska Wesleyan 
University in 1928, Dr. Hansen, re- 
ceived his Ph.D. in 1932, from North- 
western University. He remained at the 
latter from 1931 to 1938, first as instruc- 
tor in chemistry, later as assistant pro- 


fess r 


d'Ancona Visits Chicago Branch 
Benjamin d’Ancona, 
Polak & Schwarz, Ine., 


head of the firm’s perfume division in 


secretary of 
and formerly 
Paris has been visiting the newly 
established midwestern branch in Chi- 


cago 


Hahn Joins Kathryn Inc. 

kathryn, Inec., announces the appoint- 
ment of John G. Hahn as advertising 
manager. He will be in charge of all 


advertising and sales promotion affairs. 
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NWDA Elections 

McKesson & Robbins, Inc., are well 
represented in the National Wholesale 
Druggists’ Association, at the associa- 
tions 1947 convention. Four members of 
the company were elected as officers. 

John W. Allen, who was elected first 
vice president, is manager of the Dallas 
division of Mehesson & Robbins. 
Charles D. Doerr, elected third vice 
president of NWDA is vice president in 
charge of personnel for Mckesson & 
Robbins. Philip D. Reitz, elected fifth 
vice president of the association is man- 
ager of McKesson & Robbins, San 
Francisco division, and Sam Dunlap, 
Jr., elected a member of the Board of 
Control of the NWDA, is district sales 
manager of McKesson & Robbins for 
the South Atlantic region. 


Foundation Products Inc. Formed 
Foundation Inc., 3757 

Wilshire Boulevard, Los Angeles, Calif., 

has been formed for the production of 


Products, 


pharmaceutical specialties and food 


supplements. ° Thomas W. Judge is 
president of the company. 


Francois Goby's Daughter Weds 

The daughter of Francois Goby was 
married to Henri Ramet in Grasse, 
France, October 25, 1947. 


Lydon Brothers Move 

Lydon Brothers Inc., has moved 
from Jersey City, to new quarters at 
85 Zabriskie St., Hackensack, N. J. 


New Jersey Mach. on West Coast 


The New Jersey Machine Corpora- 
tion has opened a branch office at 


P. L. HEGUY 


2500 W. 6 St., Los Angeles. 

Peter L. Heguy will manage the office 
and the service department will be under 
the supervision of Richard Tank. 
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Mr. Heguy is a graduate engineer and 
has been with the company for nine 
years. Mr. Tank is a veteran of twenty- 


three years. 


2 
RICHARD TANK 


Cosmetic Chemists To Meet 

The Society of Cosmetic Chemists 
will hold a meeting December 3 at the 
Biltmore Hotel, New York, It is sched- 
uled to start at 10 and run through the 
afternoon. Papers will be presented by 
Dr. Raymond E. Kirk, of Polytechnic 
Institute of Brooklyn; Dr. L. C. Barail, 
United States Testing Company, Inc.; 
Dr. E. C. McDonough, Evans Cheme- 
tics; Edward Sagarin, Givaudan-Dela- 
wanna, Inc.; Dr. S. H. Newburger, Food 
and Drug Administration, and Henry C. 
Speel, The Alrose Chemical Company. 


Madame Roure Honored 

Madame Louis Roure wife of the 
founder of Roure-DuPont Inc., has re- 
ceived the French Legion of Honor for 
her valuable services during the war and 
her many activities in charitable work. 


Stokes & Smith Elections 
Stokes & Smith Company, Phila- 


delphia has announced the election of 


the following officers: Charles Evans, 
chairman of the board and treasurer; 
Carl E. Schaeffer, president; George 
Sutton, vice president; L. W. Findlay, 
vice president ; Charles H. Nitsch, vice 
Stokes, Jr.., 


assistant to the president and secretary. 


president, and John S. 


Edward Lowell Inc., Expands 
Edward I. Lowell has announced the 
incorporation and expansion of the 


aromatics and essential oil business of 


Edward I. Lowell, 289 Pearl St., New 
York. 

Mr. Lowell will continue to act as 
head of the company in the capacity of 


Martin Mandell has 


president and 
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joined the company as general manager 
Additiona! personnel has 
been added and it is planned to add to 


lab ratory 


the sales force. 


MMa&R's New Representative 

At a dinner held at the Manhattan 
Club, October 7, in New York, Miller 
Burgin, new Southwestern representa- 
tive for Magnus, Mabee & Reynard 
He will represent MM&R 
in Texas, Oklahoma, Kansas, Mis. 
sissippi, Arkansas and Louisiana, 

\ native of Texas, Mr. Burgin grad- 
uated from Georgia Tech and was for 


was feted. 


some years with the Coca Cola Com- 
pany in New England. During the war 
he served as a Major in the Infantry, 


Way Joins Smith, Kline & French 


Smith, Kline & French Laboratories 
announced the appointment of Gordon 
T. Way as personnel manager. Me. 
Way, a graduate of the University of 
Pennsylvania in 1938, has been with the 
company since 1942. 


Mallinckrodt Appoints New Kansas 
City Rep. 

Mallinckrodt Chemical Works has 
appointed Eldon W. Michaels as its 
sales representative for the territory’ 
comprising Western Missouri, Kansas 
and Colorado. He will make his head- 
quarters at 428 W. 67 St., Kansas City, 


Upjohn Opens Chicago Branch 
On the first of the year, The Upjohn 
Company, will open a branch office and 


warehouse at 1001 E. 87 St., Chicago. 
John W. Schma, former sales manager 


JOHN SCHMA 


of the Kalamazoo branch, will be sales 
manager, and Fred O. Chapman, former 
office manager of the Cleveland branch, 


has been appointed office manager. 
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Finds Methionine Aids 
Utilization of Protein 


Work performed recently indicates 
that the addition of small quantities of 
methionine to a ration containing pro- 
tein significantly increased the nitrogen 
lambs. From this fact, the 
investigators conclude that if the use 
of methionine has an effect upon the 
nitrogen retention of lambs, it may have 
a similar effect upon gains in weight in 
feed lot ope rations 

In the experiment 0.2 per cent methio 
nine added to a ration containing 
10 per cent protein, with urea furnish- 
10 per cent of the total nitrogen. 
use of methionine “significantly in- 
nitrogen retention.” 
one of the ten amino acids 
the growth and repair of 
is now available for com- 
by U.S.I. It has 


retention of 


was 


ing 
The 
creased the 

Methionine, 
necessary for 
animal tissue, 
mercial consumption 
great potential in manufactured 
feeds, since small additions to vegetable 
protein increase biological efficiency and 
allow replacement of marine or animal 
protein now in short supply. The com- 
pound also is in demand for numerous 
pharmaceutical uses. 


use 











New ‘Tracer’ Compound 
To Speed Cancer Research 


What is believed to be the first preparation 
of isotopic methyl iodide, a compound con 
taining tracer carbon 13 in an improved form, 
has been completed in an eastern research 
laboratory. This new compound will provide 
research workers with carbon 13 in a highly 
usable form that will save steps in synthesis, 
the manufacturer Previously, heavy 
carbon supplied to researchers required fur 
ther extensive chemical treatment before ac- 
tual The carbon is especially 
important in studies of the growth and chemi 
cal reactions of cells, including abnormal cell 
growth as in cancer 


states. 


use, isotope 


Index of Refraction 
Determined by New Method 


A description of what appears to be a new 
method for determining the index of refrac 
tion of thin films is contained in an article 
published recently in a prominent scientific 
journal. The method is based upon the inter 
ference pattern obtained with high frequency 
discharges in air at a pressure of about one 
mm. by the of external electrodes sur- 
rounding a glass tube. 


use 


New Method for Bonding 
Polyethylene to Metal 


The difficult problem of bonding poly 
ethylene plastics to metal has been solved in 
England, according to a recent announcement. 
In the new process, the metal surface is first 
sprayed by means of a flame gun with a solid 
polyalkylene sulphide. The polyethylene 
then applied over this coating either in a 
fused state or from a solvent solution at 
high temperatures. 


is 


| 





Progress In Pyrenones Revealed 


At Recent Meeting of A.C.S. 


Chemistry of New Potent Insecticidal Chemicals, 


Piperonyl Cyclonene and 


Piperony! Butoxide, Is Disclosed 


Papers were presented at the recent meeting of the American Chemical Society 


by Dr. O. F. Hedenburg, Fellow of Mellon Institute, and Dr. H. J. Wachs, Chief 


The development of D & O Pyrenones — unique combinations of the new potent pyrethrin 
synergists, piperonyl cyclonene and piperony! butoxide, with pyrethrins —is the result of 


constant experimentation and testing. Here, 


in the Entomological Division of Dodge & Olcott, 


located in U.S.1."s Baltimore laboratory, the effectiveness of insecticidal sprays that form long- 
lasting invisible deposits is being tested. A trained research chemist is applying surface spray 


to one square foot of unfinished plywood. 


| Novel Process Recovers 
Wax From Sugar Cane 


A process that recovers the valuable hard 
wax that forms a thin coating on growing 


sugar cane was announced recently by govern- | 


ment scientists. The process, which makes use 
of ethyl alcohol and acetone, is now 
developed commercially on a small scale 

In general, sugar-cane wax resembles car- 
nauba wax, the basic ingredient of high-grade 
wax polishes, which for many years has been 
an important import item. In 1940, for ex 
ample, imports of less than 1 
of carnauba were valued at $8,000,000. Car 
nauba wax is painstakingly removed from 
the fresh young leaves of a Brazilian palm 


by drying the leaves and then beating them | 


together. 
The existence of the wax on 
has been known for many years, 


sugar cane 


direct recovery of the 
expensive by any common method. 


process, 


New Chemical Dictionary 


The Concise Chemical and Technical Dic- | 


tionary which presents 50,000 definitions of 
terms used in chemistry has been published 
recently by a New York firm. 


being 


7,000,000 pounds | 


but a ton| 
of cane bears only two to three pounds of wax. | 
Up to the time of the discovery of the new | 
wax was too| 


& Olcott. 
the new 
cyclonene 


Inc.., 
insecti 
and 


Chemist of Dodge 
disclosing the chemistry of 
cidal chemicals piperonyl 
piperonyl butoxide. 

At the request of the Department of Agri 
culture authorities, the chemical compound 
| known as “piperonyl cyclohexenone” has been 
rechristened “piperonyl cyclonene,” in order 
| to avoid possible confusion. 


Research 


Amazing Synergists 
These 


chemicals display 


U.S.1. Exhibits in Annual 


| Paint Industries’ Show 
| Major products of U. S. Industrial Chemi 
cals, Inc. which are used in the protective 
| coatings industry will highlight the firm’s 
| exhibit at the 12th Annual Paint Industries’ 
Show held this month at The Ambassador 
Hotel in Atlantic City. 

The show is being held in conjunction with 
the silver anniversary celebration of the Fed 
of Paint and Varnish Production 

Clubs, November 7-10, and the 59th Annual 

Convention of the National Paint, Varnish 
|} and Lacquer Association, November 11-14. 

Featured products at the U.S.I. exhibit 
(booths 21 and 22) are industrial alcohol 
and solvents, and natural and synthetic resins. 
Samples of these products are on display 
| and available for inspection. 





| eration 
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CONTINUED Progress 


In Pyrenones Revealed 


amazing synergism with pyrethrins, and their 
effective and economical use in insecticides 
is based on this fact. D & O’s Pyrenone (Reg. 
U. S. Pat. Off.) Concentrates combine these 
chemicals with pyrethrins in the proper pro- 
portions and in the type of formulation best 
suited for use in various types of finished 
insecticides. 

Suitable Pyrenone Concentrates have been 
developed, thoroughly studied, and are now 
available for the formulation of practically 
all types of insecticides including household 
sprays, livestock sprays, aerosols, roach and 
flea powders, wettable powders, agricultural 
dusts, horticultural sprays, residual sprays, 
and similar items. 

The most valuable feature of Pyrenone Con 
centrates and insecticides made from them 
and one which takes precedence even over 
effectiveness and economy — is their remark- 
able freedom from toxicity to humans and 
animals. Their use is free from health hazards. 


New ASTM Books Available 
On Metals, Diesel Fuels 


The American Society for Testing Materials 
are now offering a completely revised edition 
of their 402-page Chemical Analysis of Metals 
as well as a 44-page booklet of eight non- 
technical papers on diesel fuels. The metals 
book gives complete coverage of the analytical 
methods for ferrous and non-ferrous alloys. 
The diesel booklet is designed to answer prob- 
lems in the use of diesel fuels. 


Accurate Gas Analysis 


A new electronic device which analyzes 
mixtures of gases by measuring the speed of 
sound waves that pass through a gas-filled 
tube was announced recently at a meeting 
of a prominent American scientific group. 
The device is said to have been used suc- 
cessfully in testing air contaminated by 
methane or carbon dioxide, and may prove 
valuable in some manufacturing process, it 
was stated. 





Facts About Acetic Esters 


A4cetates were discovered about 1760 
... They are still among the most useful 
esters employed as flavoring ingredients 

Vost acetates have a pear flavor ... 
Ethyl acetate finds wide use because of 
its solvent properties, and is an excellent 
blending agent. 











Original Research Data 
Amassed on Soybeans 


Research on the oil content of soybeans in 
storage shows that no oil is lost from beans 
during their storage prior to processing, con- 
trary to the commonly held belief that such 
oil content diminishes during storage. This 
and other results of research into both food 
and industrial uses of soybeans by a U. S. 
government bureau were reported recently. 

In other studies on the industrial side, the 
government laboratory has worked out a 
method for the precise determination of the 
composition of oils and oilseeds. This, it is 
said, should lead to a more accurate determi- 
nation of the quality of paint oils made from 
soybeans, In addition, a new synthetic resin 
made by modification of soybean oil, and de- 
veloped for use as a heat-sealing agent, went 
into full-scale commercial production this 
year. 

The laboratory already has completed sev- 
eral studies on the utilization of soybeans as 
food for human beings and has laid a firm 
foundation for further investigations along 
this line. Still another new process developed 
in the laboratory separates soybean oil into 
two fractions, each of which is better than 
the whole oil for certain purposes. One frac- 
tion makes a superior paint oil; the other, 
an edible oil suitable for shortenings. 


New Colors From Soap 


Bright new colors for rayon and other 
materials have been made available by a 
recent study of the use of soapy substances 
as an aid to dyeing, according to investiga- 
tions conducted recently at a western uni- 
versity. Less than one per cent of soap or 
detergent added to water can often make pos 
sible the use of a dye which is ordinarily 

| insoluble, the investigators stated. 
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Dodge & Olcott Sales Conference 
Dodge & Olcott, Inc., in its recent 
five day sales conference held at the 
Hotel Pennsylvania had a sales clinic, 
forum and refresher course all rolled 
into one. An entire day was devoted to 
the inspection of the company’s plant 
in Bayonne and the rest of the time was 
devoted to an analysis of production 
and purchasing problems which cur- 
rently confront D & O customers. 


Swedish Company Opens Here 

One of the leading pharmaceutical 
houses of Sweden, A. B. Astra, Soder 
talje, Sweden has opened a subsidiary 
in New York known as Astra Pharma- 
ceutical Products, Inc., located at 444 
Madison Ave. The firm is acting as a 
purchasing office for the main company 
and its associated companies in Sweden. 
Erik Bjaringer is in charge of the office. 
The telephone is Plaza 8-1510. 


Bristol Labs. Ltd. Formed 


The formation of a subsidiary com- 
pany, Bristol Laboratories of Canada 
Ltd., has been announced by Frederic 
N. Schwartz, Bristol 
Laboratories, Inc. 

The Canadian form, with offices at 
286 St. Paul St., Montreal, will have 
sales representatives in the principal 
cities of the Dominion. 

Officers in Bristol Laboratories of 
Canada Ltd. are: Henry P. Bristol, 
chairman of the board; James G. Sten- 
house, president; Frederic N. Schwartz, 
Richard A. Anderson, J. Harmon 
Andrews, James P. Gledhill and Dr. 
Philip I. Bowman, vice 
Robert C. Gasen, treasurer; Walter H. 
Kamp, comptroller; George S. McMil- 
lan, secretary; Donald L. 
assistant secretary and Philip Y. Shotter 


president of 


presidents; 


Sanders, 


assistant treasurer. 





Bill Succeeds Lohrberg as Gen. Sales 
Director 

The appointment of John G. Bill to 
the position of general sales director of 
Sharp & Dohme, Inc., succeeding Row- 


JOHN BILL 


land O. Lohrberg who resigned from the 
company. 

A veteran of over twenty-two years 
with Sharp & Dohme, Mr. Bill joined 
the company as a sales representative in 
1925. He was called to the general sales 
offices in 1937 to serve as assistant to 
the general sales director. A year later, 
in 1938, he 


wholesale and chain store operations 


was placed in charge of 


and in 1940 was made director of the 
wholesale division. 

In 1945, Mr. Bill was appointed 
director of distribution with complete 
responsibility for branch operations, as 
well as product marketing procedure 


Koenigsberger Joins Maurella 
Maurella 


announced the appointment of Sidney 


Products Co., Inc., has 


Koenigsberger, formerly sales manager 
of the House of Tre-Jur, as general sales 
manager. He will make his headquart- 
ers at the company’s general offices, 


100 Varick St., New York 





A view of the new building recently completed by The Upjohn Company 
for its Chicago branch 
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Chaleyer Returns From Europe 

Ph. Chaleyer, president of Ph, Cha- 
leyer, Inc., New York has returned to 
this country after an extended trip 
through Europe. 

Mr. Chaleyer, in commenting on con- 
ditions in Europe stated that, “Con- 
trary to some reports, the French were 
quite optimistic about the future. How- 
ever, there is no minimizing the diffi- 
culties that confront them. One of the 
main difliculties is the shortage of coal, 
which in turn has led to a shut-down of 
electricity two days a week, setting 
back pre duction.” 

Vir. Chaleyer pointed out the progress 
made by both America and France in 
the perfume industry, and the way the 
products of the two countries comple- 
ment one another. It is apparent that 
the French Industry is very receptive 
to new products and new ideas coming 
from the United States. 


SKF Chemist Wins Karr Award 

Paul A. 
for Smith, Kline & French Laboratories 
since 1946 has been awarded the second 
Walter G. Karr Fellowship which will 
finance post graduate studies in physical 


Geary, a research chemist 


chemistry at the University of Penn- 
sylvania. 

The Karr Fellowship will permit Mr. 
Geary to continue his work leading to a 
M.A. in physical chemistry. The Fel- 
lowship was established in 1946 for 
scientific personnel who are employees 
of Smith, Kline & French who wish to 
continue their academic studies. 


Cal. Fruit Growers Promotions 

Appointment of Donald R. Thompson 
as assistant manager of the California 
Fruit Growers Exchange products de- 
partment, a new post, has been an- 
nounced by M. L. Chapman. 

Mr. Thompson has been with the 
organization since 1927, graduated from 
California Institute of Technology as a 
chemical engineer. 

J. L. Gilbert in charge of sales in 
Southern California, has been promoted 
to succeed Thompson. 

Formerly in charge of national sales 
of consumer goods for the products 
department, C. B. 
appointed advertising and sales promo- 


Hanson Jr., was 


tion manager. H. W. Thompson suc- 
ceeds Hanson as consumer goods sales 
manager. 

Eric Miller, has been 
export manager in charge of the export 


appointed 


department 
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N FIRST 10 PFIZER 
FOR GLUCONATES 


)) s pharmaceutical manufacturers, 


food manufacturers and users of gluconates 











for other industrial purposes turn first 
to Pfizer. With some, the deciding factor 
is their own experience with the 
consistently high quality of Pfizer 
products in general and gluconates 
particularly. With others it is the 
reputation of Pfizer for almost a century 
as manufacturing chemists, and the 
knowledge of the extensive modern 

plant facilities for gluconate 

production. Chas. Pfizer & Co., Inc., 

81 Maiden Lane, New York 7, N. Y.; 
444 West Grand Ave., Chicago 10, Illinois; 
605 Third Street, San Francisco 7, Calif. 


p I ANG Manufacturing Chemists Since 1849 
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Brown Heads A.N.A. 


Robert B. Brown, vice president of 


Bristol-Myers Company, was elected 
chairman of the Board of the Associa- 
tion of National Advertisers at the 





ROBERT B. BROWN 


association’s annual meeting October 7. 

Mr. Brown has been with Bristol- 
Myers since 1936 and has served in the 
capacity as advertising manager and 
director of advertising and market re- 
search. He was elected assistant vice 
president of Bristol-Myers in 1939, and 
a vice president in 1946. 


Malmstrom Names Coast Rep. 

\. I. Malmstrom & Company, N. Y. 
has appointed Martin, Hoyt & Milne 
as its representatives on the West Coast. 
Offices are at 906 East Third St., Los 
Angeles 13; Merchants Exchange Build- 
ing, San Francisco, 4; 902 N. W. 14 
Ave., Portland 9, Oregon; 1016 First 
Ave., South, Seattle 4. 


Packaging Institute Elections 

The Packaging Machinery Manufac- 
turers’ Institute held its fifteenth annual 
meeting in Springfield, Mass. early in 
October. 

George Von Hofe, president of the 
New Jersey Machine Corporation, was 
re-elected president of the Institute. 

Vice presidents are: John P. Corley, 
vice president of Miller Wrapping & 
Sealing Machine Company, and How- 
ard R. Stewart, general manager Eco- 
nomic Machinery Company, Worcester, 
Mass. 

Elected to the board of directors 
were: H. Kirke Becker, President, 
Peters Machinery Company, Harry L. 
Cohen, vice president, S&S Corrugated 
Paper Machinery Company, and M. H. 
Pendergast, vice president Lynch Pack- 
age Machinery Company. 

They succeeded Harry A. Miller, 
Burt Machine Company, Boyd H. 
Redner, Battle Creek Wrapping Ma- 
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chine Company, and Oscar W. Wik- 
strom, U. S. Automatic Box Machinery 
Company, who had completed a three 
year term on the dicectorate. 


Sharp & Dohme Expansion 

Sharp & Dohme, Inc. has announced 
that it has concluded arrangements 
with the Penn Mutual Life Insurance 
Company and the New York Life Insur- 
ance Company for an $8,000,000 loan. 

The purpose of the financing is in 
part to repay temporary bank Joans 
incurred in connection with the recent 
purchase of the former SKF war plant 
near North Wales, Pa., to which Sharp 
& Dohme expects ultimately to move 
its entire pharmaceutical and biological 
manufacturing operations. It will also 
provide funds for additional buildings 
and facilities at that location, as well as 
working capital required for the com- 
pany’s expanding business. 


Dr. Suter Heads Sterling- Winthrop 
Institute 

Dr. C. M. Suter, identified with the 
research activities of Sterling Drug Inc., 
since 1942, has been elected divisional 
vice president of the Sterling-Winthrop 
Research Institute, Rensselaer, N. Y. 
Associate director of the Institute since 
it was organized as a separate Sterling 
division in 1946, Dr. Suter was four 
years director of chemical research of 
Winthrop Chemical Company, Inc., now 
Winthrop Stearns, Inc. 


Schwartz With Boston Drug & Chem. 


A. J. Schwartz, formerly with the 
Royal Mfg. Company of Duquesne and 
McKesson and Robbins, has been 
elected vice president, in charge of sales 
of the Boston Drug and Chemical Com- 
pany, Inc. H. Arthur Daviau has been 
named treasurer, in charge of purchases. 


Hills Elected Secretary of Sterling 

Election of George S. Hills as secre- 
tary of Sterling Drug Inc., of which he 
is a director, has been announced by 
James Hill, Jr., president. He succeeds 
Miss S. E. Park, retired, who joined the 
company in 1903. 

Mr. Hills, who is a member of the 
law firm of Rodgers, Hoge and Hills, 
general counsel to Sterling Drug Inc., 
will continue to practice law as a mem- 
ber of the firm. 

He received his A.B. degree from 
Indiana University in 1922, and his 
LL.B. from Harvard Law School in 


1925 
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Winthrop-Stearns Names Henderson 
Vice President 

Ralph W. Henderson has been named 
divisional vice president of the newly 
formed Winthrop-Stearns Inc., sub- 





R. HENDERSON 


sidiary of Sterling Drug Inc. He was 
formerly assistant to the president of 
Frederick Stearns & Company division, 
Detroit. He will head the plant at 
Myerstown, Pa. 

Winthrop-Stearns was formed to 
integrate the major pharmaceutical 
interests of Sterling in this country. 


Vaughan Elected Asst. V.P. 


Thomas R. Vaughan has been elected 
assistant vice president of Freeport Sul- 
phur Company. He is a native of Little 
Rock and a graduate of the School of 
Law of George Washington University, 
Washington, D. C. He joined the com- 
pany in 1942 and became assistant 


secretary later the same year. 


S. B. Penick Buys N. Y. Q. 

S. B. Penick & Company, New York 
has completed arrangements to acquire 
the New York Quinine & Chemical 
Works, Inc., according to an announce- 
ment by S. B. Penick, Jr., president. 

Established in 1885, the New York 
Quinine & Chemical Works has occupied 
throughout this period a major position 
in the medicinal chemical fields. Present 
plans call for a continuation of N.Y.Q. 
business along its established lines. 


Correction 

In the August issue of Drug & Cos- 
metic Industry we referred to the visit 
of Mr. A. Van Rooijen to this country 
and inadvertently reported the name of 
the company he is director of as the 
Van Rooijen & Co., Pty., Ltd., when it 
should have been Blok, Van Rooijen & 
Co., Pty., Ltd., Sydney, Australia. 
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Clay Dyar 
Clay B. Dyar, Southeastern sales 
manager of Abbott Laboratories, died 


October 27 after a brief illness in St. 


Joseph’s Hospital, Atlanta. He had 





CLAY B. DYAR 


been with the company for 35 years. 
Mr. Dyar was born in Calhoun, Ga., 

in 1889. 

University, and a pharmacy school he 


After graduating from Mercer 


became a registered pharmacist. He 
operated his own store for a few years 
before coming to Abbott as a salesman 
in 1912. He was made district manager 
in 1928 and then manager of the Atlanta 
branch in 1934, and then to South- 
eastern divisional sales manager last 
year. 


New Premo Plant 

Premo Pharmaceutical Laboratories, 
Inc., has opened a new plant at South 
Hackensack, N. J. 

Equipped with the latest scientific 
control devices, the new unit will pro- 
duce penicillin, ampules and general 
pharmaceuticals. The chemical labora- 
tories are headed by chief chemist 
Harold Rosenblum. The plant, staffed 
by approximately 250 employees, will be 
under the management of Harry Gimbel. 


Slater Gets New Post 
C. H. Slater of J. T. Baker Chemical 
Co., N. 


sales manager, fine chemicals division, 


J., has been promoted from 


to assistant general sales manager. Mr. 
Slater will continue to devote a major 
portion of his time to the management 
of the fine chemicals division. 


Carl Angst Succeeded by K. F. 
Valentine 

Carl N. Angst has resigned as presi- 
dent of Pitman-Moore Co. and has been 
succeeded by Kenneth F. Valentine, ac- 
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cording to Dr. E. A. Cahill, president of 
Allied Laboratories, of which Pitman- 
Moore is a division. Mr. Angst started 
with the company in 1904 as assistant 
bookkeeper and served successively as 
credit manager, treasurer, secretary- 
treasurer, vice-president, and since 1935 
as president. He will continue as direc- 
tor and treasurer of Allied Laboratories, 
and will serve Pitman-Moore as consult- 
ant and adviser. 

Mr. Valentine, who succeeds Mr. 
Angst, was first employed by the com- 
pany as a medical service representative 
in 1932 and was later advanced to the 
post of assistant sales manager which 
position he held until he entered the 
Army. In the Army Air Forces he 
served as an administrative officer, 
graduated from Command and General 
Staff School, and was released from 
active duty in the spring of 1945 with 
the rank of Major. Upon his return to 
the company he was appointed assistant 
to the president and in May, 1946 was 
named executive vice-president. In 
July, 1947 he was elected to the board 
of directors of Allied Laboratories. 


Dealy Named VP of Republic Filters 

Republic Filters, Inc., Newark, N. J., 
has appointed Francis X. Dealy as 
vice president in charge of sales. He 
was formerly secretary and sales man- 
ager of Ertel Engineering Corp. 

Mr. Dealy was responsible for many 
of the newer developments in the filtra- 
Outstanding 
these being the pyrogen and bacterial 
retentive filters and filter media which 
played a major part in advancing the 


tion industry. among 


field of parenteral therapy. 

He will be in charge of sales and 
scientific development and will institute 
a program of customer relations thru 
the medium of trained sales technicians. 


Canadian Agent for Fleuroma 

Fleuroma, Inc., New York, announces 
the appointment of W. C. Burden as 
Canadian sales agent with offices at 
760 St. Antonie St., Montreal. 


Hermanny Celebrates 25 Years 

Charles A. Hermanny, assistant plant 
manager of The Drug Products Com- 
pany, Inc., has completed 25 years of 
continuous service with the company. 
At ceremonies for the event, the officers 
and directors of the company presented 
Mr. Hermanny with a gold wrist watch, 
and his fellow workers gave him a 
fountain pen. 


Drug and Cosmetic Industry 


John Sharp 


John Edwin Sharp, 72, president of 
Aluminum Seal Company, died sudden- 
ly at Richmond, Ind., October 11, as a 
result of a heart attack. 





JOHN E. SHARP 


Born in Welland, Ontario, in 1875, 
Mr. Sharp received his early schooling 
in Niagara Falls, N. Y. Later he served 
American War. His 
career with Aluminum Seal Company 


ine the Spanish 


began in 1915. The following year he 
was made plant superintendent and in 
1926 he was transferred to the sales 
department. He was made vice presi- 
dent in 1930 and president in 1935. 


Herbert Turrell 

Herbert Turrell, 
facturer and philanthropist, died at his 
home in West Orange, N. J., October 27, 
after a long illness. His age was 87. 

At the time of his death, Mr. Turrell 
was a director of the American Home 
He was for 19 
years in complete control of the Oxzyn 
until 1927, 
acquired by American Home Products. 

In 1935 he founded the Turrell Fund, 
comprising of several million dollars and 


cosmetics manu- 


Products Corporation. 


Company when it was 


the entire income was devoted to serving 
needy children. 

Born in Newark, N. J., he graduated 
from high school in East Orange. In 
1877 he became a messenger boy for 
Hall & Ruckel, wholesale druggists. He 
joined Reed & Carnick, and when that 
firm was sold to Parke, Davis & Co., he 
became traveling representative. 

Mr. Turrell acquired 
stock interests in Parke, Davis in 1890 
and resigned from them in 1907. He 
took over control of Oxzyn Company in 
1908. He was its manager and treasurer 
and one of the directors from then until 
1927. 

He married in 1883 Frances Robinson. 
She died in 1921. The next year he 
married Margaret Hobert, who survives. 


ce msiderable 
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MAYBE WE CAN HELP YOU CUT IN... 
\ 


Are some of those packages of yours pretty placid? 
Backward? Shy? Could they use more lure? Could they 
do a better job of reaching out for attention? A better 
job of selling? * Gardner-Richardson has a way 
with that kind of package. Putiing more sell into old 
designs... coming up with brand-new packaging ideas 
...is right down our alley. * Tell us your problem. 
(It can't be any tougher than designing packages for 
shotguns and tobacco seed—just two of the unusual 


ones we tackled recently!) * You'll find that Gardner- 
Richardson has the artists, the designers, the craftsmen, 
the equipment—yes, and the board—to do an out- 
standing job. Speaking of board, perhaps some of our 
famous Coated Lithwite may be available for your next 


run of cartons. * Whether it's a matter of refining, 


redesigning or from-the-ground-up development of a 
package, or better filling machine performance, all you 
have to do is give us the “GO" signal. Write today. 


THE GARDNER RICHARDSON COMPANY 


Manufacturers of Folding Cartons and Boxboard, Middletown, Ohio 


Sales Representatives in Boston, Chicago, Detroit, New York, Philadelphia, Pittsburgh, St. Louis 














Protective packaging for pharmaceuticals and drugs not only 


protects the product itself — but the valued name of the maker 
as well. Protecting the name of the maker is a matter of correct 
package design — the right combination to guarantee repeat 


sales — and new soles to extend market position 


Such is packaging at Warnercraft where Warnercrafts- 
men backed by experience, facilities, and research — take 
a product and design a container that FITS — and continues to 
FIT — for sales in a competitive market 


j Investigate Warnercraft for better pharmaceutical and drug 
a at packaging today! 


s 


7 WARNERCRAFI 


““THE FINEST WORD IN PACKAGING” 


THE WARNER BROTHERS COMPANY 
Makers of set-up and folding boxes of all types, transparent acetate containers, hand made specialties, counter displays and dispensers 
Main Office and Factory: 325 Lafayette Street, Bridgeport 1, Conn. e New York Sales Office: 200 Madison Avenue, New York 16, N. Y 
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for the dependable, uniform 
yo! Gule clarity and brilliance of 


Au Liguids 


A real space and time saver 







“Sealed-Dise’] Filters have proved their ability on 
extracts, drugs,* chemicals, perfumes, cosmetic 
preparations, animal and vegetable oils and other 
similar liquids that require a fine degree of clarity 
without altering taste or color. Compactness and 
portability assures ease and speed in handling .. . 
air-tight construction prevents leakage and even 
evaporation. Available in Stainless Steel etc. with 
or without pumps in sizes from 1 g.p.m. to thousands 
of g.p.h. Write for our bulletin No. 745. 


The Alsop Engineering Corporation 
211 Cass Street Milldale, Conn. 
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~ ALSOP ENGINEERING CORPORATION 


Filters, Filter Discs, Pumps, Tanks, Mixers, Agitators 











Design, Construction and 





the Complete Equipping of 

Laboratories, Biological, 

Chemical, Cosmetic, Drug 
and Food Plants. 
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A List of Nationally-known REPEAT Clients 


A NEW COLTON ROTARY TABLET PRESS 7 ; 
SERIES 200.25 ROTARY TABLET PRESS will be mailed you on request 


The design of the Series 200-25 Tablet Machine is 
an outstanding engineering achievement, the cul- 


rug 


mination of years of experience in building tablet 
machines. This compact machine incorporates 
refinements that provide an entirely new standard 


- Pree aoe Cae Ee WIGTON-ABBOTT CORPORATION 


ARTHUR COLTON COMPANY PLAINFIELD, NEW JERSEY 


- 2620 East Jefferson Established 1884 Detroit, 7, Mich. Telephone: FininGcld 6-5888 
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LOW-COST PROCESS WATER 
IN YOUR PLANT BY 
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The ionXchange process as developed by ILLCO-way gives modern plants 
chemically pure process water at a fraction of the cost of distilled water 

10,000 gallons for less than a dollar. The equivalent of distilled water, 
De-ionized water meets exacting standards in pharmaceutical, chemical, 
cosmetic, and other industrial plants. No fuel is required, no cooling water; 
no periodic dismantling for cleaning. ILLCO-way De-ionizing units, simple 
and compact, are available for practically any industrial water treatment 
problem—and in many other fields outside of water conditioning (sugar 
refining, etc.). Write for basic facts of ILLCO-WAY ionXchange today— 
indicate your manufacturing problem so we can send specific literature. 


OPR 194 BY 


ILLINOULS WATER TREATMENT COMPANY 
847-11 Cedar Street, Rockford, Illinois ¢ 7310-E11 Empire State Building, New York City 








PLASTICS 
GLASSWARE 
TEXTILES 

FERRO ENAMELING 
METAL FINISHING 
BOTTLING WATER 
COSMETICS 
CERAMICS 
MIRRORS 

SOAP 

SUGAR 

ETC. 


OPERATING PRINCIPLE—Raw water 
passes in series through two reactor 
tanks containing high-speed, high- 
capacity ion-exchange resins. These 
resins have the property of adsorbing 
and exchanging all the cations and 
anions in the water supply, giving an 
effluent water that is equal in purity 
to distilled water. No heat, no fuel, no 
cooling water involved in the process. 
Units are compact, requiring small 
floor space and little attention. There 
are only a few simple valves and min- 
imum piping. The range of flow rates 
is practically limitless. Water is used 
here as an example, but the same 
operating principle applies to the 
De-ionization of any liquid. 


ENGINEERING AND EQUIPMENT DE-IONIZERS for process water treatment and treatment of liquids and solutions other than water; waste 
treatment; reclamation of specific constituents. DE-ALKALIZERS: Boiler feed (external); bottling water. SOFTENERS: Industrial, domestic. FILTERS, etc 
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By Francis Chilson 


Industrial Consultant 


Dwarfs, Midgets and Fritz Degener 

Whenever a man has a secret passion from which the 
veil of secrecy is suddenly torn asunder it is only natural 
that he becomes super-sensitive and likely to quibble 
about details. You will recall that sometime ago I re- 
vealed to you that our genial friend, Fritz Degener, 
Chicago maestro of the Heyden Chemical Company has 
a secret passion for dwarfs. I was present when his wife 
accused him of it and I thought it would make inter- 
esting reading to bring you the facts. 

Now with blood in his eye, Fritz accuses me of gar- 
bling the facts. He also called me a “coconut stealer” 
simply because I pulled a palm tree up by the roots and 
shook a few coconuts from it. Fritz insists vehemently 
he was not accused of being partial to dwarfs. It was 
midgets. Accordingly I stand reprimanded and cor- 
rected. I am obliged to confess however, I have never 
been able to distinguish between dwarfs and midgets 
and I will have to find out from Fritz how he does it. 
Since Fritz is a man of acute and sensitive discernment, 
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undoubtedly he has developed a technique. The next 
time you meet a dwarf—or a midget—you might ask if 
he or she knows Fritz. If the little person says “No,” 
then you must be talking to a dwarf. If, on the other 
hand the person questioned says “Yes,” then obviously 
you are talking to a midget. It must be as simple as that. 
At the next meeting of the American Pharmaceutical 
Manufacturers Association, Mr. Degener will deliver 
an address entitled “The Differences Between Dwarfs 
and Midgets and How to Distinguish Them.” Inciden- 
tally, I tried to illustrate this piece by means of a photo- 
graph of an aflluent looking gentleman, unmistakenly 
like Fritz Degener, holding a dwarf or a midget on his 
knee. | was unable to obtain a copy of the photograph 
from’ the Press Association because they insisted that 
the gentleman in the picture was not Fritz Degener but 
J. P. Morgan. 

I knew of course that Fritz and J. P. had a lot in 
common. Apparently both like dwarfs or midgets, and 
obviously both know how to make money. If I remem- 
ber correctly, J. P. Morgan used to lend money to the 
late Queen Mary of Roumania, thereby making a tidy 
profit, while Fritz made money selling buttons from the 
Queen's nightshirt. It wouldn't surprise me if the 
nightshirt was bought with some of J. P.’s money. 
That’s what you would call a round robin. J. P. lends 
the Queen money with which to buy a nightshirt and 
Fritz clips the buttons off the nightshirt to sell to make 
money. In view of their common interest in money 
making and their mutual partiality to dwarfs or midgets, 
it is a wonder to me that Fritz and J. P. didn’t go into 


business together. 


Inspiring Salesmen 

I have attended a good many sales meetings all 
through the trade and I have seldom attended a really 
good one. I have often been bored to tears listening 
to the stereotyped patter so many sales managers 
slobber all over their men. I have felt deep sympathy 
for men who have been dragged, in some cases many 
hundreds of miles from their homes, to listen to the 
old worn-out shiboleths about the integrity of the com- 
pany, the quality of the product, the necessity for work- 
ing hard to achieve quotas, etc. I have often felt that 
sales managers sometimes try to persuade or inspire 
their men to do things which they themselves cannot do. 
Indeed, in some instances they try to inspire their men 
to do things which they themselves wouldn't do, even 
if they could. They'd be too lazy to make the effort. 

Thus far I have never seen a sales manager get up 
and make a direct appeal to the constructive selfishness 
of his men. A long time ago Napoleon remarked that 
every private soldier carried a marshal’s baton in his 
pack. It is certainly true in the drug and cosmetic in- 
dustry that every salesman is potentially a sales mana- 
ger, a general manager, or even a company president. 

When one looks over the drug and cosmetic industry, 
it is strikingly apparent that with the exception of the 
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few who inherited their jobs, the men who are running 
the industry were, with very few exceptions, salesmen 
once. Here and there throughout the trade is a general 
manager or a president who was once a production man 
or a scientist, but generally speaking, the top manage- 
ment of the drug and cosmetic industry graduated from 
the sales ranks. Although I am not myself a salesman, 
I think this progression is logical and proper. 

Why not use this fact to stimulate and inspire your 
salesmen? Why not continually stress what a marve- 
lous opportunity the drug and cosmetic industry as a 
whole otfers the dynamic salesman. 

There is no reason why the careers of outstanding 
men in the industry, regardless of whether they are 
connected with your company, should not be used as 
examples of what a good salesman can do for himself. 
Since a sales manager's next step upward is into the 
general managership or the presidency of hiscompany, he 
he should make clear that his own job is always open 
to any man in his group capable of filling it. He should 
also admit that even though he might not get promoted 
himself, his job is nevertheless open to the better man. 
(I know this is highly idealistic of course, but this is the 
way it should be.) Likewise, it should be admitted that 
if the company is not developing fast enough to provide 
opportunities for exceptional men, they are free lo go 
elsewhere, with the help and blessing of the company. 

The point should always be driven home to salesmen 
that they must do a good job for themselves in order to 
do a good job for their companies. This is what is meant 
by “enlightened self interest.” Conversely, no sales- 
man can do a really good job for himself unless he also 
does a good job for his company. Their records speak 
for themselves. It should always be emphasized, there- 
fore, that every salesman should seek to establish an 
exceptional performance and cooperative record. If 
he does this, his reputation with his own company will 
be enhanced, and his reputation in the industry like- 
wise will grow automatically. When a man’s reputation 
in the industry grows, his value to his own company 
increases sharply. It becomes one of the jobs of the 
smart sales manager, therefore, to make sure by means 
of promotion, remuneration, increased responsibility, 
or some other device, that his good men are not snatched 
by alert competitive sales managers. But it is not his 
job to try to hold really good men by bluffing or mean- 
ingless promises. 

Too many firms have the idea that the thing to do 
in building up a fighting sales force is keep it intact by 
by feeding the boys the old malarkey. I know one firm 
which continually emphasizes to its salesmen that it 
is ‘an honor’ to work for the company. They give the 
boys a lot of honor, but not very much dough. This 
attitude is very rapidly changing, thank God, because 
good salesmen are scarce and too much in demand. 

As a matter of historical fact, every company which 
did not provide opportunities for their really good men 
to reach their full stature, eventually lost them. 


It is no good burying your head in the sand. If you 
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have really good men, you have to provide opportunities 
for them to develop or you will lose them. If need be, 
it is better for such men to leave your company with 
the feeling that you did everything possible to help 
them realize their ambitions, than it is to allow them 
to depart with the feeling that they have been frustrat- 
ed and cheated and that your company is a dead duck. 

Resentful ex-salesmen make dangerous competitors, 

Not every salesman is capable of becoming a sales 
manager, or even a district manager. Some salesmen 
are merely good work horses. They meet quotas be- 
cause they are honest and sincere and work like hell, 
Such men will respond to an appeal to their personal 
ambitions because they never know, or won't admit 
they are not as good as the boss, or better. But fair 
and generous treatment and praise will keep the loyalty 
of such men. And titles often help. 

A really great sales manager should be willing to step 
aside and give a better man his job. If he does this in 
all sincerity, he has demonstrated his own capacity 
for a general managership. If he doesn’t do it, then he 
is demonstrating that he is impeding the best interests 
of the company and he should be supplanted. Unfor- 
tunately however, the sales manager has direct access 
to the right ear of the Big Boss. Hence, it may take the 
Mr. Big a long time to discover that his sales manager 
is a dead-head. Unfortunately, too, for a lot of sales- 
men, there are more sales managers who are dead-heads 
than live wires. It’s Mr. Big’s job to find that out. If 
his entire business could be lost in a year, he'd watch 
his sales manager like a hawk and he'd replace him 
promptly at the first sign of failure, just as a general 
does when a field commander loses a battle or a cam- 
paign. But unfortunately, an established business can 
coast for years on its own momentum even though the 
sales manager is not really competent, and Mr. Big 
just a nice guy. But the live wire salesman will size 
such a situation up in a hurry and will depart for greener 


pastures. 


Contrariness 

As a commentary on the contrariness of human nature 
the strike which took place in Guinness’ brewery in 
Dublin just before I arrived there is highly interesting. 
There was a change in the top management of the 
brewery, which for many years has had very extensive so- 
cial services for its employees. The new man wasnotatall 
pleased with the cafeteria facilities so he caused the 
cafeteria to be repainted and the bare wooden tables 
were covered with table cloths. Believe it or not, it was 
the table cloths that caused the strike! Through some 
queer process of reasoning, the workers figured that if 
the management could afford to put table cloths on the 
tables, the workers somehow were being made to pay 
forthem. They also felt that if they wanted to eat ata 
bare table, it was their business and not the manage- 
ment’s. The strike ended when the table cloths were 
removed. Undoubtedly, in the attitude of the workers 
there was a little element of Irish pride in that it em- 
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CHEMICAL EQUIVALENT 





y 





OF DISTILLED WATER 


INE VEL Uh he 


“A thousand gallons of water from our FILT-R-STIL’ 
Demineralizer cost us only as much as one gallon of 
distilled water,” writes one important manufacturer. 
Another declares, “‘Our water costs have been cut 90°.” 

Those are just two typical reactions from users of 
FILT-R-STIL Demineralizers in all branches of indus- 
try. They happen to emphasize economy. But look at 
these other significant advantages: 


FILT-R-STIL DEMINERALIZERS PRODUCE... 


Water of uniformly high quality, even with a varving 
raw water supply. 

@re stripped of its ionized solids content com 
pletely or partially, as specified 


Water that is standardized and quality-controlled 
like any other raw material. 


Cyanamid has just published a 
the details on FILT-R-STIL 


AMERICAN CYANAMID 


COMPANY 


new, 





SIMPLE TO OPERATE... 


No heat, no steam, no cooling water required no 


scale formation. 


Ready for immediate operation . . . no long, preliminary 


*‘boil-out”’ required. 


Suited for continuous or intermittent operation 
turned on and off like a faucet. 
Automatic, precise, quality controls indicating 
actual quality of all treated water. 


Gomact, self-contained, completely assembled 
requires only connection to raw water source, drain, 
electrical outlet, and service * Reg. U.S. Pat. Off 


data-packed booklet giving all 


Demineralizing Units. If water is 
one of your raw materials, clip and mail the attached coupon today. 





r D« 
American Cyvanamid Company 
lon Exchange Products Dept. 10 
30 Rockefeller Plaza, New York 20, N. ¥ 
your new booklet on FIL T-R-STIL Demineralizers 
robiem ts of the following nature 
State 











AMPHOJEL 


PARKE-DAVIS HYDROGEN PEROXIDE 


JOHNSON’S BABY OIL 


PHILLIPS’ MILK OF MAGNESIA 


C N DISINFECTANT 


CREO-TERPIN ABSORBINE JR. Mi- 


LYDIA E. PINKHAM RHINITIS 


*PJOHNS CITROCARBONATE 


VICKS BLACK DRAUGHT 


SQUIBB COD LIVER OIL 


BAYER ASPIRIN 


LISTERINE LYSOL 


MERCUROCHROME 






equipment, too! 


HOUSEHOLD names, every one and every 
one of these famed remedies is bottled, 
either completely or in part, by Pneumatic 
equipment. 

From top executives of these companies, 
to the man responsible for machine mainte- 
nance, you'll hear the same enthusiastic en- 
dorsement: ‘Smoothest Operating equip- 
ment we've got in the plant.” 

More soundly designed, and precision 
built to do their job, Pneumatic machines 


are a money saving, trouble saving invest- 


BROMO SELTZER 


VI-DELTA EMULSION 


VASELINE 


SLOAN‘S LINIMENT 


aa 


MILES NERVINE 


NOXZEMA 


SOLUTION 


S$ T 37 









ment. They're helping to earn dividends 
for leading producers of all types of bottled 
products through their time-proven “lower 
cost per container’ performance. For clean- 
ing, filling, capping and labeling you can de- 
pend on Pneumatic equipment engineered, 
built and serviced by an organization with 
over 50 years of specialized experience. 
PNEUMATIC SCALE CORPORATION, LTD., 
70 Newport Ave., North Quincy 71, Mass. 
Branch Offices in New York, N. Y.; San Fran- 
cisco, Cal.; Chicago, IIl.; Los Angeles, Cal. 
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“MEDICINE CHEST’ 


é 










WLES apnea Tome i 





= 


The completely auto- 
matic bortling installa- 
tion shown here in op- 
eration at Miles Labora- 
tories plant in Elkhart, 
Indiana, includes a 
Pneumatic Inverted Air 
Cleaner, Automatic Sam- 
co Vacuum Filler, Two 
Head Rotary Capper 
and Simplex Labeler 








PACKAGING AND BOTTLING MACHINERY 


Over ninety different machines for the packaging of dry, free-flowing products and the cleaning, filling, copping and labeling of containers for liquids and semi-liquids 
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barrasses a worker in dirty overalls to sit at a table 
covered with a clean cloth. 

This is, of course, another example of management's 
frequent failure to keep workers fully informed of their 
activities; to explain in advance why things are done. 

In my Own experience in this country I have heard 
factory workers say after a cafeteria had been repainted 
and brightened up, that the management would do 
better to give them the money instead of spending it on 
paint and fancy fixings. They often get the notion 
that such fixings cost a fortune and that the manage- 
ment is doing this in order to avoid paying higher wages. 
If workers were told in advance why changes affecting 
them personally are made and were told moreover how 
little such changes actually cost, much grumbling could 


be avoided. 


Personnel Amenities 

It is interesting to reflect on the difference between 
European and American manufacturers in respect to 
their attitude toward personnel services, or as_ the 
Europeans call them, Personnel Amenities. In Europe 
| found even very small plants having only a couple 
dozen employees equipped with kitchens and cafeterias, 
and what was interesting, everyone of them had a 
kitchen garden as well. I asked one manufacturer how 
he could grow a kitchen garden and pay factory labor 
rates for the work involved. He said he realized that 
the green stull could be bought cheaper in the market 
if it were available, but that since supplies in the market 
were variable and not always extensive it was felt to be a 
good investment to grow at least a major portion of the 
vegetables consumed in the cafeterias. I noticed that 
these gardens were producing not only a great variety 
of green vegetables, but a lot of roots as well, such as 
potatoes, carrots, beets and parsnips. 

Almost all personnel services in Europe are set up to 
provide complete medical care for the employee and to 
extend this medical care to the families of married 
employees. In one instance, the layout of the personnel 
service area was arranged so as to provide access for the 
families of employees without forcing them to use the 


factory entrance. 


The following information is supplied by manufacturers 
of the equipment described and claims made below by these 
manufacturers are passed along for what they are worth. 
Presentation of such notice in this department is not to be 
laken as endorsement of the claims or of the equipment. 


Economical Duct Insulation 

Everyone recognizes that proper duct insulation cuts 
fuel and energy costs, prevents heat from radiating into 
or being absorber from work areas, and makes possible 
greater control over heating and cooling systems. 

But not everyone recognizes the great importance of 
following proper and tested installation techniques such 
as developed and recommended in a bulletin put out by 


the Industrial Mineral Wool Institute, 441 Lexington 
Ave., New York. 

The three general duct usages which require insula- 
tion are, carrying hot gases, carrying air for room heat- 
ing and air conditioning, and carrying cool gases. In- 
sulation of ducts used in ordinary room heating is pri- 
marily valuable in preventing heat from being dissipated 
before reaching its destination. When cool air or gases 
are carried in insulated ducts, the additional annoyance 
of deteriorating condensation sweating is prevented. 
Operating expense, of course, is a factor in every case. 

For inside installations, where the temperature 
gradiant is not great, the following procedure is recom- 
mended. Clean the duct of all grease and dirt. Cut 
mineral wool blocks to conform to the area to be in- 
sulated. Wire the blocks to the ducts. Galvanized or 
expanded metal angles are recommended to keep the 
blocks in line at the corners. 

Where the temperature gradiant is greater than that 
encountered in room heating and air conditioning addi- 
tional steps are advised. They are: Trowel a half inch 
coating of mineral wool insulating cement over the sur- 
face of the blocks. Follow this with a layer of one inch 
mesh poultry netting. Apply a quarter inch coating of 
finishing cement. 

In cases where the contents of the duct are at a lower 
temperature than the surroundings, an asphalt or other 
type of vapor barrier must be applied to the insulation 
exterior. The purpose of the vapor barrier is to prevent 
atmospheric moisture from permeating the mineral wool 
and condensing therein, spoiling its insulation qualities. 

Asphalt is also useful in cementing the mineral wool 
blocks to the duct before wiring them in place, and for 


preventing corrosion, 


New Carton Board 

Robert Gair Company, Inc., New York, announces 
that its new product “Gaircote”’ is in production at Gair 
Cartons Division, Piermont, New York. Gaircote is the 
designation for a new special coated board for the 
manufacture of folding cartons. Gaircote bridges by 
precision control and manufacture the gap between 
White Patent Coated and the high grade but slow speed 
brush coated boards. With the incorporation of special 
equipment in the board machines and new methods of 
stock preparation, this coated sheet is superior to White 
Patent Coated and in many cases to the highly expen- 
sive brush coated boards. 

The raw stock for Gaircote is a Super White Patent 
Coated Sheet with a smoothness and finish exceeding 
the patent coated. On this smooth sheet is applied by 
modern coating methods a coating of white pigments 
and flexible adhesives, which provide a bright white 
receptive pigment printing surface with controlled ink 
penetration to meet all printing demands for gloss and 
snap in the final product. Colored pigments may also 
be employed where tonnage requirements permit. 

Completely new methods of stock treatment and 
coaters built right into the production machinery re- 
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INDUSTRY PAYS an incalculable bill each year for its 


inability to garner all its dust. What is your individual share of 


The MIKRO-COLLECTOR 


will be on display at the 


that tab? How much money, in the form of real pay dust, are Exposition of Chemical Industries, 
° ° Grand Central Palace, New ork City 
you blowing away? Does your present dust-collection system Mee 1.6 
approach 100 per cent recovery? Even if it is as high as 99.5 per Booth 300.302 Mezzanine Floor 











cent, what does the remaining 0.5 per cent mean in loss to you? 
Only 100 lb. a day means approximately 15 tons a year. 


You alone can provide the answers. 


But we can offer a suggestion as to how to reduce your losses to the 


u ° ° = _ , . ann . 
i irreducible minimum: The MIKRO-COLLECTOR will keep your 
1’. ' 
* dust out of the air and your 
‘ 
i . 
' ‘\ Profits in the Bag. 
’ 
‘ . ° ome 
; \ The MIKRO-COLLECTOR with its phenomenal ability to 
' \ handle even those damp and hitherto baffling dust loads . . . its 
' ‘\ revolutionary principles, which assure a perpetually clean filter, 
; ‘ marking the first radical change in the art of dust-collection in a 
: ‘ quarter century . . . supplements our line of MIKRO-PULVER- 
' By way of ‘ IZERS and MIKRO-ATOMIZERS in use throughout the world. 
EYE-PROOF ‘ But it performs with equal efficiency as an auxiliary to any type 
‘ \ of grinding machinery, or in general air-clarification. 
‘ 
‘ The value of the MIKRO-COLLECTOR in dollar-and-cents . . . 


1—A freshly laundered white hand- 
kerchief, held over the exhaust 
during the filtration of finely ground 
colored pigment, shows no dis- 


its ability to amortize its cost quickly . . . lies in its 99.99 per cent 


minimum recovery of most solids even in the low micron ranges. 


When you want COMPLETE recovery . . . whether of dry dust or 


coloration. os ° » . : 
Snes Gun of exh eons dust containing a considerable percentage of water or oil. . . . it 
the outer surface of the cylindrical, will pay you to investigate the performance of this equipment. 
felt filter bag remains os clean os Write for your copy of the MIKRO-COLLECTOR Bulletin. 


when first installed. 


PULVERIZING MACHINERY COMPANY 


1325 22 Chatham Rd., Summit, N. J. 
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sults in a new product whose higher cost is more than 
offset by superior printing characteristics. Its use 
results in ink economies and smoother press operation, 
plus more brilliant and exact reproductions which other- 
wise could not be achieved by printing on anything but 
asmooth pigment surface. 

Incorporation of the modern coating methods in the 
line of direct production produce a sheet more uniform 
from order to order than is possible by brush coating 
methods. As there is no delay in coating, and since the 


new Gaircote is a continuous process, the full weight of 


precision control and manufacturing methods combine 
to produce a board product that stands as a new and 
more useful tool for the printer, packager and adver- 


tiser. 


Humidity Control 

An eight page booklet on humidity control in air 
conditioning for industrial processing has been issued 
by Surface Combustion Corporation, Toledo 1, Ohio, 
explaining the principle of operation and details of 
application of the Kathabar system of selective humid- 
ity control. 

In the booklet are shown various methods commonly 
used in dehumidification, compared with the direct- 
cycle of selective dehumidification-humidification pro- 
vided by the Kathabar system. The flexibility of the 
operation is illustrated by a chart giving the various 
lemperature-humidity conditions available from the 
system, as it might be applied to one large processing 
plant requiring different humidity conditions for 
processing, packaging, storing, personal comfort, ete. 
The booklet is illustrated with numerous installations, 
including those for processing chemicals and drugs, 
capsulating, food dehydrating, film and sensitized 
paper, packaging and storage of highly finished steel 
parts, paper testing and research laboratories. Booklet 
is available to anyone requesting it on company letter- 


head. 


Mikro-Collector 

Pulverizing Machinery Co., on the threshold of its 
twenty-fifth anniversary, has announced its invasion of 
the dust collection field, with the production of a Mikro- 
Collector. 

This new member of the Mikro family embodies 
several new features destined to revolutionize the art 
of dust collecting, according to its manufacturers. In 
their opinion its ability to eliminate atmosphere con- 
lamination marks a big step toward the goal of com- 
pletely dustless industry. 

The Mikro-Collector is said to have the first com- 
mercial application of hard pressed wool felt as a filter 
medium in industrial air and gas filtration. Felt has 
long been recognized for its potentialities in this respect, 
because of its durability and the minute pores capable 
of retaining the finest particles. But, for some time 
these virtues nullified each other. Its pores were so 
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small in relation to its thickness that they clogged up. 
In the Mikro-Collector this problem has been solved by 
the use of a hollow, annular ring which hugs and flexes 
the cylindrical felt bag while moving up and down its 
outer surface. 

Around the inner periphery of the blow ring is a 
narrow slit through which is directed a jet of air sup- 
plied by a positive pressure blower. This counter- 
current of air is conveyed to the blow ring by a flexible 
hose and assures a perpetually clean bag. And also during 
the filter operations no portion of the filter surface need 
be cut off for cleaning or shaking. 

The dust laden-air, admitted through an opening in 
the roof of the cabinet, is caught in the radically directed 
air stream and swept against the inner surface of the 
bag. The filtered, air may be recirculated without 


pollution and without loss of conditioned air. 





The manufacturers claim loss is so infinitesimal that 
recovery is virtually 100 per cent. Another claim is its 
ability to handle dusts containing a high percentage of 
moisture or oil. For fuller information write Pulverizing 
Machinery Co., 141 Chatham Road, Summit, N. J. 


Label Coding Machine 

You will be glad to know that F. L. Smithe Machine 
Company, 645 West 44th Street, New York City, is 
again producing the Champion Label Coding Machine. 
Unquestionably this is the fastest and most adjustable 
label coding machine on the market. Registry is perfect 
and uniform even on the smallest ampoule labels. 

The printing is clear and clean because a metal num- 
bering head is used with printer’s ink. The machine can 
readily be placed on a bench and occupies a space of 
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24” x 63”. It is 25” high. It is completely adjustable, 
having a range in size from 7%” x 1” up to 844" x 11”. 
Labels can be coded or imprinted at speeds ranging 
from 150 to 200 per minute. Changeovers from one 
size to another can be made in approximately five min- 
utes’ time. The numbering head is adjustable and does 
not have to be removed from the machine for different 
code numbers. 

We believe this machine to be the fastest label coding 
device ever developed. The numbers can be placed in 
the margins, at the top or bottom or sides of the labels. 
Registry is close because the label is held positively on 
the imprinting drum by means of grippers. This feature 
is particularly important in the running of very small 
labels at high speeds. The operating cycle of the machine 
is as follows: A large stack of labels is placed into a 
magazine, the labels being stacked on edge. A vacuum 
selector pulls the edge of the first label out from the 
stack about 1’, allowing a separator shoe to slide down 
behind it. Simultaneously, a pair of grippers clamp the 
label firmly. The imprinting drum, holding the firmly 
clamped label, rotates under the imprinting head to 
receive the code number and the label is then dis- 
charged onto a slowly moving belt on the delivery table. 
All mechanical motions are very simple rotary elements. 
The machine is so simply designed that an unskilled 
female operator may run the machine and make all 
necessary adjustments. 

A counting device can be obtained with the machine 
for a small additional sum and for a slightly larger sum, 
an automatic shut-off device, which can be set to run a 
certain number of labels and automatically cease opera- 
tion when that number has been run off. 

Exclusive agent for this machine is my good friend, 


Ed Baum, 225 Broadway, New York 7, N. Y. 


Laboratory Lectrodryer 

The Pittsburgh Lectrodryer Corp., is offering a 
laboratory Lectrodryer, a compact aluminum, portable 
unit capable of drying flows of gas and air up to approxi- 
mately 100 cubic feet per hour and will adsorb about 
5,500 grains of moisture before reactivation is necessary. 

The unit is suitable for varied applications, such as 
drying compressed air for spray guns, drying refrigera- 
tion coils before installation, and it is widely used to 
supple dry air for testing the results of moisture in air on 
various processes and products. 

Dewpoints as low as minus 60 degrees centigrade and 
lower are readily obtained. According to the firm’s 
engineers, it has dried gases to dewpoints well below 
minus 76 degrees. 

To reactivate the Lectrodryer after it has adsorbed 
its capacity of moisture, it is merely necessary to plug 
a cord into a light socket for two or three hours. During 
reactivation a small quantity of air is passed through 
the dryer and carries off the released moisture. Al- 
though it operates on pressures as low as two inches of 
water, it is built as standard for operation on pressures 
up to 15 pounds per square inch. 
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Lightweight Foot Pump 

A new lightweight hydraulic foot pump is being intro- 
duced by the Lyon-Raymond Corporation, that offers 
features in size, operation and design. The pump jig 
small and compact, being designed so that the pedal 
return spring is built inside the body and the release 
controlled by slightly raising the single pump pedal, 
The total weight is 1314 pounds. 

The flat base has bolt holes for easy mounting, 
Special features include.a built-in oil strainer, an ad- 
justable relief valve and a chrome plated piston for long- 
life operation. Additional information may be obtained 
from Lyon Raymond Corp., Madison St., Greene, N, Y, 


Corrosion Resistant Booklet 

A new booklet released by the U. S. Stoneware Com- 
pany, Akron, Ohio, called bulletin Kk. might be of interest 
to the company selecting the proper or suitable cor- 
rosion-resistant materials or equipment for problems 
confronting its chemical engineers. Bulletin Kk. was pre- 
pared with a view toward helping those interested in 
such materials to determine the range of products 
manufactured by U. S. Stoneware, and how they are 
used to combat corrosion. The bulletin is free, on 


request. 


Minimix 

Intended for laboratory use, or small batch produc- 
tion the “Minimix” has been put on the market by 
Mixers, Inc., East Allen St., Philadelphia, Pa. 

It is horizontal in design, 34 inches long, 13 inches 
wide and 18 inches high, and has a capacity of approxi- 
mately four gallons per batch. 

The internal mechanism consists of a product reduc- 
tion chamber. In this chamber are housed a series of 
four mixing and kneading arms which smooth out all 
unevenness of the product, and two scraper arms which 
are inclined at an angle and so spaced that they prevent 
the product from adhering to the chamber walls and 
keep it in circulation. 

The driving mechanism is housed in an enclosed 
chamber and separated from the main body of the mixer 
by a well which prevents grease or oil reaching the mix- 
ing chamber or the product getting into the gears. In 
the body of the mixer are two feed screws traveling in 
opposite directions and separated by a central parti- 
tion. The product is dumped into the body of the mixer 
and one screw feed takes it into the paddle compart- 
ment where it is kneaded. When the cycle of up one 
side and down the other has been completed the product 
is again fed into the paddle compartment, and repeated 
until the product reaches the desired result. When the 
product is ready to be discharged, this is done by open- 
ing the trap door while the mechanism is in motion, 
making it self-emptying. 

The mixer works equally well on dry products or 
those of the consistency of putty. It is made of stainless 
steel and can be supplied either plain or jacketed for 
accurate temperature control. 
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we BROWN BAG PACKETING! 


Package your product, if it’s in dry free-flowing form, in 
sales appealing, Brown Bag open-end packets. Whether 
your product is powdered, granular, or crystalline, Brown 
Bag Filling Machines and packets spell success to any sales 
expansion program. Scores of drug and cosmetic man- 


















ufacturers have turned small, packeted, individual 
portions of their product into large sales volume — literally 
ounce by ounce. Brown Bag Filling Machines, in two 
models, with capacities up to 31/2 ounces, operate 
efficiently and automatically at a rate of from 40 to 60 
discharges per minute, depending upon the dry type of 
your product. SEND US A SMALL AMOUNT OF YOUR 
PRODUCT FOR PACKETING with your order. Brown Bag 
experts will gladly send you recommendations that best 





apply to your product. 





PACKETING NOW??? 


Brown Bag has complete facilities to fill your packet 
requirements exactly to your specifications. Modern 
and efficient envelope-making machinery, high-speed 
presses and long packeting assure prompt delivery of 
your envelopes. 


BAG FILLING MACHINE CO., 
FITCHBURG, MASSACHUSETTS 


West Coast Reps., Peter D. Bowley G Assoc., 369 Fifth St., San Francisco, Cal 
MANUFACTURERS OF OPEN END ENVELOPES, PACKETS AND PACKAGING MACHINERY 








Ne 











F. J. STOKES 
MACHINE CO. 





AUXILIARY EQUIPMENT FOR 
PHARMACEUTICAL MANUFACTURE 


For 50 years Stokes has designed and built tablet 
machines and complete auxiliary equipment for 
leading pharmaceutical manufacturers all over 
the world. We are, therefore, aware of the im- 
portance of inter-machine teamwork in produc- 
ing highest quality products at low cost. 








This experience enables us to offer you equip- 
ment that is simple in design, rugged in con- 
struction .. . outstanding in operating efficiency 
and economy . . . readily mastered by semi-skilled 
help... equipment that meets every requirement 
for modern pharmaceutical manufacture. 

We suggest you investigate Stokes equipment, 
and we invite you to make use of our confiden- 
tial consulting and laboratory services in the STOKES PHARMACEUTICAL EQUIPMENT IN- 


preparation of special formulae and materials = CLUDES: Tablet machines for production from 100 
for tabletting. to 1500 tablets per minute, mixers, granulators, dry- 
: : : ing closets, sifters, drug mills, coating pans, tube filling 
For complete information on tablet machines and closing equipment, water stills, vacuum drying 
and pharmaceutical auxiliaries, write... . and extracting equipment, etc. , 


F. J. STOKES MACHINE CO. 
5932 Tabor Road, Philadelphia 20, Pa. 


Representatives in principal cities throughout the world 


Ais ye r-\ ae So | 
By 1OKES) 9. ye 
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LOOSE PACKING 





we PACKED TIGHTER 





Not Uniform After Settling 


TRIANGLE PACKING 


Uniform Tight Pack 
Smaller Container 


Fills and packs automatically 
after container is placed in 
position. 

20 to 30 per min. in cans, bags, 
cartons, jars and envelopes. 
| 1 oz. to 5 Ibs. filled with ex- 

V treme accuracy. 

Reduces operator fatigue while 

’ increasing production. (No foot 
pedals.) 

| Easy to clean. 


Quick change-over to different 
products. 





WITH THE TRIANGLE MODEL U-1 
AUGER PACKER 


If your powdered materials are 
packed loosely they'll settle after 
handling. ..and there’s no sales ap- 
peal in a package that doesn’t appear 
full! The answer is the Triangle Model 
U-1 Auger Packer: 

1. It packs uniformly and tightly, 
enabling you to use a smaller, less 
expensive container. 

2. Gives greater consumer accep- 
tance to your product because it’s a 
fully packed package. 

Simple...easy to operate...accu- 
rate...labor saving...this machine 
now available for “immediate deliy- 
ery.” Take the first step to better 
packaging by writing today for a 
bulletin which gives complete details. 





lteter ie 
TRIANGLE PACKAGE MACHINERY CO. 


929 N. SPAULDING AVENUE, CHICAGO 51, ILL. 


Powdered Materials 








Here’s what you'll like about 
the new 





. HAGERTY 
HANDY FILLER” 








e Durable e Simple to operate 
e Moderately ; ; 
priced e Convenient sizes 


e Eliminates e Light construction 


spilling 


The most practical hand filler 
for creams, lotions and liquids. 


Write for illustrated folder and prices 


HAGERTY BROS. & CO. 


10 Platt Street New York, N. Y. 
Est. 1849 





exe NEW EQUIPMENT 


for Immediate Delivery 


VACUUM FILLERS—8-10-12 SPOUTS 
WILL FILL FROM 1 OUNCE TO 1 GALLON JARS OR 
BOTTLES — 45 to 60 PER MINUTE 


STAINLESS STEEL SYPHON FILLERS 

CHEM & PRO SLOW and HI-SPEED AGITATORS 
CHEM & PRO POWDER MIXERS—up to 2000 Ibs. 
STAINLESS STEEL TANKS up to 500 gallons 
CONVEYORS BUILT TO YOUR SPECIFICATIONS 





Guaranteed Rebuilt Equipment 


3—Mikro pulverizers—bantam size. 

1—Mikro pulverizer—10 HP motor. 

3—Day Lightnin fillers—Stokes Model G Filler. 

1—Devine 20 shelf vacuum dryer—40” x 43” complete. 

5—Stokes, Colton, Kux Lohner from 1%" to 31%” tablet 

presses. 

1—Avyres tablet counting machine—up to 1000. 

10—Stainless steel clad kettles—30 to 100 gallon. 


1—Perfectum ampule fillers from 1 to 10 CC and also a 
Perfectum sealer. 


12—World, Ermold semi-automatic labelers. 


Write for our latest bulletin containing over 500 items. 














Chemical & Process Machinery Corp. 


146 GRAND ST. WOrth 4-8130 NEW YORK 13, N.Y 














658 Drug and Cosmetic Industry 


November '47: 61, 


ad 











Nov 


= 





ire 
ter 
ap- 
ear 


del 






tly, 
ess 


AUTOMATIC 
CARTONING 
MACHINES 


. SAVE 1000 PER MONTH 


cu- 
ine 


7 
lvV- . 
way of mechanized cartoning provides? For Ross machines 


ter 
save in two ways: first, through trouble-free operation at [ge 5, 
Zz 
high production rates; second, by their ease of adjustment. Te 
j 


Can you afford to overlook the assured savings that the Ross 
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ils. A change from one size carton to another can be made in a r U fro, 

few minutes without substituting interchangeable parts. It’s e Boxing Bottles 
. done by setting dial controlled units that are permanently y. ; Gett; 

affixed to the machine bed. } 1t; | With 

fast an 

Ross cartoning machines operate quietly. They need no } (7’t & Do 

lubrication except for the motor. And there is no reciprocating | ! | ?"Stalleg fo . hiladelphis . Shar 
— movement or stop-and-go motions to cause wear. Learn all : ese Nimb) Sg Stream); _ 
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let oe : a . . A. H. Ross Company, Inc. 
Pls Box 998 


wile 


' A. H. ROSS COMPANY, Inc. 


l 
l 
| 
l 
| 
| 
PACKAGING MACHINERY 
! 
! 
! 
i 
! 
1 


Dayton 1, Ohio 





Gentlemen: Please send me, without obligation, a copy of the Ross 
catalog and complete performance data on Ross cartoning machines, 

















Subsidiary of Rockwell Manufacturing Company COMPANY. 
— P. O. Box 998 - Dayton 1, Ohio STREET = 
rp. CITY ——— ZONE__ STATE —— 
N.Y. YOUR NAME 
—' 
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pa” PRODUCTS 


FOR 


IMMEDIATE DELIVERY 


am™—T 4 


“Common Sense” 


DISC FILTER 


@ Designed for filtering water, 
chemicals, pharmaceuticals, oils, 
acids, alcohols. 

@ Operated with either filter 
paper, asbestos pads or filter 
cloth. 

@ Capacity for fairly clear water 
at 25 lbs. pressure is more than 
300 gallons for the first hour. 
@Equipped with or without 
pumping units. 

@ Easily cleaned. 


$115 F.0.B. Chicago. Domestic Price 


Stainless Steel 
STORAGE 


and 


MIXING TANKS 


@ Sizes: 30 gallon to 1000 gallon 
capacities. 

@Fabricated of 18-8 stainless 
steel. 

@ 100°) drainage. 

@Side or bottom agitators or 
combination of both 

e@Special tanks designed and 
fabricated. 


FILTER PAPER 


*ANALYTICAL 
PAPERS 
*QUALITATIVE 
PAPERS 
*INDUSTRIAL 
PAPERS 
*FOLDED 
PAPERS 
Features: M an u- 
factured from the 
finest materials 
available under 
rigid specifications 
for accuracy and 
dependability 
papers in light and heavy weights, with slow and fast filtering 














speeds ... large stock maintained for immediate delivery . . . 
cut to any size and pattern . . . samples furnished upon request 


for experimental purposes. 


Other FILPACO (formerly ‘“*Fileo’’) Products: Filter Presses, Glass 
Lined Storage and Mixing Tanks, Filling Machines, Portable Agitators, 
Sanitary Fittings, Tygon Tubing, Hose, ‘*Easy-Ride’’ Gravity Wheel 
Conveyors, Solid Roller Conveyors, Booster Conveyors, Sanitary and 
Industrial Pumps, Filter Cloth and Bags, Filter Felt, Asbestos Pads 
Activated Carbons, Filter Aids 


EQUIPMENT DIVISION 





2428 S. Michigan Ave., Chicago 16, Ill. 
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Air-Clean Up To 
150 Containers Per Minute 


Two complete revolutions of every container for each 
revolution of the machine provide double cleaning 
time at normal operating speeds... in half the usually 
needed working space. 

Vertical upside-down position of the container at the 
point of cleaning not only produces the most thorough 
cleaning action but also insures the most economical 
use of compressed air. Foreign matter air-forced from 
containers is collected in easily removable bag. 

The Sanitair will clean all size containers from AGST 
bottles to wide mouth containers ... requiring only a 
ten-minute adjustment for change from one container 
size to another. Containers can be of glass, tin, china 
or other materials. 

Fast cleaning action from comparatively slow moving 
mechanism insures remarkably smooth-running ma- 
chinery with exceptionally long wearing life. Our “San- 
itair Bulletin” describes all details; write for it today. 


The SANITAIR 


D.O.U-B-L-E A-C-T-I-O.N 
AUTOMATIC AIR CLEANER 


OTHER U.'S. AIR CLEANERS. The'E-Z two-tube Air Cleaner 
is a simple portable unit.@gIt is automatic except for manual 
handling of containers. A complete air compressor unit that 
efficiently cleans up to 40 containers per minute. ,Write for 
the ‘“‘E-Z Bulletin.” 


U. S. BOTTLERS 
- , “a PUMPS 


4013 NORTH ROCKWELL STREET Miereen 
CHICAGO 18, ILLINOIS ruLTERS 
CONVEYORS 
WASHERS & DRYERS 
WASHERS 
ANUFACTURERS OF CORKERS 
FILLERS 
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REMEMBER 70” AND PROFIT 40” 








DON’T LET 
HIGH HUMIDITIES 
“GUM UP THE WORKS” 
AGAIN NEXT YEAR. 







Remember how moisture caused materials to 
cake up and stall in conveyors . . . when re- 
actions went sour because water contaminated 
your ingredients . . . when production and 
| . ° Be 
quality went down as humidity went up! 
Now is the time to start planning to avoid a 
repetition of those troubles. It'll be too late 
when next summer’s high humidities hit you 
again. Now is the time to consult Lectrodryer 
engineers on practical, efficient ways of sur- 
rounding your processes with DRY air. 
Lectrodryers handle DRYing jobs in small 
and large volumes, at low and high pressures 
—air, gases and organic liquids. Tell us your 
problem and we'll recommend the standard or 
special machines best suited to the task. Write 


Pittsburgh Lectrodryer Corporation, 309 32nd 





Street, Pittsburgh 30, Pennsylvania. 


In Engtand: Birlec, Limited, Tyburn Road, Erdington, Birmingham. No ups and downs of humidity 
in Australia: Birlec, Limited, 51 Parramatta Read, Giebe, Sidney. with an air-drying Lectrodryer. 









IVATED ALUMINAS 





witH ACT 





LECTRODRYER 


REGISTERED TRADEMARK U.S. PAT. OFF. 
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ation 

WEIGHT dial attachment * 

Nations! Od Produces Co, Heavy Duty Seales... 

arrison, j 

Actual weight is attained on a regular heavy duty 
scale when the beam is exactly level or in perfect 
balance. Under normal working conditions in large 
drug and cosmetic operations not over two perfect 
weighings in a hundred occur. Few operators ever 
get a perfect balance due to bad light, slow operation, 
eye strain or general fatigue. EXACT WEIGHT dial 
attachments remove these faults by substituting a 
dial easy to read in any light, snubbing the beam so 
it does not bounce up and down, relieving eye strain 
from watching a constantly moving beam. Adding 
this simple attachment improves your weights, speeds 
operation, saves product. Write for details. 


Model UAB 9051 Shadograph ... a 
new EXACT WEIGHT Scale for 


Penicillin packaging. 







Dial reading made from 





inn 


mirror mounted above 
dial graduated 75 m@¢ 
under and 25 mg over- 
weight. Magnetic damp- 
er checks indicator to 
four beats for speed of 
operation. Current—110 
volt, AC standard. Ca- 
pacity 1200 MG...sen- 
sitivity 2 mg. Under 
glass and protected from 


air currents 1 mg. 





USTRIAL PRECIS\ON 





THE EXACT WEIGHT SCALE COMPANY 


950 West Fifth Avenue, Columbus 12, Ohio 
Dept. AK, 783 Yonge St., Toronto 5, Canada 
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EPPENBACH HOMO-MIXER 
MAKES DISPERSIONS 
WITHOUT 


INCORPORATING 


1, Turbine head near 
bottom of tank starts 
@ converging hori- 
zontal flow which 
‘ carries sedimentary 
material into close- 
fitting rotor vanes. 


2. inflowing “slurry” 
is violently agitated 
at high velocity and ; 
projected upward f il 
toward surface. 6. wy pote oo ~ ‘ 
NO AIR DRAWN IN. 





3. A submerged 
baffle-plate deflects 
the rising current 
horizontally toward 
sides of tank, thence 
flowing downward 
toward bottom. 


5. The entire batch 
is deflocculated re- 
sulting in a perfect 
dispersion. 


4, Rapid down- flow 
submerges and wets 
out floating material, 

including additives 
being fed into the 

mix. 









T.. Eppenbach HOMO-MIXER is built on an 
entirely new principle. Whereas ordinary mixers 
create a vortex in the material that pulls in air, the 
HOMO-MIXER draws only from the bottom of 
the tank. Entrapped air tends to cause separation 


and splitting, and frequently oxidizes the product. 


Furthermore, the HOMO-MIXER does not require 
a high head of liquid to give efficient mixing ac- 
tion. It is possible to process material in a tank at 
a depth just great enough to cover the mixing 
head. Fits tanks of all types and shapes . . . no 
clamps required ...no special angle of installation. 


Write for complete details of this mixer—‘the 
only one of its kind.” Ask for Catalog No. 402. 


Eppenbach HOMO-MIXERS are available in a complete range 


of sizes for laboratories and production plants. Capacities range 


from 2 to 2,000 gallon batches from ‘4 to 25 H. P. 


EPPENBACH, INC. 
45-10 Vernon Blvd., Long Island City 1, N. Y. 


EPPENBACH jx. 


Processing Equipment for Over 30 Years 
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Regardless of what your chemical storage or mixing problem is, a San-l-Tank can sim- 
plify it for you—economically and safely. All San-l-Tanks are built by tank specialists. 
Constructed throughout of 18-8 Stainless with all welds ground smooth and polished, f 
Completely self-draining, sanitary and rust proof. Many extras available such as covers, 
motors, agitators, etc. Let our engineers give you recommendations on your tank 


problems. , 
MANY TANKS IN STOCK FOR IMMEDIATE 


SHIPMENT — Tel] Us Your Requirements. [ 


We carry a complete line of stock sizes in San-l-Tanks. If we do not have 
a Standard tank to fill your need our Engineering staff is at your disposal 
to design and build a tank best suited to your requirements. If it’s a tank 
problem, get in touch with Metal-Glass today,—we can solve it for you. 


DISTRICT 420 Lexington Ave. 140 Walker Road 605 Washington Bivd. 175 Thirteenth St. 3236 Union Pacific Ave 
OFFICES New York 17,N.¥Y. Atlanta, Georgia Chicago, Illinois San Francisco, Calif. Los Angeles 23, Cali! 


' METAL GLASS PRODUCTS C 


wer | Dept. D BELDING, MICHIGAN 























‘iH your 
LABELING 
DEPARTMENT 


rs PORTABLE 


| ae VACUUM BOTTLE FILLER 





POTDEVIN 
LABEL PASTERS 


6” - 8%" - 12” and 18” Wide 


WRITE FOR FREE CATALOGUE LP-10 


@ This versatile Ertel Unit incorporates all the necessary features for 
filling small quantities of bottles quickly and efficiently. Ideal for filling 
sample lots of materials. Has three spout adjustable filling handle, over- 
flow valve and tubing. Pump is direct coupled to motor for high effici- 


ency. Ertel semi-automatic units are described in catalog-15. 


WRITE FOR CATALOG-15, TODAY 


ERTEL 
ENGINEERING 


Cc RPOR 
KINGSTON NEW “YORK 


New York City Soles Office: 40 West 48th Street, New York 19, N.Y 
ASBESTOS FILTER SHEETS @ ASBESTOS SHEET FILTERS 
BOTTLE FILLERS @ PORTABLE MIXERS @ PLASTIC PUMPS 
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POTDEVIN MACHINE CO. 


Oo 








POTDEVIN Paper Bag Machines, Aniline and Oil Ink 
Printing Presses, Waxing and Gluing Machines: 


1257-38TH STREET BROOKLYN 18,N. Y. 














Many Manufacturers of 


COLOGNES, TONICS, LOTIONS, DEQDORANTS 
are consistent users of 


ORBIS ALCOH-SOLS 





UNRETOUCHED PHOTO 


BECA USE—Alcoh-sols are perfume oils that have ing troublesome filtration. Important because 


been especially “solubilized” to facilitate their time and money saving. 


ready solution in low proof alcohol. 
BECAUSE—Alcoh-sols are entirely free from all 


BECA USE—Alcoh-sols are ideal for the perfum- sulphonates or sulphonated products, thus avoid- 
ing of colognes, toilet waters, tonics, lotions, bar- ing decomposition of the perfumes. They are 








ber supply specialties, deodorants, etc. 


BECA USE—Alcoh-sols will incorporate in 15 to 
35% alcohol the same amount of perfume that 
would normally require 50 to 90%, thereby 


nonreactive with other ingredients in tonics, 


lotions, deodorants, etc. 


BECAUSE—Alcoh-sols are available in a wide 


range of floral and bouquet odors to meet most 





stretching your supply of this vital material. . : , : 
sy PP'Y demands. Odor list, prices and samples available 


BECAUSE—Alcoh-sols dissolve clearly, eliminat- to interested manufacturers only. 


ORBIS 


PRODUCTS 






































COSMETIC RAW MATERIAL PERFUME BASES QUINCE SEED CORPORATION —— 
GuMsS ESSENTIAL OILS OLEO RESINS THYM 
nee gna 215 PEARL STREET, NEW YORK Po en — 





FRUIT FLAVORS STEARIC ACID 











FOOD COLORS 
FACTORY AND LABORATORY: NEWARK, HN. J. 








MEMPHIS, TENN. 





MEXICO, D.F. BOSTON LOS ANGELES 


CHICAGO PHILADELPHIA 
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Again Available 


LAVENDER FIXATIVE 


STANDARD 
SPECIAL 


FLUID 


are now again available for the first time 
since the war to help you solve the problem 
ot how to adequately fix your lavender component 


in straight lavender and fancy bouquets. 





POLAK & SCHWARZ, Inc. 


NEW YORK 
667 Washington Street 
New York 14, N. Y. 





CHICAGO 


400 West Madison Street 
Chicago 6, IIl. 
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~ 
1s! A WEALTH OF NEW IDEAS 
* AWAITS YOU HERE 


2,8 
Exposition New ideas were never so important in the chemical industry as now... with 


rising costs and stiffening competition calling for better, cheaper methods and 
of materials to perform chemical processing operations ...to improve products 

... Step up production. You'll get new ideas... plenty of them... more than 

h 3 ever before... at the 1947 Chemical Exposition. 340 exhibitors will show and 
emica demonstrate latest techniques, equipment and supplies developed to stimulate 
chemical progress. Technical representatives will be there to assist you in adapt- 


. ing these latest advancements to your operations. 
ndustries No matter what your connection with the chemical industry, this exposition 
offers plenty you can profitably use on present problems and future plans. By 
staying abreast of all that is new in all phases of the industry, you'll help to 
DEC. 1-6 
© 


keep your company ahead . .. and yourself, too. 


So mark the date on your calendar NOW. It’s an event you can’t afford to miss. 


GRAND CENTRAL PALACE 


NEW BOER Cree DON’T PASS UP THIS BIG OPPORTUNITY 


You'll say...“‘time well spent’ 





















nisitesdl 


POWDER BASE NO. 7 


)Since the introduction of this new face powder material 
Sales of it have constantly increased because the use of 
‘it actually represeats a development in fine face powders. 
Its exceptional silky. soft. smoothness, the complete ab- 
“ sence of odor and the extremely fine particle size of it. 
plus its extraordinary adhesiveness actually improves a 
face powder in which it is used. As little as 5°, added to 
your formula will bring about this result although it is 
‘ A , being used in some face powder to the extent of 15% and 
i a formula is offered showing its use in this percentage. 

a oY Samples are at your disposal and we believe that this 
is one of the Plymouth products which warrants a serious 

investigation by every face powder manufacturer be- 
cause it has real merit and will improve your product. 








\L 
I4 ast 


£ P 
TF Ling 9% <@ PLYMOUTH > 


M.W.PARSONS ~— | 


59 BEEKMAN STREET Imports AND TELEPHONE: BEEKMAN 3.2162 — 3163 — 3164 


SS 





WS 














NEW YORK.N.Y.U.S.A. PLYMOUTH ORGANIC LABORATORIES, Inc. caste avvarss. paxsonoms. new vont 





666 Drug and Cosmetic Industry November ‘47: 61, 5 











Feat 
Ver 
[’ , 

C 
dow! 
of th 
This 
trad 
Chai 
toile 
of tl 
admi 
as fo 

Ch 
appli 
use § 
regis' 
mark 
Arde 
for P 
Creai 
since 
regist 
discl 
“Fou 

De 
were 
Pater 
Inter 
will S 
‘ssuec 
mark. 

Als 
due ¢ 
was u 
ferenc 
the ( 
the ay 
Was si 

Fro 
come 
Oppos 


of ay 


Noven 





ma | \. 


3164 











§ 


61,5 








Feather Touch (Charles of The Ritz) 
Versus Feather- Weight (Arden) 
N APRIL Of this year the U.S. Court of 
Customs and Patent Appeals handed 


down a decis on confirming the findings 
of the Patent Office in the above matter. 
This resulted in cancellation of the 
trade-mark Feather Touch owned by 
Charles of the Ritz, Inc. The goods were 
toilet creams in each instance and thus 
of the same descriptive properties, as 
admitted by both parties. The facts are 
as follows: 

Charles of the Ritz, Inc. filed their 
application on June 10, 1942 claiming 
use s.nce June 5, 1942, and the mark was 
registered on September 29, 1942, the 
mark being Feather Touch. Elizabeth 
Arden SalesCorporation filed application 
for Ardena Feather-Light Foundation 
Cream on May 13, 1941, claiming use 
since February 28, 1940, and this was 
registered on December 22, 1942, after 
disclaiming the words “Light” and 
“Foundation Cream. ’ 

Despite the fact that the two marks 
were concurrently applications in the 
Patent Office they were not thrown into 
Interference Proceedings but, as you 
will see, the earlier filed and used mark 
‘ssued after the later used and filed 
mark, 

Also, no opposition was entered. In 
due course Arden sued for cancellation, 
was upheld by the Examiner of Inter- 
ferences, was thereafter sustained by 
the Commissioner of Patents and, in 
the appeal to the Court here discussed, 
was sustained by the Court. 

From this decision several things 
come forth: (1) Failure to file not'ce of 
opposition in no way affects the right 
of a party to file suit for cancellation 
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YOUR 
TRADE-MARK 
RECORD 


By JOHN H. GRAHAM 


International Trade-Mark Consultant 


after the opposition period has gone by. 
(2) “Feather-Light” with “light” dis- 
claimed was held highly suggestive but 
not descriptive of the goods, i.e., founda- 
tion cream. (3) The first person to file 
application with a first use earlier than 
another applicant's use makes the 
registration of the first person prima 


facie proof of his ownership. (4) 


“Feather Touch” also was highly sug- 
gestive of the Charles of the Ritz cream 
but was not descriptive. (5) Consider- 
ing the trade-marks of the parties as a 
whole (i.e., Feather Touch versus Ardena 
Feather-Light Foundation Cream) the 
two marks were so similar as to be likely 
to cause confusion of origin in the public 
mind and thus deceive purchasers. (6) 
That even disclaiming “Light” in the 
notation Feather-Light does not vitally 
affect the trade-mark significance of the 
whole notation Feather-Light. 

From the above you will find answers 
to several questions which must have 
come up in your mind on matters of 
trade-mark conflicts. This is a remark- 
ably interesting decision from my point 
of view as an analyst since each of the 
six points emphasizes an important 
factor of trade-mark practice. 


From The Mail Box 


I have been asked the following ques- 
tion so many times that it must be 
puzzling quite a few of you. 

Question: Can I renew my 1905 
Registration under the old Act? Or do 
I have to renew under the Lanham Act? 
I am not using the mark actively. 

Answer: I have heard differing opin- 
ions to my own but it seems fairly posi- 
tive that any trade-mark renewed must 
be renewed under all terms and condi- 


Drug and Cosmetic Industry 


tions of the Act of 1946 (The Lanham 
Act). 

The Act itself says (sec. 46 b): 
“Registrations now existing under the 
Act of March 3, 1881, or the Act of 
February 20, 1905, shall continue in full 
force and effect for the unexpired terms 
thereof and may be renewed under the 
provisions of Section 9 of this Act.” 
(Italics are mine). 

The use of the word “may” is un- 
fortunate since it indicates “if you 
wish,” but the Act of 1946 repeals all 
other Acts which are inconsistent with 
it. 

Certainly the new fee of $25 must be 
paid on renewal and the form of renewal 
includes a statement that “the mark 


described ...is still in use in com- 
merce ...’’ so that any question regard- 


ing use is answered hereby. Coming 
now to the Rules, these go even further. 
Rule 35.1., regarding renewal, says: 
“Registrations under the Acts of 1905 
and 1881 remain in force for their unex- 
pired terms and may only be renewed in 
the same manner as registrations under 
the Act of 1946.” (Italics my own). 

In view of these and of the obvious 
portent of the Act that all matters 
should be brought up to a modern scale 
of operation, I feel that there is no doubt 
that renewal must be made under all 
terms and conditions of the Lanham 
Act The requirement of an affidavit 
of use five years after such renewal will 
exist in my opinion, subject to cancella- 
tion of the mark if the affidavit is not 
filed. 

After all, the five-year period of life 
was chosen because so many trade- 
marks are completely abandoned in the 
first five years of life. It they go beyond 
that period in actual use, they stand a 
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Available From 





















ALOES, Venezuelan HELLEBORE ROOT WHITE RHUBARB ROOT, Chinese 
ANISE SEED, Star, Chinese HERBA HERNIARIAE Powdered and Whole 
BOLDO LEAVES HERBE MENTHE ROSEMARY LEAVES 
BORRAGE FLOWERS HOREHOUND HERB es Dalmatian, Spanish, 
BUCHU LEAVES IRISH MOSS 
<onney ee JUNIPER BERRIES, Italian — 
CHAULMOOGRA OlL a SESAME SEED, Hulled and Natural 

 Zenziber STRAMONIUM LEAVES 
COCILLANA BARK se A ny THYME LEAVES & OIL 
COLOCYNTH PULP Sate Gutatas UVA URSA LEAVES 
CORIANDER OIL AND SEED VALERIAN ROOT 
CUMIN SEED LINDEN FLOWERS, with Leaves 

MAHUANG, Chinese e 


ERGOT OF RYE 


FENNEL SEED, Indian, Argentine po a — BARBITAL NE 
FOENUGREEK SEED ORANGE OIL, Florida and Brazilien | EMPEDRINE SALTS 

GRAINS OF PARADISE ORRIS ROOT Se Seren Sepenese ond 
GUM GAMBAGE PARSLEY SEED ICHTHAMMOL, N.F. 

GUM KARAYA PSYLLIUM SEED AND HUSKS VITAMIN PRODUCTS 


@ Other Imports Arriving Daily. @ We Offer a Complete Line of Pharmaceutical Pills, Tablets, Liquids and Ointments 
e ALL ORDERS AND INQUIRIES GIVEN IMMEDIATE ATTENTION 











KACHURIN DRUG COMPANY 


Vanufacturers Importers Exporters Distributors 


DRUGS =.- CHEMICALS » ORS BOTANICALS 
525 West 13rd Street, New York, N. Y. 


Velephones: BRyant 9-7100-1-2-3-4 @ Cable 1ddress Kachurin, New York @ Codes: A. B.C. 5th & 6th Edition and Bentley’. 


Abe ; ber an +e 


Y, WL 








GUNNING 
“<* GUNNING 








ANESTHETICS 
Procaine Hydrochloride...Procaine Base...Benzocaine... 
Procaine Borate...Butyl p-aminobenzoate 


ANTISEPTICS 
Acrifiavine Hydrochloride... Acrifiavine Neutral... 
Proflavine Sulfate 

HYPNOTICS 
Phenoborbital...Phenobarbital Sodium 


ALKALOIDS AND DRUG EXTRACTIVES 
Ephedrine ...Lobeline Sulfate ...Podophyilin 





Alll the subtle, true fragrance of Jasmin 
absolute is captured in Jasmogee — 
the finest simulation of the natural 
bouquet attained synthetically. Let this 
latest creation of our research labora- 
tories convince you of its superlative 
quality by sending for a sample today. 















Manufacturers of 
Aromatic Chemicals & Perfume Compounds 






















For Quotations Address: 
CHEMICAL SALES DEPARTMENT 










* a 
Unnin and Unnin inc. 





ABBOTT LABORATORIES 


NORTH CHICAGO ILLINOIS 












601 WEST 26th STREET, NEW YORK 1, N. Y 
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good chance of lasting according to 
statistics. The object of the affidavit is 
to get off the record such marks as are 
abandoned to clear the way for others 
who might wish to use the same or 
similar marks in good faith. 

Why should the owner of a 1905 
Registration who is not using the mark 
and does not intend to do so have the 
privilege of renewal under the old Act 
and, therefore, continue to obstruct 
others when those who file under the 
new (1946) Act are not so fortunate? 

Accordingly, I am sure that the Act 
of 1946 meant to clearly state that re- 
newal of a 1905 or 1881 trade-mark 
MUST be under the conditions and 
terms of the Act of 1946. 


Fifth Avenue Refused As A Trade- 
Mark in Switzerland 

Up to the present time, I have con- 
fined my detailed comments on trade- 
mark decisions to those in this country. 
4 recent decision in Switzerland, how- 
ever, needs more than a passing glance. 
A Belgian chemist registered a trade- 
mark “5th Avenue” for perfumes and 
cosmetics with the International Trade- 
Mark Bureau at Bern, Switzerland. I 
may mention that such international 
registrations are of limited use now- 
adays since most of the principal coun- 
tries are not members. They either did 
not ratify the agreement setting up this 
international clearing house for trade- 
marks or they dropped out after signing. 


In the particular case the Swiss 
Patent Office informed the International 
Bureau that the said mark could not be 
protected in Switzerland since “Sth 
Avenue” was the name of a well known 
street in New York and thus it was geo- 
graphic and an indication of place of 
origin. The chemist petitioned the 
Swiss Court, arguing that there were 
many “Sth Avenues” in American 
cities and, therefore, the notation did 
not signify origin. His petition was 
denied, however, it being held, amongst 
other things, that the mark was mis- 
descriptive since the owner did not, in 
fact, have any connection with Fifth 
Avenue, New York City. In Switzer- 
land a mark which contains an element 
which rightly belongs to the public 
cannot be registered, and an indication 
of origin, such as “5th Avenue,” is the 
common property of all producers unless 
the place is the private property of the 
trade-mark owner. 

You will readily see that this decision 
is very parallel to our own decisions. 


Foreign Briefnotes 

Argentina 

Those of you who have had any 
patent or trade-mark dealings in the 
Argentine Republic will know of the 
usual arbitrary attitude of the officials. 
According to my associates’ report, this 
is being changed by the newly appointed 
Commissioner of Patents, who has 








The Trade-Marks listed here are dated August 19, 1947 
through September 16, 1947 inclusive. 





DREAM FACE 





DAGGER—VI—BCH—512,241 
Consolidated Cosmetics, Chicago, Ill 
Ser. Nov. 8, 1946 D. U. Oct. 25, 1946 

DALYDE—V1I—T—5I18,532 


Hynson, Westcott & Dunning, Inc., Baltimore, Md 


Ser. Mar. 5, 1947 D. U. Jan. 9, 1947 
DARB—IV\V A—514,532 


Robert E. Hanson (Darb Products Co.), Fort Dodge, Iowa 


Ser. Dec. 19, 1946 D. U. Apr. 26, 1945 
DAYLEN—IV—A—512,842 


Amedeo Leone (Daylen Co.), Springfield, Mass. 


Ser. Nov. 19, 1946 D. U. Oct. 4, 1946 


Dene Harmon (Den’s Products), Santa Monica, Calif. 


Ser. Mar. 17, 1947 D. U. Dee. 24, 1946 
“DE LESCINSKIS’—VI—BC—524,470 
Leonid De Lescinskis, New York, N. wa 
Ser. June 19, 1947 D. U. May 1, 1946 
Reg. 432,344 Aug. 26, 1947 
D E L—VI—ST—520,060 


Alexander E. Sewell (Norwood Labs.), Park Ridge, Ill. 


Ser. Apr. 2, 1947 D. U. Mar. 12, 1947 
DEPTH—VI—C—516,249 

Blecano Company, Jersey City, N. J. 

Ser. Jan. 24, 1947 D. U. Jan. 16, 1947 
DERMENE—VI—H—525,520 


Angelo Amenta, (A. Amenta & Co.), Paterson, N. J. 


Ser. July 2, 1947 D. U. June 10, 1947 
DESNY—VI—B 519,319 
Desny, 8S. A. R. L., Paris, France 
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decreed that a more liberal view of in- 
vention, etc. must be adopted by his 
examiners, and when in doubt, the 
benefit should be in the applicant’s 
favor. 

As an example of this more liberal 
view the following is offered: 


Patents granted in June 1945...... 40 


Patents granted in June 1946. ; 100 
Patents granted in June 1947...... 360 


Trade-marks granted in June 1945. 425 
Trade-marks granted in June 1946. 850 
Trade-marks granted in June 1947.1,550 


The Boykin Bill 


To keep you up to date in case you 
have any patent matter you still want 
to file abroad, but which has been pub- 
lished, the following countries have 
endorsed our Boy kin Bill (which expires 
February 29, 1948) and you can still 
file cases or perform other acts up to 
the dates given: 


Belgium—probably Feb. 29, 1948 
Canada—Nov. 15, 1947 
Finland—Feb. 29, 1948 
France—Feb. 29, 1948 

Great Britain—Feb. 29, 1948 
Holland—Dec. 31, 1947 
Italy—Feb. 29, 1948 
Luxemborg—probably Feb. 29, 1948 
New Zealand—Feb. 29, 1948 
Norway—Dec. 31, 1947 
Sweden—Feb. 29, 1948 
Switzerland—Dec. 31, 1947 


Ser. Mar. 20, 1947 D. U. July 29, 1946 
DESORMAIS—VI 
Parfums Verchere 


BC—511,756 
Parfums Jerome), 8S. A. R. L., Paris, Fr. 
Ser. Oct. 30, 1946 D. U. Mar. 20, 1945 


(—518,775 


Park & Tilford, New York, N. Y. 
Ser. Mar. 10, 1947 D. U. Feb. 27, 1947 


DREAM PUFF 


C—516,353 


Farel Destin, Inc., New York, N. Y. 
Ser. Jan. 25, 1947 D. U. Jan. 10, 1947 


BY JULIANA 


DREAM WORLD 


VI—B—510,598 


Juliana Underwear Co., New York, N. Y. 


Ser. Oct. 10, 1946 D. U. October 1944 


DRESS REHEARSAL—VI—H—514, 609 


OF HOLLYWOOD 
Alvin R. Katz All-American Labs.), Los Angeles, Calit 


and des. 


Ser. Dec. 20, 1946 D. U. Nov. 22, 1946 
DEAN OF HAIR—VI—H—519,127 (and des. DUNX—IV—-M 


509,257 


K. C. Working Chemical Co., Los Angeles, Calif. 


Ser. Sept. 17, 1946 D. U. Aug. 13, 1946 


DYBASIK—VI 


521,113 


Fred Castle (Castle Products Co.), Los Angeles, Calif. 
Ser. Apr. 22, 1947 D. U. Mar. 19, 1947 


ELIZABETH COLETTE (and des.)—VI—C—498,686 


Elizabeth G. Clark, New York, N. Y. 


Ser. Mar. 21, 1946 D. U. 1926 
Reg. 432,152 Aug. 19, 1947 


ESTROBLUSH—VI 


-~C—513,773 


G. D. Runnels, New York, N. Y. 
Ser. Dec. 5, 1946 D. U. Nov. 13, 1946 


EX-MA-CIDE—VI 


CT—514,845 


Henry G. Raveling, Little Falls, Minn. 
Ser. Dec. 26, 1946 D. U, May 1, 1944 
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CHEMICALS a 
Pharmaceutical — Industrial Pp E D F R D E V Oo L D 
DRUGS, OILS, VITAMINS, etc. PURE NORWEGIAN 


port & Export Merchants COD LIVER OIL USP 


Buying Agents For Leading Foreign Houses 
Selling Agents For American Producers 4 “The Choice of Careful Bottlers Everywhere’ 
Standardized - Vitamin Tested - Oils of All Potencies 
FROM CAN TO CARLOAD QUANTITIES 
HANDY, ATTRACTIVELY-LITHOGRAPHED CANS 
The olf packed in these 1 and 5 gallon cans is the finest 
freshest, most palatable Medicinal Norwegian Cod Liver Ui 
available. The name Peder Devold has stood for these 
Qualities for decades. 
Vitamine Brand Oils Fortified Poultry Cod Liver Oils 
Devold Vitamin A & D Feeding Oils 
Vitamin A & D Concentrates 
Irradiated Ergosterol (Vitamin D2 

















CAMPHOR USP Du Pont, Powder — Tablets 

MENTHOL CRYSTALS USP 

HYOSCINE HYDROBROMIDE USP 

ARECOLINE HYDROBROMIDE, NF. 

SULFUR PRECIP., USP, Sylvania Brand 
 THEOBROMINE SODIUM SALYCILATE N.F. 











OIL CAMPHOR WHITE SYNTHETIC Chlorophyll 
SULFA ORUGS BEESWAX USP Pure Wheat Germ Oil 
LYCOPODIUM USP yellow & bleached IMPORT EXPORT 
PAPAIN LANOLIN USP 
Hydrous & Anhydrous R EV SLD OiL co. PD 
SPERMACETI USP CALAMINE USP DIVISION OF CHAS. L. HUISKING ~~ 
HAARLEM OIL CHLOROPHYLL 155 Varick St. - New York 13, “N. <—" 
QUINCE SEED COPPER SULFATE Cable Address: VITAMINE, New York — All ‘standard Codes 
IRRADIATED ERGOSTEROL Crystals or Powder wae 
SPANISH SAFFRON THEOBROMINE ALKALOID, Pure = 
CITRIC ACID USP, Granular CAFFEINE ALKALOID USP 


SUGAR OF MILK_USP, Powder CAFFEINE CITRATE USP 





MEETING REQUIREMENTS OF INTERNATIONAL PHARMACOPOEIAS 


ALKALOIDS of AMERICAN MANUFACTURE 
SANTONINE COMPANY OF AMERICA 


Vision OF CHAS t HUISKING & CO., Ime 
wes VARICK STREET. NEW YORK 13, N. Y. — Cable Address SANTONICUS, WN. Y. 






‘CHAS. L. HUISKING & CO., INC. 


155 VARICK STREET, NEW YORK 13, N. Y. 


Chicege Office able Address 
S41 E. iineis 5*. HUISKING, NEW YORK 


= LONDON AGENTS 
“| Wheeler & Hursking. itd., 26 Great Tower St. London. E.C 3, England 


























(CRUDE, POWDERED) 


nae { 


GUMS: SPECIALTIES: ae 


GUM ARABIC MENTHOL (Crystals) 
GUM ARABIC BLEACHED . 
GUM GHATTI TARTARIC ACID ’ 
* 


GUM KARAYA (Indian) ' 
GUM TRAGACANTH nee Ser Caen i. 
GUM EGYPTIAN 
aiuaeeminamee. GUM LOCUST (Carob Flour) ae Fy oe 
QUINCE SEED BLOOD ALBUMEN 
CHICAGO: CLARENCE MORGAN, INC rs \ 
BOSTON, MASS.: P. A. HOUGHTON, INC * JAPAN WAX | \ 


PHILADELPHIA: R. PELTZ & CO 
ST. LOUIS: H. A. BAUMSTARK & CO CASEIN CANDELILLA WAX 


LOS ANGELES: JOHN A. HUGHES 


‘ NEW YORK 5,N.Y. 
a La e °9 Hanover 2-3750 ‘ 


' 


os 





IMPORTERS AND EXPORTERS 


CHICACO: 919 N. MICHICAN AVE., TEL. SUP. 2462 
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KOSTER 
KEUNEN 


BEESWAX 


U.S. P. Pure Sunbleached 
U.S.P. Pure Yellow Refined Office and Refinery: Sayville, N. Y. 


MICRO-CRYSTALLINE PETROLEUM WAXES 
OZOKERITE + SPECIAL WAX BLENDS - CERESINE 





Ask for samples, prices and technical data 


KOSTER KEUNEN ° ° ° ° SAYVILLE, N. Y. 


PHONE, SAYVILLE 400 






































SOM POWELL ECOlNC. 


ONE PARK AVE, NEW YORK 16, N.Y. 
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Patent Thoughts and Trends 


By THOMAS CIFELLI, Jr., Patent Attorney 


A British View on Chemical Patents 

One of the first articles which ap- 
peared in this department (January, 
1947) dealt with the views of Dr. 
Klumpp, president of Winthrop Chemi- 
cal, on the question of compulsory licens- 
ing of patents. The next contribution 
(February, 1947) considered the broad 
question as to whether patents cover- 
ing new uses of old materials really 
promote progress in science and the use- 
ful arts—for which the U. S. patent 
system has been set up. 

In line with the general nature of the 
subjects already treated, it seems de- 
sirable to inquice whether we should 
grant patents on new chemical com- 
pounds at all. Some might desire to 
restrict patent protection in chemical 
cases only to processes, leaving the way 
open to a later inventor to avoid the 
patent simply by making the compound 
in a new way. 

Such a position is not novel, its pro- 
ponents can point out with correctness. 
Some of the foremost European coun- 
tries, including Great Britain, do not 
permit patent protection on new chemi- 
cal compounds as such. Accordingly, a 
little excursion into the way the British 
rule has worked out would seem to be 
in order. 

Perhaps it is not entirely fair to start 
out by saying that American chemical 
industry is at the very top of the heap 
and since the patent system admittedly 
is a prime factor in the equation, it 
naturally follows that the U. S. rule is 
better than the British rule. We must 
admit that the matter is not as simple 
as that, though the importance of the 
U. S. patent system as a vitalizing fac- 
tor is well recognized by the leaders of 
the American chemical industry. 

Perhaps it might not be a bad idea to 
find out what the British think about 
the question. If we look into the matter 
we shall find the answer very easily. 
Those who have the September 12, 1947 
issue of the “Chemical Trade Journal 
and Chemical Engineer,” a London 
publication, may see for themselves and 
need read no further here. Those who 
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are not so fortunate will have to be con- 
tent with this second hand version of 
the British view. 

It seems that in April, 1944, a com- 
mittee under Kk. R. Swan was set up by 
the president of the Board of Trade “to 
consider and report whether any, and if 
so what, changes are desirable’ in the 
British patent laws. The Swan com- 
mittee recently submitted its report, 
which apparently was a_ painstaking 
survey of the field. For present pur- 
poses we shall only consider what the 


report has to say about the subject of 


chemical patents. 

The report noted that chemical com- 
pounds as such were denied British 
patent protection because of a limita- 
tion introduced in the British patent law 
in 1919, mainly on account of the numer- 
ous broad claims for new dyestuffs made 
by German inventors in Britain. 

After careful study, the Swan com- 
mittee recommended that the limita- 
tion be repealed—in other words, that 
patent protection on chemical com- 
pounds be permitted, as in the U.S. A. 
In coming to its decision, the Swan com- 
mittee adopted as valid the contention 
that the “real invention lies in the dis- 
covery of a new substance with new and 
useful properties, and that the process 
of manufacture often involves little 
novelty in itself.”’. Furthermore, it was 
felt that the British rule had little prac- 
tical value, as “it merely encourages the 
drafting of a specification to cover all 
conceivable methods of manufacture, so 


that, in effect it is the substance itself 


and not the process of manufacture 
which is protected by the patent.”’ 

If the Swan committee is right, per- 
haps there is some soundness in our 
U. S. patent system. 


Preparations for Combatting Cocci 
Infections 

Meiser, a German, recently obtained 
a patent on preparations for combatting 
Cocci infections. The patent, U.S. 
2,426,276, was assigned to Winthrop. 

The active ingredients disclosed in 
this patent for use in preparations in- 
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tended for the purpose under considera- 
tion are the esters of para-nitrobenzoic, 
para-nitro-thiol-benzoic and paranitro- 
thionbenzoic acids with aliphatic alco- 
hols which may be substituted by aro- 
matic, alicyclic or heterocyclic radicals 

According to the patent the esters 
“may be used as such or in admixture 
with another or with other substances 
which are usual as components of medic 
inal preparations. By mixing several 
esters the solubility in solvents may be 
facilitated. The liquid esters, the alco- 
hol radical of which contains about 6-8 
carbon atoms, have proved particularly 
suitable for the manufacture of highly 
concentrated solutions of the esters in 
fatty oils and liquids. Suitable fatty 
oils are, for instance, sesame oil, olive 
oil and arachis oil which are miscible 
with such liquid esters. 

“The therapeutic activity of the esters 
on infectious diseases of warm-blooded 
individuals can best be proved by treat- 
ment of infected animals. Various kinds 
of animals have been treated. All the 
esters recited above have been tested 
with mice which had been infected by 
means of cultures of various pathogenic 
bacteria varieties, since such tests allow 
the numerical determination of the 
activity in a convenient manner. The 
procedure for testing the activity of the 
esters was always as follows: A series 
of mice was infected by pathogenic 


bacteria of a definite type, a number of 


the infected animals, about a dozen, 
were left untreated as controls to see the 
effect of the infection and the other 
infected animals were treated with the 
active preparation by injection or per- 
orally. The treatment was performed 
with gradually increased doses, which 
were administered once or several times. 
Whereas in nearly every experiment the 
untreated control animals all died with- 
in two days due to the infection, the 
therapeutic activity of the products 
which were administered to the infected 
animals was proved by the fact that all 
the treated animals or, due to the grad- 
uated desages a number of the treated 
animals, were still alive when the con- 
trol animals had died. Repeated ad- 
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89 PARK PLACE, NEW YORK 7 
ATLANTA + BALTIMORE 
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Lipstick, rouge, powder, nail polish, or henna 
rinse? Color strongly influences a woman’s 
choice—has a direct bearing on counter sales— 
shapes the destiny of your profits. Like applying 
“make-up; its creation is a scientific art. For 97 
solid years the Atlas Certified Colors of H. Kohn- 
stamm have been skilfully blended in a way to 
hold the fancy of color-interested, feminine 


America. Excitingly brilliant, they possess the 


strength and adaptability the drug and cosmetic 
industry desires. Always uniformly right, they 
represent the stuff of which permanent satisfac- 
tion is made. H. Kohnstamm has a complete va- 
riety of Atlas Certified Colors to meet even your 
most difficult requirements, including the high- 
est-standard Purified Titanium Dioxide, Puri- 
fied Non-Aniline Colors, and U.S.P. Zine Stear- 


ate. Write our nearest branch now. 


FIRST PRODUCERS OF CERTIFIED COLORS 


ESTABLISHED 


BOSTON + CINCINNATI + CLEVELAND «+ DALLAS - 


1-13 E. ILLINOIS ST, CHICAGO 11 


DETROIT - HOUSTON « INDIANAPOLIS + KANSAS 


OHRSGSTAME &¢ COMPANY Enc. 


1851 
4735 DISTRICT BLVD., LOS ANGELES 11 


PITTSBURGH - ST. LOUIS + SAN FRANCISCO 
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ministration of the active products 
mostly effects complete receovery of the 
infected animals. 

“( ‘omplete recovery of the animals is 
in general the result of a sufficiently pro- 
longed treatment with the active com- 
pounds The esters have proved an 
excellent compatibility when adminis- 
tered by injection or by mouth over a 
prolonged time. Forinstance, 0.2 
gram of para-nitrobenzoic acid dodecyl 
ester are well tolerated by 20 grams of 
mouse When subcutaneously injected in 
fatty oil solution, whereas, for instance, 
even 0.005 gram have proved effective. 
Five grams of the same product pro kilo- 
gram of rat, 0.5 gram pro kilogram of 
rabbit and 0.2 gram pro kilogram of cat 
do not have any injurious effect when 
administered by mouth or by sub- 
cutaneous or intraperitoneal injection 
even on prolonged treatment with these 


doses.” 


Perfumes And Vitamin A 

The newspapers and the recent New 
York meeting of the American Chemi- 
cal Society gave some attention to 
synthetic Vitamin A. No U.S. patents 
have apparently been issued up to the 
date of this writing on the alleged syn- 
theses in question, at least not right up 
to the vitamin. However, a recent 
patent did specifically suggest some con- 
nection with Vitamin A. This patent 
(U. S. 2,427,497) also is of interest be- 
cause of its connection with the perfume 
field. Incidentally, that explains the 
heading of this section. 

The patent deals with the treatment 
of allo-ociment to produce other ter- 
penes. According to the patent both 
“isomers and polymers of allo-ocimene 
may be obtained simultaneously by 
heating allo-ocimene in the liquid state 
at a temperature in the range of about 
100° to 200°C., as during purification 
by fractional distillation. Either at- 
mospheric or sub-atmospheric — pres- 
sures may be employed as desired. The 
amount and proportion of the isomers 
and polymers that will be produced 
depend upon the temperature and period 
of heating. For example, by fractionally 
distilling allo-ocimene slowly at a pres- 
sure of 20 mm. (still pot temperature 
110°C.) over a period of 200 hours, 
polymeric and isomeric terpenes are 
formed in the ratio of about 714 to 1, 
respectively. The isomers formed are 
chiefly monocyclic terpenes, boiling in 
the range of 48° to 72°C. at a pressure of 
20 mm., and consist mainly of a-ands- 
pyronene. The polymer is chiefly the 
dimer of allo-ocimene (Co He), hav- 
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ing a boiling point of approximately 
180°C. at 8 mm. pressure. 

“By increasing the temperature and 
decreasing the period of heating, there 
is effected an increase in isomerization 
and a decrease in polymerization. For 
example, at 400°C... the product ob- 
tained is substantially all isomeric 
monocyclic terpenes and only negli- 
gible quantities of the polymer are 
formed. 

“The extent of isomerization can be 
followed during the reaction by observ- 
ing changes in refractive index or den- 
sity, or both. Since allo-ocimene at 
20°C. has a refractive index of 1.544 
and a density of 0.808 gram per cc. and 
since the isomers have an average re- 
fractive index of about 1.475 and a den- 
sity of about 0.838, while the polymer 
under the same conditions has a re- 
fractive index of 1.523 and a density of 
0.886 gram per cc., a maximum lower- 
ing of refractive index accompanied by 
a minimum increase in density will 
indicate the maximum proportion of 
isomerization and the minimum propor- 
tion of polymerization. 

“The extent of polymerization de- 
pends upon the temperature and time ol 
contact. The required time of contact 
decreases as the temperature increases. 
At temperatures below about 300°C. 
the isomerization is very slow and is 
accompanied by the simultaneous for- 
mation of excess polymer. At tempera- 
tures above about 500°C., considerable 
decomposition occurs which is accom- 
panied by the formation of non-condens- 
able gas. The preferred temperature 
range for the isomerization is about 
300°C. to 500°C. with a time of con- 
tact of about 60 to 0.1 seconds. 

“Maximum conversion appears to 
result at 440°C., using a time of con- 
tact of 7 seconds, giving a product 
having np” = 1.478 and d,”° 
0.836. Fractional distillation at 20 mm. 
shows the product obtained under these 
conditions to contain 90 per cent of 
isomeric terpenes, 3 per cent polymer, 
and 7 per cent unchanged allo-ocimene. 
The isomeric terpenes consist chiefly of 
the monocycle a- and 8-pyronenes in 
the proportion of approximately 1 to 2, 
respectively, having the following struc- 
tural formulae, respectively: 


CH3 "3 
| 
CH; CH 
n= Xt | |" 
CH 
3 —H 
CH3 — Ll t 4 
chs7 7 chs JAN 
H H H 


Q-pyronene A-pyronene 
“These pyronenes are tetramethy- 
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lated cyclic hydrocarbons possessing 
conjugated double bonds, and the car- 
bon skeleton corresponds to the ionone 
type perfumes and to certain vitamins, 
especially Vitamin A. These compounds, 
therefore, are valuable as intermediates 
in the synthesis of perfumes and vita- 
mins.” 

The patent has been assigned by its 
inventor, Leo A. Goldblatt, to the 
U.S. A., as represented by the Secre- 
tary of Agriculture. The invention 
may be practiced by or for the U. S. 
government for governmental purposes 
without payment of royalty. 


More On Benadryl 

The Rieveschl patent on BENA- 
DRYL (assigned to Parke, Davis) was 
considered at length in this column, in 
the August, 1947 issue. 

The same combination of inventor 
and assignee have since obtained an- 
other patent (U. S, 2427878, September 
23, 1947), this one covering the dial- 
kylamino propyl ethers of benzhydrol. 
The earlier patent covered these propyl 
derivatives broadly and corresponding 
ethyl derivatives specifically. What 
the later patent does is merely giv 
Parke, Davis specific protection on the 
propyl derivatives to bolster its pre- 
viously-obtained broad protection. 

The propyl compounds, like the ethyl 
ones, possess antihistaminic properties. 


Other Patents 

U.S. 2,426,313-—(Wallace & Tiernan) 
Azo Benzene 4, 4'-Disulfonamido 

Thiazole. 

U.S. 2,426,725—(Resinous Products) 
Esters of Endoethylene-substi- 

tuted Cyclopentanols. Pharmaceu- 

tical intermediates. 

UL. S. 2,426,882—(American Cyan- 

amid)—Sulfony! Dicyandiamides 

(e. g-, n-butylsulfonyl dicyandi- 

amide). Sulfanilylguanidine inter- 

mediates. 

U.S. 2,427,368—(Glidden Company) 
Compounds of i-Bisnorcholenic 

Acid. Intermediates for Physio- 

logically Active compounds. 

U.S. 2,427,576—(Colgate-P-P)—Ali- 

phatic Ethers of Halogen Alkyl Sul- 

fonates, e.g., lauryl ether of a chlor- 

propane sulfonate salt. Wetting, 

washing and emulsifying agents. 

U’. S. 2,427,577—(Colgate-P-P)—Ali- 

phatic Ethers of Polyhydroxy Alkyl 

Sulfonates. Wetting, washing and 

emulsifying agents. 

U.S. 2,427,658 —(Dow)—Amine salts 

of _Trichloro-2-Hydroxydiphenyl. 


Parasiticides. 
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THERE IS NOTHING BETTER THAN 


Nalan L ALC 


The Standard for Over 50 Years 


Italian Talc is, and always has been, the recognized standard in the 
cosmetic industry. In France, as in other countries, users of talc 
turn to Italy, where the natural rockstone produces a superfine 
product. It combines in the highest degree the features most desired. 
It has an unusual, silky texture. 


The world’s leaders use only Italian Talc. 


CHARLES MATHIEU incorporaren 


Representatives in the United States 


and Canada of the Italian Producers 


77 RIVER STREET, HOBOKEN, NEW JERSEY 
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EMULSIFIERS 
of Definite Specifications 


GLYCERYL MONO STEARATE KESSCO WAX A-21 


PURE AND SELF-EMULSIFYING FOR ANTI-PERSPIRANTS, DEODORANTS, OINTMENTS 


PROPYLENE GLYCOL MONO STEARATE 


PURE AND SELF-EMULSIFYING 


mew 


POLYMERIZED GLYCOL STEARATES, LAURATES, OLEATES, ETC. 


for 
PHARMACEUTICALS, TOILETRIES, COSMETICS, ETC. 


KESSLER CHEMICAL CO., INC. 
ESTABLISHED 1921 
_ STATE ROAD and COTTMAN AVE. PHILADELPHIA 35, PA. 
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Compounders Corner 


Chemical Depilatories 

In a report on chemical depilatories, 
read before the eleventh 
Congress of Pure and Applied Chemistry 
in London (through Perf. and Essent. 
Oil Rec. 38:231, 1947), F. 
the requirements of the perfect depilatory 


International 


A/kins qives 
as follows ul would be a while odorless 
or pleasantly pe rfumed cream capable of 
removing hair cleanly and completely 
im an application of fre m two to three 
minutes, bul incapable of damaging or 
irritating the skin of the user even by 
longer contact. The greatest obstacle lo the 
complete realization of this dream of the 
perfect depilatory lies in the similarity 
in constitution between the outer protecting 
layer of the human skin and human hair. 
Both consist substantially of keratin 
Anything which is capable of attacking 
and gelatinizing the keratin of the hair will 
also be capable of attacking the protective 
keratin layer of the skin. Neglect of this 
fundamental fact has been the downfall of 
many depilatories. lnaltered keratin is 
lough and insoluble in almost all known 
solvents. Certain reducing aqe nls are 
capable in an alkaline medium of attack- 
ing the cysteine linkage of the keratin 
molecule, and breaking tf in such a way 
that the hair is entirely changed in physical 
Sue lls 


rapidly and loses is tensile strength, so 


properties It absorbs water, 
thal it can easily be scraped away from 
the skin with a blunt knife or spatula. 
(kali and alkaline earth sulfides and 
sulphydrates, alkali cvanides, alkali stan- 
niles and salts of certain thio substituted 
organic acids, such as thioglycollic, are 
all capable of removing hair in the way 
described, but not all can be used in 
depilatories. On the basis of years of 
experience, Alkins is of the opinion that 
all alkaline salts can be eliminated from 
the picture. This al once cuts out sodium 
slannile, which is in any case very 
unstable, sodium and potassium cyanides, 
which are obviously very undesirable for 
other reasons, and sodium and potassium 
sulfides, sulphydrates, and thioglycollates. 
This isa puy, because sodium thioglvcol- 
late, were ii nol for the skin irritation 
difficulty, would constitute the nearest 
approach to the perfect quick-acting, 
odorless depilatory that has yet been 


devised. Ammonium salls, in general, 
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have no depilatory action. This leaves the 
alkaline earth sulfides or sulphydrates 
and thioglycollates as the sole remaining 
possibilities. 

The earlier depilatories were mainly 
made with solution of calcium sulphy- 
drate made into a paste with slaked lime 
Such pastes work reasonably quickly 
usually in about four minutes. The 
smell of sulfide is rather pronounced, and 
by-odors are usually developed in_ the 
manufacture of the sulphydrate solution. 
These pastes are invariably discolored, 
due to the impossibility of oblaining a 
They tend 
lo separale on keeping, and unless very 
well sealed will dry out in the tube. These 
disadvantages led to the production of a 


completely iron-free mixture. 


true cream depilatory when it was realized 
that the sulphated fatty alcohols such as 
Lanette Wax offer possibilities of a cream 
stable to alkaline earth salts. 

{i this juncture, Atkin’s stresses an 
important point that is often overlooked. 
If one is making a cream depilatory the 
emulsion must be oil-in-water, not water- 
in-oil. A water-in-oil emulsion qreases 
the skin and hair, so that the water-soluble 
reducing agent cannol act efficiently {n 
oul-in-waler emulsion primarily wets the 
hair, sO that the keratolvlic can work even 
through a little war or oil may be present. 
Strontium sulfide has been found most 
sutlable for such products. Discoloration 
is reduced lo a minimum, the creams are 
reasonably stable under storage, and the 
smell, while still objectionable, can be con- 


frolled and masked. A minor disad 


vantage lies in the limited solubility of 


which lends to 
Villing 


will temporarily overcome this difficulty, 


the strontium hyvdrovide, 
crystallize into hard particles. 


bul if may reappear during storage with 
fluctuations in temperature. Such a cream 
is reasonably safe under all normal con- 
ditions of use, but the problem of the 
smell of these and of all sulfide depila- 
lories has been, and still is, a serious 
drawback. 

These and other trouble s inhere ni in the 
use of sulfide depilatories have led to 
many allempls lo produce odorless depila- 
sulfide &. Vost 


lories nol containing 


success has allended the recent use of 


thioglvcollates. Thioglycollic acid has a 
most objectionable smell, bul with the 


alkali and alkaline earth salts in the pH 
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range of effective depilatory action, this 
smell practically disappears. For depila- 
lories, the calcium salt is the one usually 
selected 
by patents, such as British patent 484,467. 
In discussing this patent, A/kin’s noles 
that the real advantages of this depilatory 


However, such utility ts covered 


are absence of smell and discoloration. A 
serious disadvantage is the longer time 
required for thorough removal of the hair 
This may seem a minor point, bul Atkins 
feels that women have got so used to a 
product which works in three or four 
minutes that they do not take kindly to one 
which may require 10 minutes, or, in 
facl, even longer un cerlain cases. His 
observations have been that the thioglycol- 
late depilatory takes from 2% to 3 times 
as long as a similar sulfide depilatory to 
work, and there does not seem to be any 
practical method of speeding up this time 
which does not involve the introduction of 
alkali salts, which are highly undesirable. 


Lanolin Saponification 

It is stated in the Perfumery and 
Essential Oil Record (38:288, 1947) that 
a product very suitable for use in face 
creams and other emulsions can be 
obtained by the saponification of lano- 
lin. In preliminary experiments 700 
Gim. of lanolin were dissolved in 2,000 ce. 
of aleohol. To this was added 200 cc. of 
a 20 per cent solution of sodium hy- 
droxide in water. The mixture was 
boiled under reflux for 4 to 6 hours and 
then cooled and added to 1,5000 ce. 
water. The water layer was decanted 
off and the residue extracted with ben- 
zene four or five times, using about 
500 cc. each time. The extractions were 
mixed, washed with 500 ec. alcohol, and 
the benzene in the extractions distilled 
off from the soluble fatty material in a 
wide-necked flask. The fatty residue, a 
pale amber color, can then be melted, 
poured into an evaporating basin and 
dried completely free from benzene over 


a boiling water bath 


Particle Size in Face Powders 

In a report delivered at the Interna- 
tional Congress of Pure and Applied 
Chemistry in London (through Perf. & 
Essent. Oil Rec. 38:268, 1947), H. W. 
Hibbott noted that in the evaluation of a 
face powder its qualities are assessable in 
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Delay No Longer! 
Write Today 


for 
QUOTATIONS AND SAMPLES 


of fine 


LANOLINS 
ABSORPTION BASES 


Interesting booklets on Lanolin and Absorption 
Bases offered without charge. Samples supplied on 
request. 


WRITE, PHONE OR CABLE 
Dept. S. F. 


THE LANAETEX PRODUCTS, INC. 


151-157 THIRD AVENUE - ELIZABETH, N. J. 
Telephone: Elizabeth 2-7568 Cable: Lanaetex 
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Adjust Your Formule By Using Our 
SUBSTITUTES of PROVEN MERIT 


Hydroxy Citronellal 








Geraniol 
Citronellal 
Rhodinol 


AVAILABLE 


Other Replacements for Aromatic Chemicals, 
Essential, and Flower Oils 


SOAP and COSMETIC PERFUMES 
INDUSTRIAL ODOR MASKS 


SAMPLES ON REQUEST 


SEELEY 2 CO.) inc. 


136 LIBERTY STREET NEW YORK6,N.Y. 


Factories & Warehouses 
FARMINGDALE, L. L, N. Y. 





NYACK, N. Y, 








LOS ANGELES, CALIF. 
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CHEMICALS 


ESSENTIAL OILS 
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COMPOUNDS 
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GENERAL DRUG COMPANY 


125 Barclay St., New York 7, N. Y. 


9 S. Clinton Street, Chicago 6 
1019 Elliott Street, W., Windsor, Ont. 
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ALGALOID 


(Pure Extract of Carrageen) 


Exceptionally High Viscosity 


Adaptable as a Stabilizer 
or Emulsifier in Shampoos, 
Hand Creams, Cosmetics 


Write for samples 
and compare 





T. M. DUCHE and SONS, INC. 


117-119 HUDSON ST., NEW YORK 13 


BOSTON CHICAGO CLEVELAND _ ST. LOUIS 
177 State 61 W. Kinzie 16304 LaVerne Ave. 2115 Pine 
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lerms of the physical properties of the 
raw materials and their particle size 
ranges. Qualitative analysis of a face 
powder will indicate the presence of a 
number of materials, each of which is 
included for one or more desirable proper- 
lies. These may be listed conventionally 


as follows: 


Covering power—Zine Ox id e, Pre- 
cipitated Chalk, Starch, Titanium 
Oxide. 

Waterproofness Metal Stearates, 
Fats. 

Softness of application—Tale, and 
to a less extent Aluminum Sili- 
cates, such as Kaolin. 

Adherence to the skin —Zine Stear- 
ate and Oxide, Precipitated Chalk, 


Titanium Oxide. 


However, these properties are not ex- 
clusively conferred by the materials 
specifically mentioned. All the materials 
listed possess these four properties to a 
greater or less degree, and in all cases the 
decreasing of particle size enhances these 
prope rlies. 

The chemically prepared materials may 
he obtained in a fairly well defined range 
of ultimate particle size, usually of the 
order indicated in the following table. Of 
the naturally occurring materials, also 
listed, the particle sizing, particularly of 
lale, covers a much coarser range, depend- 
ing on the degree of pre-crushing. 


Ultimate 


Material Density particle size 
Zinc Oxide 5.5 Below 3u 
Zinc Stearate 1.3 10u to lu 
Precipitated Chalk 2.7 Below 5u 


mostly below lu 
Magnesium Carbonate. 2.2 Below 5u 
Titanium Oxide 3.8 Mostly below lu 
Starch 1.5 20u-3u, accord- 
. to source. 
Tale 2.7 100u-10u 
Kaolin 2.6 Below 50u 

In the chemically prepared materials 
il is seen that almost all are of particle 
size near the lower limit of microscope 
measurement. This feature has been an 
obstacle for a long time to further research 
on the properties of fine particles. The 
development of the electron microscope, 
with its greatly increased resolving power, 
is resulting in a gradually increasing 
mass of information on the sizes and 
shapes of particles of materials. 

In considering the manufacturer of a 
face powder, says Hibbott, the main 
operation is the adequate mixing together 
and grinding of the various ingredients. 
He stresses that two operations are in- 
volved in the grinding procedure, namely, 


(a) splitting of the coarser and more 


frangible particles, and (b) the separation 


of aggregates of those materials of which 


the ultimate particle size is already below, 
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say, 10 microns. In most types of dry- 
grinding machines it is unlikely that any 
actual splitting of the particles of these 
finer ingredients takes place. Probably 
the only types of machine in which any 
appreciable grinding of the tale and kaolin 
lakes place are the higher speed impact 
mills and particularly the jet pulverizer. 
With regard to dispersion of aggregates, 
all the machines may be considered as 
more of less efficient mtsrtilq de rices, de- 
pending on the proportion of power that 
can be brought to act effectively on the 
material, and the marimum effect in this 
respect is oblained with the jel pulverizer. 
Of course in all these methods the requ- 
larity of feed rate is of the utmost impor- 
lance in ensuring the best possible uni- 
formily of dispersion and blending of the 
raw materials. 

In considering some of the advantages 
conferred by superfine grinding, it is 
pointed out that the desirable properties of 
face powder ingredients all increase with 
decreasing particle size. It will be obvious 
that the covering power and adherence 
qualities are dependent on the surface area 
per unil weight. All materials become 
more resistant to wetting as the particle 
size is reduced. The sensitivity of the skin 
is such that the impression of roughness 
in application even of very abrasive 
materials is nol detectable when the particle 
size ts below about 10 microns. Decreas- 
ing particle size allows much wider choice 
in formulation of face powders. For 
example, some of the more expensive or 
less readily available materials may be 
reduced or eliminated. In materials such 
as tale, which are reflective to light, as the 
particle size is reduced below 1 micron 
and approaches in size the wavelength of 
light some reflectivity is lost, thereby 
increasing the matt effect of a face powder. 

The inclusion of colors, while present 
in minor proportions, are none-the-less 
important in the general make-up of free 
powder. The colors are available in fairly 
standardized particle size ranges, the 
natural earth colors usually being coarser 
than the chemically produced types. The 
lakes are of particle size down to 1 micron, 
and here again the better the dispersion 
the better the product. The customer 
should not be expected to complete the 
color blending of a face powder during the 
application lo the skin with a powder puff. 

Such points will serve to emphasize the 
desirability of attaining the lowest particle 
SIzeS possible. In the case of a given 
machine, in order lo ensure uniformity of 
product, due attention should be paid to 
particle size control of the raw materials, 
optimum efficiency conditions of the 
machine, regularity of feed rate to within 
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very close limits, and avoidance, as far as 
possible, of frictional heating. 

Before concluding, Hibbott notes that 
the minor problem of the heating of the 
material during processing can become 
a serious trouble in practice. Fats which 
are usually incorporated in face powder 
formulations become more unguent as the 
lemperature rises, with consequent clog- 
ging of the mill, leading again to further 
increase of temperature. This may cause 
some deterioration of the perfume and 
change in shade of the color lakes used. 
This is a most frequent cause of variation 
from batch to batch. 


New Astringent Aluminum Salt 

Chlorhydrol, a new aluminum salt—a 
basic aluminum chloride complex—is 
being produced by the Reheis Company 
of Newark, New Jersey. Originally in- 
tended to meet the need for a less acid 
astringent in deodorants, the product 
differs from the normal salts used for 
this purpose in the high pH of its solu- 
tions. It is a water soluble powder giv- 
ing stable aqueous solutions. A 15% 
solution has a pH of 4.4, compared with 
pH 2.3 for a 15% solution of Aluminum 
Sulphate, N. F., and pH 2.2 for a 15% 
solution of Aluminum Chloride, N. F. 
Tests on frog skins show no loss in 
astringent value in spite of the high pH 
and for this reason its use in the phar- 
maceutical field is being rapidly 
extended. 


Tocopherols as Antoxidants for 
Vitamin A 

In investigations reported by L. O. 
Burton (Ind. & Eng. Chem. 39:224, 
1947) pure B- and ‘y-locopherols, alone 
and in association with vegetable oil 
lecithin, were studied for the inhibition of 
vilamin A destruction and peroxidation 
in soup-fin shark liver and halibut liver 
oils. Both forms of tocopherols were found 
to be effective antioridants for retarding 
peroxidation, a characteristic not possessed 
by a-tocopherol. -Tocopherol was more 
effective for inhibiting peroxidation in the 
oils studied than was 8-locopherol, espe- 
cially during the later stages of vitamin A 
destruction. B-and y-locopherol al a 0.10 
per cent concentration markedly increased 
the stability of vitamin A in the various 
oils examined. Lecithin at a 1.0 per cent 
level enhanced the effectiveness of both 
locopherols for inhibiting vitamin A de- 
Vo differ- 


ence was observed between the antioridant 


struction and peroxidation. 


characteristics of pure natural ‘y-toco- 
pherol and those of pure synthetic y-toco- 


pherol. 
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Cy3Hi0Cl202 


Melting point: 172 to 175° C. 

Color: White to slightly pink. 

Odor: Faintly phenolic. 

Bactericidal properties: 
F.D.A. phenol coefficient 90 at 37.5° C. 
against Staphylococcus aureus. 


against Eberthella typhosa. 


against Trichophyton interdigitale. 





Nomenclature: bis (5-chloro-2-hydroxyphenyl ) 
methane; Dihydroxydichlorodiphenylmethane. 


F.D.A. phenol coefficient 110 at 20.0° C. 
A.O.A.C. phenol coefficient 50 at 20.0° C. 


Solubility: Soluble in alcohols, ketones, propylene 


“BUY WISELY—BUY GIVAUDAN” 


Industrial Products Division - 330 West 42nd Street, New York 18, N. Y. 


Now available 
for the drug and cosmetic industries 


COMPOUND G-4 


BACTERICIDE AND FUNGICIDE ‘“otccurar weicnt 269 


Toxicity: Non-toxic and non-irritating. 
Suggested uses: Compound G-4 can be used as the 





glycol, vegetable oils, fixed alkalies. Insoluble in 
water. 









active ingredient in athlete’s foot prepara- 
tions, including powders, lotions and oint- 
ments, and in veterinary remedies for the 
treatment of ringworm infections; it can 
be utilized as a topical antiseptic for super- 
ficial wounds and in such cosmetic prod- 
ucts as deodorant colognes and powders; 
and as a fungicide, it will prevent mold 
growth and act as a preservative in hair 
wave sets, lotions, cold creams, ointments 
and many other cosmetics. 














TUBES AND CANS 






Use this Anderson Filler, Model 
C-2, for liquids, semi-liquids, 
creams, pastes and greases. Dis- 
pensing capacity up to one pint 
per stroke. Fills practically all 
types of containers . . . jars, 
bottles, cans or tubes. The ma- 
chine is fast, easy to operate, 
Sanitary and easy to clean. 
Write for prices and full details. 


Ask for 
Bulletin 
No. 11-24 


ANDERSON BROS. MFG. CO. 
ROCKFORD, ILLINOIS 


Gnderson Fillers 


PASTES, CREAMS 
LIQUIDS AND SEMI-LIQUIDS 


HANDLES 
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HORM FILTERS “oun Assssros 
Horm Filters for filtration, clarification, polishing, are de- 


signed so that no liquid can by-pass the ‘filter element. They 


are unsurpassed for drug, chemical and cosmetic preparations. 
-No rubber washers used 
-Adaptable to all types 
of filter mediums 

-—Rapid change of filter 
pads 

-Construction Stainless 
Stee! or Bronze (nickel 
plated 

-Suitable for coarse and 
fine filtration, including 
germproof andultra-fine 

HORM ASBESTOS FILTER 

PADS FOR EFFECTIVE 

FILTRATION 


TRADE™ MARKS. REG. U.S. PAT. OFF 








F. R. HORMANN G&G CoO., Inc. 





186 JORALEMAN ST., BROOKLYN 2, NEW YORK 
Plant: 30 Sea Cliff Ave., Glen Cove, L. I. 
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ROLLING TYPE CLEANSING 
CREAM: We are interested in a rolling- 
balling type cleansing cream and would 
greatly appreciate your giving us representa- 
tive formulas for this kind of product. 
Oakland. 


Creams of the so-called rolling type can 





be made by incorporating a small propor- 
tion of casein in a standard cream base. A 
suitable preservative is necessary. Starch is used in a similar 
manner and the following cream should meet your purposes: 


Mineral oil 42.0 
Beeswax... 8.0 
Spermaceti. 9.0 
Powdered soap 1.3 
Powdered borax 1.0 
Distilled water. 21.7 
Powdered potato starch 17.0 


Perfume to suit 


First heat the beeswax and spermaceti and the mineral oil in 
a hot water bath, then dissolve the soap in two ounces of hot 
water, also the powdered borax in two ounces of hot water, 
keeping them hot. When the wax and spermaceti are per- 
fectly dissolved in the mineral oil, add first the borax solution 
gradually, and next the soap solution, also gradually, and stir 
or whip for fifteen minutes. Then take starch which has been 
previously sifted to a very fine powder, place in a mortar and 
gradually add the cream to the starch, lastly add the perfume 
oil. 


WATERLESS HAND CLEANERS: We have an inquiry 
for a waterless hand cleaner that does not contain any abrasives 
to be made up into a cream for packing in tubes or jars. Can you 
please give us a formula that we can work from or develop. 
Dearborn. 

\ product of this type can be made from: 


1.75 oz. 
2.50 * 


3.00 qt. 


(A) Glyceryl monostearate 
Sodium hydroxide 
Water 
Heat to boiling 


(B) Stearic acid. 2.50 oz. 
Mineral oil. 2.50 ** 
Paraffin wax 11.50 ** 
Spermaceti. 7.00 ** 
Perfume 0.20 ** 


Heat in a double boiler until all is melted. Pour solution B 
into solution A with constant stirring, until cold. 

Another product of this type containing a synthetic de- 
tergent may be made as follows: 


White soap chips . 40 
Sodium alkyl aryl sulfonate 10 
Water oF pou 500 
Water-soluble perfume oil 1 


This is a soft paste suitable for filling into collapsible tubes. 
It may be used directly on the hands and then wiped off with 
a rag, without the need of using any water. 
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READERS’ QUESTIONS 


ASTRINGENT LOTIONS: Asa sub- 
scriber to your publication, I should like to 
lake advantage of your Reader's Question 
department. Can you give me two or three 
formulas for making astringent lotions that 
will leave a pleasant after effect on the face? 
I should like a preparation which does nol 





require elaborate equipment and which can 
be prepared by simply mixing and fillering. 
Vew York City. 

One fairly simple preparation which should meet your 
requirements is made from: 


Alum .. 68 
Eau de cologne 80.0 
Orange flower water 19.5 


A somewhat more elaborate astringent lotion can be made 
along the following lines: 


Boric acid 1.5 
Glycerine . 29 
Menthol 0.1 
Alcohol 25.5 
Witch hazel. . 30.0 
Rose water. . 40.0 


BUFFERS FOR EYE LOTION: We are interested in oblain- 
ing information regarding the buffering of eye solutions. We have 
data concerning the common chemicals used in eye work, such as 
atropine, zine sulfate, etc., but we would like to know how to 
calculate a buffer for such chemicals as mercury cyanide, pon- 
locaine, elc. Huntington Park. 

I think that you will find most, if not all of the information 
that you want presented in a very comprehensive study by 
H. W. Hind and F. M. Goyan in the February 1947 issue, 
page 33 of the Journal of the American Pharmaceutical Associa- 
tion, Scientific Edition. 


TURBIDITY IN SHAMPOOS: I 
have been making a liquid shampoo but 
find that the final product is rather 
cloudy. I believe I do a good filtering 
job and so I cannot understand why I 
cannol obtain a clear, bright solution, 
iny help you can give me will be 
apprecialed. Indianapolis. 





As pointed out by Chilson, the 
elimination of turbidity and the permanent clarification of 
soaps is not a filtering problem at all. Filtering is of course 
essential, but the best filter in the world will not permanently 
clarify a soap that has not been properly made in the first 
place. The common causes of turbidity are: 


The use of water which has not been distilled. 
Insufficient aging before filtration. 
Insufficient saponification. 

Presence of unsaponifiable foreign matter. 
Failure to chill before filtration. 

Carelessness in manufacturing procedure. 


w= 


ae 
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ADVANCING THERAPY 


In a group of 10 subjects who main- 


Alcohol Vitamin A 

A study of the comparative absorp- 
tion of alcohol and ester vitamin A has 
been reported by A. B. McCoord, C. P. 
Katsampes, C. F. Lavender and F. J. 
Martin at the 112th meeting of the 
Society. Their 


American Chemical 


work indicates that the alcohol form of 


vitamin A is of particular importance to 
children with cystic fibrosis of the pan- 
creas, a disease in which the pancreas is 
undergoing degeneration so that it can- 
not make the digestive juice necessary 
for the intestinal digestion of foods. 
Several children in one family may be 
affected with this disease, and they 
often die at an early age. Since these 
children cannot digest the common ester 
form of vitamin A, they are likely to 
suffer from vitamin A deficiency. The 
fact that they often die from pneumonia 
is explained in part by the fact that the 
lungs are especially injured by the vita- 
min A deficiency. When the predigested 
alcohol form of vitamin A is given to 
children with cystic fibrosis of the pan- 
creas, it is very easily absorbed into 
their blood. Their physical condition 
can then be improved and they have a 
chance to live a longer and happier life. 
Methods are available for converting 
the naturally-occurring vitamin A esters 
into the alcohol form. Drug firms have 
shown interest in these processes and 
there is expectation that the alcohol 
form of vitamin A will be made avail- 
able to children who need it. 

These studies also showed that 
patients suffering from celiac disease, 
sprue, colitis and giardiasis had poor 
absorption of both the ester and alcohol 
forms of vitamin A. This inability to 
assimilate vitamin A has been a useful 


aid in the diagnosis and treatment of 


these conditions. 


Penicillin Dicoumarol and Blood 
Clotting 

In his report to the 112th meeting 
of the American Chemical Society, 
D. I. Macht states that numerous 
animal experiments plus clinical 
observations have revealed that all 
makes of penicillin tend to shorten 
the coagulation time of the blood. 
This occurs after both intravenous 
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and parenteral administration, as 
well as oral administration of the 
drug. Amorphous penicillin is more 
active than the crystalline form in 
this respect. This, however, is not 
due to impurities, but to the fact 
that some of the penicillin prin- 
ciples present in the amorphous 
product are more thromboplastic 


than penicillin G. 


The thromboplastic properties of 


penicillin can be counteracted by 
suitable doses of dicoumarol. How- 
ever, when dicoumarol alone is 
employed as an anticoagulant agent 
it often produces dangerous hem- 
orrhagic accidents. Macht’s experi- 
ments on animals indicates that 
such complications can be coun- 
teracted by the harmless adminis- 
tration of penicillin. Thus the two 
drugs, penicillin and dicoumarol, 
can be employed advantageously to 
other and prevent 


correct’ each 


undesirable by-effects. 


Amphetamine-Induced Weight 
Loss 

It is generally agreed that the admin- 
istration of amphetamine (“benzedrine’’) 
facilitates the reduction of weight. This 
effect of the drug was first reported in 
1937, when patients receiving ampheta- 
mine for other purposes were observed 
to lose weight. Since that time a num- 
ber of papers have appeared in which 
the drug has been reported to be of 
value in the management of obesity. 
However, it has not been demonstrated 
by controlled experiments that the 
drug actually causes a reduction of 
body weight. To remedy this situation 
and to obtain information on the 
mechanism of amphetamine in causing 
loss of weight, S. C. Harris, A. C. Ivy 
and L. M. Searle (J. A. M. A. 134:1468, 
1947) began a series of studies on drugs 
and on human subjects. Under con- 
trolled conditions they demonstrated 
that the administration of amphetamine 
sulfate may cause or facilitate a loss of 
body weight in obese and nonobese 
persons. The evidence shows that the 
loss of weight observed in these experi- 
ments was due primarily to a reduction 
in the intake of food. 
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tained a constant caloric intake for one 
hundred days the administration of 
amphetamine sulfate for fifty-six days 
caused some loss of weight during the 
first four to eight days in 7 of the sub- 
jects. This weight loss was most reason- 
ably attributed to a slight (approxi- 
mately 10 per cent) increase in energy 
metabolism due to restlessness, which 
disappeared on the development of 
tolerance. No evidence of deleterious 
effects of the drug was observed. 

In the animal studies a daily dose of 
5 to 10 mg. of amphetamine sulfate 
injected subcutaneously into dogs (8 to 
10 kilograms of body weight) one hour 
before the presentation of food, which 
was left in the cage for forty-five min- 
utes, caused a complete abolition of 
food intake for from ten to twenty-one 
days in some dogs. This action of the 
drug was not influenced by extrinsic 
denervation of the stomach and _ in- 
testine. The investigators interpret 
the evidence as an indication that the 
drug produces anorexia by acting on an 
appetite mechanism in the cerebrum or 
on a hunger mechanism resident at a 
lower level (hypothalamus) or both. 
Means for testing the validity of this 


interpretation are suggested. 


Vitamin A in Water Emulsion 

It is generally recognized that the 
utilization of vitamin A is to a large 
degree dependent upon the quality 
of its carrier oil, in which it is dis- 
solved. Of definite interest, there- 
fore, is the experimental work of 
G. R. Halpern, J. Biely and F. Hardy 
(Science 106:40, 19147) on the utiliza- 
tion of vitamins A in water emul- 
sion. The vitamin A employed in 
their work was derived from two 
gray fish-liver oils of similar po- 
tency. Each of the oils was diluted 
with refined sunflower seed oil and 
with water to potencies of both 50 
and 150 units per ec. The water 
emulsions were prepared by using 
1 per cent “Methocel” (400 centi- 
poises) as the emulsifying agent. 
The oils and water for the prepara- 
deaerated, saturated 


tions were 
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thomasset concentrates on colors with character 


if you search for cosmetic colors of distinction — a distinction maintained lot after lot 
try thomasset © thomasset, house of creative chemists, distinguished researchers 

in organic lake colors, focuses its attention exclusively on clear, clean colors 

for cosmetics alone, for cosmetics such as yours © color in this advertisement 

reflects the unmatchable integrity . . . liveliness . . . 

so characteristic of all thomasset colors, all the time. 


it’s d & c daybreak orange mix #4005. 


“ee. 


Whittaker, Clark and Daniels + INC., NEW YORK 
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There’s a lot to be learned from the other fellow... 
particularly when he uses the same type of materials that you do. 
Whittaker minerals, colors and pigments get around in a lot of industries. 
And time after time we have found that a special grade or product developed 
for one industry is often the perfect answer in another far apart. 
We'd like to offer you the benefit of our diversified experience in solving your problems. 


Just contact a Whittaker representative, or write direct to 


Whittaker, Clark & Daniels Inc., 260 West Broadway, New York 13, New York. 
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with nitrogen, and stabilized with 
0.05 per cent mixed tocopherols and 
0.1 per cent soybean lecithin. In 
addition, the water phase of the 
emulsions was stabilized with 0.05 
per cent gallic acid. Oils and water 
emulsions were stored in a _ cool 
place and thoroughly shaken before 
use. 

To determine the efficacy of the 
vitamin A in the oil and in the water 
emulsion carriers, a biological assay 
was carried out with chicks. Study 
of the resulting data showed that 
all groups of chicks receiving the 
vitamin A in the form of a water 
emulsion grew at a markedly greater 
rate than those fed vitamin A in oil. 
From the method and basal diet 
employed, it would appear that the 
critical factor in these studies was 
the kind of carrier in which the vita- 
min A was supplied. These findings 
are in line with other, unpublished 
studies made in the same labora- 
tory. These also showed that a 
watery emulsion of vitamin A, when 
mixed in feed, gave slightly better 
growth in chicks, then a feeding oil 
which had herring oil as a carrier. 

These experiments are being con- 
tinued, but the preliminary findings 
show that the use of water emul- 
sions of vitamin A can be of impor- 
tance, not only in the biological 
assay of vitamin A, but also in the 
field of nutrition, especially in those 
eases where fat metabolism is dis- 
turbed. 


Caronamide Increases Penicillin 
Plasma Concentrations 

There is general agreement that the 
attainment of high penicillin plasma 
concentrations is desirable in the treat- 
ment of various diseases. It is difficult 
however, to attain elevated concentra- 
tions because of the rapidity with 
which penicillin is absorbed from the 
site of injection and excreted by the 
kidneys. Various methods have been 
employed to maintain plasma concen- 
trations of the drug above the common- 
ly accepted therapeutic level. 

A new approach to the solution of 
this problem is offered in the report of 
J. W. Crosson, W. P. Boger, C. C. Shaw 
and A. k. Miller (J. A. M. A. 134:1528, 
1947) through the use of caronamide 
for increasing penicillin plasma con- 
centrations. Caronamide (4’-carboxy- 
phenylmethanesulfonanilide) is de- 
scribed as an orally effective compound 
of low toxicity, which is capable of 
producing a revisible inhibition of peni- 
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cillin excretion by the renal tubules. 
n their studies, six patients given ora 
In tl tud tient 
penicillin and oral caronamide showed 


increases of penicillin blood levels of 


from two to seven times those observed 
during control periods. Caronamide 
was given in doses of 2 Gm. every four 
hours. Buffering agents were not ad- 
ministered with the penicillin, patients 
were permitted to take fluids freely, 
meals were given in accordance with 
hospital routine and no effort was made 
to enhance penicillin levels apart from 
the administration of caronamide. Eight 
patients were given penicillin intra- 
muscularly and caronamide orally. 
Five of these patients given either 1.5 
Gm. of caronamide very three hours or 
2 Gm. every four hours showed enhance- 
ment of penicillin plasma levels of from 
two to seven times those observed dur- 
ing control periods. Three patients 
given only | Gm. of caronamide every 
two hours failed to show the same de- 
gree of enhancement of penicillin con- 
centrations, but some effect of the drug 
was indicated, particularly toward the 
end of the penicillin dose response curve. 

This work showed that the new drug, 
caronamide, when administered orally, 
elevates the penicillin plasma concen- 
trations two to seven times following 
the oral and parenteral administration 
of penicillin. Caronamide gives promise 
of great therapeutic usefulness in the 
treatment of conditions which require 
high penicillin blood levels. 


Lactation Vitamin 

M. El Shahat, of Cairo, has re- 
ported to the International Congress 
of Applied and Pure Chemistry 
(through Brit. Med. J. 2:181, 1947) 
that he has isolated a lactation 
vitamin from the oil of the fenu- 
greek herb. This new substance 
was separated by chromatographic 
and other means in substantially 
pure form. It is described as fat- 
soluble, existing in needle-like crys- 
tals with a melting-point of 137° 
C., and with a characteristic ab- 
sorption band. Other points bear- 
ing on identification are that it is 
thermostable, not readily oxidized, 
and contains a single hydroxyl 
group. Further, it has been differ- 
entiated spectrographically, chem- 
ically, and biologically from the to- 
copherols. 

Clinical test at a dosage of 0.125 
mg. orally were reported in the 
same communication. Out of 350 
cases of human lactation deficiency, 
lactation is stated to have been 


Drug and Cosmetic Industry 








promoted in 345. The volume of 
milk increased in 158 cases at dif- 
ferent stages of lactation by amounts 
between 160 per cent and 900 per 
cent, the extent of increase being 
most marked in the earlier stages 
of lactation. Of these, 10 had twins 
and 6 had failed to improve with 
prolactin or poly-vitamin  treat- 
ment. As regards the quality of the 
milk, the percentage of fat and the 
total content of vitamins A, B,, B., 
and C are stated to have increased. 


Toxic Reactions to Atabrine 

Atabrine has found an important 
place in medicine as an antimalarial, 
but it does show occasional toxic reac- 
tions. In reviewing observations made 
on air force personnel, P. Kk. Smith 
J. Nat. Malaria Soc. 6:37, 1947) reports 
that the administration of atabrine di- 
hydrochloride in certain doses is asso- 
ciated with a high incidence of gastro- 
intestinal disturbances. The suppres- 
sive doses associated with the highest 
toxicity were those in which 0.2 Gm. or 
more was given as a single dose twice a 
week on nonconsecutive days. Toxic 
reactions were infrequent’ with daily 
doses of 0.1 Gm. 


Streptomycin in Gonorrhea Therapy 
The possibilities of streptomycin 
in the treatment of gonorrhea is 
indicated in a report by B. D. 
Chinn, L. E. Putnam, S. R. Taggert 
and R. P. Herwick (4m. J. Syphiles, 
Gonorrhea and Ven. Dis. 31:268, 
1947). They gave each of 4 men with 
acute gonorrheal urethritis 0.1 Gm. 
of streptomycin sulfate dissolved in 
3 cc. of isotonic solution of sodium 
chloride at hourly intervals for five 
doses. All were observed daily for 
three days after treatment and at 
the seventh and tenth days. All 4 
responded promptly within twenty- 
four to forty-eight hours by a re- 
duction or cessation of the urethral 
discharge. Cultures following pro- 
static massage at each examination 
were found negative. Later treat- 
ment with a single dose of 0.5 Gm. 
of streptomycin was attempted, 
and consistent cures could be ob- 
tained in this way. Single doses of 
0.4 and 0.3 Gm. likewise proved 
effective in all of the cases, but 
smaller doses (0.2 or 0.1 Gm.) were 
not always effective. Patients 
failing to respond to streptomycin 
were cured with a second treatment 
of 0.2 Gm. of streptomycin or with 


penicillin. 
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Industry’s Books 


Skin Manifestations of Internal Dis- 
orders (Dermadromes), by Kurt Wie- 
ner, M.D., Mount 
Sinai Hospital, Deaconess Hospital, 
Saint Michael’s Hospital, 661 pp., 
with 386 Illustrations, C. V. Mosby 


Co.. st. Louis, $12.50. 


Dermatologist, 


Physicians have always been = in- 


trigued by the skin manifestations of 


internal disorders. An early diagnosis 


of diabetes from the inconspicuous 


“tan” of carotenemia; the estimation of 


the date of a heart attack from the posi- 
tionof the crossfurrowson the fingernails; 
thesuggestionof Addison’sdisease by the 
pigmented palmar creases of a patient 
who has no other complaint than fatigue; 
the intimation of pregnancy of a young 
woman who wants the little skin tags 
removed which suddenly appeared on 
her neck; these and other diagnostic 
feats have been a constant source of 
professional satisfaction. Since it seems 
that the tremendous wea‘th of clinical 
observations on cutaneous phenomena 
accompanying internal disease, has, in 
our time, not found the attention it 
deserves, the author has here tried to 
cover the field which the title of the book 
indicates. 


Small Wonder, The Story of Colloids, by 
Gessner G. Hawley, 220 pp., Illus., 
Alfred A. Knopf, New York, $3.50. 
The author here demonstrates his 

ability to write simply and entertainingly 

about a difficult scientific subject. The 
book is a simple, brief statement of the 
fundamental principles, the problems 
and the achievements of the new science 
of colloids to date. Here are explana- 
tions of the nature and characteristics 
of many important foods, of plastics, 
and of familiar substances such as glue 
and soap; of many vital bodily struc- 
tures and functions; of such industrial 
processes as the treatment and purifica- 
tion of water and sewage, the processing 
of crude oil and the homogenization of 
milk. More important for the layman, 
the author describes in non-technical 
language what colloids are, why they 
act as they do, and why their behavior 
really holds the key to the secret of life. 

The book offers the first full-length 

discussion of a new science in terms the 

layman can understand. 
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Useful Drugs, A Selected List of Essential 
Drugs With Brief Discussions of their 
Issued 


under the Direction and Supervision 


iclions, Uses, and Dosage, 
Pharmacy and 
Medical 
Association, Fourteenth Ed., 241 pp., 
J. B. Lippincott Co., Phila., $2. 

Useful Drugs is designed to supply 


of the Council on 


Chemistry of the American 


the demand for a_ selected material 
medica and to serve as a basis for both 
instruction and state board examination 
in materia medica and therapeutics 
The constant aim of the work has been 
to maintain a list of the more important 
drugs, by omitting those which have 
become superfluous, and adding others 
of established value at the time of each 
revision. The present edition is based 
on the Thirteenth revision of the Phar- 
macopoeia, the Eighth edition of The 
National 
editionof Newand Nonofficial Remedies. 


Formulary, and the 1947 


Characterizalion of Organic Compounds, 
by F. Wild, M.A., Ph.D., F.R.LC., 
Fellow and Tutor of Downing Col- 
lege, Cambridge, 306 pp., The Uni- 
versity Press, Cambridge, 3.75d. 
This is a practical book designed for 

use in the laboratory by Part II or 
final year students and research work- 
ers of all types. At present there is no 
book available which summarizes the 
methods and gives practical details for 
the preparation of suitable derivatives 
without which an organic compound 
cannot be identified with certainty. 
Every important general method, to the 
end of 1945, has been summarized, full 
practical details are given, and the 
preparation of the various necessary 
reagent is described. Many specialized 
methods and references to the literature 
are included 


Essentials Of Prescription Writing, by 
Cary M.D., 
Professor of Clinical Medicine, Cor- 
nell University Medical College, 
Eighth Ed., 155 pp., W. B. Saunders 
Company, $1.50. 

This small volume is a crystallization 


Eggleston, Associate 


of many years’ experience in teaching 
the subject of prescription writing, and 
has been prepared with a view of reduc- 
ing the burden of the overworked stud- 
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ent of medicine and of guiding him 
logically, but succinctly, in the proper 
construction of a prescription to fill any 
need. It has been the practice of the 
author to write very simple prescrip- 
tions, usually for a single therapeutic 
agent, and to use the metric system by 
preference, along with the accepted 
English title of the medicament. This 
practice is now frequently followed by 
others and a chapter on the subject has 
been introduced into the eighth edition. 
This, too, fits well with the current 
revision of the Pharmacopoeia, the text 
of which is arranged in accordance with 
the official English titles. 


The Development of Modern Medicine, 
in Interpretation of the Social, and 
Scientific Factors Involved, by Richard 
Harrison Shryock, 457 pp., Iilus., 
Alfred A. Knopf, New York, $5. 

The small edition of this book pub- 
lished in 1936 by the University of 
Pennsylvania Press has long been out of 
print. Its appearance was an important 
factor in establishing Dr. Shryock as 
one of the foremost medical historians. 
Now the book is reissued, revised and 
enlarged, with new-up-to-date material. 
In telling the colorful story of medical 
science from the seventeenth century to 
the present day, Dr. Shryock has 
stressed the close relation between 
medicine and the general social history 
of humanity. Having started with the 
true beginnings of scientific medicine in 
the seventeenth century, and having 
analyzed the strange lag that during the 
eighteenth century accompanied social 
and intellectual confusion, he devotes 
his closest attention to what has hap- 
pened since 1800. This compelling nar- 
rative is constructed around the story 
of French, American 
pioneering medical centers and the 


German, and 


theories and discoveries of outstanding 
medical Richard Harrison 
Shryock was born at Philadelphia in 
1893. Having taken his Ph.D. at the 
University of Pennsylvania in 1924, he 
served successively on the faculties of 
Ohio State University (1921-4), Duke 
University (1925-38), and the Univers- 
ity of Pennsylvania (1924-5, 1938 to 
date), at which last he is now Professor 
of American History. 


figures. 
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Perfumers Shelf 


Orange Oil Study 


In a report on the anomalous char- 
acteristics of orange oils, F. J. Maffei 
(Anais assoc. quin. Brasil. 5:61, 1946, 
through Chem. Abstr. 41:5262, 1947) 
states that samples of genuine orange 
oils showing normal organoleptic prop- 
erties often fail to meet the tests pre- 
scribed in the U. 8. Pharmacopoeia X11. 
These abnormalities are in part trace- 
able to differences in maturity of the 
fruit. For example, oil from partly 
ripened oranges shows smaller non- 
volatile residues than oil from overripe 
fruit. The effects of differences in ma- 
turity may be masked by long exposure 
of the fruit to light in regions of intense 
insolation. Storage tests showed that 
the oil, when protected from light, may 
be kept up to three years with little 
change. Normal oils left for three months 
in the laboratory exposed to light and 
in some cases to air showed the following 
changes: specitic gravity, from 0.845 to 
0.874; index of refraction, from 1.4740 
to 1.4780; rotation at 20°, from 86.0 to 
98.6°; and, distillation residue, from 4 
to 12.5 per cent. Anoil exposed (A) ina 
closed glass flask to ultra-violet light 


from a Hanau lamp with a focus of 


30 cm. and (B) in an open crystallizer 

for different lengths of time showed the 

following changes: 

A 

Original 40 hrs. 48 hrs. 
84 


0.843 0.852 


Specific gravity 
1.4734 1.4751 


Index of refraction 14729 
Specific rotation 97.4 96.5 92.2 
Distillation residue 1.6% 2.27% 6.5% 
Specific gravity 5 ccs 0.845 0.850 
Index of refraction 1.4727 1.4739 1.4745 
Specific rotation 96.8 95.9 93.5 
Distillation residue 1.7% 2.4% 4.8% 

As the percentage of nonvolatile resi- 
dues increase, the index of refraction 
also increases. The addition of cotton- 
seed oil raises the specific gravity and 
markedly decreases the index of re- 
fraction.. A high nonvolatile residue is 
thus not necessarily an indication of 
fraud. 

Other circumstances that produce 
characteristics beyond the pharmaco- 
poeial limits are genetic (e.g. the variety 
“Bahia” is prone to show indexes above 
the limits), and differences in methods 
of extraction. For instance, oil obtained 
by centrifuging rasped orange peel in 
aqueous suspension has lower indexes 
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than oil produced by pressing. The 
specifications of the U.S. Pharmacopoeia 
are criticized in that, while a lower 
limit of 1.7 per cent is fixed for nonvol- 
atile residue, no upper limit is imposed 
directly, but indirectly the maximum 
is fixed at 4 per cent by reason of other 
specifications. This excludes many oils 
of undoubted genuineness. In Maffei’s 
opinion, the purpose of inspection would 


be well served with determinations of 


only index of refraction and rotation 
on the original oil, dispensing with the 
official method of comparing the indexes 


of the original oil with the indexes of 


the first 10 per cent fraction. 


Russian Patent on Menthol Produc- 
tion 

Russian patent 65,823, granted to 
Ya. Ya. Makarov-Zemlyanskii, describes 
a method for extracting menthol from 
mint oil. In this process, mint oil is 
freed of terpenes by prolonged heating 
in a concentrated alkali solution. The 
terpenes are polymerized and the mint 
oil is removed by distillation. Subse- 
quently, trimethyl borate is formed and 
is purified by washing with butyl alco- 
hol, followed by recrystallization. The 
recrystallized product is steam-distilled 
to yield pure menthol, melting at 42- 
13°C. 
converting menthol into an alcoholate. 
To this end, purified mint oil is heated 
with solid sodium hydroxide in the 
presence of 
mint oil. The water produced in the 
reaction is driven off, after which men- 
thol is steam-distilled and separated 
by the usual methods. 


Turkish Eucalyptus Oils 

In an investigation on eucalyptus oils 
in Turkey, M. I. Okay and A. R. Gurgen 
(Ankara Yuksek Zir. Enstitusu Derg. 
through Che:. Abstr. 41:1391, 1947) 
analyzed the dry leaves of Eucalyptus 
globulus, Eucalyptus amygdalina and 
Eucalyptus rostrata for their essential 
oils. The yield of oil was 2.6, 0.7, and 
0.6 per cent, respectively. The densities 
were 0.9304, 0.8972, and 0.911, re- 
spectively, and the indexes of refraction 
were 1.466, 1.500, and 1.490. While 79 
per cent of the oil of FE. globulus could be 
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An alternate method consists of 


low-boiling fractions of 


distilled off at 165-83° C, the oils of & 
amygdalina and E. rostrata furnished 
only 36.2 and 33.8 per cent of distillate. 
The bulk of their oils boiled above 
183°C. The cineol content of the oil 
from E. globulus was 70 per cent, but 
that of E. amygdalina oil was only 7 per 
cent. The oil from E. amygdalina had a 
pleasant perfume, but the oils from the 
other two had an irritating odor which 
produced coughing. 


Essence of Moroccan 
“Harvest Fennel”’ 

In studies of the aromatic flora of 
Morocco, J. Gattefosse and G. Igolen 
(Bull. soc. chim, 1946, p. 361) have inves- 
tigated the essence of “harvest fennel” 
(Ridol fa segetum). 
the essence is washed with sodium car- 


In their procedure, 


bonate solution to remove free acids and 
phenols and then with metabisulfite 
solution to remove aldehydes and 
ketones. It was then saponified, washed 
with water and distilled. The essence 
was found to consist essentially of about 
50 per cent d-alphaphellandrene and 


about 33 per cent myristicin. 


Essential Oils Discussed at Inter- 
national Chemistry Congress 

The eleventh International Congress 
of Pure and Applied Chemistry, held in 
London during the Summer of 1947, 
had a new section devoted exclusively 
to essential oils, flavoring materials and 
cosmetics. Altogether, thirteen papers 
were presented before this new Section 
14. Abstracts of some of these papers 
have been published in the Pharma- 
ceutical Journal for August 2, 1947, and 
Vanufacturing Chemist and 
Perfumer for 


in the 
Vanufacturing 
1947. Some of them are presented in 
full in the Perfumery and Essential Oil 
Record for July, 1947 and others will be 
published in subsequent issues. Some of 


August, 


these reports are condensed below: 


Determination of Carbonyl Compounds 

C. Scholtens pointed out that the 
determination of carbonyl compounds 
in essential oils has always been of out- 
standing interest both for the producer 
and the trade. Many methods were 
developed in order to obtain better and 
more accurate estimations. Among 
these methods, those using 2-4-dinitro- 
phenylhydrazine are of considerable 
interest because this reagent may be 
used for estimating many ketones and 
aldehydes for which no accurate evalua- 
tion method was previously known. 

The method described by Scholtens 
uses an alcoholic sulfuric acid solution 
of dinitrophenylhydrazine. In_ order 
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to prevent formation of the slowly 
soluble sulfate of the phenylhydrazine, 
this is dissolved in concentrated sul- 
furic acid, afterwards diluted with water 
and finally ethyl alcohol is added. 
2-4-dinitrophenylhydrazine was found 
to be an excellent quantitative reagent 
for the determination of carvone in 
caraway oil, dill oil and spearmint oil, 
of fenchone in fennel oil, menthone in 
peppermint oil, methyl nonyl ketone 
in oil of rue and cumaldehyde in cumin 


oil. 
Citronella Oil Solubility Test 


Noting that criticisms of the London 
solubility test for citronella oil have ap- 
peared recently, C. T. Bennett expressed 
the opinion that the new test should be 
generally adopted by analysts. For 
many years there has been controversy 
over “Schimmel’s test” and this has 
arisen through misinterpretation of the 
test. By reducing the proportion of 80 
per cent alcohol from 10 volumes to 4 
volumes (which proportion shows the 
maximum turbidity) many adulterated 
oils will be rejected. Ceylon citronella 
oil will then fall into two classes: (a 
pure oil with a high “geraniol content;” 
(b) commercial oil of inferior quality. 

Palestinian Orange Oil 

Recent developments, reported J. J 
Nichols, have raised the status of Pales- 
tinian orange oils to a very high level, 
both as regards to quantity and quality. 
The oil is prepared by a modification of 
the Scorzetta method from the peel of 
Citrus Aurantium Sinensis (the sweet 
orange), grown in Palestine. The oil 
has characteristics similar to those of 
Rhodesian orange oil and has the follow- 
ing characteristics: 

Specific gravity 15.5°C./15.5°C. 0.850 to 0.852 
Optical rotation +97° to +99° 


Refractive index at 20°C....... 1.473 to 1.4745 
, epee 3.2 to 3.8% 


Residue at 100° C. ees 
It contains between 1.5 per cent and 1.9 
per cent of aldehydes calculated as 
dec ylic aldehyde. The oil also contains 
about 90 per cent d-limonene, traces of 
d and /-terpineol, linalol, nony! alcohol, 
and caprylic esters. 

The flavor of the oil is similar in type 
to Rhodesian orange oil, but in the opin- 
ion of Nicholls is rather more delicate 
and has a fresher aroma. Two methods 
are given for determining the oxygen- 
ated bodies; such oxygen-containing 
bodies being generally recognized as 
the determining factors for flavor. By 
these methods, Palestinian orange oils 
compare very favorably with oils ob- 
tained from Sicily and Rhodesia. 

The preparation of sesqui-terpene- 
less oils is also described briefly. This 
is best carried out in two stages. In the 
first stage most of the terpenes are 
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removed in a steam-heated fractionating 
still at 5 mm. pressure. The best charge 
is 400 lb. of oil in a still with a 50-gallon 
working capacity. The still is fitted 
with a fractionating head of the bubble 
plate type. The distillation is carried 
on until nine-tenths of the volume has 
distilled over. This distillate, commer- 
cially described as “Orange Terpenes,” 
is widely used by perfumery compound 
manufacturers and finds a ready market. 
The residue in the still, about 4 gallons, 
is frequently marketed as a 10 times con- 
centrated oil. 

To obtain the sesqui-terpeneless oil, 
this concentrated oil is transferred to a 
gas-heated still fitted with an efficient 
fractionating column, and with joints 
well sealed to obtain the highest possible 
vacuum. If the pressure in the still ex- 
ceeds 1 mm. the resulting oil is likely 
to be burned and of inferior quality. 
rhe contents of the still are then slowly 
distilled, collecting about twenty equal 
fractions, using some modification of 
the Perkin triangle to maintain the vac- 
uum in the still whilst the receiver is 
being changed. The various fractions 
are numbered and tested for solubility 
in 80 per cent alcohol. Those fractions 
which show a solubility at 20°C. of one 
part of oil in 9 volumes of alcohol are 
bulked together and form the sesqui- 
terpeneless oil. The yield in the case of 
Palestine oil is usually 2.5 per cent, 
West Indian oil yields 2 per cent, and 
Rhodesian Orange oil yields 2.5 pet 
cent, the percentage being calculated 
on the original oi] used. 

Aldehydes in Sweet Orange Oils 
In the opinion of Y.-R. Noves, sweet 


oil of orange, the world production of 


which is nearly 800 tons, is of particular 
interest because of its aldehyde constit- 
uents. This authority, whose publica- 
tions on this subject extend over more 
than 15 years, has recently detected 
the presence in this oil of lauric aldehyde 
of n-decene-2-al-( 1) and of n-dode-cene- 
2-al-(1). He deduces, from his trials, 
the following content of the principal 
constituents in the aldehyde fraction: 
31 per cent n-octanal, 27 per cent n- 
decanal, 6 per cent n-dodecanal, 4 per 
cent decene-2-al-(1), 3 per cent n-dode- 
cene-2-al-(1), 7.5 per cent citrals. The 
co-existence of n-octanal and n-decene- 
2-al-(1), of n-decanal and n-dodecene-2- 
al-(1) and the absence of traceable pro- 
portions of the corresponding ethylene 
alcohols are remarkable facts from the 
biological point of view. 
Brazilian Essential Oils 

The essential oils of Brazil were dis- 

cussed by W. H. Simmons. He noted 
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that although Brazilian rosewood oil 
has been well-known on the market for 
some twenty years, it is only during the 
last few years that other Brazilian oils 
have come into prominence. Mint oil 
of the Arvensis type, was the first new- 
comer, together with menthol derived 
therefrom, and this has been quickly 
followed by oils of sweet orange, man- 
darin, sassafras, eucalyptus citriodora 
and geranium. In his paper, the proper 
ties of these oils are compared with 
similar oils from other countries, and 
important differences in composition 
and physical properties are pointed out 
Typical figures are given for oils of 
various grades, both for the natural oils 
as directly produced, and those which 


have undergone some special treatment 


Pure Principle of Garlic Oil 

Alliin, the pure mother substance of 
garlic oil has been isolated by A. Stoll 
and E. Seebeck (Experimentia 3:114, 
1947). Alliin, which is a characteristic 
substance of certain garlics (e.g. Al- 
lium sativum, Allium ursinum and 
illium triquertrum), was crystallized 
from dilute alcohol in fine, bushy, color 
less, odorless crystals which melt with 
decomposition between 163° and 165°C. 
Its empirical formulas in C,.H,,O;N So. 
Alliin is nonbactericidal, but a specific 
enzyme present in garlic causes the 
formation of allicin, which is highly 
bactericidal against both gram-positive 
and gram-negative organisms. Further 
decomposition yields volatile, highly 


odorous ally! sulfides 


New Studies on Viola Odorata 


In a consideration of both old and 
new viewpoints on the fragrant violet, 
Viola odorata L., L. Kroeber (Pharmazie 
1:85, 1946, through Chem. Abstr. 
11:6022, 1947) states that chemical 
examination of the constituents of the 
root of this plant revealed for the first 
time the presence of saponins in addi- 
tion to an alkaloid. This discovery 
offers scientific support for the previ US- 
ly empirical use of the violet root as an 
expectorant. The roots, leaves, and 
blossoms of the violet also contained 
methyl salicylate in the form of a gluco- 
side. The characteristic violet odor of 
the blossoms is due to the presence of 
alpha- and beta-irone and alpha- and 
beta-ionone. These ketones, however, 
have not as yet been obtained from the 
violet blossom but only from the “‘violet 
root”’ of Iris florentina and Iris pallida, 
or are prepared synthetically from 


citral. 
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Alcohol Prices Advanced. Chemicals Generally 
Firm. Menthol Easy, Glycerine Strong. 


Minor adjustments of some prices in 
the fine chemical market stemmed from 
the fact that changing costs of produc- 
tion and a minimum of competition in 
some instances constituted the basis for 
price action. In the main, however, the 
market as a whole displayed consider- 
able price stabilit y. 

Quinine seemed to be in somewhat 
better supply, but the reserves con- 
tinued conservative. Menthol moved in 
jobbing quantities for the most part and 
and was without price change for the 
first time in many months. Camphor 
was active, enjoying the attention of 
seasonal users. Mercury seemed to have 
achieved something close to price 
stability and mercurials generally were 
held at steady prices. Tartar products 
were somewhat firmer in keeping with 
the recent rise in raw material quota 
tions. Codliver oil was under excellent 
request at very firm prices. The market 
was stirred at two basic points, however, 
when higher prices were announced on 
pure and denatured a'cohol, and also on 
less than car ot quantities of boric acid 
and borax. Castor beans continued to 
pour into the country. After a rising 
market in Brazil, unsettlement came to 
that market and price declines have 
been successive. Early in the period 
under review a sharp rise in quotations 
on caffeine alkalloid, citrated caffeine, 
and caffe ne hydrobromide was an- 


nounced. 


Alcohol Up 

The steadily advancing prices being 
paid for blackstrap molasses by the 
makers of industrial aleohol—the most 
recent purchase was at 28.8c per gallon 

has forced the industrial alcohol pro- 
ducers to advance prices 9c per gallon. 
The fact that the government agency 
for the sale of Cuban made alcohol have 
been selling to the domestic alcohol 
producers at the prices fixed by the 
agency would indicate that the supp’y 
position has tightened considerably. 


The new alcohol quotations were as 
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follows: CD No. 12 and 13, less carlots 
$1.07 to $1.12 per gallon; SD No. 1 less 
carlots, $1.07 to $1.12; SD2B, less car- 
lots, $1.07) to $1.1214; SD23H less car- 
lots $1.0514 to $1.1014; SD 29, less car- 
lots $1.08 to $1.13; special solvent less 
carlots $1.0714 to $1.12); pure ethyl 
alcohol, 190 proof, tax paid, less carlots 
$18.17 to $18.22. 


Menthol Easy 

Although open quotations for natural 
menthol remained unchanged during 
the current trading period, reports sug- 
gested that from time to time material 
was changing hands at prices shading 
the market as generally quoted. There 
was no reason to expect that large ship- 
ments would be forthcoming from China 
and it was believed that at least another 
year will pass before the Japanese return 
to the international markets in force. 

Some reports from Japan state that 
only about 1,900 to 1,500 acres are 
under mint and that menthol produc- 
tion from the new crop will only amount 
to about 500 or 600 cases. 

Efforts were being made in Brazil in 
late June to stabilize production of men- 
thol at current price levels in the face of 
a serious market slump, reports the 
foreign press. The price of menthol 
already had declined very rapidly. 
Curtailment of large volume buying in 
the United States had left Brazil with 
excessive stocks and a few export 
markets. 

During the war, menthol production 
in Brazil was so greatly encouraged by 
intensified foreign demand that entire 
communities, especially in the areas 
serviced by the Sorocabana and North 
Eastern railways, engaged almost ex- 
clusively in this type of peppermint 


growing. 





@ Prices quoted in this section 
were current on the first of this 
month, 











Drug and Cosmetic Industry 


Olive Oil Production and 
Exports, Spain 

Trade circles estimated on August 1, 
1947, that production of olive oil in 
Spain in the 1947 season (November 1, 
1947 to May 15, 1948) may reach 450,- 
000 metric tons, which is approximately 
the same production level that was pre- 
dicted for the 1946 crop on August 1, 
1946. 

About | year ago the Spanish Minis- 
try of Industry and Commerce an- 
nounced the regulations covering the 
exchange of a maximum of 5,000 metric 
tons of olive oil for a similar quantity of 
soybean oil. By the end of December 
1946 approximately 4,643 metric tons 
(10,235,958 pounds) of olive oil were 
shipped to foreign countries, of which 
1,184 metric tons (9,224,046 pounds) 
went to the United States. The remain- 
der went to Italy and England. 

The Spanish Ministry of Industry 
and Commerce authorized informally on 
May 1, 1947, through the Sindicato del 
Olivo, the exportation of olive oil packed 
in tin containers at a minimum price of 
$220 per 100 kilograms (Lkilogram equals 
2.2046 pounds); and on July 31, 1947, it 
agreed to the exportation of olive oil of 
less than 1° acidity to the United States, 
packed in drums, at the minimum rate 
of $160 for 100 kilograms. Exportation 
of olive oil from Spain during 1947 has 
been small, reportedly because of the 
lower prices for this commodity which 
have prevailed in Italy and Greece. 

In the first 7 months of 1947 Spain 
exported to the United States, 897,041 
pounds of olive oil valued at $650,704. 


Glycerin Firm 

Following the brisk demand for glyc- 
erin over the past several weeks no 
fourth-quarter export licenses are ex- 
pected to be granted until the middle 
of November it was learned here. Pro- 
duction is continuing at a good rate and 
is reported keeping abreast of consump- 
tion and it is quite likely the industry 
will close the year with a stock of about 
50,000,000 pounds (absolute basis) 
which during the war years was re- 
garded as a reasonably comfortable 
supply. 

Immediately following the late ad- 


(Continued on page 691) 
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Essential Oils Continue Downward Trend. 
Bois de Rose, Lemongrass and Citronella Off. 


The downward trend in essential oil 
prices, persisting for almost a year, con- 
tinued into the current trading period 
and gave little evidence of subsiding. 
502,820 


pounds in July represented a 56 per cent 


Essential oil imports of 


increase over June arrivals. Increased 
tonnage receipts were noted in such oils 
as anise, bois de rose, cassia, cedarleaf, 
citronella, eucalyptus, juniper, lavender 
spike oil, lemongrass, orange, petitgrain, 
and vetivert. 

The 56 percent increase in essential 
oil receipts during July, however, still 
left the 7 804,912 


pounds, or 18 percent, below arrivals 


month aggregate 
during the January-July period of 1946. 

The prospective pre duction of domes- 
tic mint oil in 1947 is placed at 2,034,000 
pounds, 26 percent above the 1946 pro- 
duction of 1,620,000 pounds and 63 per- 
cent 1936-15 
1,245,000 pounds. This estimate, made 
by the Department of Agriculture, in- 
cludes peppermint oil, 1,624,000 pounds, 
110,000 


above the 


and spearmint oil, pounds, 


ndicated for 1947. 


Bois de Rose Down 

Brazilian Bois de Rose went down in 
price again to follow the trend that was 
established some weeks back when the 
oil became available on the American 
market in large quantities and demand 
for it could not keep up with the heavy 
supply. The lowest quotation noted for 
this item was $3.30 per pound, which 


50 Raw Materials—Weighted Price Index. 


average ol 


represented a drop of 20c from our 
The 


however, was unchanged at $5.50. 


prev ious report. outside price, 


Lemongrass Oil Lower 

Both supply and demand for lemon- 
grass oil were good during the trading 
period under review and the inside price 
of the product came down 5c per pound. 
The new range was established at $1.25 
to $2.30 per pound. 

The area under lemongrass cultivation 
1946-47 
season is estimated at 25,000 acres, com- 
pared with 22,000 acres in 1945-46 and 
25,000 acres in 1944-45. 


in southern India during the 


Output of oil in 1946-47 (July 


through January) is estimated at 550 
long tons, the highest yield in the past 
7 years. Figures for preceding years are: 
1945-46, 500 long tons; 1944-45, 400 
1943-44, 200 long tons; 1942- 
13, 350 long tons. both 
acreage and oil production in 1946-47 


long tons; 
Increases in 


are attributed to previous price rises. 
The general trend in prices of lemon- 
grass oil since December 1946, however, 
In that month, the 
export price of lemongrass oil, per 
pound, c. & f. New 
whereas in June 1947, the price had 


$1.15. 


has been downward. 


York, was $3.55, 


dropped to July prices rose 
slightly to $1.25 per pound. 

About 95 percent of southern India’s 
production of lemongrass oil is exported, 


only a small quant'ty being used locally 


in the manufacture of soap. The two 
chief purchasers are the United States 
(the market) and the United 
kingdom. 


largest 


Exports of lemongrass oil from south- 
ern Indian ports in the year April 1946 
through March 1947 totaled 1,151.18 
pounds, valued at 10,768,050 rupees, of 
which the United States accounted for 
657,155 pounds, valued at 6,020,314 
rupees. South Indian exports of this oil 
from April through June 1947 amounted 
to 289,503 pounds with a value of 
1,971,631 The United States 
took 124,320 pounds, valued at 683.495 


rupees. 


rupees. 
In the period April 1945 
March 1946, exports of lemongrass oil 


through 


from South Indian ports totaled 1,280,- 
960 pounds, valued at 6,960,957 rupees 
The United States accounted for 1,089.- 


954 pounds, with a value of 5,635,267 


rupees. 

At the beginning of the 1946-47 
season, stocks were estimated at 20 to 30 
tons. Stocks moved during 1946-47 


season, are estimated at 520 tons. Carry- 
over stock at the beginning of the 1947- 
18 year is estimated at 32 tons 

The Government of Travancore re 
cently has sanctioned a 5 year scheme 
for the establishment of a lemongrass 
experiment station for investigation and 
development of superior stocks of lemon- 
grass in the State. As Travancore pro- 
duces a large proportion of the world’s 
output of lemongrass oil, this plan, 
according to some sources, has been 
approved to maintain the present favor- 


able trade position. 
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The price index of fifty commodities for October advanced substantially from 162.6 to 169.4 
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The key to the longest wearing manicure ever known 


KN to the consumer. 


A Truly something new and different. 
Sey Write to Durlin for samples and information about this new 
synthetic product. 
Another reason why Durlin is: 
} THE FOREMOST NAME IN BULK NAIL ENAMEL 


DURLIN CO. 
744 Broad Street 
Newark ie N. j. Cable Address: Durlin Newark Newjersey 
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Y Let's call it [Prcsonality | 


You find it in the perfumes and toilet waters of the foremost French perfumers 


as well as in the creations of the most successful American manufacturers. 


it is difficult to define and yet, if it is absent, it is immediately detected. In most cases 





it is due to higher purity of the perfume raw materials used. 





The aromatic chemicals you specifiy may easily double—or halve—the 


repeat sales value of your most prized creations. 


With Synfleur perfumers’ and soap makers’ materials every delicate shade of odor in 
your original creation is permanently preserved in its full strength, no matter 


how long the finished product is kept. 
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syntleur-Scientitic Jaboratories he — Monticello NV. ¥. 


FOUNCED 1689 BY ALOIS VON ISAKOVICS 


ATLANTA + DETROIT * HAVANA += RIO DE JANIERO «+ MEXICO, D.F. 


Chicago . Melbourne . Burma . HongKong . Bogota . SanJose . Ciudad Trujillo . Guayaquil . Guatemele City 
Calcutta - Wellington - Managua . Panama , Asuncion... Manila - San Salvador . Montevideo 


NEW YORK CITY EXPERIMENTAL LABORATORY—509 MADISON AVENUE, NEW YORK 22, N. Y.—ELDORADO 5-4757 
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UP 

Alcohol SD 1 9c gal 

Belladonna leaves 20 

Borax 8c lb. 

Boric acid & lb. 

Caffeine a kaloid 50¢ 
Citrated 25c 

Carnauba wax No. 1 % 


Ethyl acetate 3c 
Japan wax Ll« 


Potassium acetate 2 





Senega root 25c 


Stearic acid TP 2! 2 


DOWN 


Aloes Curacao & 

Balsam Copaiba SA 20« 
Bois de Rose Brazilian 20 
Cardamom oil $3.50 
Citronella oil, Ceylon 20¢ 
Cubebs oil 75c 

Culvers root 5« 
Eucalyptol 5 

Geranium oil African 75« 





Chamom le flowers Roman 5 


OCTOBER PRICE CHANGES 


Golden Seal Root 60¢ 
Irish Moss 4 

Jaborandi leaves k 
Lemongrass oil 5e 
Linalool 65« 

Linalyl acetate 80c 
Mustard oil, Artificial 10 
Patchouli oil $1.50 
Pineneed e oil 85c 
Rosemary oil 10¢ 

Vanilla beans Bourbon 25« 
Mex. cuts $1 
Vex 
Wormseed oil 40¢ 
Wormwood oil 25« 


whole 5(¢ 














Citronella Lower 

Ceylon citronella oil has reached a 
new low price of 80c¢ per pound. Al- 
though reports from the primary market 
have recently shown signs of strength, 
the availability of oil from other sources 
is believed to be a factor in preventing 


any decided recovery in values 


15 Medicinal Chemicals—Weighted Price Index. 1926=100. 
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The medicinal chemicals index rose rather sharply from 168.6 to 183.2 


due to advances in alcohol and boric acid. 


15 Botanicals—Weighted Price Index. 1926=100. 
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The botanicals index declined slightly from 284.9 to 283.4. Aloes declined 
rather sharply, but belladonna advanced. 
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Bergamot Oil Easy 

rhe Ita ians were reported selling oil 
bergamot at a lower price on the spot 
market than for future sh‘pment. The 
reason for this was believed to be heavy 
stocks on hand which Italian dealers are 
willing to dispose of at almost any price. 
In this country, the price of the natural 
Italian oil remained at $4.40 to $5.50. 
Supplies were good but demand con- 
tinued to be only fair. When this coun- 
try was cut off from Italian supplies 
during the war, users here began to buy 
artificial bergamot, and dealers say that 
many are still doing so, thus cutting 
down the demand for the natural prod- 
uct The bulk of the 


natural oil has been coming from per- 


orders for the 


fumers, it was said. 


Cedarwood Oil Uncertain 

Cedarwood oil showed no change in 
price during the current trading period, 
the trade 
what to expect concerning future prices 
result of the 


ol production n 


but those ir were uncertain 


as a recent curtailment 


Texas and in the 
southeastern statesol \ irginia, 
North Ala- 


bama. Recent information was received 


in New York indicating that there were 


Carolina, Tennessee and 


no plants operating in Texas and that in 
the southeast out of five major produc- 
ing plants one had burned down and 
only three of the others were in opera- 
tion. It was considered possible that 
this would have no immediate effect on 
the pric e range because cedarwood had 
been in overproduction for some time. 
Demand had not been good and the 
closing of the plants brought about a 
closer alignment of the supply and de- 
mand picture, it was said. Should de- 
more, it was felt 


mand fall off any 


prices might fall with it. Demand in 
the recent past was reported to be far 
under that of the war years when buyers 
were using cedarwood in place of the 
imported oils, such as vetiver and 
patchouli, which they were unable to 


obtain at that time. 


Petitgrain Oil Firm 

There were no reported price changes 
in the $3.25 to $4.30 price range for oil 
petitgrain. Supplies were still arriving 
in good quantity from Paraguay. 

Declared exports of petigrain oi] from 
Paraguay to the United States during 
the first 7 manths of 1947 amounted to 
32,713 kilograms, with a value of $175,- 
141, compared with 57,751 kilograms, 
valued at $345,215 in the like period of 
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LABORATORY TESTED 
CHEMICALS! 


Camphoric Acid, C.P. 
Albumin Tannate 
(Syn. Tanalbin) U.S.P. XI 


Methenamine Anhydromethylenecitrate 
N.N.R. 
(Syn. Helmitol) 


Ethyl Chaulmoograte, U.S.P. XII 
Ethyl Morrhuate, N.N.R. 
Sodium Morrhuate, N.N.R. 


Tannin Formaldehyde 
(Syn. Tannoform) 


Menadione, U.S.P. XIII 


Ask for catalog and ]technical data sheets on our 
ry disinfectants and other industrial 


We also manufacture special products in, large, or 
small quantities for clients upon request. 


FINE ORGANICS, Inc. 

21l1h E. 19th St. New York 3, N. Y. 

GRamercy 5-1030 Cable: MOLCHEM 
Plants at Lodi, N. J. and Black Lick, Pa. 








ALKALOIDS 


GLUCOSIDES---DRUG EXTRACTIVES 


The Recognized Domestic 
Source of Supply Since 1917 


ACONITINE 
AGARICIN 
ARECOLINE 
ASPIDOSPERMINE 
ATROPINE 
BERBERINE 
CHRYSAROBIN 
COLCHICINE 
DIGITALIN 
EPHEDRINE 
ESERINE 
HOMATROPINE 


INLAND ALKALOID CO. 


MANUFACTURING CHEMISTS 
INDIANA U.S.A. 


TIPTON 


HYDRASTINE 
HYOSCINE 
HYOSCYAMINE 
LOBELINE 
OUABAIN 
PICROTOXIN 
PILOCARPINE 
SANGUINARINE 
SPARTEINE 
STROPHANTHIN 
YOHIMBINE 
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FINE MEDICINAL CHEMICALS 


DIIODOHYDROXYQUINOLINE 


N. N. R. 1947 
Amebacide 


CALCIUM LEVULINATE 
DESOXYEPHEDRINE 


Base 
Hydrochloride 


Spot or Contract Delivery 
Prices, Samples on Request 


Plant & Laboratory: Lodi, N. J. 


B. L. LEMKE & CO., INC. 


Manu 7 (ring CAemtis1 
New York 13, N. Y. 


250 West Broadway 




















QUININE SULPHATE 
USP 






Available for immediate ship- 
ment from NEW York stocks 
without government allocation 
or restriction on use. 


R. W. GREEFF & CO., INC. 


10 ROCKEFELLER PLAZA, NEW YORK, N. Y. 
TRIBUNE TOWER, CHICAGO, ILLINOIS 
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1946. Such exports in July 1947 were 
5.250 kilograms valued at $31,430, as 
compared with 6,011 kilograms valued 
at $47,527 in the corresponding month 
of 1946 


Glycerin Firm 
Continued from page 687) 


yance in soap prices, glycerin buyers 
rushed into the market fearing that the 
rising trend in fats and oils would result 
jn an advance in prices. The advance 
having failed to materialize the demand 
in the past week of the period under 
review has slackened off somewhat. 
With refined glycerin prices remain- 
ing stable it is not likely that holders 
will sell much crude at above 20c per 
pound. In fact some pre ducers explain 
that they could not pay 20c and sell 
refined material at current levels. 


Caffeine Up 

Prices for caffeine were advanced 
with crystals going to $4.25 per pound in 
lots of 100 pounds or more; anhydrous, 
$4.50: citrated, $2.75. Winter require- 
ments for citrated material were under 


consideration and distributors of this 
seasonal item indicated a gain in the 
movement from their present stocks. 
Demand for alkaloid existed in a degree 
beyond the ability of all those receiving 
the request to meet on a reasonably 
prompt basis. Second hands in some 
instances were advertising for goods. 


Boric Acid Higher 

Freight rates were recently advanced 
and producers of boric acid raised their 
quotations on less than carlot quanti- 
ties. The increase amounted to from 
$2.20 to $2.50 per ton as to seller. The 
cost of acid in carlot quantities will also 
be higher but will vary according to the 
delivery point. Freight rates prevailing 
prior to July 1, 1946, will be allowed but 
increases in the rate after that date is, 
by contract provisions, for buyers’ 
account. The base price is still at the 
works. The above conditions apply 
equally to borax prices. 


Camphor Steady 

Fall and Winter needs for powdered 
synthetic refined camphor are increas- 
ing. Major distributors are reported 


15 Essential Oils—Weighted Price Index. 1926—100. 
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The essential oils index declined slightly from 117.8 to 115.5. Bois de rose, 
citronella, and geranium oils declined, while lemon oil advanced. 


25 Cosmetic Raw Materials—Unweighted Price Index. 1926—100. 
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1946 1947 


The cosmetic raw materials index advanced moderately from 125.3 to 128.5. 


Alcohol and Japan wax advanced, while lanolin declined. 
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keeping abreast of deliveries and quota- 
tions remain steady at previous levels 
According to reports from abroad, 
the Chinese Government through the 
National 
trusted with the development of For- 


Resources Commission en- 


mosa is making every effort to rehabili- 
tate the 
which prior to the war supplied about 
70 per cent of the world’s requirements 


Island’s camphor industry 


of natural camphor. Currently there is 
no production but an official of the 
Taiwan Camphor Co. is quoted by 
Reuter as stating that half of the com- 
pany’s 1,000 ton stock at the time of 
the Japanese surrender is intact with no 


buyers yet in sight. 


Mexican Vanilla Lower 

Prices on Mexican vanilla beans be- 
came lower during the early part of the 
trading period under review, dropping 
to $10, to $11, per pound for whole 
beans with cuts reaching $8.50 to $9. 
The movement appeared to be based on 
the greater availability of merchandise 
and the rise of more competition than 
had appeared in the market for some 
time past. During late trading, how- 
ever, the market steadied considerably. 

Reports in local circles indicated that 
information concerning the future of 
prices on Bourbon beans indicated an 
advance in price and a revision of the 
classification at the source. A price of 
$16.50 at Madagascar has been pro- 
posed for heads and tails but sellers’ 
ideas are about $17.50. For the second 
classification, being 25 percent first and 
75 percent seconds, $16 has been pro- 
posed. Thirds and ordinaries come 
under the third classification and the 
proposed price is $15. The new classifi- 
cation—the fourth—is for fourths and 
ordinaries and the price suggested is 
$13.50. All prices were per kilo. At this 
writing it was learned that shipment 
prices had been advanced 75c per kilo 
on some beans and as much as $1.50 per 
kilo on others. The average of advances 
was $1 per kilo. The effective date was 
put as of October 15. 


lrish Moss Down 


lhe warehouse stocks of Ir’sh Moss 
were said to be very heavy and the mar- 
ket was lower and distinctly favorable 
for consumer operations. Quotations 
were noted at a range of from 20c to 2lc 
per pound for a prime quality of 
bleached moss. To the large holdings 
of French moss have been added sup- 
plies of domestic origin the sale of which 
has become very difficult now that the 
more desirable French moss has become 
available. 
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EXTANE—VI—T—520,267 
Cook Chemical Co., Kansas City, Mo. 
Ser. Apr. 7, 1947 D. U. Mar. 3, 1947 


FEATHER BATH—I\ A—509,172 
Soil-Off Manufacturing Co., Glendale, Calif 
Ser. Sept. 16, 1946 D. U. July 1, 1946 

FERVEU R—V1I—BC— 516,631 
Parfumerie Lubin, 8. A., Paris, France 
Ser. Jan. 30, 1947 D. U. Apr. 12, 1928 

FINELL—VI—D—516,590 
Victoria Chemical Co., Newark, N. J. 

Ser. Jan. 1947 D. U. Jan. 22, 1947 

FIVE O’CLOCK—VI—B—518,832 
Gourielli, Inc., New York, N. Y. 

Ser. Mar. 11, 1947 D. U. Feb. 15, 1947 

FIZZORAL—VI—k—519,671 
Ralph L. Lenhart, New York, N. Y. 

Ser. Mar. 27, 1947 D. U. Oct. 1, 1946 

FLAMING SK Y—VI—C—521,640 
Dermetics, Inc., New York, N. Y. 

Ser. May 1, 1947 D. U. Nov. 22, 1946 

FLIK-O—1IV—A—508,988 
The Emkay Chemical Co., Elizabeth, N. J 
Ser. Sept. 13, 1946 D. U. Apr. 1, 1946 

FLOWERS SPEAK—VI—BC—509,194 
Biro, Meyne & Biro, Inc., New York, N. ¥ 
Ser. Sept. 17, 1946 D. U. Sept. 10, 1946 

FORGIVE ME—VI—B—510,562 
Avon Products, Inec., New York, N. Y. 
Ser. Oct. 10, 1946 D. U. Aug. 28, 1946 

FORMULA NO. 5—VI—M—4S88,598 
Kenneth W. MacPherson, (Embee Presc. Pharmacy), Har- 
lingen, Tex 
Ser. Sept. 17, 1945 D. U. July 1, 1940 

FORTY THIEVES—VI—B—524,817 
Anatole Robbins, Inc., Los Angeles, Calif. 
Ser. June 25, 1947 D. U. Dec. 16, 1940 

FRATERNITY—VI—B—516, 193 
Irresistible, Inc., New York, N. Y. 

Ser. Jan. 23, 1947 D. U. Dee. 13, 1946 


GAMECOCK— I\ I—515,231 (and des 

Leo Mann, Boston, Mass 

Ser. Jan. 3, 1947 D. U. Nov. 23, 1946 
GAM MOL— VI—T— 520,684 

California Spray-Chemical Corp., Wilmington, Delaware 

Ser. Apr. 15, 1947 D. U. Mar, 20, 1947 
GAVICIDE—VI—T—517,150 

Pacific Guano Company, Berkeley, Calif 

Ser. Feb. 7, 1947 D. U. Sept. 1944 
GENTLEMEN’S 745 AM NICETRIES (and des VI—FI 

497,039 

Harold L Polacheck, New York, N. Y. 

Ser. Feb. 21, 1946 D. U. Jan. 15, 1946 
GERVA—VI—S— 517,033 

Chesda Co., Washington, D. C 

Ser. Feb. 6, 1947 D. U. Jan. 6, 1947 
GINET (and des VI—C— 508,896 

Virginia Demoro (V. Demoro), Riverside, N. Y. 

Ser. Sept. 12, 1946 D. U. August 1946 
GLANCE—VI—A—518,938 

Colgate-Palmolive-Peet Co., Jersey City, N. J 

Ser. Mar. 13, 1947 D. U. Feb. 28, 1947 
GLISSADE—V1—BC—521,761 

S. A. Renaud Paris 1817, France 

Ser. May 2, 1947 D. U. Mar. 18, 1943 
GOLLIWOGG— V I—BC—514,635 

Vigny, Inc., New York, N. Y. 

Ser. Dec. 20, 1946 D. ( March 1922 
GOLLY—IV—M—509,272 

Walter A. Gulden, (Nugel Chemical Co.), Norfolk, Neb 

Ser. Sept. 18, 1946 D. U. Jan. 10, 1945 
GOSSIP—1IV—A—508,603 

Mineral Cleansers Company, New York, N. ¥ 

Ser. Sept. 6, 1946 D. U. May 21, 1941 
GRANDE EPOQU E—VI—B—511,357 

Soc. d’Etudes et d’Expansion de la Parfumerie de Luxe, Paris, 

France 

Ser. Oct. 23, 1946 D. U. Sept. 12, 1946 
GY-COP—V1I—T—520, 159 

Geigy Company, Inc., New York, N. Y. 

Ser. Apr. 4, 1947 D. U. Mar. 24, 1947 
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HAPPY LANDING—VI—ABCH—3517,516 
Parfums Chinon, 8. A. R. L., Montrouge, France 
Ser. Feb. 14, 1947 D. U. Feb. 28, 1946 

HEADY—VI—BC—512,243 
Consolidated Cosmetics, Chicago, Ill 
Ser. Nov. 8, 1946 D. U. Sept. 21, 1942 

HEART TO HEART—VI—B—519,648 
Gourielli, Ine., New York, N. Y. 
Ser. Mar. 27, 1947 D. U. Feb. 15, 1947 

HED-GENE—VI—T—510,644 
Baldwin Pharmacal Co., Newark, N. J 
Ser. Oct. 11, 1946 D. U. Sept. 23, 1946 

HOPE CHEST—VI—BC—516,755 
Avon Products, New York, N. Y. 

Ser. Feb. 1, 1947 D. U. Jan. 20, 1947 

HOPSCOTCH— V I—C—5 12,336 
Lehn & Fink Products Corp., Bloomfield, N. J 
Ser. Nov. 9, 1946 D. U. Oct. 8, 1946 

HYANILID—VI—T—523,152 
Wright & Lawrence Labs., Inc., Chicago, II! 
Ser. May 27, 1947 D. U. Oct. 3, 1946 


ICEGLO—IV—I—505,767 

Noxzema Chemical Co., Baltimore, Md 

Ser. July 17, 1946 D. U. October 1932 
I NO-U NO—IVV—A—511,822 

Lee k. Logan, Edgemont, 8S. Dak. 

Ser. Oct. 31, 1946 D. U. Aug. 13, 1946 
INDELIUM—VI—CEH—514,484 

David J. Maxin, Chicago, IIL. 

Ser. Dec. 18, 1946 D. U. Aug. 1, 1945 
INDIAN PENNY—VI—CE—513,048 

Barbara Gould, Inc., New York, N. Y 

Ser. Nov. 22, 1946 D. U. Sept. 27, 1946 
IN-SEC-TOL—V |—T—5?24,564 

J. W. Quinn Drug Company, Greenwood, Miss 

Ser. June 20, 1947, DU April 1919 
INSEPARABLE—VI—ABCDEH—508, 183 

Roberto Alonso Planas, Havana, Cuba 

Ser. Aug. 28, 1946 D. U. 1944 
INTELLIGENCE—V |—B—516,306 

Parfumerie Violet, 8S. A., Paris, France 

Ser. Jan. 24, 1945 D. U. May 11, 1945 
IN THE PINK—VI—AB—512,678 

Lehn & Fink Products Corp., Bloomfield, N. J 

Ser. Nov. 15, 1946 D. U. Nov. 9, 1945 
ISAAC’S SATISFACTION—VI—T—508,732 

Freddie Hayes Isaacs (Mark Isaacs & Co.), Jacksonvi 

Ser. Sept. 9, 1946 D. U. 1923 
IVY—VI—H—519,7}4 

Jodoin’s Ivy Products, Vacaville, Calif 

Ser. Mar. 28, 1947 D. U. 1904 


KENEK—VI—G—523,721 
Vincent N. Nicosia, Houston, Texas 
Ser. June 6, 1947 D. U. Mar. 25, 1947 
KON K—V1—H—509,689 
Bell & Hudgins Chemical Co., New York, N. ¥ 
Ser. Sept. 25, 1946 D. U. May 20, 1946 


LAM O—VI—C—5I18,373 
Tailby-Nason Company, Cambridge, Mass 
Ser. Mar. 1, 1947, D. U. Feb. 1, 1940 
LEARPENTELLY (and des. VI—K—522,001 
Mariano Marchetti, Roseville, Mich. 
Ser. Apr. 17, 1947 D | Feb 10, 1946 
LE SOULIER DE BALLERINE—VI—ABCHS—512,897 
Coty, Ine., New York, N. Y 
Ser. Nov. 20, 1946 D. U. Nov. 14, 1946 
LEONID DE LESCINSKIS—VI—B— 504,912 
Leonid de Lescinskis, New York, N. ¥ 
Ser. July 1, 1946 D. U. 1940 
Reg. 432,321 Aug. 26, 1947 
LEXONE—VI—T—520,936 
i. I. du Pont de Nemours and Co., Wilmington, Del. 
Ser. Apr. 18, 1947 D. U. Feb. 5, 1947 
LIBAIN—V1I—H—513,022 
B. L. & M. Laboratories, Inc., Morgantown, W. Va 
Ser. Nov. 22, 1946 D. U. July 15, 1946 
LIPAN—VI—M—515,337 
Spirt & Co., Inc., Waterbury, Conn. 
Ser. Jan. 6, 1947 D. U. Nov. 1, 1946 
LIZ MAE—VI—H—520,154 
Lizzie Mae Early, Washington, D. C. 
Ser. Apr. 4, 1947 D. U. Oct. 7, 1944 
LOURNAY—VI—C—52?2,201 
Colgate-Palmolive-Peet Comp., Jersey City, N. J 
Ser. May 10, 1947 D. U. Apr. 23, 1947 
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LOVE IN BLOOM—VI—B—515,049 OCTA-KLOR—V1I—T— 520,812 
Helena Rubenstein, Inc., New York, N. ¥ Julius Hyman & Co. Denver, Colo 
S Dec. 30, 1946 D. U. Nov. 26, 1946 Ser. Apr. 16, 1947 D. U. Mar. 15, 1947 
LOVE LACI VI—B—507,217 OLIVER GOLDSMITH—VI—T—508,216 
Quality Products Co., Inc., New York, N. ¥ Oliver Goldsmit! Oliver Goldsmith Exterminating Co 
s Aug. 10, 1946 D U. May 8, 1946 Waco, T 
LURAVEI V1—H—523,678 Ser. Aug. 29. 1946 D. U. July 10. 1946 
J h A. Femiano, (Farr Products), Trenton, N. J ON LEAVI VI—B—500,962 
“ June 6, 1947 D. | Mar 26, 1947 Kav Daur lt Chicago Il} 
Ser. Apr. 26, 1946 D. U. Jan. 10, 1942 
MCP—VI—T—A5I18,771 ORBISCIDE—V1I—T—524,411 
Mill Creek Products, Kansas City, Mo Orbis Produ ( ». New York. N. } 
- Mar. 10, 1947 D. U. May 29, 1945 Ser. Jur 8, 1947 D. U. Nov. 25, 1946 
MI l\ { M— 498,299 ORGEULI VI—B 12.271 
NI ind Laboratories, Dubuque, Lowa Lucien La gy It Chicago, | 
s Mar. 15, 1946 D. | Mar. 15, 1946 Ser. No 8, 1946 D. | { 10, 1946 
MAMZELI IV—M—513,018 ORMONT—VI—CDHK1 511,104 
( eb Bass (Sapo Elixir Chemical Co.), St. Louis, Mo Ormont Drug & Cl Co., li Long Island Cit N.Y 
~ Nov. 22, 1946 D. U. May 1, 1945 Ser, O S 1946 D1 O30 
MAQUILLAGI VI—ABCH—512.896 ORTHENI VI—T LS, 750 
( Ine New York, N. ¥ Calito Sp Cy ( » Wilming ! DD 
Ser. Nov. 20, 1946 D. U. Nov. 14, 1946 Ser. Mar. 10, 1947 D. U. Feb. 7, 1947 
VMARRAKECH—VI—B—510,961 
Lancome, S. A., Paris, Franes PADDY—VI—BC—511.757 
s Oct. 16, 1946 D. I July 27, 1942 Parfums Verche Parfums Jerom S. A. R. L. Pa ran 
MAZE-lI ind des VI—M—497,712 Ser. Oct. 30, 1946 D. U. Mar. 21, 1945 
seph A. Haddad (Dewike Lab l lo, Ohio PAN PEACH SPRAY—VIL—1 925,052 
Ser. Mar. 6, 1946 D. U. Oct. 1945 Woolfolk Che Wor Ltd., Fort Va G 
MELTONIAN—I\ M—507,989 S June 27, 1947 D. U. May 1932 
Meltonian, Ek. Brown & Son, Ltd., London nglan PARFORCI VI—k¢ 508,259 
Ser. Aug. 24, 1946 D. U. 1940 Biro, Meyne & B ly New York, N. \ 
MENAGEN—VI—M—507,748 Ser. Aug. 30, 1946 D. U. Aug. 8, 1946 
Parke Davis & Company, Detroit Mict PATHI riot | VI BC S08, 260 
Ser. Aug. 21, 1946 D. U. July 19, 1946 Biro, Mevne & Bu Inc., New York, N. ¥ 
MERALI Z VI H 521,179 sel Aug. 30 1916 D. I Aug. S. 1946 
Maria B. Diaz, New York, N. ¥ PED-EASI VI—1 02,209 
se Apr. 23, 1947 D. U. Jan. 15, 1947 Harry L. Goldwag (Pe d-Ease Labs New York, N. ¥ 
MERCU RIBEN—VI—K—514,700 Ser. May 16, 1947 D. U. April 1935 
Perry A. Foote, Gainesville, Fla PENCO—VI—1T 191,428 
Ser. Dec. 23, 1946 D. U. Apr. 16, 1946 Che Penn. Salt Mfg. Co., Philadelphia, Pa 
MERIDEX—VI—H—525,686 Ser. Nov. 10. 1945 D. U. Mar. 19. 1945 
: Roval Pharmacal Corp., Brooklyn, N. PENPHENI VI I 521,402 
: Ser. July 2, 1947 D. U. Apr. 23, 1947 rhe Penn. Salt Mfg. Co., Philadelphia, Pa 
MERRIMENT—VI—CI 512,044 Ser. Apr. 26, 1947 D. U. Mar. 25, 1947 
Avon Products, Inc., New York, N. PERCLOGNI VI—B—521 642 
Ser. Nov. 5, 1946 D. U. Oct. 17, 1946 Dermetics, lr New York, N. ¥ 
MODEI IV—M—514.488 Ser. May 1, 1947 D. U. Jan. 29, 1947 
Frederi H Penn Catolite Company Dallas, Tex PER-DI “CO Vl iN 925, 102 
Ser. Dec. 18, 1946 D. U. June 3, 1946 Per-De-Co Limited, Farnham, England 
MODEL’S RED—VI—C—510,315 Ser. June 28, 1947 D. U. 1942 
Gibbs & Company, Chicago, Il PHYLLETS— V 1—-K—508,235 
Ser. Oct. 5, 1946 D. U. Apr. 10, 1941 National Agrol Co., Washington, D. C 
MON FAIBLI VI—BC—520.015 Ser. Aug. 29, 1946 D. U. July 16, 1946 
Fernand Capelle, Seine, France PHYSICIANS AND SI RGEONS’ L\ 4 506,48 1 
Ser. Apr. 2, 1947 D. U. Feb. 13, 1926 John W.. Steube (The Physicians Supply Co.), Cincinnati, Ohio 
MONCLAIR—V1I—BCH—524.,371 Ser. July 29, 1946 D. U. 1885 (Under 10-yr. proviso 
Leon Bellon, Garches, France PING VI r 918,303 
Ser June 1S, 1947 D | s« pt 29. 1945 Meke sson & R »bbins, Im Ne \“ York N \ 
MOONSTRUCK—VI—ClI 522,213 Ser. Feb. 28, 1947 D. U. Feb. 26, 1947 
Barbara Gould, Inc., New York, N. ¥ PINK MIST—VI—I 511,532 
Ser. May 10, 1947 D. I Apr. 28 1947 Elizabeth Arden Sales Corp., New York. N. ¥ 
Ser. Oct. 26, 1946 D. U. Oct. 8, 1946 
N L—VI—T—517,746 PIPE DREAM—VI—1I1—510,995 
Andrew Apiros, Hot Springs, Ark Avon Products, lr New York, N. ¥ 
Ser. Feb. 18, 1947 D. U. Nov. 15, 1946 Ser. Oct. 17, 1946 D. U. Oct. 3, 1946 
NEO GERMOLYPTUS—VI—T—5414,485 PRAIRIE FIRI VI—C—513,721 
Midland Labs., Dubuque, lowa Dermatics, In New Yor N. ¥ 
Ser. Dec. 18, 1946 D. U. Apr. 12, 1938 Ser. Dec. 5. 1946 D. U. Nov. 5, 1945 
ee AN ad, M : a o. | _ PREDICTION—V1—B—514,201 
! amet pemnn il ompany, sarane A\Ansa Richard Hudnut, New York. N. \ 
Ser. Feb. 3, 1947 D. U. January 1935 S D 13. 1946 D. U. Nov. 22. 1944 
NOBLESSI VI—ABC—523.915 wer = Se : OV. a6 , 
Jerome | May, Asbury Park N J PRIORITY Vi BC 5923 10S 
Ser. June 10. 1947 D. U. Nov. 21. 1939 Les Parfums de Dana, Ine., New York, N. ¥ 
NORTH SHORE—VI—B—520.228 Ser. May 28, 1947 D. U. May 1, 1947 
The N. Y. Grande Maison de Blane Corp., New York, N. ¥ PROFILI Vl BC 922,324 
Ser. Apr. 5, 1947 D. U. Jan. 20, 1947 Elizabeth Arden Sales Corp., New York, N. 
NOTT’S (and des VI—T—510,389 Ser. May 13, 1947 D. U. Apr. 15, 1945 
Robert H. Harkins (Nott Mfg. Co.), Mt. Vernon, N. PUNCH ’N JUDY—VI—K—3507.669 
Ser. Oct. 7, 1946 D. U. Apr. 11, 1946 Albert Bassell. Inc.. Arsdlev. N. ¥ 
NOW Vi BCI 519,570 Ser. Aug. 20, 1946 D. I Aug. 16, 1945 
Consolidated Cosmetics, Chicago, II PYROCIDEF MULTICIDE (and des Vi—Il 922,975 
Ser. Mar. 26, 1947 D. U. Mar. 14, 1947 McLaughlin Gormley King Co., Minneapolis, Minn 
NUIT DES ROIS—VI—BCH—3513,318 Ser. May 24, 1947 D. U. Apr. 17, 1947 
Juliette Adolphine De Ray, Neuilly-Sur-Seine, Fran¢ 
Ser. Nov. 27, 1946 D. U. Mar. 25, 1943 Q D-—VI—T— 523,020 
NUSHAVE—VI—1—501.669 John Powell & Co., Inc., New York, N. ¥ 
The Andrew Jergens Co., Cincinnati, Ohio Ser. May 26, 1947 D. I Mar. 31, 1947 
Ser. May 8, 1946 D. U. Apr. 3, 1946 QUENSO—VI—K—514,429 
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The Quenso Co., Inc., New York, N. Y. 
Ser. Dec. 17, 1946 D. U. Oct. 1, 1942 


R. P. N. (and des. VI—T—515,894 

R. P. Nixon, Deport, Tex. 

Ser. Jan. 17, 1947 D. U. December 1946 
RAMSHEAD—VI—H—512,020 


Rodney S. Rose (Lanolin Co. of America), Los Angeles, Calif. 


Ser. Nov. 4, 1946 D. U. Oct. 23, 1946 
RANCH BRANDS—VI—I—509,115 

M. C. Wentz (M. C. Wentz Co.), Pasadena, Calif. 

Ser. Sept. 14, 1946 D. U. Aug. 26, 1946 
RAPIER—VI—C—517,770 

Botany Worsted Mills, Passaic, N. J. 

Ser. Feb. 19, 1947 D. U. Feb. 3, 1947 
RAPITOX—VI—T—514,035 

Hercules Powder Company, Wilmington, Del. 

Ser. Dec. 11, 1946 D. U. Nov. 8, 1946 
RECEPTION—VI—C—512,045 

Avon Products, Inc., New York, N. Y. 

Ser. Nov. 5, 1946 D. U. Oct. 21, 1946 
RED TAG—VI—CE—511,260 

Avon Products, Inc., New York, N. Y. 

Ser. Oct. 22, 1946 D. U. Oct. 3, 1946 
RELAX-O—VI—G—514,849 

Relax-O Co., Chicago, IIl. 

Ser. Dec. 26, 1946 D. U. Nov. 18, 1946 
RONSARD MEXICALI—VI—B—497,241 

Julius Guckenheimer (Ronsard Perfumers), New York, N. Y. 

Ser. Feb. 26, 1946 D. U. May 1945 
RONSARD VIEUX PARIS—VI—B—497,242 


Julius Guckenheimer, (Ronsard Perfumers), New York, N. Y. 


Ser. Feb. 26, 1946 D. U. May 1945 
ROSY MORN—VI—CE—507,092 

Avon Products, New York, N. Y. 

Ser. Aug. 9, 1946 D. U. July 1940 
RUTAMEN—VI—M—519,414 

Frank Parlatore, Long Island City, N. Y. 

Ser. Mar. 21, 1947 D. U. July 15, 1946 


SA-SO-MA—VI—K—522,342 


John P. Douglas (The Douglas Mfg. Co.), Washington, D. C. 


Ser. May 13, 1947 D. U. April 1940 
SABANE—VI—T—519,790 

Woolfolk Chemical Works, Ltd., Fort Valley, Ga. 

Ser. Mar. 28, 1947 D. U. Oct. 1946 
SACRIFICE—VI—B—516,191 

Irresistible, Ine., New York, N. 8 

Ser. Jan. 23, 1947 D. U. Dee. 13, 1946 
SALACOL —VI—M—8512,571 

Blue Pidge Labs., Clemson, 8. C. 

Ser. Nov. 14, 1946 D. U. Sept. 17, 1946 
SAN PHENO—VI—M—520,702 

Huntington Laboratories, Inc., Huntington, Ind. 

Ser. Apr. 15, 1947 D. U. Dee. 15, 1931 
SASSAFROI—VI—CK—515,694 

Fritzsche Brothers, Inc., New York, N. Y. 

Ser. July 16, 1946 D. U. July 1, 1946 
SED—VI—C—523,865 

Sed, Inc., St. Louis, Mo. 

Ser. June 11, 1947 D. U. Apr. 8, 1947 
SEDUIRE—VI—C—521,770 

Union Products Co , Cherry Valley, III. 

Ser. May 2, 1947 D! U. Mar. 1, 1947 
SELENE—1V—C— 502,340 

Theodore Spector, Philadelphia, Pa. 

Ser. May 17, 1946 D. U. May 15, 1946 
SIR BARTONS—VI—I1—499,733 (and des. 

Sir Barton’s Inc., Brooklyn, N. Y. 

Ser. Apr. 5, 1946 D. U. Jan. 15, 1946 

Reg. 432,728 Sept. 9, 1947 
SIRENA—VI—H—511,234 

Noramex Company, New York, N. Y. 

Ser. Oct. 21, 1946 D. U. Aug. 20, 1946 
SOCAL—VI—-M—5I18,790 

Standard Oil Company of Calif., Wilmington, Del. 

Ser. Mar. 10, 1947 D. U. November 1934 
SPUMOL—VI—A—511,233 

Noramex Company, New York, N. Y. 

Ser. Oct. 21, 1946 D. U. Aug. 20, 1946 
SQUEEK—IV—M—491,471 

Finger Lakes Chemical Co., Ithaca and Etna, N. Y. 

Ser. Nov. 13, 1945 D. U. June 29, 1940 
STANOLIND—VI—T—525, 128 

Standard Oil Company, Whiting, Ind. 

Ser. June 28, 1947 D. U. Nov. 19, 1936 
STAR OF INDIA—VI—B—511,582 

Gloria Vanderbilt Corp., New York, N. Y. 

Ser. Oct. 26, 1946 D. U. Oct. 23, 1946 
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STAT—VI—M—514,453 
James T. Weeks (Weeks Labs. , Jackson, Miss 
Ser. Dec. 17, 1947 D. U. Oct. 1946 
STEROX—VI—T—520,760 
Monsanto Chemical Company, St. Louis, Mo. 
Ser. Apr. 15, 1947 D. U. Feb. 24, 1947 
SUE PREE—VI—ABCDHI—472, 128 
Superior Products Company (S-P Labs.), Dallas, Tex. 
Ser. July 11, 1944 D. U. May 30, 1928 
SUMMER ROSE—VI—CE—420,537 
Avon Products, Ine., New York, N. Y. 
Ser. Apr. 10, 1947 D. U. Mar. 27, 1947 
SUR DEUX NOTES—VI—BC—521,760 
S. A. Renaud Paris 1817, Seine, France 
Ser. May 2, 1947 D. U. Nov. 26, 1940 
SWANK Y—VI—T—497,975 
Harry Shapiro (Chemical Specialties Co.), New York, N. 
Ser. Mar. 9, 1946 D. U. May 1934 
SYMPATH Y—VI—BC— 508,261 
Biro, Meynes & Biro, Inc., New York, N. Y. 
Ser. Aug. 30, 1946 D. U. Aug. 8, 1946 
SYNTACLO—VI—M-—518,361 
The E. L. Patch Company, Stoneham, Mass. 
Ser. Mar. 1, 1947 D. U. Sept. 1946 


T-S-O—VI—M—522,004 

Alex N. Macks (Tri-State Chemical Co.), Buffalo, N. Y. 

Ser. May 7, 1947 D. U. Jan. 30, 1947 
TACT—VI—ABCDHI—3517,194 

J. G. Morris, (The Morris System Labs.), Omaha, Nebr 
Ser. Feb. 8, 1947 D. U. Dec. 1, 1946 
“AL-CAMP—IV—A—3514, 145 

Tal-Camp Soap Company, Lafayette, La 

Ser. Dec. 12, 1946 D. U. Oct. 1, 1946 
“AMBOR—VI—ABC—523,916 

Jerome F. May, Asbury Park, N. J. 

Ser. June 10, 1947 D. U. Nov. 21, 1939 
TENDRE ESPOIR—VI—B—506, 100 

Jean d’Hennery, Inc., New York, N. Y. 

Ser. July 23, 1946 D. U. May 8, 1946 
TENSITE—VI—T—515,022 

Cenol Company, Chicago, Ill. 

Ser. Dec. 30, 1946 D. U. Dec. 2, 1946 
THREE TO MAKE READY—VI—C—512,695 

Pond’s Extract Company, New York, N. Y. 

Ser. Nov. 15, 1946 D. U. Oct. 18, 1946 
“TIMELY ESSENCE”—VI—B—514,879 

Lou Appleton, New York, N. Y. 

Ser. Dec. 27, 1946 D. U. Dec. 17, 1946 
TIPSY—VI—B—3519,649 

Gourielli, Inc., New York, N. Y. 

Ser. Mar. 27, 1947 D. U. Feb. 15, 1947 
TOAST—VI—BC—511,758 

Parfums Verchere (Parfums Jerome), 8. A. R. L., Paris, France 

Ser. Oct. 30, 1946 D. U. Mar. 20, 1945 
TRES BIEN—VI—ABCEHK—519,095 

Roger Thirion & Cie, Paris, France 

Ser. Mar. 15, 1947 D. U. Nov. 29, 1943 
TRES FRANCAIS—VI—BC—509,208 

Germaine Rene Duval, (Parfums Volnay), Suresnes, France 

Ser. Sept. 17, 1946 D. U. May 1937 
TROPICAL MAGIC—VI—B—513,081 

The J. R. Watkins Co., Winona, Minn. 

Ser. Nov. 22, 1946 D. U. Mar. 3, 1926 
TRYDECYL—VI—T—518,362 

The E. L. Patch Company, Stonheam, Mass 

Ser. Mar. 1, 1947 D. U. June 1946 
TSUNAMI—VI—BCI—512,822 

De Marguerie, Inc., New York, N. Y 

Ser. Nov. 19, 1946 D. U. Mar. 20, 1946 
TUMULTES—VI—B—515,313 

Etablissements Rigaud, Inc., New York, N. 

Ser. Jan. 6, 1947 D. U. Dec. 31, 1946 
TYOL—VI—M—514,487 

Frederic H. Penn, (Catolite Company), Dallas, Tex 

Ser. Dec. 18, 1946 D. U. Sept. 10, 1946 
TYPSEY—VI—B—519,647 

Gourielli, Inc., New York, N. Y. 

Ser. Mar. 27, 1947 D. U. Feb. 15, 1947 


— 


_ 


UNDENATE—VI—T—525,257 — 
Albert Seiler, (Ermah Drug Co.), New York, N. Y. 
Ser. June 30, 1947 D. U. March 1947 


VAL-COL (and des.)—VI—H—522,796 
Frances Bleach Mike, Newark, N. J 
Ser. May 22, 1946 D. U. Nov.’7, 1946 

VANCIDE—VI—T—522,505 
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R. 1 Vanderbilt, Co., Inc., New York, N. : A 

Ser. May 16, 1947 D. U. May 1, 1947 
VAQU ERO—VI—I—509,116 

M. C. Wentz (M. C. Wentz Co.), Pasadena, Calif 

Ser. Sept. 14, 1946 D. U. Aug. 26, 1946 
VELSICOL 1068 (and des VI—T—518,574 

Vel | Corporation, Chicago, Ill 

Ser. Mar. 5, 1947 D. U. Feb. 11, 1947 
VERDOL—V I—T—525, 130 

Standard Oil Company, Whiting, Ind. 

Ser. June 28, 1947 D. U. Feb. 9, 1929 
VERI-FIDE (and des VI—HKM—519,557 

Edward Ackerman, Hewlett, Long Island, N. Y 

Ser. Mar. 26, 1947 D. U. 1941 
VERSA-TOL—V I—T—524,440 

Andrew Wilson, Inc., Springfield, N. J 

Ser. June 19, 1947 D. U. Jan. 1947 
VITALONG—VI—BCE—516,270 

Andre Goldfard, Paris, France 

Ser. Jan. 24, 1947 D. U. July 25, 1946 
VITRESAN—VI—T—522, 564 

Economics Laboratory, Inc., St. Paul, Minn 

Ser. May 17, 1947 D. U. Aug. 1, 1946 
VOICE-O-SCOPE—VI—C—514,039 

Richard Hudnut, New York, N. Y. 

Ser. Dec. 11, 1946 D. U. Nov. 21, 1946 
VOLONTIERS—VI—BC—521,021 

Raphael Lopez, Paris, France 

Ser. Apr. 29, 1947 D. U. Mar. 15, 1946 
VOTOL—VI—T—524,840 

Waltham Chemical Co., Waltham, Mass. 

Ser. June 25, 1947 D. U. June 5, 1947 


WALDORF INSTANT—IV—A-—506,320 


Sydney R. Jacobs, (General Products), Chicago, IIl. 


Ser. July 26, 1946 D. U. Dec. 7, 1945 
Reg. 432,327 Aug. 26, 1947 
WALL STREET—VI—B—514,220 
Michel Pasquier, New York, N. Y 
Ser. Dec. 13, 1946 D. U. Aug. 1939 
WAYFARER—VI—BC—518,916 
Olive Smith, Chicago, Il. 
Ser. Mar. 12, 1947 D. U. Mar. 3, 1947 


WHEN KNIGHTS WERE BOLD—IV—I—512,738 


Gourielli, Inc., New York, N. Y. 

Ser. Nov. 16, 1946 D. U. Apr. 5, 1945 
WHISK—IV—A—520,915 

Whisk Co. of New York, Inc., New York, N. ; A 

Ser. Apr. 17, 1947 D. U. July 1, 1928 
WHISK—IV—A—508,019 

The Bay Chemical Co., Inc., Bay City, Mich. 

Ser. Aug. 26, 1946 D. U. July 2, 1946 
WHITE LIE—VI—B—521,694 


Joseph W. Simoneau, (J. W. Simoneau & Sons & White Mt 


Parfumers), Nashua, N. H. 
Ser. May 1, 1947 D. U. Apr. 2, 1947 
WISH CHEST—VI—BC—516,756 
Avon Products, Ine., New York, N. Y. 
Ser. Feb. 1, 1947 D. U. Jan. 20, 1947 


and des.) 





The Trade-Marks listed here are daled September 
through October 14, 1947, inclusive. 
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NO. 71—VI—BC—513,289 
Biro, Meyne & Biro, Inc., New York, N. Y. 
Ser. Nov. 27, 1946 D. U. Nov. 6, 1946 

NO. 72—VI—BC—-513,290 
Biro, Meyne & Biro, Inc., New York, N. Y. 
Ser. Nov. 27, 1946 D. U. Nov. 6, 1946 

NO. 73—VI—BC—513,291 
Biro, Meyne & Biro, Inc., New York, N. Y. 
Ser. Nov. 27, 1946 D. U. Nov. 6, 1946 

NO. 74—VI—BC—513,292 
Biro, Meyne & Biro, Inc., New York, N. Y. 
Ser. Nov. 27, 1946 D. U. Nov. 6, 1946 

NO. 75—VI—BC—513,293 
Biro, Meyne & Biro, Inc., New York, N. Y. 
Ser. Nov. 27, 1946 D. U. Nov. 6, 1946 


AGELESS—VI—CH—524,594 
Dermetics, Inc., New York, N. Y. 
Ser. June 21, 1947 D. U. May!20, 1947 
ALECO—IV—M—510,244 
A. L. Engelhardt Company, Los Angeles, Calif. 
Ser, Oct. 4, 1946 D. U. Sept. 26, 1945 
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ANSER—IV—M—522,244 

Clorox Company, Oakland, Calif. 

Ser. May 12, 1947 D. U. May 23, 1946 
ALAMASK—VI—T—511,733 

E. I. Du Pont de Nemours and Company, Wilmington, Del. 

Ser. Oct. 30, 1946 D. U. Aug. 30, 1946 
ARWITE—IV—A—517,446 

Affiliated Retailers, Inc., New York, N. Y. 

Ser. Feb. 14, 1947 D. U. Sept. 15, 1946 
AWARD—IV—I—522,438 

Colgate-Palmolive-Peet Company, Jersey City, N. J. 

Ser. May 15, 1947 D. U. May 10, 1947 


BALAIZA—VI—B—512,270 

Lucien Lelong, Inc., Chicago, Ill 

Ser. Nov 8, 1946 D. | Mar Ll, 1946 
BB LAN-O-LAY—VI—H—516,814 

Hal Collins Company, Dallas, Texas 

Ser. Feb. 3, 1947 D. U. Aug. 19, 1946 
BERICB—VI—C—525,849 

House of Berice, New York, N Y 

Ser. July 3, 1947 D. U. Aug. 6, 1946 


CIN DERELLA—IV—M—522,075 
Cameo, Inc., Toledo, Ohio 
Ser. May 8, 1947 D. U. Apr. 11, 1947 
COPY-PLUS—IV—A—518,662 
Copy-Plus, Inc., Milwaukee, Wis 
Ser. Mar. 7, 1947 D. U. Jan. 22, 1947 
CROSS COUNTRY—IV—AI—510, 186 
Mark Cross Company, New York, N. Y. 
Ser. Oct. 3, 1946 D. U. January 1946 
CULICIDE—VI—T—512,348 
Socony-Vacuum Oil Company, Inc., New York, N. Y. 
Ser. Nov. 9, 1946 D. U Apr. 4, 1945 


DAWAMESK—VI—BC—505,823 
Guerlain, Ine., New York, N. Y. 
Ser. July 18, 1946 D. U. July 10, 1946 
DEB BLUSH—VI—CM—521,639 
Dermetics, Ine > New Yurk, N . if 
Ser. May 1, 1947 D. U. Nov. 22, 1946 
DEEP IN CLOVER—VI—BC—519,309 
Avon Products, Ine., New York, N. Y. 
Ser. Mar. 20, 1947 D. U. Feb. 14, 1947 
DERMAID—VI—T—511,513 
Robert S. Sutton (The Vivian Co.), San Antonio, Tex. 
Ser. Oct. 25, 1946 D. U. Aug. 16, 1946 
DISTRACTING—VI—BCEH—520,093 
Consolidated Cosmetics, Chicago, Ill 
Ser. Apr. 3, 1947 D. U. Mar. 14, 1947 


ELAIN TIBET—VI—M—502,282 
Florasynth Laboratories, Ine., New York, N. . & 
Ser. May 17, 1946 D. U. December 1944 
Reg. 433,146 Sept. 23, 1947 

ENNOBLIDE—V I—M—526,210 
Esrolko Ineorp., New York, N. Y. 

Ser. July 4, 1947 D. U. Sept. 1946 

ESPOIR—IV—A—519,434 
Antoine de Paris, Ine., New York, N. Y. 
Ser. Mar. 22, 1947 D. U. Mar. 12, 1947 

EUGOL—VI1—H—465, 539 
William T. Logue, Cumberland, Md. 
Ser. Dec. 6, 1943 D. U. Sept. 27, 1927 

EUPHORIE—VI—BC—519,278 
Elizabeth Le Me rdy, Vincennes, France 
Ser. Mar. 19, 1947 D. U. Nov. 12, 1941 

EXTRA DRY—VI—D—s89,728 
Ever-Dry Corp., Los Angeles, Calif. 

Ser. Oct. 10, 1945 D. U. Nov. 17, 1941 
Reg. 433,529 Oct. 14, 1947 


FLIT—VI—T—512,719 

Stanco Ine . New York, N. # 

Ser. Nov. 15, 1946 D. U. Mar, 28, 1946 
FORMULA 51-X—VI—H—519,462 

Joseph Cianfarini (Associated Labs.), Rodeo, Calif. 

Ser. Mar. 24, 1947 D. U. Jan. 15, 1947 
FRAGRANCE FOUNTAINE—VI—BC—3508,263 

Biro, Meyne & Biro, Inc., New York, N. Y. 

Ser. Aug. 30, 1946 D. U. Aug. 8, 1946 


GAMBLE’S SCIENTIFIC—VI—BCH—8520,780 
Elsie Gamble, Montclair, N. Y. 
Ser. Apr. 1, 1947 D. U. May 1, 1929 
Reg. 433,279 Sept. 30, 1947 
Continued on page 708) 
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MMON 
SCENTS: 


Charles Luckman, as head of the President's Food 
Control Committee, is a tribute to the. Toilet Goods 
Industry. And a definite denial that all Truman's 
plans wind up “no soap.” 

e 


The job will have more interference than Sid Luck 
man ever got while playing quarterback fer Columbia 
And even tougher oppositicn 


Unfortunately, “voluntary,” to too many people, 
means prescribing a sacrifice for the other fel’er. One 
gentleman whom we used to regard as a friend thinks 
rationing means doing without the things he can't 
afford to buy in the first place 

o 

Without prejudice to the merit of the President's 
intentions or Mr. Luckman’s willingness, it seems to us 
that voluntary rationing as a substitute for price con 
trol is just about as effective as hcmicide for birth 
control 

a 

Reminds us of a client we never got. New in the 
business, he protested wlten infcrmed that containers 
are the most expensive part of lipsticks. When, kid- 
dingly, we told him we cculd make lipsticks without 
containers, he beamed. We recommended a pair of 
gloves with each lipstick 

e 

The nation may accept meatless Tuesday and wheat 
less Thursday but never heatless Saturday nites. At 
least that wou!d seem to be the reasoning of the liquor 


industry 
. 


Unromantic as it might seem, the effort to provide 
more eggs for war-torn Europe is a greater strain on the 
chicken than the consurrer. Or, more briefly, the 
chicken continues to get it in the end 


Voluntary rationing has only one weakness. While 
each of us is urged to do his part, there's always one 
cynic who'd rather do you instead 


At last we know why the Cosmetic field considers 
itself related to several industries. You've gotta be 


somebody's relative to get into it 


KELTON 


Cosmetic Company 
230 West 17th Street 
New York 11, N. Y. 


Private Label Manufacturers Exclusively 
Covered by Product Liability Insurance 


763 So. Los Angeles Street 
Los Angeles 14, Calif 
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Fluorine and Teeth 


Continued from page 613 


from Lake Michigan will show: (a) About six times as 
many children showing no dental caries expericnce 
caries-free), (b) about a 60 per cent lower dental caries 
experience rate, (c) about a 70 per cent reduction in 
Bodecker’s caries index, (d) almost a 75 per cent de- 
crease in first permanent molar loss, and (e) approx- 
imately 95 per cent less caries on the proximal surfaces 
of the four upper incisons. 

A note of caution to temper the over-enthusiastic has 
been voiced by Boyd and Cheyne.** They stressed that 
there is no need to conclude from studies thus far re- 
ported that teeth undergo decay primarily because of 
the inadequacy of fluoride ingestion, or because of lack 
of fuorine in the structure of the tooth. 

Should the fluorination of public water supplies 
work out as is hoped, it has been estimated that only 
two-thirds of the population to whom such supplies 
would be available would be benefited. For the othe: 
one-third, the topical application of fluoride would 
probably supply an effective substitute? There is a 
erowing volume of evidence, most of it obtained 
under well-controlled conditions, that the application 
of various fluoride solutions to children’s teeth at suit- 
able intervals results in marked reductions in the occur- 
rence of dental caries. Toxicological studies*® on such 
direct fluoride applications indicate that there is no 
systemic absorption when the compound is properly 
used, 

Bibby,*° an authority in this phase of caries-preven- 
tion, has recently pointed out that when sodium 
fluoride is applied several times a year to tooth surfaces 
which have been cleaned, there is a reduction in decay 
of from one-third to one-half. Increasing evidence 
shows that fluoride applications are most effective when 
applied to the surfaces of newly-erupted teeth. There 
are indications that some sort of frictional contact with 
the tooth surface may improve some benefits. Incor- 
porating fluorides in cleansing mixtures confers some 
benefits, but better results are obtained if the applica- 
tions are made after a thorough prophylaxis. 

The number of applications, the most effective con- 
centration of fluoride, and the duration of protective 
effect require further study.“ The work of Jordan and 
his associates*? appears to indicate that maximum re- 
sults from the topical application of a 2 per cent so- 
dium fluoride are obtained with four or more, but fewer 
than eight treatments. As noted by the Council on 
Dental Therapeutics,* although the optimum concen- 
tration of fluorine is not known, most of the available 
evidence is associated with multiple application of 2 pet 
cent aqueous sodium fluoride solutions preceded by oral 
prophylaxis. 

A much higher proportion of sodium fluoride was 
used by the Russian worker, Lukomski,** in his studies 
of 188 school children. In this work, the right molars 
were treated for one to two minutes with 75 per cent 


sodium fluoride in a glycerine base. The left, untreated 
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molars served as controls. Of the 376 teeth studied, 
only one tooth in group given three treatments was 
found to be carious, while 35 carious lesions were 
seen in the controls. 

The possibility of using fluorides in mouth washes 
has not, of course, gone unnoticed. Examination*® of 
iwo people who had used a 1:1,000 solution of sodium 
fluoride as a mouth wash showed that the gingival were 
nearly normal or at least not unduly irritated. Atkins* 
has suggested the use of a wash containing 5 p.p.m. of 
sodium fluoride as a pra tic al meats of caries control. 
The teeth are cleaned immediately after eating and 
then the mouth is rinsed several times with the fluoride 
mouth wash. 

Jay however, feels that it is not likely that a sodium 
fluoride mouth wash will cause a significant reduction in 
caries activity. In his opinion, the published data does 
not provide convincing evidence that sodium fluoride 
in a mouth wash is beneficial. Bolstering this view are 
investigations which showed that no beneficial results 
followed the use of a 1:1,000 fluoride mouth wash three 
times per week. 

Also controversial is the value of incorporating 
fluorides in dentifrices. In experiments carried out by 
MeClendon and Carpousis,* a group of men were 
examined for dental caries at the beginning and end of 
a one-year period, Forty of these men were given 
powdered fluorapatite, containing nearly 40 per cent 
fluorine, to brush their teeth daily : 80 others were used 
as controls. Examination showed that those using 
fluorapatite developed an average of 0.5 new cavities 
per man per years, while the controls developed 1.5 
cavities per man during the same time. 

Using accelerated laboratory methods, Bibby*’ set 
out to determine whether there would be any advan- 
tage in combining fluorides with materials of the type 
commonly used in dentifrices, mouth washes and pro- 
phylactic mixtures. To this end, enough sodium fluoride 
to make 0.1 per cent solution was added to filtrates of 
slurries of a variety of products, including various 
common dentifrice ingredients like calcium phosphate, 
sodium carbonate, calcium carbonate, dicalcitum phos- 
phate, magnesium carbonate and tale. These mixtures, 
as well as the fluoride-free filtrate controls, were used 
to carry out enamel solubility tests. It was found that 
while the fluoride-containing mixtures were able to 
reduce enamel solubility by from 8 to 30 per cent, in 
almost all cases these values were less than those given 
by a simple aqueous 0.1 per cent sodium fluoride solu- 
tion. 

Pertinent in this connection is the statement made 
by MeClure,e of the U. S. Public Health Service's 
National Institute of Health, at the 1947 meeting of 
the American Dental Association. He said that 
fluorinated tooth pastes, toothpowders and mouth- 
washes have not proved effective in controlling decay. 

Also militating against the indiscriminate use of 
fluorides in dentifrices and mouthwashes is the fact 
that fluorides are toxic. Ast®! has warned that, “So- 


dium fluoride is a highly toxic substance, and while its 








ammonium thioglycolate 
by STANTON 


The unsurpassed quality of STANTON’S 
Ammonium Thioglycolate is the result of 
years of specialization and jealously guarded 


purity of this important cosmetic base. 


The last word in production and technical 
efficiency and careful laboratory controls 
assures absolute minimums of impurities 
such as dithiodiglycollic acid, glycollic acid, 


iron and heavier metals. 


When you buy STANTON Thioglycolate you 
buy insurance on stability, shelf-life, mini- 
mum irritation and the least amount of 


odor. 


The results achieved, are faster acting solu- 


tions and better permanent waves. 
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Stanton laboratories, inc. 


227 Krams Avenue Philadelphia 27, Pa. 
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Have you tried The New Jersey Zinc 
Company's ZINC BORATE—3170? 








Specify U.S.P. Zinc Oxide made by— 
THE NEW JERSEY ZINC COMPANY 


Products distributed b y 


The New Jersey Zinc Sales Company 


New York - Boston - Chicago 
Cleveland - San Francisco 
Los Angeles 








application in safe concentrations, under strict control 
by competent personnel, may prove to be a useful 
therapeutic agent, under other circumstances it may be 
definitely harmful.” 

Oral ingestion of fluorides, in tablets or capsules, has 
been suggested as another means of providing adequate 
amounts of the element for caries control. Animal experi- 
ments have indicated that oral ingestion of fluoride 
will inhibit dental caries in the rat. As previously 
noted however, this evidence is not especially applicable 
to caries in man. 

More indicative perhaps is the work done by Strean 
and Beaudet*? with two groups of children. Ordinarily, 
children not receiving fluorine in their water or food 
may expect an average increase of 40 to 65 per cent in 
the incidence of dental caries. When tablets containing 
3 mg. of calcium fluoride were given daily to children 
for a six-month period, the caries increase was reduced 
to 27 per cent. When 30 mg. of ascorbic acid and 400 
units of vitamin D was added to the calcium fluoride, 
the caries-incidence was further reduced to 24 per cent. 
In the second series, which ran two months longer, the 
increase dropped to 10 per cent as compared to the 24 
per cent in the first trials. 

These workers suggest that this decrease may be 
explained by a synergistic action between vitamins C 
and D and fluorine. They feel that fluorine combined 
with vitamins C and D offers a means of controlling the 
amount of fluorine to be ingested. 

Following this report, a number of commercial 
preparations have been offered to the dental profession 
as dietary supplements in the control of dental caries. 
These generally contain calcium fluoride reinforced 
with one or more vitamins. Official sources?® remain 
skeptical of the eflicacy of such products, and authori- 
ties®*53 have warned that their improper use may 
lead to fluorosis or kidney troubles. Cognizance of 
these dangers has led manufacturers of these tablets to 
issue the caution that where the fluorine content of the 
water supply exceeds 0.3 p.p.m., the daily use of such 
products is definitely contraindicated. 

Serving a similar purpose is the suggestion’ that bone 
meal be given to supply fluorine for the systemic con- 
trol of dental caries. Offering a more natural and safer 
approach to the problem, the use of clean, edible bone 
meal is said to provide an “ideal” preparation for meet- 
ing the requirements for a combined calcium-phos- 
phorus-fluorine mineral supplement, systematically 
ingested as a food and not as a drug. Products based on 
this principle have been placed on the market, but 
official sources?® and students®* of the subject remain 
dubious of their efficacy. 

While on this phase of the subject, attention should 
be called to the work of Restarski and his associates. 
Noting that acids are responsible in large measure for 
caries formation, they pointed to the increased inges- 
tion of citrus fruits, acidified candies and soft drinks. 
With these observations in mind they started a series 
of experiments on animals. They found that severe 
destruction of the enamel was produced by allowing 
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the animals to drink a popular soft beverage for periods 
of five days or more. The inclusion of 1 to 20 parts 
of fluorine (as sodium fluoride) in the acid beverage 
decreased, but did not completely prevent the destruc- 
tion of enamel in the majority of the animals. 

The Russian worker, Lukomski?* has suggested broad 
therapeutic uses for fluorides. Very interesting, for 
example, is his use of fluorine internally for the treat- 
ment of pyorrhea alveolaris. The therapy consists of 
administering a 1.0 per cent solution of sodium fluoride 
at a rate of five drops a day for approximately three 
weeks. This is said to be especially indicated in perio- 
dental conditions characterized by the presence of 
gingivitis and progressive alveolar atrophy. Observa- 
tion or several hundred cases indicates that this measure 
is especially effective where there is only mild or 
moderate loosening of the teeth. In these instances, it 
is reported that the teeth tend to become firm, chewing 
is improved, inflammation disappears or is decreased, 
bleeding tendency is reduced and no signs of chronic 
fluorine intoxication are seen. 

Lukomski has also used sodium fluoride in the re- 
calcification of softened dentin in a large number of 
cases. This has been accomplished by sealing a 0.7 per 
cent sodium fluoride preparation on the floor of the 
carious cavity. Follow-up studies have revealed a 
hardening of the dentin and arrest of the caries process 
without the development of pulpal pathology. Gan- 
grenous or pathological root canals have been treated 
with cotton wicks containing 0.7 per cent of sodium 
fluoride. These are left in the pulp chamber for two 
days and the treatment is usually repeated three to 
five times. The pulpal canal so treated may be filled 
with a paste containing 0.7 per cent of sodium fluoride 
with enough added bismuth to make the preparation 
radio-opaque. 

Following remineralization studies on teeth, American 
workers®> have also suggested that fluoride-Calcium 
treatments may be very effective in reducing corrosion 
of dentin and, more important, might be employed to 
arrest caries and produce a partial restoration within 
the cavities. Such treatment of deep cavities, they felt, 
might be valuable prior to the insertion of a filling 
material. In their work decalcified surfaces of dentin 
were remineralized by treatment with a calcium salt 
after preliminary treatment with a sodium fluoride 
solution. Such remineralized surfaces were found to 
have increased resistance to solubilizing influences. 

Of related interest is Lukomski’s suggestion that 
fluoride therapy may be indicated in the implantation, 
replantation and transplantation of teeth. Such 
technics have fallen into disuse because the teeth gen- 
erally undergo considerable resorption. The Russian 
worker feels that it is reasonable to believe that immer- 
sion of teeth in fluoride solutions prior to operation 
might overcome this difficulty. 

Lukomski is perhaps best known for introducing a 
fluoride paste as an obtundent for hypersensitive den- 
tin.* This desensitizing paste consists of a mixture of 
equal parts of sodium fluoride, white clay, and glycerine. 
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COLOR: Almost water-white 
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FLAVOR: _ Bland 
DELIVERY: Immediate 


Here's the No. 1 ingredient for your fine 
sun-tan preparations: —WH&C sesame oil re- 
fined to better than the new U.S.P. speci- 
fications. 


Recommended, ,too, for quality cosmetics, 
injectables, and other medicinals. 
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COSMETICS and 
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FLOWER ESSENCES 
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Rose Supreme, etc. 


e SURFINE ESSENTIAL OILS 


Lavender, Lavandin, Geranium Bourbon, 
Ylang Ylang, etc. 
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Benzoin, Mousse de Chene, Orris. 


Opoponox, etc. 


PRODUCTS CORPORATION 
L. J. ZOLLINGER, PRESIDENT 


12 East 22nd St., New York 10 





IN CHICAGO: 


A. C. DRURY & CO., INC. 219 East No. Water Street 
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The efficacy of this desensitizing treatment has been 
confirmed by American workers*’ and it has received 
wide acceptance*”®* 5% as an effective measure. As 
now standarized, the treatment consists of applying 
to the sensitive area a pledget of cotton moistened with 
a 4 per cent solution of sodium fluoride. This is followed 
by application «f a small amount of the fluoride-clay, 
glycerine paste, which is rubbed vigorously into the 
surface. Usually, one treatment suff'ces, but repeated 
application can be made if necessary. Relief from sensi- 
tivity and pain lasts, as a rule, from six months to a 
vear or longer. The treatment has proved a great boom 
in cavity preparation and similar dental work. 
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A Review of the Suntan Industry 
Continued from page 610 

We are now familiar with average skin reaction to- 
ward average summer sunlight. The third unknown is 
the number of hours the average person indulges in ex- 
posure to solar radiation. As far back as 1933, by virtue 
of studies on various beaches, the author claimed that 
four hours was the average period of daily sunbathing. 
Other outdoor activities including tennis, golf, boating, 
etc.. have also been found to more or less conform to 
this average, ie., 210 minutes. This figure has been 
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accepted by the industry and is vital in the formulation 
of an efficient sunburn preventive. We now have the 
three essential unknowns, which when considered in 
proper sequence, will bring into focus the specifications 
for a comprehensively safe sunburn preventive. These 
unknowns are, to repeat, average skin tolerance, tem- 
perate zone solar intensity and average exposure. This 
data is utilized as follows: 50 minutes irradiation or 
VE which it would produce, is the maximum non- 
injurious actinic response. The actual exposure was 210 
minutes—suflicient to have caused a blistering burn. 
Therefore in order that the sunbather shall not be sub- 
jected to more than a VE. stimulus, the shielding film 
or sunburn preventive should not transmit more than 
20 per cent of the sun’s erythemogenic ultra-violet. 
This fraction of 240 minutes yields 48 minutes of irra- 
diation computable as 100 per cent effective energy 
reception time, which will result in not more than a VE. 
This is perfectly safe irradiation and will stimulate pig- 
mentation at its maximum rate. 

To avoid confusion, we have refrained from introduc- 
ing several other lesser but influential variables. Be- 
cause of these variants the 20 per cent figure given 
above is too low and would deprive the user of maximum 
non-injurious ultra-violet benefits. The marked de- 
clivity in solar ultra-violet before and after meridian is 
of importance. The Luckeish data is based upon solar 
intensity at or near noon, whereas we are concerned 
with irradiations taking place hours before or after 
noon. Dorno reports from his studies of solar energy 
below 3600A’, (2950A’ to 3150A’ is the range of peak 
erythemogenic and pigmentogenic activity), that with 
a maximum intensity at Il A.M., there occurred at 
9 A.M. and 2 P.M. a 20 per cent diminution of actinic 
energy. Clark claims an even greater hourly deprecia- 
tion in the same wavelengths. On July L6th at noon, a 
reading of 9000 ergs per sq. cm. per sec. was obtained. 
At 10 A.M. and 2 P.M. a decrease of 44 and 33 per cent 
respectively was recorded. An average of these differ- 
entials will net a mean ultra-violet reduction of 29 pet 
cent at two hours before or after meridian. The peak 
of solar activity is at noon as is well known. Therefore 
energy reception during a four hour exposure would be 
greatest if it were so arranged that 12 M. exactly bi- 
sected this period, or in other words if the hours of irra- 
diation were equidistant from the solar zenith. For 
example, the maximum declension of solar potency at 


two hours before or after noon is about 29 per cent. 


At four hours plus or minus noon, a maximum loss of 


69 per cent occurs. Since a four hour exposure would 
have to take place either from 8 A. ML. to noon, or from 
lO A. M. to 2 P.M. or from noon to 4 P.M. or some 
other multiple in which solar potency would vary 
in the degrees expressed above, a modification of the 


Luckeish erythemal data is in order. 


TABLE 2 
lime Required 2 Hours Plus Mean Severest 
to Produce At Noon or Minus 12M t Hours 
VIPE. 20 26 24 
VE. 0 65 60 
PB. 100 130 120 
BB. 200 260 20 
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Unusual handling, conditioning 





and milling techniques make 
these raw materials for 
cosmetics the finest 


obtainable. 
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ACACIA GUM 


ARABIC GUM 
BENZOIN GUM 
HENNA 

KARAYA GUM 
LAVENDER FLOWERS 
MYRRH GUM 

ORRIS ROOT 
QUINCE SEED 
ROSEBUDS 
SANDALWOOD 


TRAGACANTH GUM 
A 


Write for your copy 


of our complete 1947 price 





list, soon off the press 


R. J. PRENTISS & CO., Inc. 


110 WILLIAM STREET, NEW YORK 7 
9 SO. CLINTON STREET, CHICAGO 6 
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GUMS 


ARABIC-Sorts, Granular, Powder 
KARA YA-Powder 

LOCUST BEAN-Powder 
TRAGACANTH-AI!! Grades, Whole, 


Granular, Powder 


GELLOID 


(Pure Calcium Carragheen Sulfate) 
Emulsifier 

Stabilizing Agent 

Thickening Agent 


JACQUES WOLF & CO. 


Manufacturing Chemists and Importers 


PASSAIC, N. J. 


California Branch--339 East 2nd Street 
LOS ANGELES, CALIF. 
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Gives complete information on 
properties and characteristics, 
of SONNEBORN U.S.P. Petro- 
latums, suggesting adaptability 
to wide range of applications. 
Highest quality—a type for 
every service. Prompt delivery. 


Mail, phone, or wire orders, or 
write Dept. DC for Technical 
Data File P, specifying use of 
immediate interest to you. 


SONNEBORN 
PETROLATUMS 
U.S. PL 


White Oil and Petrol 
L. SONNEBORN SONS, INC..N.Y.16,N_Y 
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DEVELOPING BASIC MATERIALS FOR BASIC INDUSTRIES 
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From modified Table 2 it is apparent that for the 


four hours between 10 A.M. and 2 P.M., when actini 
effect is strongest, a mean of 60 minutes will be re- 
quired to produce a VE. Since a VE. is the maximum 
dermatologic response possible without injury ind 
therefore desirable, our protective film should allow the 
passage of about 25 per cent solar ultra-violet. Twenty- 
five per cent of 240 minutes will net 60 minutes of irra- 
diation computable as 100 per cent effective. 

Another inconsistancy of some bearing is the remote 
possibility of any person remaining in a fixed position 
relative to the sun for as long as four hours. Body 
rotation would apportion in some degree periods of 
exposure to all areas. A four hour or 240 minute irradi- 
ation shielded by a film with a 25 per cent transmission 
factor would result in 60 minutes of 100 per cent effec- 
tive ultra-violet activation. Potentially this would be 
divided between posterior, anterior and intermediate 
surfaces in the hypothetical ratios of 20-20-20, or 25-25- 
10 or other possible divisions. Because of the almost 
certainty of many position changes during four hours, 
it is extremely unlikely that any one surface would 
receive more than 75 per cent of the total irradiation 
or about 45 minutes. This is 15 minutes short of pro- 
ducing a VE. leaving a necessary and competent margin 
for the influence of still another variant. 

The reflection of radiant energy on or near large 
bodies of water strongly fortifies the potency of direct 
sunlight by additive effect. Laurens is of the opinion 
that this property of water is about one quarter that of 
snow. It is more or less generally agreed that snow may 
reflect so efficiently as to increase by 100 per cent the 
effect of direct sunlight. Accepting this figure, river 
lake or ocean reflection will attenuate direct solar 
ultra-violet by at least 25 per cent. We have pointed 
out that a 25 per cent transmission factor plus body 
rotation during a four hour exposure, will not allow 
any surface to receive more than 45 minutes of ultra- 
violet stimulation, which is 15 minutes short of the 
time necessary to produce a VE. This allows ample lee- 
way to cope with intensified solar energy as found on 
or near large bodies of water. 

The entire support of the writer's 25 per cent trans- 
mission factor is based on the application of one normal 
film of the sunburn preventive in question. However in 
actual practice, the average person is apt to make a 
reapplication before the first coat was dry. In such a 
manner more than a single film is deposited on the skin. 
Therefore our “efficiency minimum” may be raised to 
30 per cent. Within literally millions of cases where the 
product employed did transmit about 30 per cent, per- 
fect protection was obtained by the average person 
under average conditions. 

There are quite a few abnormal circumstances in 
which every manufacturer would like his product not 
only used but used successfully. The preparation de- 
signed for average use will fail when subjected to severe 
conditions for which it was not intended. First is 
tropical employment. Florida would probably be of 
most interest. During the winter months, solar intens- 
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ity there is comparable with that found in the northern 


states during the summer. But throughout the months of 
April, May, June, July and August, the erythemogenic 


rays in the whole south are at least 25 per cent more 


powerful than in the northern states. This increased 
potency may be compensated for by stating on the label 
to either reduce exposures commensurately, or apply 
two definite films of the product used. Then there is the 
matter of blondes and red-heads. It is fact that these 
persous may vary in increased photo-sensitivity by as 
much as 40 to 170 percent as compared with average 
brunettes. Here again the label should inform such 
persons Of their hyper-reactivity and to neutralize same 
by applying more than one coat of protective film. 

Oily or non-oily is another interesting aspect of the 
suntan business. History indicates that the earliest 
products were oils. The peak of their popularity was 
reached at about 1935. Since then greaseless products 
commenced displacing the oils until today they consti- 
tute about 90 per cent of the total market. 

\ phenomenon worthy of mention is the impressive 
sales of baby oils for the prevention of solar dermatitis. 
Two heavily advertised brands seem to have monopo- 
lized this new use for an old produc t. The writer states 
unequivocally that to promote the sale of baby oils as 
suntan products is dishonest and damaging to the entire 
industry. The public associates the word “suntan” with 
sunburn prevention—a service these preparations are 
not equipped nor designed to peform. One brand 
actively implies but refrains from direct wording that 
their product prevents sunburn. The other is a little 
more subtle but equally anxious. If they offered any 
protection, it would be less regrettable. One is com- 
posed of mineral oil which transmits ultra-violet prac- 
tically 100 per cent. The other is peanut oil with a 
trace of hydroquinone which is also practically worth- 
less as a sun screen. However they will be short-lived as 
sunburn preventives for the very fundamental reason 
that the purchaser does not get the protection he ex- 
pects and pays for. The gullible consumer gets a severe 
burn and consequently dams the manufacturer and the 
suntan industry in general. Under these circumstances, 
it is strictly a one time sale and no one really gains. 
These observations were not dreamed up in a plush 
laboratory. They were noted by the writer at a sea- 
shore retail drug counter where these products were 
sold and their performance was reported a few hours 
later. 

To return to the question, “oily or non-oily,” actually 
lipoids such as vegetable oils, lanolin and, least desir- 
able, mineral oil, are more or less beneficial to the skin 
under a hot sun. They are emollient and prevent the 
skin from drying out. But their disadvantages far 
outweigh their virtues. Most people object strongly to 
their greasy feel and appearance. More important is 
the fact that oils and greases are so easily displaced. 
Contact with blankets, beach chairs, robes, etc., means 
practically complete removal of the protective at the 
point of touching. As for the affinity of oils and greases 
for sand, this needs no elaboration. These are the 
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A LIQUID CHOLESTEROL EMULSIFIER 
PROVIDING UNUSUAL SKIN BENEFITS 


NON-IONIC CHOLESTEROL in its 


most active and efficient form. 


e Emollient, completely stable. 
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AMERCHOL L-101 is one of many new 
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processed Cholesterol and other sterols 
and will help you improve your products. 


Our research laboratories are available to 
you for advice and information. 
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principal reasons why the oily products faded from the 
scene and inversely why the greaseless preparations 
dominate almost the entire market. 

The hydro-alcoholic lotions do possess certain in- 
comparable vital advantages. After application under 
a hot sun, complete dissipation takes place almost 
instantly, depositing a microscopic film of the filter or 
screen. When dry, which takes less than a minute or 
two, this film, (certain screens only), very definitely re- 
sists displacement by contact with blankets, chairs, 
clothing, etc. Even beach sand will not remove any 
appreciable quantity of same. Furthermore, such screens 
are usually invisible and cause no unpleasant feel or 
shine. The old story of alcohol being “drying” is sheer 
nonsense so far as sun lotions are concerned. If one 
were to soak part of the anatomy in 90 per cent alcohol 
for some time, there would be a withdrawal of lipoids 
from the skin. But to say that the application of a 50 
per cent alcohol-water solution, which is evaporated 
almost instantly by atmospheric heat, can dry the skin 

such a claim is fancy without fact. Dispelling this 
myth leaves no doubt that hydro-alcoholic lotions are 
the most desirable vehicle for sunburn preventive 
agents. 

The behavior of absorbent or transforming chemicals 
in oily and non-oily bases is of some importance. The 
solution or dispersion of these agents throughout an oil 
obviously leaves relatively vast spaces between the 
dispersed molecules. In a hydro-alcoholic vehicle, after 
total dissipation, the active screen is deposited on the 
skin in a 100 per cent film of screening material provid- 
ing no plasticizer is present. Naturally inter-molecular 
spaces here are immensely less than in the oils where the 
screen remains in solution. Reduction of inter-mole- 
cular spaces does very decidedly affect ultra-violet 
absorption or transformation. 

Countless numbers of chemicals have been offered or 
suggested for use in sunburn preventives. A few are 
phenyl salicylate, menthyl! salicylate, benzyl, salicylate 
sodium salicylate, esculin, quinine, benzyl cinnamate, 
esters of ortho-amino-benzoic acid and many other 
complex compounds too numerous to mention. Many 
of these are utterly worthless. Some are potential 
irritants such as the salicylates. Others by systemic 
absorption exhibit undesirable pharmacologic proper- 
lies, most outstanding in this respect being quinine and 
hydroquinone. The majority, excluding their other 
characteristics, are so feeble in their ultra-violet absorp- 
tion as to necessitate high concentrations in order to 
attain any degree of protection. Obviously, the greatet 
the concentration of chemical present, the greater the 
chances for unfavorable dermatologic repercussions 
The salicylates, any of them, will function providing 
not less than 10 to 12 percent is used. This is high and 
objectionable for reasons already stated. Anthranili 
or ortho-para-amino-benzoic acid and esters are abso- 
lutely of no value even though they do fluoresce 
beautifully. 

It is now concretely and unquestionably established 
that the only chemical structure possessing a powerful 
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specilicity for the absorption of erythemogenic ultra- 


violet is the para-amino-benzoic acid grouping, the 
most effective esters being the alkyl and glyceryl. Any 


benz compound without the para-amino-benzoic 


acid arrangement is impotent in concentrations of less \ | ’ . 


than 10 to L2 per cent. In contrast para-amino-benzoi 
acid esters provide adequate protection in a 2 per cent 
concentration. The ethyl, propyl, iso-butyl and buty! 
esters exhibit several unfavorable characteristics —they 
are strongly anesthetic and upon contact with the lips, 
produce a numbing sensation which is frequently alarm- 
ing to the user. Also these esters are crystalline and, 
when employed in hydro-alcoholic lotions, must be 
accompanied by a plasticizer to prevent recrystalliza- 
tion on the skin after the vehicle has evaporated. 

The pioneer who has the courage and knowledge to 
depart from the “fluffy” suntan promotion of the past 
to something a little more concrete, will do himself, the 
public and the entire industry an immense service. The 
public should be told in definite but unmistakable 
language about sunlight—that it is a healthful and 
beneficial force but at the same time they should be 
informed that its capacity for harm is as great or 
greater than its beneficence. Tell the public that 
chronic solar dermatitis will permanently ruin a good 
complexion and eventually lead to more serious 
pathologic disturbances. Tell them also that a severe 
burn will rob the skin of “‘tan” not only that year but 
for many succeeding years. Without fear it should be 
stressed that too much sunlight, even though no irrita- 
tion may be apparent, can accumulatively some day 
appear as full blown disease. Such persons should 
guard against such a potential by the constant use of a 
sunburn preventive. This type of advertising will sell 
far more merchandise than countless full color impres- 
sions of a female anatomy lying on a spring board with, 
of course, an Adonis hovering in the background. 

Summary : 

|. The public now believes all suntan products pre- 
vent sunburn. To market a preparation that fails in 
this service, such as baby oils, is fraudulent and in- 
jurious to all. 

2. Failures of the past are directly attributable to 
impotent, incompetent and ill advised formulation. 

3. For reasons already expressed, oily or greasy 
sunburn preventives will never attain more than a 
small fraction of the total market. 

1. The suntan industry has available 25 million new 
customers who will buy as soon as they are acquainted 
with the pertinent facts—and will repeat many times, 
if the protection they are promised is fulfilled. 


Hair Dressings 
Continued from page 605 
ations which have an influence on the stability and 
mobility of the system. 
Speaking in broad generalities these emulsions may 
be made by the use of mineral oil, lanolin, absorption 
base, beeswax, melted together to about 80°C. at which 
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point the water containing borax previously heated to 
the same temperature is added with stirring. The 
system is then allowed to cool with stirring to about 
50°C. at which point it is put through a colloid mill and 
then stirred until it cools to room temperature. The 
amount of sorbitan sesquioleate used may vary from 
one to five per cent, beeswax from one to five per cent, 
lanolin from five to ten per cent, absorption base from 
five to ten per cent, while the remainder of the oil vehicle 
is mineral oil. 

W ater-in-oil emulsions are not as stable generally as 
oil-in-water systems, but there is no reason to suppose 
that they cannot be made as stable as desired. Their 
stability would be dependent on the expected length of 
time required for the product to reach the consumer 
after its manufacture. 

Emulsions may also be made in which three per cent 
of mineral oil is used but as oil-in-water emulsions 
which would behave the same functionally insofar as 
their ability to act as vehicles for the easy spreading of 
the oil through the hair is concerned. The water-in-oil 
emulsion however, has several functional advantages 
over the oil-in-water type. The most apparent one 
would be the greater resistance of the water-in-oil 
dehydrated film to moisture from external sources—for 
example, perspiration. In the course of a warm day 
the oil-in-water film might easily be removed, while 
the water-in-oil film would undoubtedly stay unaffected. 

It is to be hoped that any further research done on 
these preparations would be done with a view toward 
increasing their stability as well as toward the im- 
provement of their functional qualifications. There are 
a good many now on the market which are not as stable 
as they should be, and there is no worse impression 
that could be made on a customer than to see the prod- 
uct she would like to buy disfigured by a clear layer of 
oil on its surface. Stabilizing such a system is not an 
easy task, but with sufficient study it can be done. 





Alcohol Short Again 


(Continued from page 603) 


come into production next year and also an improve- 
ment is anticipated in the output of ethylene glycol. 
Increases in the volume of these two products for anti- 
freeze purposes should take a great deal of pressure off 
ethyl alcohol for this use. Producers are of the opinion 
that demand for ethyl alcohol in 1948 will closely 
follow the index of general production. However, they 
claim that the 1948 outlook is not clearly defined and a 
more accurate forecast cannot be made until some time 
in December. 

Prices of ethyl alcohol vary according to producers 
and also according to costs. Naturally with molasses 
costs approximating thirty cents per gallon, the raw 
material cost for a gallon of alcohol made from molasses 
is not less than 75 cents per gallon, since it takes at least 
two and one-half gallons of molasses to produce one gal- 
lon of alcohol. Adding to this the manufacturing ex- 
pense, packaging expense, shipping expense, selling ex- 
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pense, and general overhead, all of which are higher 
than they were, one can readily see that cheap alcohol 
is a long way off. The same goes for alcohol made from 
any other fermentable raw material since they are all on 
a level with or higher than molasses. And the same 
story holds partially true with respect to synthetic 
ethyl alcohol. The raw material for the synthetic mate- 
rial is ethylene which is obtained from petroleum gases. 
While this is not subject to the wide fluctuations that 
take place in natural raw materials, it is still subject to 
inflation in price as labor costs, plant costs, and other 
things entering into the picture advance. Then as we 
explained above, the manufacturers of synthetic ethyl 
alcohol are able to turn this ethylene into any number 
of products including ether, ethylene glycol, and so 
forth. Naturally if they can get more money for 
ethylene by turning it into products other than alcohol, 
they will do so. Also they would probably turn it into 
products which are exclusive with them, or at least not 
so commonly made as alcohol, in order to keep the 
users of their exclusive products happy. For these 
synthetic alcohol producers are apt to view the alcohol 
market with a long term eye remembering the time 
when they had to force their way into it in a highly 
competitive market. They probably also remember the 
many price wars that took place in the alcohol market 
with contracts being taken below cost. 

In a shortage of this kind it is natural that those who 
can use a substitute would do so in an attempt to 
stretch their supplies. Therefore, a number of users 
came into the market for isopropyl alcohol, and this 
product is now in short supply. A while back there was 
plenty of isopropyl alcohol available The producers 
had large inventories and the normal users had large 
inventories. The consumers did not buy at a normal 
rate but proceeded to live on their inventories so as to 
curtail them. The manufacturers were then up against 
the problem of either shutting down their plants or 
broadening the base of consumption. They chose the 
latter course. Now with everyone trying to get large 
supplies of isopropyl alcohol, the cupboard is bare. 
The users and the makers have no inventory. 

The alcohol situation today is one of uncertainty of 
supply due principally to the very acute shortage of 
anti-freeze materials which has put an additional load 
upon the alcohol producers. Real relief from the present 
situation is not anticipated until some time during the 
first half of next year. This will come as the result of 
increased production of methanol and ethylene glycol 
for use as anti-freeze will relieve the alcohol producers 
of a part of this heavy demand. Until that time, users 
of alcohol are going to have real headaches in obtaining 
all the alcohol that they need. 





World Economy and Che Industry 
(Continued from page 599 
sult of the recent war. This is the reason for the infla- 
tion which is now current. To properly support the 


great national debt of this country it was necessary to 
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to our laboratory and let us help you solve them. 


R. T. VANDERBILT (0., n - 
230 Park Avenve, New York City 

















ARABIC 
TRAGACANTH 
KARAYA 


WHOLE GUM—Cleaned and _ repacked 
before shipment. 


POWDERED GRADES—Standardized by 


milling under strict laboratory control. 


GRAIN GUMS—Graded to uniformity 
and standardized. 


T & B STANDARDIZED GUMS are your 
best protection against production diffi- 
culties. 


The Symbol of 
Standardization 
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286 Spring Street New York 13 
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raise prices of almost everything to somewhere about 
double the prices which were in effect before the ir. 
This is because the debt must be supported by taxes 
upon the people of the country, and there is a limit to 
the percentage of taxation if the initiative of the people 
is not to be stifled. The limit of taxation is somewhere 
around twenty-five per cent on the average. Therefore, 
in order to figure out what the national income must be 
it is only necessary to know how much it is going to 
take to support the debt, add to this the amount it is 
going to take to run the other functions of the govern- 
ment, and then multiply this by four. Since our 
national income before the war was only about half of 
the amount of national income necessary to have our 
debt commensurate with our income, it became neces- 
sary to double prices. This means that the dollar is 
worth only about half what it was before the war on the 
average. It also means that cash, bonds, life insurance, 
and similar things which are payable in cash, have 
deteriorated sharply in real value. 

How to stop this inflation in values when it reaches 
the proper levels is something that is bothering the 
officials and economists of this nation. Also the large 
financial institutions of this nation are extremely large 
holders of government bonds, and a sharp drop in our 
national income could bring about a most serious situa- 
tion. However, no one foresees anything but a con- 
tinued high rate of activity for some time to come be- 
cause of the heavy world needs. And that these world 
needs are going to be supplied by us in a large way 
seems certain as Congress meets to give help abroad 
under the so-called Marshall Plan. This extension of 
help abroad means that we will be heavy shippers of 
goods abroad for which the shippers will be paid. 
Naturally these payments will be the result of the 
spending by our government to aid these foreign 
countries. So in effect, the Marshall plan, aside from 
its world political aspect, is to a great extent a shot in 
the arm to maintain business in this country much the 
same as some of the shots in the arm were given during 
the depression of the early days of the New Deal. 

Just exactly where we are heading no one seems 
certain. The steps which are being taken appear 
to be the ones suggested by the emergencies of the 
moment, for certainly no one has as yet revealed a long 
range program extending even a year. However, the 
steps which we are taking so far appear to be the propet 
ones for people in our position. Just how long it will be 
before the world situation clarifies and one can go 
about his business without having this situation con- 
stantly on his mind is anybody’s guess. Certainly, thus 
far no one has dared to predict when this day will 


arrive. 





. —_ 5 
Your Trade-Mark Record 
Continued from page 695 
GO-GETTER—VI—C—517,769 
Botany Worsted Mills, Passaic, N. J 
Ser. Feb. 19, 1947 D. U. Feb. 3, 1947 
GODDESS OF CRETE—VI—B—521,641 
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ermeties, Inc., New Yor N.Y 
s May 1, 1947 D. U. Jan. 29, 1947 

GOLD SEAL—VI—H—490,719 
| rt B. Vallon (Gold Medal Hair Pro.), Brookly N. ¥ 


~ Oct. 29. 1945 D. U. Sept. 20, 1945 


HABANITA—VI A BC— 524,407 
} ve F. May, Asbury Park, N. J 


Ser. June 18, 1947 D. U. Nov 1, 1939 
HAPPY DAY—I\ A—515,722 
| Procter & Gamble ( Cincinnati, Ol 


Ser. Jan. 14, 1947 D. U. Dee. 17, 1946 
HEX ONICIN—VI—H—516,187 

Hexonicin, Inc., Beverly, Mass 

~ Jan. 23, 1947 D. U. Mav 24, 1946 


[RON-S—VI M—512,191 
M msanto Chemical Co., St Louis, Mo 
Ser. Nov. 7. 1946 D. U. Oct. 2. 1946 


JAV—I\ A —495,389 
“J. A. V.” Societe Anonyme, Benzons, 
Ser. Jan. 25, 1946 D. | Dee. 1932 
JO-TEENA (and design VI—CH—521,719 
Lyneia Pearl Bonner Jo-Teena Beauty Products Baltimore 
Md 
Ser. May 2, 1947 D. U. Aug. 27, 1946 


t 
ine 


LANOLIN PLUS—IV—A—512,839 
Lanolin Plus Cosmetics, Inc Chicago, [ll 
Ser. Nov. 19, 1946 D. U. Aug. 12, 1942 
LE PARFUM HOMAGE—VI— BC—516,723 
Prince Obolenski Parfumeries, Inc., New York, N. Y 
Ser. Jan. 31, 1947 D. U. Nov. 18, 1946 
LIQUITONE—VI—BCH—512,606 
Princess Pat, Ltd . Chicago, Ill 
Ser. Nov. 14, 1946 D. U. Julv 16, 1927 
LUCKY LOVE—VI—CDH—521.808 
O. B. Gwyn, (Old Luck Co.', Memphis, Tenn 
Ser. May, 3, 1947 D. U. Feb. 1947 
LULLABYE—VI-- CM—505,035 
Avon Products, Inc., New York, N. ¥ 
Ser. July 3, 1946 D. U. Apr. 1, 1946 


MA-ME—IV—A—516,777 
Master Methods, Inc., Oakland, Calit 
Ser. Feb. 1, 1947 D. I Dec. 7, 1946 
MAGNESIU M-8—VI—-T—512, 192 
Monsanto Chemical Company, St. Louis, Mo 
Ser. Nov : o 1946 D. I Oct. 2. 1946 
MAGNIFICENCE DE MOLYNEUX—VI—B—521,915 
Manuf. and Imp. of French Perfumes, Inc, New York, N. Y 
Ser. May 5, 1947 D. U. Apr. 5, 1947 
MEDIMETICS—VI—CH M—524,596 
Dermatics, Inc., New York, N. Y 
Ser. June 21, 1947 D. U. May 20, 1947 
MIST CHARMED ESSENCE REDWOOD-—VI—DT-—513,720 
Dermeties, Inc., New York, N. ¥ 
Ss \r Dee 5, 1946 D | June 20, 1945 


NOCA—IV—A—501,900 
Calgon, Inc., Pittsburgh, Pa. 
Ser. May 11, 1946 D. U. July 1, 1941 


OFF-STAGE—V 1— BCHS—507,970 
Cotv, Inc., New York, N 
Ser. Aug 24, 1946 D. U. Aug. 14, 1946 
ORTHO-FU ME—VI—T—516,812 
California Spray-Chemical Corp., Wilmington, Del 
Ser. Feb. 3, 1947 D. U. Jan. 15, 1947 


PALMOLIVE—IV—A—507, 182 

Colgate Palmolive-Peet, Co., Jersey City, N. J 

Ser. Aug 10, 1946 D. U. Jan 1, 1900 
PENOLAN—VI—M—522,928 

John H Woodbury, Inc., Cincinnati, Ohio 

Ser. May 23, 1947 D. U. May 20, 1947 
PERMETTEZ MOI—VI—BC—513,952 

Al Rosenfeld, Inc., (Suzanne), New York, NY 

Ser. Dec. 9, 1946 D. U. Nov. 29, 1946 
POLI—VI—K—512,909 

Hudson Products, Inc., Jersey City, N. J 

Ser. Nov. 20, 1946 D. U. Nov. 11, 1946 
POLI-TITE—VI—K—523, 130 

Hudson Products, Inc., Jersey City, N. J 

Ser. May 27, 1947 D. U. May 15, 1947 
PON D’S—VI—CM— 524,346 

Pond’s Extract Company, New York, N. 

Ser. June 17, 1947 D. U. Oct. 15, 1927 
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enables us to render yaqu 
prompt, accurate, and de- 
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ger Standard Pharmacal Co. 


or CHICAGO 
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MYSORE GOVERNMENT 
Sandalwood 


2 Oil -- 
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Santalum Album 


INSIST ON ORIGINAL 
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Sole Agents for the United States 


In Canada: Sole Agents 
W. J. BUSH & CO. (Canada) Ltd. Montreal 


W. J. BUSH & CO. 
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New York 
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NATURAL PERFUME 
MATERIALS 


(A Studyfof, 


CONCRETES, RESINOIDS, 
FLORAL OILS and POMADES 


By Dr. Y. R. Naves and G. Mazuyer 


Translated from the First French Edition 


by Edward Sagarin 


This excellent book opens with a well docu- 
mented history of the methods of extracting 
perfumes and the agents employed in the 
course of the centuries. This is followed by a 
technical description of the raw materials used 
in the extraction; the choice, purification and 
recovery of volatile solvents; the preparation 
of tinctures and infusions; the treatment of 
concretes, resins and balsams; the extraction of 
the aromas of fruits and distilled flower waters; 
the manufacture of pomades and perfumed 
oils by the use of vegetable and animal fats 
and mineral oils, properly chosen and prepared; 
the processes of digestion and enfleurage on 
solids and liquid absorbents; and finally, the 
extraction of decolorized absolutes and _ po- 
mades from the diffused products. 


Because of the choice and the diversity of 
the materials treated, this volume will be of 
interest to all those connected with the per- 
fume industry and with the art of the per- 
fumer. It will be consulted by chemists and by 
technicians, as well as by those who will seek 
in the history of the methods practiced by the 
Perfumers of Persia and of Egypt the founda- 
tions of the modern organic chemical industry. 
It will be an important item on the shelves of 
all technical and industrial libraries. 


355 Pages , Illustrated $6.75 
BOOK DEPARTMENT 
Drug & Cosmetic Industry 


101 W. 3lst Street New York 1, N. Y. 
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PRISMATIC—VI—C—521,781 
Anatole Robbins, Inc., Los Angeles, Calif. 
Ser. May 3, 1947 D. U. May 16, 1941 
PURNATOL—VI—T—510,914 
Wyeth Inc., Philadelphia, Pa 
Ser. Oct. 15, 1946 D. U. Oct. 4, 1946 


QUEEN LILY—IV—A—480.874 
Pioneer Soap Co., San Francisco, Calif. 
Ser. Mar. 13, 1945 D. U. 1876 


RC PRODUCTS—IV—A—512,989 

Ridgefield Chemical Products Co., Ridgefield, N. J 

Ser Nov. 21, 1946 D. U. Apr. 15, 1946 
RADIO WAVE—VI—G—515,632 

Pilot Products Co., Salt Lake City, Utah 

Ser. Jan. 11, 1947 D. U. Mar. 1, 1943 
REBEL—IV—A—522,023 

Campana Sales Company, Batavia, IIL 

Ser. May 7, 1947 D. U. Feb. 18, 1947 
“RENOUVEAU”—IV—A—495,061 

Les Parfums de Dana, Inc., New York, N. Y. 

Ser. Jan. 19, 1946 D. U. Dee. 31, 1945 
RIP-TONE—VI—H—512,701 

Sim Taylor Rippy, Hull, Texas 

Ser. Nov. 15, 1946 D. U. Aug. 1, 1946 


SCATA-GRIME—IV—A—507,593 

Thomas F. Petronio, Long Island City, N. Y. 

Ser. Aug. 17, 1946 D. U. June 12, 1946 
SKIPPER—1V—AI—519,340 

The Lander Co., Ine., New York, N. Y 

Ser. Mar. 20, 1947 D. U. 1930 
SNUDSY SUDS—IV—A—511,553 

Help, Inc., Chicago, ID. 

Ser. Oct. 26, 1946 D. U. June 1942 
SOFTOL TEENTRIM—VI—E—523,299 

W. B. Associates, New York, N. Y 

Ser. May 29, 1947 D. U. Mar. 4, 1946 
SPECIFIK—VI—B—521,692 

Joseph W. Simoneau (J. W. Simoneau & Sons & White Mt 

Perfumers) Nashua, N. H 

Ser. May 1, 1947 D. U. Apr. 2, 1947 
STENDHAL—VI—ABCDEHIK—516,041 

Stendhal, Paris, France. 

Ser. Jan. 20, 1947 D. U. Feb. 22, 1945 


TEEN BEAUTY—VI—CD—-521,644 
Dermeties, Inc., New York, N. Y. 
Ser. May 1, 1947, D. U. Mar. 19 1945 
TEEN CARE—VI—CD—4S81,630 
Dermetics, Inc., Seattle, Wash. 
Ser. Apr. 5, 1945 D. U. Oct. 11, 1943 
THAT’S FOR ME—VI—CE—519,717 
Avon Products, Inc., New York, N. Y. 
Ser. Mar. 28, 1947 D. U. Mar. 6, 1947 
THE 5TH FREEDOM—VI—T—525,193 
Chemola Manufacturing Co., Houston, Tex. 
Ser. June 30, 1947 D. U. June 30, 1947 
THINKING OF YOU—VI—BC—515,051 
Robert Enterprises, Inc., New York, N. Y. 
Ser. Dec. 30, 1946 D. U. July 1, 1946 
TING—IV—A-—-518,034 
The Pharma-Craft Corp., New York, N. Y. 
Ser. Feb. 24, 1947 D. U. Nov. 12, 1946 


VENUS-RAY—VI—C—512,689 
Spotlite Corporation, New York, N. Y. 
Ser. Nov. 19, 1946 D. U. Aug. 22, 1946 
VODISAN—VI—M—514,077 
Vodol Company, Chicago, LIl., (Vodine Company 
Ser. Dec. 11, 1946 D. U. Nov. 30, 1946 


WILSON, C. J.—VI—H—510,414 
Carrie J. Wilson, Detroit, Mich. 
Ser. Oct. 7, 1946 D. U. Feb. 1, 1945 

WRISLEY—IV—AI—513,146 
Allen B. Wrisley Co., Chicago, Il. 
Ser. Nov. 23, 1946 D. U. June 1934 
Reg. 433,537 Oct. 14, 1947 


“YOGA’’—IV—A—495,074 
Les Parfums de Dana, Inc., New York, N. Y. 
Ser. Jan. 19, 1946 D. U. Dee. 31, 1945 
ZIPPY—IV—A—501,443 
Continental Chemical Company, Sacramento, Calif. 
Ser. May 4, 1946 D. U. Apr. 17, 1946 
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READERS’ QUESTIONS 


LIQUID BUBBLING BATH: We 
wonder if we could impose upon you 
for a formula for a liquid bubble bath. 
The *Druq & Cosmetic Review” gives 
a write-up on the above item but no 
formula. Brooklyn. 

It is rather difficult to give a 
specific formula for liquid bubbling 
baths inasmuch as the proportions 
will vary according to the type of 
wetting agent or foam former used in the bath preparation. 
Liquid products consist of fairly concentrated solutions. 
About 25 per cent of the wetting agent is dissolved in water 
together with perfume and a coloring material. Sometimes 
these fluids are made up with a little sulfonated oil as an addi- 
tion to prov ide an oily effect. A typical formula might consist 
of: 


Triethanolamine lauryl! sulfate. . sie i ice 25 parts 
Sodium metaphosphate................... _- = 
Water to make paves eae ~ —— = 
Color and perfume. pitied ieteneee se waa sufficient 


SMALL PACKAGE PROBLEM: We have a problem in- 
volving the preservation or stabilization of epinephrin solutions 
when packaged in small quantities. We have followed your sug- 
gestion on the use of a preservative. In large containers we seem 
to have succeeded fairly well. However, when the solution is 
packaged in bottles of 5 cc. or less, darkening of the solution 
seems to occur much more rapidly than in the large quantities. 
We had thought of the possibility of packaging such a solution in 
in a single-dose capsule, of about 10 minims. This solution is to 
be used by inhalation so that an edible container would not be re- 
quired. The idea of using gelatin capsules has been suggested 
bul tests have proved that such capsules are not feasible. It is 
possible to use some other small, disposable container for this 
solution. Montreal. 

With regard to the first part of your problem, it is my 
opinion that light action is the responsible factor. Employing 
amber bottles might eliminate much of this problem when 
packaging in small 5 cc. units. 

With regard to your second question, I would suggest that 
perhaps you might be able to prepare single-dose units by 
using a plastic container. While such usage might require a 
bit of experimentation and checking it is quite possible that 
cellulose plastics might serve your purpose. Why not contact 


manufacturers of such containers? 


MODIFIED WAVE SOLUTION: We 
want to modify our wave solution contain- 
ing ammonium carbonate and sodium 
sulfite that so it will be milky white and 
stay semi-thick. Could you give us any 
information as to how this could be 
done? Woodside. 

I think your problem can be worked 
out by adding a suitable quantity of 
cetyl alcohol; to this should be added a 
small proportion of an emulsifier. Soap, 
or one of the synthetic materials, like sodium lauryl sulfate, 
are suitable as emulsifiers. 
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AMINOACETIC ACID (Glycocol!) 
AMINOPHYLLINE U.S.P 
BENZOCAINE U.S.P 
CHINIOFON (Yotren) U.S.P 
CHLORBUTANOL U.S.P 
CINCHOPHEN & SALTS N.F 
1ODOXYQUINOLIN SULPHONIC 
acid 
NEO CINCHOPHEN U.S.P. 
OXYQUINOLIN BENZOATE 
OXYQUINOLIN SULPHATE 
POTASSIUM OXYQUINOLIN 
SULPHATE 
PHENOBARBITAL U.S.P. & SALTS 
PENTOBARBITAL SODIUM 








“65 ‘Pine Stater.*: New. Youn 5;? 


Sectheiacdiecde 


Carus CHEMICAL Co., INC. 


BENZOIC ACID U.S.P MANGANESE SULFATE 
SODIUM BENZOATE U.S.P. POTASSIUM PERMANGANATE 
HYDROQUINONE RARER PERMANGANATES 


BENZOL Propucts Co. 


THEOPHYLLINE U.S.P. 
DIACETYL 
PHENYL ACETIC 
ACID 
BENZALDEHYDE 
BENZYL ALCOHOL 
BENZYL CHLORIDE 
BENZYL CYANIDE 
DIETHYL MALONATE 
DIMETHYL UREA 
CYANOACETAMIDE 
CYANO ACETIC ACID 
ETHYL CYANO ACETATE 
8-HYDROXYQUINOLIN 
8-HYDROXYQUINOLIN-5S 
SULPHONIC ACID 

















For Butter Type Flavors | 


Diacetyl, Acetyl Propionyl 
Acetyl Iso-Butyryl 
Acetoin 


For Pineapple Imitations 


Allyl Caproate, Allyl Caprylate 
Allyl Heptoate 


FAIRMOUNT CHEMICAL CO., Inc. 


Manufacturers of Flavor and Perfume Chemicals 
600 Ferry Street NEWARK 5S, N. | # 




















BENZOIC ACID U. S. P. and Tech. 
BENZYL ALCOHOL F. F. C. 
BENZYL BENZOATE 98-100°, 
ETHYL AMINO BENZOATE U.S.P. 
SODIUM BENZOATE U.S.P. 
TERPIN HYDRATE U.S.P. 


Booklet describing *“‘Seydel”’ fine chemicals 
available on request. 


SEYDEL CHEMICAL COMPANY 


Established 1904 JERSEY CITY 2, N.J. Cable Address “SIZOL” 


























Founded 1854 


FEZANDIE & SPERRLE, Inc. 


205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc 


. 
Your inquiries are invited 


Cotyl, Oleyl 
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Send for HEL ano COMPANY, INC. 


data sheets: 90 BROAD STREET - NEW YORK 4, N.Y. 





DEODORA NTS i\D 1\7 


— 
Fr ’ : _ 

. P PERSPIR { VTS: 1 que stion wi 
eo a rN has puzzled me is what is the differ: 
\ SS 

A / between a deodorant and antipers} 
’ : t.¥ \/ / ant. I understand that there are cert 
\ S| OD pn , 
; “ea cy / le gal differences which make the lat 
\ a 
<“ ig of these products different in 
‘\ - vy 
= | 4 eves of the law. Can vou give me 


information? Dallas 

Although both antiperspirants and deodorants aim 
avoid body odor the mechanism by which they do this 
entirely different. 

Antiperspirants contain astringent salts and related com 
pounds which act to check the flow of perspiration; to slow 
up this flow, retard it or inhibit it. Deodorants are materials 
that diminish the odor of perspiration or its decomposition 
products, or prevent decomposition. This classification also 
distinguishes the two products from the legal standpoint. 
Deodorants are considered cosmetics under the eyes of the 
law, and as such need only meet the requirements of cosmetics 
under the Food, Drug and Cosmetic Law. Antiperspirants on 
the other hand affect a bodily function and are consequently 
classed as drugs. Therefore, the active ingredients contained 
in antiperspirants must be listed on the lakel. 


HAIR STRAIGHTENER: Please give 
me such data as you may have on hand on 
hair straighteners. We need a product of this 
sori that is safe, must nol discolor and be able 
to withstand the effects of water. Washington 


A 
\ hair pomade and straightener which 
f should meet your requirements can be 


made along the following lines: 





Yellow petrolatum 6 parts 
Yellow beeswax | part 
Peanut oil (refined) 2 parts 


Perfume oil sufficient 


Melt the petrolatum in double boiler and add the other in- 
gredients. The perfume should not be added until the mix- 
ture begins to solidify around the edges. This is an amber 
product. If a water white product is desired use white petro- 
latum and white beeswax and substitute equal parts of de- 
odorized castor oil and mineral oil for the peanut oil. By 
varying the proportions of wax and oil a product can be ob 


tained to meet almost any requirements 








ALL GRADES OF 


REFINED GLYCERINE 


7 REFINERIES LOCATED AT 


* Brooklyn, N.Y. 
VELLOW DISTILLED * Jeffersonville, Ind. 


HIGH GRAVITY * Jersey City, N. J. 
DYNAMITE | * Berkeley, Calif. 





U.S.P. 8B. P. 


* Kansas City, Kans. 











COLGATE -PALMOLIVE-PEET CO. 
GLYCERINE DEPT. @ 105 HUDSON STREET 
JERSEY CITY 2, NEW JERSEY 





“12 Drug and Cosmetic Industry November °47: 61, 5 








iga»u# 


w.: 








on 
his 
thle 
on 
ich 

he 











ONE RE 1DER'S COMMENT We be q to acknowledge 
receipt of vour letter of September 11th in reply to our inquiry, 


and wish to thank you very much for the information contained 


therein, as well as for your kind attention. We avail ourselves of 


the opportunity to express to you that we have found your DRUG 
¢ COSMETIC INDUSTRY magazine most useful and 
interesting. It has helped us to solve many problems, to make 
trade acquaintances and to get a better outlook on the market. 
Verico 

his is the kind of letter we like to get! Thanks. 


EFFERVESCENT SACCHARIN TAB- 
LETS: If available, I would appreciate a 
formula for an effervescent saccharin tablet. 
Hampton. 

I do not have any specific formula for 
making an effervescent saccharin tablet. 
However, if there is no incompatibility, | 
do not see why they cannot be made in the 
usual manner. This involves mixing the 
active ingredient with citric acid or a mix- 
ture of citric and tartaric acids with 





sodium bicarbonate under controlled condi- 
tions. Methods for making effervescent tablets are given on 
page 361 of the 7th Edition of the ‘National Formulary.” 


LUSTER OIL FOR CATTLE: We are planning to manu- 
facture a hair dressing for show animals, especially cattle. This 
product is lo be applied after a thorough shampoo to give the hair 
a lustre. Can you supply us with a good formula for such a 
product? Through my association with the drug business fer 
many years, a product of this tvpe would probably contain a light 
mineral oil. Similar products on the market have a mineral oil, 
bul hare also some other ingredient which seems to make the oil 
evaporate to some extent. Any help that you mav offer us will be 
appreciated. Madera 

Alcohol is generally included with mineral oil or mixtures 
of mineral and vegetable oils to facilitate evaporation and 
improve the spreading properties of the mixtures. What you 
want is really a two layer, “shake” type of hair dressing. One 


simple product of this sort consists of 





Mineral oil 80.0 
Castor oil 2.0 
Aleohol 18.0 
Another, less expensive preparation can be made from: 

Mineral oil 50.0 
Alcohol 18.0 
Water 32.0 
7 ome 


Science...Guardian of Quality 


BenNARDIN 


*Since 1881— 


, facturer 

ica’s First Manu 
Americ of Metal Closures 
p CO., EVANSV! 













LLE, 





BERNARD! 
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CHEMICALS 


GEORGE F. SMITH, INC. 


60 East 42nd Street VAnderbilt 
New York 17, N. Y. 6-3098 

















Wehave no e« { 


ABSORPTION BASE PROBLEMS 


2 + «© « « have you? 


For several years we have manufactured our own 
water-in-oil Base for use in our own nationally distributed 
ethical creams and ointments. Result: stable emulsions, 
excellent appearance, no separation, no returns! We are 
now equipped to supply limited quantities of this Base to 
manufacturers burdened with absorption Base problems 


Samples and procedure for 


Write Box N-1 
orders accepted upon a first DRUG & COSMETIC INDUSTRY 
101 West 3ist Street. New York 1, 
N. Y 


warded upon request, and 


come first served basis 





MOULDS 


LIPSTICK e@ SANITARY LIPSTICK 
e@ STYPTIC PENCILS e 
SUPPOSITORIES @e MASCARA 


PROGRESSIVE MACHINE WORKS 


137 West 22nd St., New York 11, N. Y. 














ROUGE e COMPACT POWDER 


also 
PUNCHES FOR TABLETS 


















Reg. U.S. and Foreign Countries 


t apsores 5 TIMES ITs 
WEIGHT OF WATER 


THE ORIGINAL ABSORPTION BASE 
Write for suggested formulae 


Péaltz & Bauer, Inc. 


EMPIRE STATE BLDC., NEW TORK I, N.Y 














Professional 
Service 








THE 
COLUMBUS LABORATORIES 
Analytical and Consulting Chemists 
Bacteriologists 


We have been solving problems pertaining to 
, drugs and cosmetics since 1893. 


33 N. STATE ST. CHICAGO, ILL. 











H. A. Sum, Ph.D. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Pormeriy Experts for U.S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


E. B. Putt, Ph.C., B. Se. 


Specialists in the Analysis of 
Beverages Easential Oils 
Flavoring Extracts Toilet Preparations 
Foods Spices Drugs 
Proprietary Medicines Special Formulas 

Pyrethrum, Rotenone and other 
Organic Insecticides 


Lab’s: 16 East 34th St. New York, N. Y. 
Telephone MUrray Hill 3-6368 











Consult 


Z. H. POLACHEK 


Reg. Patent Attorney 


1234 BROADWAY (At 31st) 
New York I, N. Y. 


Phone: LO. 5-3088 











GEORGE on PEGG, PH. C. 
ConsvuLTANT 
Deugs — Cosmetics — Industrial Alcohol 
Flavoring Extracts 
_ Formulas _ Processes 
152 West 42nd St., New York 18, N. Y. 
Telephone Wisconsin 7-3066 
Washington Address: 2121 Virgima Ave... N.W 
Washington 7, D C c/o Dr. George W. Hoover 











*ARLINCO RESEARCH LABORATORY, INC. 
7 B Research, Formulation and 
ef Application to the Industry. 
Ethical Pharmaceuticals, 
Drugs, Cosmetics and 
Perfumery. 


333 W. 52nd St, New York 19, N.Y 
Circle 6-7924 





# A-R-L-inco means: Applied Research Laboratory, Incorp. 











MARKET RESEARCH 
on Chemical Products 


BJORKSTEN RESEARCH LABORATORIES 
185 North Wabash Avenue 
Chicago 1, Illinois 
ANDover 1726 











Member Soc. Cos. Chem, 
DR. H. SALFIELD 
Consulting Laboratory 
for the Manufacture of 
Cosmetics and Pharmaceuticals 
19 Valley Road White Plains, N. Y. 
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Help Wanted 








Machinery for Sale 





FOR SALE: 1—Fitzpatrick Style D Comminutor 
4—Rotex Sifters; 1—Samceo Jr. 7 Spout Vac. Filler; 
1—Karl Kiefer Vari-Visco Filler; 17—Stokes Single 
and Rotary Tablet Machines, from 14” to 2%” 
10-12” Belt Conveyors, 10’ to 50’; 6—1000 Px wder 
Mixers; 8—Stainless Steel Kettles, 60, 8O, 100, 150, 
300 gal.; 12—Stainless Steel Tanks, 100 to 1500 
gal.; Powder and Liquid Filling Machines; Burt 
World, National Can and Bottle Labelers; Filters; 
Pumps; etc. Complete bulletin on request. We 
buy your surplus equipment. Brill Equipment 
Company, 225 West 34th Street, New York 1, N 





NEW—NEVER USED—HORMANN EQUIP- 
MENT—One six pad-nickle bronze pressure filter 
5q p.m. pump. Two-100 gal. Stainless Steel Tanks 
& Stands. One mixer. Three Explosion Proof 1/3 
HP Motors and Switches. One Vacuum Bottle 
Filler and Stand. 50 Gross 8 oz. round Swindell 
Bottles. Felix Orlewitz—525 West End Avenue, 
New York City. Tel. SC 4-8162. 





FOR SALE J. H. Day 15 Gal. and 40 Gal. Pony 
Mixers, Motor Drive; Day 80 Gal. Brighton Mixer: 
S & S Model GI Powder Fillers: Stokes Model 
and Colton 2B and 3B Single Punch Tablet 
Machines; Stokes R tary BB and Rotary DD-2 
Tablet Machines; C m No. 2 Rotary Table 
Machines; Gump Triple Sereen Sifter, 344’ x 6’; 
Dry Powder Mixers, Day, 1000 to 5000 lb. capacity 
25,000 Ft. Roller Conveyor 18” x 214” dia. Send 
for latest lists with explosion proof agitators, Stain- 
less Steel Tanks and Kettles, Labelers, Conveyors 
etc The Machinery & Equipment Corp., 533 West 
Broadway, New York 12, New York. 





FIRST, Check with First for good equipment large 





stock of tablet presses, Stok Colton and Kux; 
Stainless Steel Mixers, Ke ttles Tanks, I , apora-~ 
tors, Dryers, Extractors, Centrifugals olloid 


Mills, Pulverizers, Filling and Labelling 7 quip- 
ment, Wrapping and Packaging. Send for First 
Facts just out. First Machinery Corp., 157 Hudson 
t., New York 13, New York. 





FOR SALE: Standard Automatic “Samco Jr.’ 
Vac. Bottle Filler; Manton-Gaulin Stainless Steel 
Homogenizers; Devine No. 3 Vac. Shelf Dryers; 
Knapp Can Labeler; Stokes & Smith & Day Powder 

Fillers; Triangle Box Sealers & Carton Gluers, also 
Wrapping Machines; Colton No. 10 Heavy Paste 
Filler; Edson 6 & 8 spout siphon bottle Filler; 
Stokes & Colton Tablet Machines 49” to 1-3/16”; 
Day & Robinson dry Mixers 50 to 2500 Ibs.; 
Sharples No. 5A Stainless Steel Centrifuges; Sperry 
& Shriver Filter Presses 18” to 42”; New Stainless 
Steel. Alum. & Copper Jack Kettles, 30 to 375 
gals.; New Portable Elec. Mixers 4 to 2 H.P.; 
Pumps; Mixers; Grinders; Crushers & Pulverizers; 
Sifters; Stills, etc. We buy your surplus equipment. 
Stein Equipment Co., 90 West Street, New York 6 
New York. 





EQUIPMENT FOR SALE: Kiefer 24 spout and 
U. 8. 22 spout Vacuum Fillers; Alsop and Scientific 
hand Vacuum Fillers; U. 8S. 8 spout Siphon Filler; 
Resina Std. Single Head Capper; U. 8S. Single Head 
Capping Machine; World and McDonald Straight- 
away front and back labelers; World Rotary 
Labeler; Ermold and World semi-automatic 
Labelers; Potdevin 6 label Pasters; Republic Flex- 
master Filter; Sperry Filter Press; U. 8. Multiple 
Dise Drum Filters; Filters; Tanks. Above is a par- 
tial list, advise your requirements. We buy and 
sell complete equipment for the industry. Seifert 
Machinery Co., 1433-47 N. 12th St., Phila. 22, Pa 





FOR SALI Completely rebuilt and guaranteed 
Viscolizers and homogenizers. Can furnish with 
standard or late type stainless sanitary heads and 
pressure valves. Bulletin and prices on request. 
Otto Biefeld Co., Watertown, Wis. 





Machinery Wanted 





HIGHEST PRICES PAID FOR GOOD EQUIP- 
MENT, FIRST MACHINERY :: ome 
TION, 157 Hudson St., New York 13 





GET MORE FOR YOUR SURPLUS EQUIP- 
MENT: List it with our bureau and sell directly to 
the next user. 50,000 manufacturers get our offerings 
regularly. They need such units as Fillers, Mixers, 
Labelers, Tablet Machines, Pharmaceutical Equip- 
ment, or what have you to sell. For quicker action 
and better price, send full details and your price to 
Equipment ea Bureau, 6 Hubert St. New 
New York 13, 


Drug and Cosmetic Industry 


ASSISTANT PRODUCTION MANAGET! 
Chemical engineer or pharmaceutical chemist 
tween 30 and 40 with background of pharmace 
tical manufacturing experience in manageria 


executive positions. To assist in directing and 
ordinating production of full line of pharmaceut 
specialties and competitives with various relate 
non-productive manufacturing activities Mu 


possess qualities of cooperative leadership 
organizational ability to a marked degree. Box N 
Drug & Cosmetic Industry. 





CHEMIST, Ph.G. in Pharmac gy or Orgar 


Chemistry, Experienced in the development 
Bio-assay Methods injectible pr ducts om al 
glandular derivatives. Salary gh L tior 
Los Angeles, California. Box Nes Dr “ & ( 


metic Industry. 





Situations Wanted 








INVEST to $10,000, services, established pharn 
ceutical, or medical supply concern; manufacturing 
or wholesaling. Registered pharmacist. Sixteer 
years promotions, selling, manufacturing. Former 
captain Medical Supply army hospitals. Box N-7 
DRUG & COSMETIC INDUSTRY 

SALESMAN, Promotor, Pharmacist-Chemist, de 


sires to represent a drug, chemical, or sundry com 
pany in Baltimore and W ushington. Married, 41 


3 sons, Episcopalian, own home and car. Box N 


i 
DRUG & COSMI ric INDUSTRY. 





REGISTERED PHARMACIST and Graduate 
Chemist, 27 years experience Pharmaceutical and 
Liquor Industries, development and production 
desires suitable connection, either industry, with 
without financial investment in medium-sized drug 
firm with good reputation and established ethical 
and or proprietary products. Box N-4, DRUG & 
COSMETIC INDUSTRY 





EXPERIENCED PRODUCTION MANAGER 
pharmaceuticals and cosmetics; fifteen years ex- 
perience with Midwestern drug concern in purchas 
ing, manufacturing and personnel management 
Ability to create and develop new items, conversant 
with label requirements and package sales appea! 
Can assist in the promotion of sales. Seeks affilia- 
tion with medium size pharmaceutical house. Age 
46. Best references. Box N-3, DRUG & COS- 
METIC INDUSTRY. 





MAN, 25 years experience in the manufacturing 
—— lipsticks, creams, cream rouges, rouges 

nascaras, etc. Box N-10, DRUG & COSMETIC 
I? NDUSTRY. 





Business Opportunities 





EXCELLENT QUALITY, ultra-white cleansing 
cold cream, 4 oz. opals, 16c per jar; 4 oz. clears—13¢c, 
1 pound clears 37¢ per jar. J. Thompson, 1566 E 
18th St., Cleveland 14, Ohio. 





COSMETIC CHEMIST $8000 worth of equip- 
ment, alcohol permit, lost lease, seeks business con- 


nection. N-9, DRUG & COSMETIC INDUSTRY 





CHEMIST-EXECUTIVE, 15 years heavy ex- 
perience (technical and sales) in essential oils, per- 
fume and flavor oil compounds. Well versed in all 
phases of the business. Wishes to purchase out- 
right or interest in going perfume oil, essential oil, 
flavor business. Box N-8, DRUG & COSMETIC 
INDUSTRY 





FORMULA AVAILABLE. Cream-Oil formula for 
the hair (incorporating Lanolin or not, as desired 
excellent, pure-white, lustrous emulsion; good pour- 
ability and unusual stability. Needs no homoge- 
nizer, no colloid mill, simple mixing suffices, no pro- 
prietary or single source ingredients. Costs }gc per 
fluid ounce, unperfumed, for lack of finances and 
lack of sales organization, I am unable to properly 
exploit this formula, myself. Open to Offer. J 
Thompson, 1566 E. 18th St., Cleveland 14, Ohio 
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CERTIFIED 
COSMETIC COLORS 


Also 


COSMETIC 
Inorganic Pigments 


SUBMIT YOUR INQUIRIES 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New York City 





FOOD RESEARCH 
LABORATORIES, INC. 


Founded 1922 
Pure B. Hawk, Px.D., President 
Bernarp L. Oser, Px D., Director 


RESEARCH @ ANALYSES @ CONSULTATION 


Biological, Nutritional, Toxicological Studies 
for the 
Food, Drug and Allied Industries 


48-14 33rd Street Long Island City, New York 


Write for descriptive brochure—mentioning this publication 























GUMS 


TRAGACANTH 


QUINCE SEED ARABIC KARAYA 
GALL NUTS 


D. S. DALLAL & CO. 


261 Fifth Ave., New York 16 


IMPORT MUrray Hill 3-8646 EXPORT 


EXPORT MANAGER 
wanted 


By Chicago Manufacturer of Drug Specialities and 
Pharmaceuticals. Must have previous successful 
experience, wide acquaintance with foreign markets 
and be able to influence a volume of business which 
will justify earnings of $10,000.00 to $15,000.00 per 
year. For personal interview give full particulars of 
previous connections and business history. All re- 
plies kept in strict confidence. Our employees know 
of this ad. 









Address: Box N-1I 
Drug & Cosmetic Industry 
10L West 3ilst Street 
New York 1, N. ¥Y. 


























STATEMENT OF THE OWNERSHIP, MANAGEMENT, CIRCULATION 
ETC., REQUIRED BY THE ACT OF CONGRESS OF 
AUGUST 24, 1912 
Of The Drug and Cosmetic Industry, published monthly at 
Pittsfield, Mass., for October 1, 1947 


State of New York, County of New York—<«s. 


Before me, a notary public in and for the State and county aforesaid, per- 
sonally appeared Thomas R. Farrell, who, having been duly sworn according 
to law, deposes and says that he is the Editor of The Drug and Cosmetic 


Industry, and that the following is, to the best of his knowledge and belief, a 
true statement of the ownership, management (and if a daily paper, the cir- 
culation), etc., of the aforesaid publication for the date shown in the above 
caption, required by the Act of August 24, 1912, embodied in section 443 
Postal Laws and Regulations, printed on the reverse of this form, to wit 


1. That the names and addresses of the publisher, editor, managing editor 
and business menage are: Publisher, Drug Markets, Inc., 101 West 31 St., 
New York N. Y.; Editor, Thomas R. Farrell, 101 West 31 St., New York 
N. Y.; Managing Editor, Elmer Sheets, 101 West 31 St., New York, N. | 
Business Manager, Frazer V. Sinclair, 101 West 31 St., New York, N. Y. 


2. That the owner is: (If the publication is owned by an individual his 
name and address, or if owned by more than one individual the name and 
address of each, should be given below; if the publication is owned by a cor- 
poration the name of the corporation and the names and addresses of the 
stockholders owning or holding one per cent or more of the total amount of 
stock should be given.) Drug Markets, Inc., Frazer V. Sinclair, Thomas R. 
Farrell. 

3. That the known bondholders, mortgagees, and other security holders 
owning or holding one per cent or more of total amount of bonds, mortgages, 
or other securities are: (If there are none, so state. None. 


4 That the two paragraphs next above, giving the names of the owners, 
stockholders and security holders, if any, contain not only the list of stock- 
holders and security holders as they appear upon the books of the company 
but also, in cases where the stockholder or security holder appears upon the 
books of the c ompany as trustee or in any other fiduciary relation, the name of 
the person or corporation for whom such trustee is acting, is given; also that 
the said two paragraphs contain statements embracing affiant’s full knowledge 
and belief as to the circumstances and conditions under which stockholders 
and security holders who do not appear upon the books of the company as 
trustees, hold stock and securities in a capacity other than that of a bona fide 
owner; and this affiant has no reason to believe that any other person, associa- 
tion, or corporation has any interest direct or indirect in the said stock, bonds, 
or other securities than as so stated by him. 


5. That the average number of copies of each issue of this publication 
sold or distributed, through the mails or otherwise, to paid subscribers during 
the six months preceding the date shown above is (This information is required 


from daily publications only.) 
Thomas R. Farrell, Editor. 


Sworn before me this 25th day of September, 1947, Beth M. Fairclough, 


Notary Public 
My commission expires March 30, 1949. 
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COMPACT beret 


“aD Wat fe 
A. CAVALLA, INC. 163 West IB» Srmeer, NEW YORK, I, WY. 
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Dry Powder Mixers Nos. 600, 1200, 2000. 
World or Ermold Semi-automatic Labeling Machines 
World Rotary Automatic Labellers, motor driven, late 
serial number. 
1—Stokes 79-80 Filler, Closer, Clipper, motor driven 
60—Stainless Steel, Aluminum, Copper, Glass lined, ‘jac keted 
Agitated Kettles. 
2—Stokes *‘R"’ single punch Tablet Machines, 2'," dia., 7- 
Stokes, ‘‘F"’ 
1—Karl Kiefer << gear Visco Filler No. 2, 2 oz. to 16 oz. 
14—-Copper percolators, 20°’ to 36” dia. 
1—No. 2 DH Micro-pulverizer; 4—No. 1 SH. 
66—Tanks: 26—Stainless Steel, 250, 350, A 40 Aluminum 800, 
650 and 250 gal. 


During the CHEMICAL EXPOSITION, Dec. Ist to 6th, Wel- 
come to Consolidated “OPEN HOUSE,"' Hotel Winthrop, 
Lexington at 47th St., New York, “‘across the street from the 
Show."’ 


vee 





We buy end seli from a Single item to oa Complete Plant 


CONSOLIDATED PRODUCTS CO., inc 


Nework, N. J 
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\ quality product is one from start to finish. This 
means that quality begins with fine basic materials . . 
such as the materials which Witco has developed through 
research and production control to add something of 
fundamental importance to the character of the products 
in which they are used. 

Prepare to meet the challenge of the competitive days 
ahead. Look over the list of Witco products below and 
investigate those in which you are interested. We will 


be glad to send literature and free samples. 


WITCO CHEMICAL PRODUCTS FOR THE DRUG & COSMETIC INDUSTRY 
MAGNESIUM CARBONATE, USP + STEARATES, USP - MAGNESIUM OXIDE, USP - ZINC OXIDE, USP - STEARIC ACID 


WITCO CHEMICAL COMPANY 


MANUFACTURERS AND EXPORTERS 


295 MADISON AVENUE - NEW YORK 17, NEW YORK 


BOSTON « CHICAGO « DETROIT « CLEVELAND » AKRON # LOS ANGELES 
SAN FRANCISCO . LONDON AND MANCHESTER, ENGLAND 





ADVERTISING INDEX 


Abbott Labora 
Advanced ( metic 
Albek, Inc Albert 
Alsop | gir 
American Chole 
American ( 
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Drug and Cosmetic Industry November 








